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AH|A-BAE BA O
MdA 22 2 AFHA A

¥ 7 ¥
olsted xRt gt RS R G FH

HAE e BAE e TS A9 A stz BFHE delt Bas
Mg BAE onlA o AL FUE AXshe Aoz, HAE AP 2HAL B
=9 FReke BE 4 2L 85S SaA wEodth Bue vAs AP o 8
T /19E B v ARl B3R 4FRE BPda Jast dAHeR o)y
A BAs A Fzd 7ldst=rte] dak AR Awal olgl ofz Wo| HE3) Al
otk £ =ReAE JuE Fal HA= Aol oW IRl NS AdACE 1
Aslm A, 712 Aol ol Bu FEAe o231 HAE A B o] 25S B}
£ AEE B o Boldl oiNsl g5 A7 Bl 0l WAES Adele Zae
Z ARt agivt ol @ AgA & whdshy] fls) vAREAE Ah, AFU Al
A, a8l Ak Z) Bolol o258 B4 Aysts S L33l

ZQ0| : Bals JiAM, Bl XA D ARI|H, D MEXZ)

t @A £29, ol sl Aietn ABELGHET, jphong@ewhaacks



H
Ropo A Be BAL nE Adez A4
al

=
o]
Elololy 714, agja HAlsel W= #AAS
FoAele Add 48 Hae Lol
g 4 9t} Maslowe] £ Al(hierarchy of
needs) o] &2 QIZte] 7 A S4=
2 Aoldde] 4774 B wolel S

F e, BaAs RS o3l
vz} e YRS AdEta sl
A &3, gelm Ao AY Aolxd
A &7 E2AES AE o HlE o] &
Bl a&golu oY, AEAT e &7
el BAlE omx|7} Fes -85k

o 2 b

=

Fos Fo Axd § vk HdE S
A= AL gk JEAAS B Bl
= tigh A FAsta HA=9| AL
nE Aol A#a JAE = Aolgt sHllh
Fazt AHxke] HAle 24& gAshe F
2% AEAH F shvetn @ ), auizR
stodg Hallzo] MgE FoIlesE s #
2] gk Aol gt o= vl¢- Fas)
M I Aot KBRS WA R g 7]
el A=4Q vHAE AFUACld sl
slese Fae B Mg A 2ol 7
gste] A TIAZ FLshed, FuE T
3 PAE BT JJdo] EHHow HIT
AgE TEAUE 94 9Egs I
ofg] dgAFola & Aok =,
1993; AA T, 1998; A&, AR & HLT,
2001; AT, FF94, 435, 2002; HTH,
o4, 2002; YW-F, HFE, YL, 2003;

Keller, 1993; Meenaghan, 1995; Kepferer, 1997;
Freling, Crosno & Henard, 2011). Aaker(1996)%=
Bl A4S vl WMFR FESt A4
e, 1 5 it QIFte 24 BailE
oltt. o] Hde B
HAol 2HE DFe oz, HAsy) A
AEdA 71eH 7R okdet A vt
A 8 Zotg @A T E ATdTe Ae 9

=

A

{0

Of

e

(o]

njgkch. Q17be o zAe] Bde A%
2B A ApolEE R A3 Y-S
ZotH, o]d WA AH|A} ojW HeEls
NEA wgE 7 =2

=9} dAAES A Ha, o3 2
oto] dA7te A= v

Hro 93-S mA dh@AT, d5F,
FF, 2000). 3 o] e H

vz} Fuj e AA 2y o] ME tiekgrt A

lo
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A s mAe Aoz dEA ok 1 B o]u]z|

2 omoA FuE AH|RRY TiekE st & BE omxles & AT 24 B
oA Bz e FxE EHom AME e Bz JiAAY P Bl =2
T e 7P B ArdAeld =R ot & F vk d¥iAoR wH g =
HFE 7% ko] 21, 2003; Brassington & ~ HAMEC] UAjAolm 7152 EARTE B
Pettitt, 2000). Ao 2| 7tE 52 FEE 5 HUT o

