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2R FAE 719 BRI fAreA g4l
S (Gardner, 1990; Veryzer,
1998a; 1998b), B A1AQl A|Z o YHo] T
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et om, Az2E AFHAYE “au RSl
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oln FoAQ AzE AFoR Adshe 4
=z gelsdeh A2E AFHAYE A
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(novelty)2 71 #HH 2] AFE(Andrews & Smith,
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Fol 7 gle 244 W = i
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¥4 HZ viE]2](solar charger battery)s

HFE S o] g3t FHsER AAl oAy

ze) Fog WA gu 2AE 4 3o of
I

T AT 3
a}
Aele 4831 u}oo @

= HEFAAND08FE)] Utk olF
5600mAh ElEol2Zed HlEEE FHA
o EHE fe= USBﬂrx}Ur Xd"JO%‘” 1‘2
o]-gaf Unk

oL} P

?rfﬁlﬂ 60E ZHAZIH 100~150%
th AFE e A F AFE o
6}01 ZAF A B9l A4 7P 7t
& Xl SHFER sIGith 53 HAE A=
2ZA i 23R rkellA wig- 2ET)
2 FaE ok

A& 2] 841X (product innovativeness)
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AHgETE A WA AR A, AEE,
o] A1(2006) AT-oll A AH-&-gt ﬂd;}, ATHE,
553, g9 45|ty AFAELS
Andrew®} Smith(1996)2] A9} Sethi, Smith &
park(2001)2] A F-ol| A] A} d H=E o]&st

of £ MEstdh 7 HA HEE Moreay,
Lehmann & Markman(2001)0]| A A&
2 0 AEF2 W ¢u Je A g2t

83zt Gkl = 7] g 7 AlFe
SES FAGackisle] A5, FMHoR

sampling adequacy)$} Bartlet 7+ A| E(Bartlett
test of sphericity)a AZsAch l‘i—“@ﬂ— =2
3 AA AFEE MSA=960, T3 AXE X¥=
8762.080(p<.001), Hekd Bz g As
£ MSA=957, 784 AXE x¥= 5626.786(p<
00D), eolE ZT B AF= MSA=.931, T
P4 AFE Y= 3216273p<00)E JER} &
Ae g2 JERGThEH 3,
1998). APAT9} FGI ATE Aoz 299]
ez FRARen, A8 2dd S5 s}
7] Yste] ¥ 8 M (parallel analysis), Scree
Z35th B AL Horn(1965)7l]
ofell AetE Aom AP AT (Humphreys &
Montanelli, 1975; Zwick & Velicer, 1986)°1 2]3}
A eRleE AAste 7P AAE R
yelyth e AA A5 eigenvalue
7F HPA R eigenvalue HTF 2 221714 Q@

SERERS
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AR / AHIARR| A2tEl MBS A= WD Efdet Cistdnt MAES SHe2

ol = Aed, /M GAd= Ht(Hom,
1965% F4o® oy HIde WE
At st 2% g HCota,
Holden, Fekken & Xinaris, 1993; Glorfeld, 1995).
F 1o FAY AAAE, BFF B uiE,
Zlo|E 2 He] FYPiA IS AAstG e
H, 23 13 38 2¢le Bd 2z e
o} ol E S21E.9 scree plocs AABATH
AFA7 Ao Feld ush B
scree AALSL HPEA oA BT 2990
ARG Roz Yeh) gouge
248ttt 29l FE0] F5
B33E& M) od] wEed ¥

Longman,

=

29 (Principal Axis Factoring) 3 W o2 99l
248 AN FOA 0ol HRE o)
87 wjEo Alws]Ad £ HK(Harrison-
Kaiser)©] Orthoblique W'H-S AF2-3191 2™ HK
9] Al9Zk(parameter: HKP)S 002 A% 5FA
. HKPE 022 AAT olfr= 091 45l

o

ol B3 AAZ g3 rFe &‘ﬂ stgko] 0.40
BEA = 2713 U= AT AE53EHEMC o] 5}l F38F(Hair, Black, Babin, anderson &
Squared multiple correlation)©. 2 = ©@Y F+=  Tatham, 2006), QQ1F-3l=Fo] T 7] o]Ate] @
B OHHEM 1t
A e oz wee fol= Zeu
At BYAR%) AE B AL Z(%) A= B AL Z(%)

1 12.072741 1.498666 13.20718 1.746872 9.643019 1.780747

2 2.054283 1.429227 1.699222 1.597202 2.619129 1.603993

3 .893386 1.354658 .847479 1.498543 1.231813 1.509114

4 .745208 1.284891 737948 1.426128 .985026 1.441160

T T T T T T T T T T T T T T T T T
1.2 3 4 5 6 7 8 9 1011 12 13 14 15 16 17 18 19 20 21 22

Factor Number

a3 1. efd HiE{2] scree plot

T T T T T T T T T T T T T
12 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22

Factor Number

a3 2. 2lo|E Z3{E scree plot
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Qlol|A] .32 o] A9l F-3K(Tabachnick & Fidell,
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=P e

3} 11, Diekhoff(1992)¢} Heck (1998)2 S0%Z
I 7]|E0 2 HOTHAshill & Jobber, 2010 <1
8. & dAFeA dehd 278 291 FAAEY
W A2 70lAM 65.8%, E%F HZ )
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U} $87b5d AR Holm gl
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= 58.6%= e}
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HA g Bz uiE e glo]E 228
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EeE . A T
a9l 1 F4Alg
ol AFE EFAITE 926 762 905 825 830 673
of AE FHeltt g1 769 899 811 840 703
o] A|EL Atz 70 e 0 s oen 0 0 ss o1
o] AEFL Aldsith 775 658 829 688 743605
o] AlFL AMFTH 772 605 829 685 766 504
89l 2 FYEAy
o] AFEL MgHolty 918 699 862 743 875 648
o] AFL ALRFYTF 770 541 790 623 T34 453
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o] AZL r|Aolt. 716 693 851 736 745646
890 1 AR ) 58.574 66.875 47.832
928 946 ———————————— 893
99 2 A %) 7.210 4.577 10.789
2 A7 W 2K %) 65.784 71452 58.621
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Perceived Consumers' product Innovation
Scale Development and Validation:
Focused on College students and Electronic Devices

Yeon-Jae Ryu

KwangWoon University

The present study develop and validate Consumers’ perceived Product Innovation Scale. In study 1, review
studies and conduct Focus Group Interview to define the consumers’ perceived product innovation and
develop items by defined operation definition. Conducted the exploratory factor analysis with high level
innovation product and middle level product and explored a correlation with the items in advanced study
and compared between the innovation level of two product. In result, extracted 2-factor structure and 10
items and revealed around .7 correlation coefficients with the items of Ryu et al.(2006) and around .5
correlation coefficients with the items of moreau etc.(2001). The developed scale distinguish between high
level innovation product and middle level product. In study 2, the 2-factor structure of the scale
identified on study 1 was supported by confirmatory factor analysis using a structural equation modeling.
The result of confirmatory factor analysis showed that 2-factor model had a better fit to the data than
the 1 factor model in the advanced studies. The developed scale has additional R-square in purchase
attitude and purchase intent than the items in Ryu et al(2006) ’s research. In addition, consumers'
perceived product innovation has a positive influence to an acceptance of innovation product and there’s

differences between the R-square of two products. Finally, the implication, limitations, and future directions

of this study are discussed.

Key words : consumers' perceived product Innovation, Innovation product, scale development, validity
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