A8 27 B3
Korean Journal of Consumer and Advertising Psychology
2012, Vol. 13, No. 3, 365-402

ARAAENN N e5s2ge 3
A7te AZEANTY A4 94 SN2

F 2 A 4 3 4

SERIEE & :

el R, B e Adel Agvdew, BY 4k E U2 Agvdon 449 w3
otk 2t B3E A, F 1 £79 37H HAAFEE o §3le] AFW A% 2 134 1Y 2
7 AAGQG £ 7 BA ¢ AF] we 23, A=, 200 B AolT A3
A3, AF 2ol Gelnl@t Aolsk e, A, 1ol AFL 2P 2k 3 AFS 8Y 1
o] 44 Aoz vehtor), we E AEH e 57 AF VY ARAFEE AL
o felvl Ao} BANST, AN AFE e AFEAD WA AR 583 A2
d Agaelgel 7b sk, A8 f9e A stk AFUES AF lEE F

=
2 2ol AFANA Y ok 9 URPel FHsk Ueht AgaTEe 232 Atk

n

FHO| : {2l
2=

)

SUME T8, 7IesE2Y, 2HEE JIESERY, TAM, XZ4E HESHY

Jut
10
0x
Ral

r

m

ak

* o] =FL 2011d FEAAd@ S| s oz Fd AT Y-S ol AFE S, [NRF-2011-

354-B00031}
T wAAA} - AR, Fedetn APl psyl973@gmail.com

- 365 -



[e]

)

" ol
ko

o

o ox

R
do oE Mt X

N

ofo F{O

yo o

2

i

3}, o]<3], 1994; Davis, 1989, Ram, 1987;
Rogers, 20003).

aF M= Davis(1989)7F Al 71
28 (Technology Acceptance Model: TAM)
Age] g4l Al
goted Slo] tdeluME AuE 2
ATHA ZA, 2009; &
2007; B, 2004; Davis, Bagozzi, & Warshaw,
1989; Karahanna & Straub,1999; Taylor& Todd,
1995). o[&f g A4 wiel 7]
g apged oA FAE L FHEAA

Jl(Agarwal & Karahanna, 2000; Featherman &

o] %5} A5

goz AF

Pavlov, 2003; Igbaria & Iivari, 1995; Kulviwat,
Bruner & Al-Shuridah, 2009; Lin, Shih, & Sher,
2007; Moon & Kim, 2001; Moore & Benbasat,
Venkatesh & Davis, 2000; Venkatesh,
Morris, Davis & Davis, 2003), #oll& &2lA]
SHAQ SN ol FAA
Egefof gt H FRam, 1987;
Sheth, 1981; Zaltman, Duncan & Holbeck, 1973)
&3 VEFERYERE HA e

2009; HFETH, 2010,

rO oy

Davis(1989)7} a&]& )¢
L= BPRIYS 76k
4517 el A<t

845 274

o

AHgRe o] gaad o

=) ol g me] FFE Foha 7

Venkatesh®} Davis(2000)2] 7] &8 & 2(TAM2)
53|

2
olFol Ade] ByeddonA 9%

e 2R A1E5eRel Bol vehbth
BY9 ARG F2 587 AQA
54 W9, AFY 7144 54w 291
A8 54 el dnvdow Wl 1
Hold gtk olFAE 5874 S4& o
B g

2

o of R
.,
i

“l\)
S
3
Ho
i)
Rl
o,
oy
ol
o
N
=

Ne5gRPen deptes Ha7Fe 5
goluh A3k GAAFe] AXE Fale %
Zol weh Aot EAY 5 Atk AT 2

%

FEel st AlF HAlesd dte
Aol WA EEM, 1992; Henard & Szymanski,
20008 Hol7|= sti, U A e 9 U
A BAE HAF7]E FTHGoldenberg,
Lehmann & Mazursky, 2001; Kleinschmidt &
Cooper, 1991; Veryzer, 1998). W&} Frl¢F
o wehd 7&sErgel HejFE Wl 7t
o B zulAe] 48400 Aols} e
gl o 2 el 9l

- 366 -



RN - A/ HAHHZ0M 7282

B ATNE A, REAS £84 5
Yoz @I, T AGEAT UE Aol
uEglo2A Az 993 A28 AE
ARe 3 B &8RS UG
o AFIA Ak BA, HA5FAN #
o7t ik B AL AES olgdtel FUE
2Yolq Aol7h YA Awnm, LAl
S FEAP Aol YA FAEAR
274 sk
o2 WA =¥ FHY

JleT223(Technology Acceptance

Model: TAM)Z} S&E 7|&24+228
NEFERg e HHrEy #Ase] ¢

Lol F8PTS A T P,
Davis(1989)7} 27l gh o] Fof] ©& A5l
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T UTHAgarwal & Prasad, 1997; Moore &
Benbasat, 1991; Venkatesh, Morris, Davis & Davis,
2003).