oppte FaoA 7HE &3] AMEEI 2 & WA A A
A3l B A Fxe] WS fHed 29 Aaker(1991, 1996 HH:E= oln|zx|Z <o|n
= AH&shE Aol olgfgt HEke tiFelAl & AUz 2HstE AFEY JF o=
2 4z dFA 2E, A, dshils s, 5% BaErl xRl |de F
So] A Aol B3 &o] HAER Aoy 3§ WolEoAA FMEE ong
AF Azsked], ol o8 AFH 28 ok 2o mWEd Hilc At w4
I AAelE FaME vl¢ HHAA R AL A|FOEAY HI;ME T, AlgoRAe] B

lo

£5]= A 2ko|th(Redenbach, 2000). dFA|RF 51 deEHAE WA, 2HozA BHAlE(])
Qlo] T&she At opel, BE Farl 2 FEETI ST Kellex(1993)= 124715k
TR AHARe] WS fleta 1 ¥ HAE Ak dis BAEd gis] aHAt
Ao ou7t FzdAds Aoa Fun= = 7} R T YE AEZRE AFela, A
BAoR HAE A Fxe G vt AHE HAE QJIAES HAE onA R F
B midAe o) LI oA Fu  AEtn ARsith 2e HHE ouAE
7 oA BAE Jhge Az vloskeAl ARAF 7o) AE Bals A4t ofsto]
o 2HE 95, B FEAHY 23 wkdEe Hisd otk 2zl F s,
B s xRS Tt MEA = omAY fi3S AF #E F uEE &4,
A =2E AAstar gy g o ZHYd  Tela V%A, A, ARA TR &
HAZFEH BAE SR Fxe] sl Fxm siSith 22 wgA BaE AE AFY
o] Ifrek Jol| it AFHAES == Aol AdoA s e BAE A
1A gtk o] 5 g A BAls JRA4e o] Ae BAE onAE FAste HAlE 9
A MEE AvEa, BAE o] g5 vhedl 7P dgEol 2 Hilm Aol
ool BAE shAe dEaS ARdor 3aE 7zt & HAs QAL HAE o
b & O WE Fo olfrES TR 3 AT ddE 739 S4HoEA Hils
OE Zojth. & dAFe odd AHE Bl JRHE AHshe FFY Ater EdEn
Fuel 5z i 2 Aujak ke VAE B3 HAls g2 AREALSE AR olnlR] &
AAARCRE AT & e o|E4 EdiE vt Ao o8 wEoAlE Bills oA g
date Ag T8 FHo= gt Folm, ARgAtet AR ofw|A] £ 4H|AL

Aol Ad 9 HA= AMRAEHY] HES
sal= JHM el 71 ot AR FAHAY Ha= Fa
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SHRAEIEIEIR] AR BT

o

ol el A er FPHAIGD &
A THKeller, 1993, Kepferer, 1997).
Plummer(1985) H#ME= o]u|z|7} &4,
3, agla BAHE A Al 7] e
gEo] slem, Bille ofmx H 27}
2 Bz giEiA 2te BE
st Hroh i*—éﬂid 7H%§‘°lﬂ‘r
H|Z}o] 719 & EUASES
Agﬂ 71-;81 3_,:4
o HIE o]y l
g R AL olw

= Jhgeleta T’é

Y

B

L
R

re
of, ox
mln
11,10
3=l
wt m —1J i

+
R
o
I

r
@y
o o W

f

f

;O
ih)

J ol °>“
ol
—_
38

£
=
N

=

m R
ol
lo
Moo
o

i& wr ox flr

r&
i,
bo
2
N

o §°" _‘
Flf
=
o,
pa)
o
2
lo

H“«l NewA 54

Plummer”} 73+ v}

4
o] 2491 )

o
E
>«
=
>
©
=]
k)

3 Reynolds®t Gurman(1988) HI:ME= o]
zlge] ol s e oA

A 54, AFel A 94, Add gx, B
A= N, ST el 94 B3 e o
AR g e m Aosiqitt ol Aol
Hals 2=d dg ukgoziE FEH A
ofgtil & ¢ = AePlde] vIgH] Ut
a8ug vz olulxld gk AH|zle] ol
2ol 714e] wA" AwuAcldel oJs ¢
As] BAE F e AL oz &H|ARe
e we dEdes ARYn F4HE
Aol7] wjie], BA= ofw] ZaH] 2}

