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Ak 7F HE olnx] 2425 3|AASF Y
& AolB AR Adje] M Hzwe

Folel o] el aulAe] AEAA AE 9

1983; Draper & Wiley, 1998).

avlze] ARAY BEg @
A%

AZE 99 FEol weh A7 TRE AwA AEAY Gxe] we 3E ouA PSR
A2 AR F A2 HPAd A o] HAllE Hdox 9 Fujo]zo nx= <
Htesting for parallelism)e AAISFATE 3|2 ] AolE FHsteE AT 7MdECTh A
of P AL F AN sAAIF T ARAY H=d wE vz Y 7 gE
ztolof gt FAA HAWHo R A ATt oln|z] Lo rEe AN A X 3&
ofg] AWl wet tdEA Yehde T HY, A 9y A JAY BEA
o] e SHASY] 9 zold O HA:= H3= Tl gk g7]2]0]
F o oAFE AEE F UkBerenson, A7t F-oP|Slal(F-value) HE on T8
H 3. AIEXA HEH HWE o|0|X| 240 g 372N A1
AR A 9E o]u]x| H|Exs  EEd
F<H0) B 3% ol . - . N t-value R-square  F-value
A= TALA SAAS HAAS
ArE A 32 0.403 0.450 5.35%x
1A% 345 0.367 0.402 4.78%%
_ 0.49 10.05%*
Het AE 71 0.203 0.227 2.70%%
v vt 713 0.237 0.241 2.86%*
KA AL A AAA 0.236 0.254 3.02%%
AA| 4] ! 0.439 0477 5.67%*
# 0.47 10.03%x
et AZE 714 0.208 0.219 2.60%*
vt 713 0.305 0.320 3.80%*
ArE A A 0.434 0.448 5.32%%
A4 e 0.356 0.385 4.58%%
N 0.51 10.52%%
e AE 744 0.279 0.270 301 %
v HIgT 713 0.232 0.254 3.02%k
TFj el = Abs A A 0300 0310 3.69%*
A 2] 2] RS 0.433 0.443 5.27%%
# 0.45 8.93%%*
i AE 71X 0.258 0.261 3,115
vt 713 0.310 0.312 3.72%%

*p < 005, # p < 001
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V8 A A A 12.05%%*
AR A F 0.300 0.310
a4 0.356 0.385
34 7.32%%
2= AR A A 0.433 0.443
Tl = 1A2 Ak 0.279 0.270
AE 71 2.14
AR A ek 0.258 0.261
1A Aok 0.232 0.254
BT 7} 7.37%%
AR A Hek 0.310 0.312
* p < 005, ¥ p < 001
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AL SE A4 D A Qg SR Al
G4 4990 ¥ $aE dlew Hed)
D XZ4E A MY WE o|o]x] 249 A IHEM At
2] Z}= W Z o]n|x H)|EE3 EF3
Z&H o] ]__1 8& olnlA _] Ti} ) Tii t-value  R-square  F-value
A= T sAAS SAAF
A3 A A 0.332 0.350 4.16%%
129 34 0.417 0.47% 5.68%*
N 0.53 11,33%%
A 3 AE 742 0.185 0.180 2.14%
HA= BT 714 0.345 0.376 4.47%%
A= Algl A A2 A 0.263 0.286 3.40%*
k! 34 0.382 0.403 4.79%%
= 0.42 9.94%
2| ZH7 AZ 71K 0.248 0.266 3.16%%
HAg= 7} 0.192 0.212 2.52%%
A3 A A 0.325 0.320 3.80%*
199 a4 0.486 0.514 6.11%*
N 0.61 14.96%*
bAfa iy AE 71 0.210 0.214 2.54%%
HAl= BT 714 0.370 0.379 5.69%%
Tl & ALS A AAA 0.261 0.280 3.32%%
A4 RS 0.343 0.348 414+
# 0.37 841
A AE 714 0.244 0.245 2,91
HAg= 71 0.187 0.192 2.28%

* p < 005, # p < 001
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A= ek s|AAS 3| AAF (F-value)
198 - 0.332 0.350
_ Abs A A 10.62%%
A9 AN 0.263 0.286
298 Az 0417 0.473
’ S 3P4 7.65%%
A= AN Az 0382 0403
TR, 198 AA-G o 0.185 0.180
) AE 71 9.68%*
298 =) zHle 0.248 0.266
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i vt 713 16.21%%*
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198 A 2AA 0.325 0.379
”4_“ 17 PR EEIRASARY 11.25%+
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2= ANE A 0.343 0.348
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. AE 7 10.65%%
98 A7 0.244 0.245
1918 e 0.370 0.370
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298 A2 0.187 0.192

* p < 005, ¥ p < 001
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The Effect of Luxury Image on Brand Preference and Purchase Intention
- Focus on Purchase Situation according to
Consumers' Prior Knowledge and Perceived Risk -

Hwa Dong Kim

Dept. of Advertising & PR & Journalism, Mokwon University

In situation of continuous growth of luxury market and expansion of consumer, consumption value of
luxury changed to various shapes. Therefore this study analyzed empirically to understand how new luxury
image has effect on brand preference and purchase intention according to consumers' prior knowledge and
perceived risk. Fist, analyzed result about luxury image, new luxury image was distinguished to four
components such as social symbolism of ostentation and social recognition, fashion trend of surrounding
ownership, product value of product quality and design, and brand value of brand aware and famousness.
Second, analyzed result about the effect of luxury images according to consumers' prior knowledge, the
component of social symbolism had largest effect on brand preference and purchase intention in consumer
group of high prior knowledge image, On the other hand, the component of fashion trend had largest
effect on brand preference and purchase intention in consumer group of low prior knowledge image.
Finally, analyzed result about the effect of luxury images according to consumers perceived risk, the
component of fashion trend had largest effect on brand preference and purchase intention regardless of

consumers' perceived risk. But the influence of all luxury image components appeared differently according

to consumers' perceived risk.

Key words : Luxury Image, Prior Knowledge, Perceived Risk, Preference and Purchase Intention of Luxury Brand
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