JETeRYEe 2

&4 7)gte] gad B OME} %Q R
o] FYstel AR SRR ol
ohFet stolel2 AlFI M~ FE&E AW
st Agetel (848, 2009 B AFE

ol e R aﬂl AR
AR, A4E A3 A24E A
63:

AAE 284 ]
A Tt Argof Tyt .
e ABIS U
x4l
ArgHoyy
a7 1. 712522 (TAM)



TEEYS TSI AT RIEHE &
FEI)eIt

A WA, AgRlE Frke SR o
EAQl AT+ Venkatesh®} Davis(2000)2] 714
TEEFATAM) Aot 7EFERd2e
QIR A = Kcognitive instrument)2} A}3] A gk
(social influence)®} THE HAES A ZHH F
440 Mgl st 7VerdREYS o

FaTh AN 3718 BRI SN
dyvgez nin db Wse AA
S WL, AR 4 W9l aRa Ve
54 Wdes FEd 4 AUd AdH 54
HOlEL 7Qle] A1 FAY, 2009; Agarwal
& Prasad, 1999; Agarwal & Karahanna, 2000; Lu,

Yu, Liu & Yao, 2003), o] &AAXZEH, %
A, 2000; Agarwal & Karahanna, 2000; Darsono,
2005), T2, ol dE, AdE], MYE,
2006; Agarwal & Karahanna, 2000; Igbaria &
livary, 1995; Venkatesh, 2000), 73,2?§.(Burton—}ones
& Hubona, 2006; Igbaria, 1993; Venkatesh &
Davis, 1996) 5| Sith. ARSH 54 WlE2
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2000; Li & Huang, 2009; Liu & Wei, 2003;
Vijayasarathy & Jones, 2000). HwjjAlv} AH] A

=] o ] C o=
Zta HE #AHo|thAIZH, 2010; Pavlou
2003). o] BHAAE XZdH Y JaFS

Q] Zlo] CHFeatherman & Pavlou, 2003; Featherman
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Selz 98 HAGoEA doE Y
234 Ao WiES AEE & + e Al
Zo|t}. Ze FA AR (device) S E£Eo A
ele e W £om SPAA AANE
2 4842 & 9o

- BolE ZPHEEe &7t

AEES wEs slojvh of A& 7 o

Uite g 7129 BE J|HE, A AEET,

SRE AEEY, vhys, Rol2E So] 8
oA At

=, Ed53
(1967>«1 v‘i—%ﬂ%}oﬂ mzd 2EAHAVE= o
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A A& qAEeE, E}O]E FYEE B
Q%4 FANECR FEE 5 Yk
AES) ARg Bl Bel AAAES 7
231 Goldenberg 5(2001)8] 7]sof| oJebd =
FARare 2 T S MR Bx
e e S a5 gAAE, SelE S
T 52 5T e R S 5 vk
SHAENA AlFl i A3} g A
i 2t A

£9) dg 29 AN 1 5
A AzE AEGNY, A28 99, A
s}

=
ro
lo,
-Lg{_:
>

i~
:i
=
™
=
X
o
A=)
£=)
i
i,
S
>,
=

A8 2} G214 (consumer's innovation)

2B 7 A2 M A (General
Innovativeness)@ E7% 9 YAl A (Domain
Specific Innovativeness: DS) . 2 -8k 4= it}
YA JiQle Blad A 2azA
HMEE HAldel F=rt A i zbe]
I I thMidgley & Dowling, 1978). 7HQ1e] 7}4]
5% 9o Qa4 477 aaq wEa
e D‘ﬂ E3 AE2 g sjele] A4 =