[e)

a
IS E5sta glem HlE onjAE &

wAste] BANN Zolop Artn A4t
(Sitgy, 1985).
g sae] golold Aue AN vl

= ol A BoIE B vl 78

Adel e s £43 1 249 o

PYoz ddg ABgel ¥Esn Pold A
2 =

S A e o

]2} U}—E%OH Bil=
oA deht Jwst 2lt7}0ﬂ & gkt
5o e zolrt s walFH, oked
H|z2} 719 o] Bz Qo] Halzof
ZaH] 2} 'r‘)f /]D]E ukod &}
Hehds ol oA gl e
AAA = ‘?-3%331}6}01 a «]Dlg‘r 788
£ Wolde dd9 A&7 olFoixleH,
= olmx|e] HoE f& xEA I,
Ao A, 9u] e AR ZA Y A
AAA e A garAMY A, O
ga ejlstae] ge] o ozlnt vt
(Dobni & Zinkhan, 1990; Stern, Zinkhan & Jaju,

i

é
—|—‘

Moox [T W le“ tlo FTJ B

Iz
Hoe aH ]XP Az}, e
el El(divergence s AEshe EBZQ
FAA Ndo w2 Ao st Herzog 1963; Ditcher
1985; Snyder & DeBono 1985). ©]2]3F % 2]o]
med s A7e weA Hds we
xﬂ%jq_ O‘EHO‘E }\]—9_6‘1— %o A D} Herzog
1963y HHE o|u|x|5 Av|apEo] vkt
PJEHAHczRE 2 He 3o ol
1 ¥FAHoF 5L, Snyder®} DeBono
(1985)= 319 A (soft sell) HIAIAA] A|F
o] AHgI AdE oAl a7ete e
B olmx]2 AFstt. X3 Ditcher
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T AR T e e BAEE
el AdHow Ha, HAlE onxE A7t
oy} & ialshs AME, 9, Ao, a7,

HAA = %o rhLevy
1958; Pohlman & Mudd 1973; Bromley, 1988;
Noth, 1988; van Osselaecr & Alba, 2000; Bhat &
Reddy, 2001). Levy(1958)= AbEo] #1E9] 7]
7 SRR oot AFol e i 9
7 96 AEL Puldtn AReRA, L
= ssle) AR elnis) e

Hallo} dlttu 7}F5FITE Pohlman® Mudd
19732 &BIAPE Fujsle AlEES HE
7HA frd €] 7}212 EAI :rLUH‘ﬂ—L— Xﬂ%«]

o 1

N
off
2
Fo o
o
ox,
r—{%
=]
-,
(o]
0,
i)
AC)
oX,
o,
2
N
s
)
N
o,

ﬂ}_s}oﬂu}_ Noth(1988)t A=H

1i§“—1 ol i}

1o
2
FU
ot
RJ
N
N
B
o:
o,
rulo
e 1o
=
ot
vl
kl
ofr
ol
38

& ]x}7} xﬂﬁ—fﬂ] sl 7= 9w =
HAIA] WS 7FZ3cHSommers, 1963;
Grubb & Grathwohl, 1967; Levy & Glick, 1973;
Reynolds & Gutman, 1984; Bromley, 1993). ©]Z]
@ BHe B oS hiel e o
gk Apjzke] S EE Whg(Levy & Glick,
1973), AFe] AR elulsh AZE AE A
Z)(Sommers, 1963), =& A ZFo AAA 714

o met
=2
>~

1o
.
=

A-SE BAO) Chst SR TE % BRI Aot

]

(Grubb & Grathwohl, 1967)]2tal % o] gt
Reynolds®} Gutman(1984)2 Hal &= o|u| x| & A
FAHIAE AAAZTE ARsse 99
o= omle] HeAZ A elsksll, Bromley
(1993 HAE on|A|7} ©ed] AlE S5
dote Ao ohdel AlF/AB| 27 AR
A FAH ez onjste vieta g eofakd

