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Q08 0.78 1.26 0.67 0.48 040 022 030 040
Q09 073 0.67 1.10 051 045 029 029 036
Q18 047 048 051 089 049 043 035 043
Q17 045 040 045 049 093 037 045 0.39
Q13 028 022 029 043 037 082 036 048
Q12 029 030 029 035 045 036 1.12 032
Q15 044 040 036 043 039 048 032 134
Q01 056 055 058 047 041 035 033 037
Q04 031 028 022 015 0.17 0.12 030 0.15
Q02 020 0.19 020 0.15 0.19 023 037 0.26
Q05 031 033 021 0.27 030 0.27 033 032
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0.55
0.58
0.47
0.41
0.35
0.33
0.37
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0.09
0.07
0.21
0.26
0.32
0.30
0.21
0.40
0.27

0.31
0.28
0.22
0.15
0.17
0.12
0.30
0.15
0.09
1.54
0.76
0.45
0.62
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0.59
0.59
0.52
0.59

0.20
0.19
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0.37
0.26
0.07
0.76
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0.52
0.51
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0.56
0.64
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0.31
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0.38
0.41
0.32
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0.31
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0.32
0.32
0.44
0.49
0.51
0.44
1.20
0.67
0.54
0.47
0.50
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0.46
0.42
0.34
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0.39
0.30
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0.41
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0.45
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0.39
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0.45
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0.40
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0.29
0.41
0.32
0.14
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Development and Validation of Consumer Happiness Scale

Nam, Seung-Kyu

Dept. of Industrial and Advertising Psychology, Daejeon University

The purpose of this study is to develop and validate an estimating scale that measures a newly noted
concept called consumer happiness. In this study, consumer happiness is defined as “experiencing happiness
through consuming activity,” and a conceptually founded scale that measures consumer happiness was
examined and validated through exploratory study and confirmatory study. Data was taken from 526
adults living in Seoul and 6 other major cities in Korea with the conceptually founded consumer
happiness scale. Half of the data, then, was used to perform exploratory study and other half of the data
for confirmatory study. Results of exploratory study showed reliability and validity of the consumer
happiness scale. Internal consistency coefficient showed high score of ,8953 and, in accordance with the
conceptual study, “problem-solving happiness factor”, “person relevant happiness factor” and “shopping
contingent happiness factor,” were extracted from the data as the three main factors. Confirmatory study,
using covariance structural modeling, produced a model that confirms the three main factors of consumer
happiness and verifies goodness of fit of the model. Since the fitness index of the produced consumer
happiness scale has exceeded the minimum requirements, the validity of consumer happiness scale(CHS)

was confirmed. Finally, limitations of this study and directions for further studies are discussed.

Key words : Happiness, Consumer Happiness Model, Scale Development, Validation Study, Consumer Happiness Scale
(CHS)
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