N

[‘1[‘

3
£e P AT SEaRE AL o
]?—f}\’/}(Goldsmlth & Hofacker, 1991). AH]A}7}
BE YoM gilAelgn = 5 (71 e
o "MENYE 5ok 282 4+, 5%
99 Aol vla) A D AZee] v}

(Goldsmith & Hofacker, 1991; Goldsmith & Flynn,
1992; Agarwal & Prasad, 1998; Goldsmith, 2001).
B A1 E  Goldsmith®} Hofackers(1991)7}

3
Jid Hes AR ‘o‘}"ﬂi}. £ ?i?f’ﬂ/ﬂ 2]
S(cronbach’s )& A ZFA 78022 JEF
Utk 72 AFHEE 2EHL7)E 788, B
3 HZ g E 778, BelE Y EE 768

|3t

AFA A 4] (prior knowledge)

A]-?Qx]/ﬂo 71-1;4—7(4 7\]/\1J,]_ —r;g‘ ;(]/;]'_o_i

throlAl s, & ApdAe 82003
A AHEE FEA A4E SPste AR

=de 74 Hdot] ARsii 53 e
A2 71717, AAAE Foe A
A Fe] EFH/7)5 et NAAFHE, AMEA
d At o5 AR 42TE S

o} AlE] Z(cronbach’s a)y= FHZALRANA 911,
=

{m

off ©
of

A7 847 A28
A}-8-3 2] A (perceived usefulness and perceived

easy of use)

Davis(1989)¢] ol & A -&at] A|7td &
e AAET ASToRA e BE
Aot &84 gk LAY Ader Azt

= A}%JA**Q— JIAEES A wHgoz
A AREE = QS RolEle Az Al
Hog Xuo}“ﬂr 2723%2‘%}% Davis(1989),

=
F 39 W S8 299 53 @AE
Aez Y99 A4E F44 2P 4
A BH @E § 5 9, Held Qo] &
gH0R Hus mad, g 49 P,
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st=AlR[sts|Al: ABIXL - T

o

A 885, ZRAAT] 855, HIYY Hx HlH g

896, Blo|E Z2lE sss® Uy A7k
AL&H oA o] Eire ‘/\]._Q_T:ﬂ—bﬂ 'EM] HH%
T 35, A esdd e, odE
Aol ARG AT 5 AL, AHe o]

AN
+ fleo® A B AFelA YE
& A4 AHgR e A EE FAAR
A 907, 2R A7] 822, HlFF BZ ulElD
879, Bl E Z1H 906= EFSTE

2H|2e] A ZHE A FF 41/ (Consumers'
Perceived Product Innovateness Scale: CPPIS)

A2k AFEAEL A eo2)zp e
E R xvm AFHLY A Apoi

BN & _‘:j.@"c_ﬂ—{— DB A (step forward)
TR ok 2y
“E370] 1 %w—ao Mzgrow 54 7
2 AE s o, AL IIEAF
QA A3 e A W 5
AE4 A segom T4H Sk

A S(cronbach’s @)+
A2 gAA 930, 2EA LV 910, HYF

916, BolE FTHE 920t ¥ HA
BollA 941, ZEA 27 E
920, BjFF HE HHZE 945, PolE F
HE 9412 UrE}‘*ﬂr F7M oz gdigo
2 o] AZTL A Ho|thE =2H59

v}

212t 913 (perceived risk)
Zikmund & Scott(1973)= AB|AE AlF 2
"1‘51 25 Tulete ReA Azsle A3
= 7154, ZBAA, AAA, AkEA, AeA
7181784 &9 7 AgAL

o
T

7)
E(cronbach’s a)= %@‘Z}Eﬂ]/ﬂ 785,
71e 712, HE B
SHHE 7880t}

AEH =S Tl =

BEARLY], HEF HxulEe, golE
2Bl g AFe =t Frjel s 54
t}. Simonin®} Ruth(1998)7} AF&-3F Ej =
g olgdel AFUEE ZH3At 3
ovpE AEm Tge HAALBA
(Negative/Positive), = 2/44-2(good/bad), &
ot7}=/3 70 7H(Unfavorable/Favorable) © 2
Aol glom 3AA +3371A] 64 HA=R
=339l Al 2 E(cronbach’s )& =X A2
946, ZEA 7] 923, BlSF HZE Wi
966, Bl E ZElH 9432 UEIRTE Fujje]
T Tk 7HE 7hkE sl olete Engel,
Blackwell?} Miniard(1987)9] 7% ool ulg} +nj
g=E 54 AF det FujfA R Hgko
M, YAEFS THE =7t o= H= Sl
A, AgsIA e &7k QEA, A
Ae F5e wEA, 28 FHstE 2