vl WA, XA T Agd HAZdA=
HAE ojulAs} REolNe 2HAe] Q17
Te g7 930 BUE 2u uaAse o
34 Al dg aule ZAA A
ZA BAE ouRE &5t HGardner &
1955; Bird, Chanon & Ehrenberg, 1970;
Levy, 1978; Park, Jaworski & Maclnnis, 1986;
Friedmamn & Lessig, 1987). ©|¢l wH&tojA] Bl
T olm|A| &= QAA, AlglAd HWelozA e A
Z =4, B ZAA A, oldl, 7Y S
o= geketA A=, Gardner$} Levy
(1955 HAE ojujx|gt Hall=of thal AH]
A7k JPlE A, =4 aela et 4
ofstien, ofgd Hall=d theh B &=id,
Chanon & Ehrenberg, 1970), B =0 tjal x|
43} el AMARA 2ulA whedel 4
d3p Abae] FA (Levy, 1978), B #Ag =
el wHAEC el FxzE X A Z(Park,
Jaworski & Maclnnis, 1986), 12| 1l AH|#}e] o]
3¢} B 7KFriedmamn & Lessig, 1987) S22 &
o= Ak

npAEto 2 ©JR1s} el = HAl= o]v]
AE BAseh aujate] B ghe] o=
o] 3th(Hendon & Williams 1985; Plummer,
1985; Sirgy, 1985; Debevec & lyer, 1986). 1980\
R olFoldl BAE AN A7t olel A
el e =, Sigy(1985)= A Fd
Al AFE NG olmAE Adua Adrgst
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sHA2|SBIA] AH|XL - 2T

r

). Hendon¥} Williams(1985)= H# = 7014 7 &Fo] lIthPlummer, 1985). B Yo}zl H
olgt AlF olstA HAR I AWstiA, = AdEHE N8 52 kA A7k )
HEE HA=e Aol o7t ARt AAMH FUHoZ A&Hom H5FTFE
gko 7 A= Agko] 7] wliEd HE#¥l =rh(Aaker, 1997; Wee, 2004). o]¥l FF oA
= Qe Anrte] #AF S fEEleE Aaker (1997)2 A7F A AF(Norman, 1963;
b g3Ao)lgtm FASATE. T8 Debevec®}  Eysenck, 1970; Pervin, 2003)2] 34lzlQl )
lyer(1986)% A F9] EAMY A FF BiH= WHe wpA BlE WS SAste 427 &
o gt 49T o|mA|7} Foddvn dFst 3o HAE N HEE et

WA, 9Qlsl SHoxe] HAlE ojuAE B Keller(1998)0l] w29 B = 7ol Abgh
AbstsiTh Bo] Bil=rt Folola FAE dE e
 =wdAe BAlE onx] oo A Zhell gk Aztolglr| Rl Bt Ul

A
A Zhe =S kRt a Slth Aaker(1997)E

H 7kl oRlstA B 2HE g B

= olujxle] @ FHQl HAE A did]  &EApF HAsE AgHeR AR § gl
Bk FARCR mojgtaxt gtk HAlls s & e a5 £F A A7t S
A BAs Aol AgeA i Fastn  Folopy] wiEdl Jhesitha shivh &ulA
= A ehoARt AiAer g B & ukx o] A4S alshe A B
A= Aol A and HE ol d7HA =% Adela HAse] /fEE Hdd B
Fe Adelr|E stk BAE AL HAE A= sjAe A9 Azt A4 Ade Bl
oAl Zel la BHA= ojmAe] FAQl o =9 Joor Pste S T FelH

[¢] [¢]
S Bol¥e mde Zedh BA:= Ade V= At
=

=
ZHAE e AlER ApEsiely] e AR Fournier(1998)& B = 71Ae] /idS HA
e 9 A i e, & dr A9 = dAel gt FPHe dFEe 4
o} Zo] AEEA AYlM nER AE3 ¥ Ay} viEAoz AFSEA FAGE Huc
A e AFAA sty S BAls JiY SR 8 380 AFA R s, nA

o 2pdste] 7)zste] Amlake APEA oln] I HAlE 3 ool vtEY #Ae] &

A weh we@ 5 gdovl olg A% B AE Fzsrh 19 Eod F2E e
= 1ge HAE A gxeked 244 A= A4l ed ARkl AN FREE
4g< s det. A3 vAE gy B4 BEY A
A9 g 1o FEAEHA FAE PEP