AR AR AR 429 57 27
4e2 TS A
Axg 907, BEAH AT

{0

Of

],

ro o H1 ¥Q al

LR

1:1\l d

Lo]

rr

S(cronbach’s )=
885, Bl Bz

- 378 -



HlEl2] 910, ZolE

fans A
=

/ TAHHIE0NM 78R

HqH 9172 YEhsith

S RPiEl MESANT R2E Sle Salos
=206.216(df=107, p<.001), CFI=.988, TLI=

982, NFI=.975, RMSEA=.038¢|%t}. Z+ A=
HEs 2EALIE X’=160.779df=107, p<

A3 9 =2 001), CFI=.976, TLI= .966, NFI=.934, RMSEA
=049, ElFd Bz HigadE x’=142.896
EX3RYo| Az g4 Bl S (df=107, p<.001), CFI=.988, TLI= .982, NFI
=.9953, RMSEA=.040, Z}o]E JTEHE
AT S ASs7] Ao 7} SHAAEC]  =121.313(df=107, p=.163), CFI=.995, TLI=
AR ES 2 SHota A=A Edet7] 992, NFI=.957, RMSEA=.0252 YERSTh 3
el SRFe BPAREe} AFE 2 B HAxgWU olyg} 37K AF BFoA £
TEE ASsIAt EYPAREE 7} T}
S RFe] RPFI=E FHHRBRNAM SRR Az} £ 2 HHE
E 1. ARIES Artn) Ak
1 2 3 4 5 6 7 8
1. 2H)2 HAA 1
624
2. APAEA A 1
(.389)
116 .040
3. 4" 84 1
(.013) (.002)
'186*** .205*** '399***
4. A7t A2l 1
(.035) (.042) (.159)
-174™ -051 S7227 402"
5. A2 919 1
(.030) (.003) (521 (.162)
_'078 _.05 .351*** _'119** _ 289***
6. Azke AFHAY ’ |
(.006) (.003) (.123) (.014) (.084)
B '163*** .139** .7445*** '344*** _'732*** '389***
7. AFHE 1
(027) (019 (554  (118)  (536) (151
'170*** .074 .819*** '402*** _'772*** '376*** '855***
8. Tl = 1
(.029) (.005) (671) (.162) (.596) (.141) (.731)
bz 13.5 114 12.9 14.7 15.0 359 12.7 11.8
EFHA 3.6 3.7 33 35 43 7.7 3.4 3.7

* p< 05, ¥ p<.01, #* p<.001, n=639, BZ ( ) P

3 AFgh
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EenE T PN R RS ol

E AZ357] Y8t Fornell} Lacker(1981)9F  AVE)o] 5 o] 4d Zztta & 4 9tk g9
Fornaell, Tellis®} Zinkhan(1982)0] A|<FgH 2414 &of 7|52 (1) 821% Pﬂ(Mo] ol m|stef of
S0EA Y AF Y BEe H5S AAB ota, @ EESHE aQlFskd\el 7 o] /dol
o olEe] AR ZlEdd mEE A=s H, ¢) FARe AVE7} FALQ 2 g

L
1o

(1) BART 29l Alole] EEsE @ 4 AFEG Aok ATk A
AFaFFNel 5 oldeln, @ TR #F B AEAFH® 22l HdH
(Composite Reliability)Z}i2 A& = FAMNE  F 19 AAsIReH, 2 #AAcle]
Al 2] = (Construct  Reliability)7} .7 ©]%d 28] ole] EF3H QQlAF FE2H
() F=¥ EA1 T (Average Variance Extracted: (Average Variance Extracted: AVE)®}

b i ©
M
A OO
Hooxl 0
oL MR oAt ox X

[e)

o
N
==

- 380 -

2. &xjHelel 20IFsi2k AVE, FA7HE AME|E
B33 A1 70
Aol Zxwo] Tt AVE A
[AFskEF R
HAA 1 848"
12} AR ] 11 831
A4 2 838"
AREAA 1 889"
PARSPARS 789 882
AP A 2 .877
S84 1 834"
Azt &84 790 882
84 2 .940
HolA 1 884"
g AMgH A 778 875
HolA 2 .880
78 98 824"
2 zbe 913 ) 594 744
7t 99 713
227 790"
7t AFEAA NI RA 920" 739 894
Al 882"
H% 1 889"
He H= 2 919" 817 930
T3 903"
Tl % 1 841"
T o m 800 889
Fujol = 2 945
<.05, ®* p<.01, #*% p< 001,
7} 2222 jtem parcelingdt =% ¥ Q1<)



40
o
>
=
N
bl
>
~
Pl

RHIZOA 712582 Ee] £2: AlZtel HESNND XZE 2Ee 4o

r

A A BHS et 7k b= 7heAdel 9an, 10 o] el Ae &
BE Acle #EstE alfstge] A3 zbo]7t 9l ThRaftery, 1995).

J13~945010, FG AR =e 744~.930, 28 13 23 2= yuAolm 2 o]
AVEE 594~8172 UEh} RE A% 7|F HASE o|gsle] 2y 7+ mluE sigon,
€ WA BE EEekd edRaldgel Ry 33 Y 4 AAFAS ECVL ALC

Jolde s fojwatA et = _
AR 247 F WA 23S FHAAT 7L 28 13} 23 22 v|md Ay, AA 22
A2 ABAFHE Hole AL AZdH f ABA=20980, Adf=3, p<001), 2EH27]
£33 Pojol= o 67101903, ©] Be  (AX’=23.006, Adf=3, p<.001), Bo|E FTHA
AVEE Z}Z} 790, 80002 B AIAIFIHE  x7=9.664, Adf=3, p<.05)e e BE 27} Z2F
o 37 Jeiygth 718 2 AVES Hol: o R Aoz Jehgon, el 1z
AL Aztg 9oz 5940123, AztE 9 HdAe 28 10] 22 ¢ BYE Aow
do A9 HRAEHY] FBAF F P 2 UERTHAX=3.583, Adf=3, p=0.310).

AL A2 9 A4 /8449 A 28 33} 23 4= 23 13} 28 20 4
el

o2 s21090th whEbA il @ wHERE A CFL NEL TLIZF AdiA 02 Ui, RMSEA,
T2 9 3717 27do] BE wEEQrh o]  AIC, ECVI, BICE AtHom =7 ey
et Az 7 WS 7t AAWelS  wWEd s]Fo| 9k BICE FAoZ 7¥ 7t
A Zgetn e Wi o AR Ha® dde W, FARRANE AXE
T4 9 HEED eSS HoFa it 3 2= 13 33} 17.8870], 28 49} 237.4869]

ol 7} UEhdt. 7t AlEEE 28340

AT2E HS A B3 29} BF 32 3604, BF 29} B 4
L 213869 Aoz} UERGeH, golE 2

47} BB R CRL NFI, TLIZF 9 o] HM= 238 27} B8 33} 14814, B3 49}

ol £ APE9} 08 st FE7Med 746629 Aols HHTh EYF RzulElE]o
RMSEAS Hol £& 23 AJ=S /m 9l Me 29 10 29 33 15077, 28 49
=

B Aor Ugyton, 72t mge AJEZ 882599 AolE Hol v 13} 2 27} 2
& 39 AAEHAT 33 By 4ol Hef FoiHen ¥ 2 23

2y 2 Hlue BYE0] A2 XFEA A AL & F Uk ol A AFAL
(nest-nested model comparison)d W= x> Ato]  7F g Hie} Fo] A ZbE I A 4H AF

A%E olgelel vlwalm, mYSo]l MEF  Halyol A HE AlolE wWdE AL
T (non-nested model comparison)d Wlol&= 7+ AL XX|F|F= Aoty 2 6o BF 1
o 2 A 522l ECVI(Browne & Cudeck, 1989), 28 20 Vet mzsld ARASE A4
AIC(Kumar & Sharma, 1999; Rigdon, 1999) g Aleka o).