A= A4 & Zolth 29 ARkl wel jRRe &
HAE el UE BEAY Ot HAl ZATAE BAE AP LuAs HAs
=9 YTl ol QA S 2P 1 Bl TE Folq avlAEe] 554 3
oJgta WA auAE Adsddl BAl @ Eb 554 A9 B 54 HAss
=o il AR AR WHAQ, Fe dAstonn A 4 Qi Hase A
AW Be AP 54 ouirelss A 5459 oz Pohn Ik,
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w20l 2003; Aaker, 1997; Fournier, 1998).
A7 NS Jidslsta S4stele H2W
& ZEAH o7 EFO|E(trait theory)ol] 7]

& Aol a9 xHo

L

LI\ 3
ol
rr
__qi_,l
4
i
o,
i

1986 Sdold & Aele] Bl Have

Ao AhHor x&En 718 s1se E

Ao 2 A% Eu(Guilford, 1973), A7+ 744
)

s Uzt
A 9] ‘Big Five’ 2ot ™5l thBatra,
Lehmann & Singh, 1993). ©] & 3} 7HA] 2t
Qo= 9 3kA /] BFA] (extraversion/introversion),
£+-3H(agreeableness), %A1 Z] 9 (consciousness), 7
A2 b8 A (emotional stability), 181 F3+
(culture)7} F3HE| it
At gl Aol zheto] Aaker(1997)
Bl =] A#d MEE ‘Big Five' 7§

ol & ZA A sincerity),

AVE A

2

Al (excitement), A} ZH(competence), A &
A4
A4l

(sophistication), 18] 73913 (ruggedness)

o& disiitt ol Hil= 7§

e 0 K Az A A F A A
Fgsed Rge Ade

BF 243
5

f
ol

I
=

oX,
W= = A

)
£
N
N
T
rr
=

o
[

2L

o5
B>z
=

30,
N
K}
i
K
au
os]
2
g
&
5
5
=]

A7 gtk dF 9 Az Q1+5 5
E4d dldss 54 AF #27Ms
B Hal=o] AL} oln|A] S s 3

E5 ook sb7] ot

olgigt HAl= 7iAde] wlAIHA AlFE

F A oA FY shues FElE A 2
7Aste] Atz stolg 54 HA=E Wl
& 4 =E vreEgE Zlojth md At
Z slo]F Aoldor By} on| 9lE HEko
2 Bic oA A F A et
HAHE gL aElak gl o A54<
A E & F U=RF 1, 1 AT &M
e HAE AEE Fxstu o)s FEshe
dl

o B2 =82 71&o doh o ot
< Bi=o] AREE Bojdel
=

X AHAEAE BACA FREERERA G
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sHEARIBISIAl: AR 2T

Hlz=o dgs ddsiA etk wWEstn AS AR RS 2t dolEo|eE
A-dg BAle Jge] A B ofoldl FedH, BEAls S WAA ©x7t 7154
He o} IAMY S g3 or Faated o B de I B opet oA &
o] Bzlel Hul, BAE AL o) Ada A =G PR AY ZPA HA= A
Hiu ZEd Hiss gFor P& £ FAToRMN ol AT ALdE
ol Be Ase Eddm AT, AoE & It
1998; A7 2000, olfrAl, ol 2002; <t Bl Jide Jias S ddd =y
B3 AL AAE, 2008; Aaker, 1991: Belk, ATE AHHET HTH(1998)E Aaker(1997)9]
1998; Malhotra, 1998; Klein, Klein & Kerman, ALE vHigto g 3= FAd HaTrt zt
1993; Aaker, 1997). E AT 2 vAXe dEgE S 2ANE
e Aok BAd we vAs AYE A, AF /%4 A kg na

theket Ao g 283 & ok Eﬂdt 7H E W= 2HRte] AR Fad I
e 2HAR SledF dY Balsd ek o] 2 WA FujHsie] HAs e F4dd,
dlo £ WaHA Bz E5stux A AdE, 24, 987, A oAl A 3
WA FANE S dleth T Ha=  Ep EAES B olF AlF 3l
MAe 2nAE tideg s ARryAlA 2 BAHE A Aol tigt e AFE
459 F83 A3lo] Hol BE wHA” ARF GEHRA, 2000; 18T, &, 2000, §1E, ©
yAlelde] Akt dgel 23t olF7IE A, 200D)elA = FCB BF | AT AlF
gtk 2B A Zete HAE Jfde]l o §3S BRSta, old wk §3¥Y His=E
Hola A Aol B F thd g Al HAs S BAsIGT AT A
2 ANAQ BAE 2@t o 30 4 FoA FEA R Yt A2 AF 73
e vE F vk BAE Aol deHe ugt AR tE HAls JjA9] Aol A
2 geye PHoRE B 5 53 2 = Aol