A=)

T BlCRafery, 19955 o]&3o] olFolAT.  =RAL| e FeuE 2y 27}
E3] BIC7} 5 o]AF zpol7h W 28 7F xfo]  EjoFY HEujElEE 23 10 AFe R o
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stEAl2lstslx]: A8|x}

o7

o

- _ ) RMSEA
AE 7y X d CH N U AIC ECVI BIC
(Lo90, Hi90)
. Fokx 042
2F 1 250961 118 984 970 979 356961 560 593.336
(035, .049)
. Fokx 040
2y 2 229981 15 98 972 981 341918 536 591673
(032, .047)
A
. 043
B2g 3 254265 116 983 969 971 364265 .S7T1 609.560
(036, .050)
_ 070
By 4 486784 18 954 941 941 592784 929 829.159
(064, .077)
. 054
BF 1 190.645 118 968 922 959 296.645 1399 474.794
(039, .068)
. 046
2Y 2 167.639 15 977 931 969 279.639 1319 467.871
25 (030, .061)
e } 050
283 176.603 16 973 927 965 286.603 1352 471474
(034, .064)
. 059
2 4 205.108 118 962 916 950 311,108 1467  489.257
(045, .072)
. 045
23 1 168.840 118 982 945 977 274840 1296 452.988
(.028, .060)
. 045
BF 2 165.257 115 983 946 977 277257 1308 465.490
B ok (029, .060)
HiE 2] i 048
2Y 3 173194 116 980 943 974 283.194 1336 468.065
(032, .063)
. 075
B 4 257.09 18 952 916 938 363.09 1713 541.247
(062, .087
. 032
By 1 143154 118 991 949 988 249.154 1175 427302
(000, .049)
_ 028
BF 2 133.490 15 993 952 .91 245490 1158 433722
o] E (000, .045)
et . X 036
23 147.245 116 988 948  .984 257.245 1213 442116
(013, .052)
_ 063
2 4 217.816 18 962 922 951 3238116 1527 501964
(050, .076)

* p<.05, ¥ p<.01, #% p< 001
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NG "N %Mx X 3 oy ® o KX
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Gl ..FH;dlszﬂO/:l‘wﬁ,u! gdﬂdﬂ%kﬂﬁljﬂﬁ
/ TwERE kL ®  ONEBIN S
“ RN I -GN . R O S N
Lid O.Mu_lq erﬂnj,.owM 2 %Aﬂrza,mugo_uﬂo
SELE § T op 7Lm9|ﬂ|o_x o wow P ook <
Pyt o op LB om0 R e o i mﬁ@
pl M_A‘.ro,tﬁ_AﬁiZﬁ_u ,m—\O)Jlﬂ‘lﬂq]Jl‘VO
XY o =4 s )A%X U)AX“.H
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a2 0T W OO T A Mo o ™R e A0y Ny
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« W L WrmE T R N E
! N o)) i NS ,m.ﬂ A ) [ o o}
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T X 5 ) g
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7.958, df=1, p<.01).
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SO - ZUHAl / MARIB UM 7l ae20Ee| HE: x2iE HESANT} X2iE 2ES Faoz

E 4. MZEo| mE 7o Aol 43

41 o0] A= B A F bonferroni PR 22+
2R 13.6 3.0
2|7}l B 3 E] 2] (b) 13.2 34 15508 a, b >c  30.196™ 2254
873 glo| EZ8 H(o) 12.0 3.3
RE 129 33
2EHA7]() 15.7 2.5
2 2h) ef & Ef 2l (b) 16.2 30 1192077 b>a>c 136908 97.138™
A A gl EZE H (o 12.2 35
A 14.7 35
2EHA7]() 14.3 3.7
A2 B 33 B 2l (b) 14.7 4.7 9.624™" c>a, b 165747 1.8%
A4 glo] EZE H (o 16.0 4.2
A 15.0 43
2R 333 7.3
2 2be B gl e 2l (b) 35.3 79 36130™  >b>a 69.6207° 1726
A& glo| EZF H (o 39.0 6.8
21 A 359 7.7
2EHA7]() 12.9 3.3
e 2kl E] 2] (b) 13.2 35 6121  a, b>c 6065 6.172°
AFe =
Zo]|EZE H(o 12.1 3.2
A 12.7 34
2EHA7]() 12.0 3.6
A = ] o33l E] 2] (b) 125 3.7 12066™  a b>c  10.744™  13.394™
Tz gl EZE H (o 10.8 3.7
A A 11.8 3.7

& W g T FE AF v =2 A HaEE A9 FAE=30.196, p<.00)E
T AFe] AiHem W AAHEglen Btk Az4dE AR SeE] |
A

(F= 15508, p<.001), HAlFE F7bel wheh 41 g Bz wigert 7P #2(F=119.207, p<
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SHEAlE[EEIA AR 2T

001) & UAEY 228 3=A|(F=97.138, p<
oonZh vebg o A" 9de 7Pt we
SAFE AFY PolE SYEIt bvE F
ZHY SO H(F=9.624, p<.001), AT
A2 7MAtHF=16574, p<.001). A Z-E A
A& AeFH AEAQ AlFS AHEIA
7] Wl A 3 AFAA BT o]z} v

YO H(F=36.163, p<.001), YrFFE F7kd
et S7tE = A4 FAFE=69.620, p<.001)
E HYu AFE=FE=6.121, p<.01)} A=
T =EF=12.066, p<.00)= BT To|E Z
2B7F T AlFd Hlal FAAE frojn|st
A Gkeh FAE AFEHEFE=6.172, p<.05)9}
AE Tl E(F=13394, p<.00)o|A] ZF H
FF Hzx dEdA 7P E& 22k A
7 Yebgth o83 Ante Al Fe 414
FEo] FHE W F8A M Foe
Goldenberg  5(2001)3}  Veryzer(1998)2] -9}
Jul 3 Est= Aot

bS]

o N 2

TEASYE Helet =Y

0

B APATFEdM F 7 Ade 2%
RIS 2] ffate] Rl AA st 7]
SFERYe YT = FRd F
NAEA wWele] 7|54 3742 EAJo]
BdiHeR ¥ e Avds 7 dle A
o2 Yeht} B ApoE o3 EAL ul
st Bg& RSt

AT Al e AR
AEFHNE o wet AdHer JIgs
FiL e Aew yeith /A 7t
e HRAFAAMR A" F847 A
2 9o 93k Fa, A4E AHEH
de obfdl fofulet ke T AR Bk

[
)
&
oL
oo
oflt oX

oft L2 & ﬂllo

o
o
td

4 B

50

o
e

>,
oX,
=|
>~
>
=
X
1>
o
)
oy 2

B o+ C
9‘15
[

ZAAB(AX*=14.597, df=1, p<.001), EEHA7|(A
X’=9.640, df=1, p<.01) 123 go|E F¢H
(AX’=5.835, df=1, p<.05)9|E =& 2-10] A
gaes ¢ e mgoez yehyrh whd
Bk BZE HiE (A =3.391, df=1, p=.066)
qre Bd 1-10] 25 o AA3 ez U
3374

28 13 28 111 a8z 23 28 1Y
-1 EFAC|BR Aol ES ol &4
2y HuE stk 29 29 29 218 F
ARE AA A A’=109.198(df=51, p<.001),
FEA LA AX=T73.151(df=51, p<.05), =

E ZHHAA AX*=60.013(df=51, p=.181)Z
ehgth. 23 13 23 1.1 Bug Bz
e gl A Ax?=92.435(df=53, p<.001)& L}E}
Wtk 9 e dRAER $X

QA FAE BHe] Agwsl ghEE
18 i

<
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Extension of Technology Acceptance Model in Electronics Product:

Focusing on Perceived product innovateness and perceived risk

Yeon-Jae Ryu Jungsik Kim

Kwangwoon University

We developed and examined four models that add perceived product innovateness and perceived risk on
the extended Technology Acceptance Model that is widely accepted in consumer research. Perceived
product innovateness and perceived risk are considered as mediators between belief and attitude in Model
1 and Model 2, counted as effective variables of belief in Model 3, and regarded as another belief
variable in Model 4. We tested each model using 3 products of low, moderate, high level innovateness
and as a result Model 1 and Model 2 were supported. In addition, we examined the differences among
models, focusing on path coefficients and mean of the models' variables. As a result, the low level and
high level innovateness products were supported in Model 2 and the moderating level product were
supported in Model 1. Furthermore, we found statistically significant differences in path coefficients
between the low level and the high innovativ products. The results showed that the perceived usefulness
and the perceived ease of use were lower and the perceived risk was higher relatively in the high level

innovatness products. Product attitude and purchase intension was relatively higher in the moderate level

showing a reversed U curve pattern that supported previous studies.

Key words : inmovatives product, acceprance of innovateness product, Technology Acceptance Modkl, extended Technology

Acceptance Model, TAM, perceived product innovateness, perceived risk
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