= e auAelA desteza Anzt A7 o00e] AFE HH g AnizkE
Ao NS BAE A Fa 2l & o] Adste F4, 9%, AlF, 1449 vl
SAE @t &AL BAE A FEst 7 Bl A AdS ddsla, 59
A 24 27 "W o Blse & FRE e ufd AR EEE g9ls
vz Afotg@e] ko] 7] wiitolrh. ®g  Jate HA:= fHAS Husich 5
HAHE 7L avAbe] 2xRe] HAAdE  oldEeoone BAE Jjde] sd Bzl
TAstn F@sh=t Tgo] "k HA= s ZAMY Akl 7]oste A diE] AT
A& Bl B} Anzp ko] dAIZEE 2 S, o84 AEEE A AFLL
Al Bte] Aol AVIAHRl WAE FAP 2 FERI A AFTE BAH=o S
2 AT A ARAHEA T, G, FF 0 Jtetdlet, diiEs ok, <9, A, =34
&, 2000. E=3F HA=E SRR dtolg A 59 aflease] e B3 N A
AFC]l 289 &FE FINAE F dve S A
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SR T4y Fzol ojM F1e| A

BalE Jig9 Ade FAske AT
oJujo] AR oz Halsd WA= 3E
AL oh7] wiiel, BAE 7jdL Ao
B 2 oeskA] &2 WAeR 794 A
FuUAol Az AHAF whgol ofal] FgHTt
(Wee, 2004). BIE= /AL AH|A7 BAl=
o AHA Ze AR FEee =
ol FhE E AEHHoR IS wert
Agate g2 Bilses 227 AZden
AY FEd F {710, Billes A#A
o8 EAlske Zlo] ofdel 4H|AL whEEo|
Je ouy Azt xgelgt & 5 vk &

M HAEE ejolse] o v @
15 &3t olelgt ditd
gt AHe E&E o] E(nimism theory)ol] 2]
st 2RE ogd Haw ARse
Wgdde AAge] 4ees 218 9
A dae dgeee 47E g
™ 3FCHFournier, 1998). o213t 2<]<13} I3
QA A4S BATS B wARA o
oA Foid o WP} LA HAls
2 vp omolekm YzehuA na
PARd Al Al Agel AR Bl
= Zo|thBlackston, 1993; Aaker, 1997; Fournier,
1998).
EYGE o2 AHz} BH:H=9 M
AEEE A He 71Ad deiie A
5l Th(Fournier, 1998). F oA A}LEHE= o

Qe Fst mA=el A RFshe
:‘

offl
=
=
olo
ol
ol
=

o

al

ol

— B

p AH|X-B2= BEA|of et

A

= A aEAke vhaS
eol¥e A4S sl H
"B A ¢ gl

)
lu
N

1o

BN

oo

o

fr

oX,
lo

)

v

MR & U SRR Aot

- =2 X

g ALgSG AHERE ThSolt AT

AET 498 F ik w3 HBE
=11 g

X

-
> F AU 949
)

W)
o
-,
o
rir
fr 2L s ox rlo

oL =Y
A[‘E

fny
=
]EI:—|—‘
[ op
[ 2
> O
oo H
2
fo

o,
M K odo &

=

Y, |z ox ofN
ol
ok

Ey
o

a NEE Holshe AHAY HA= AR
P H = Zoltth Allen¥} Olson(1995) E.&#l
ML Bal=e YAE ERL 7|&s]

P54 WS oprlshe
=]

Batra, Lehmann¥} Singh(1993)2 HI:= 7|

o]
vAEe BE g sd o 9u Az
=

ol 24 A=t
< 7 7H,
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& AXGE 9, AF FEAE A, Al A EFE vkl BEilE i8S Axd F
F Fu@A/QA), 23A, 270, A 2 Sl 7P #88 =7R eEn His
%, aPln BA= ARUAC, #E, el ogA Fug I FxHEstE
AFn 5o BE SadM AHEH AAE 39 o]2g Fa AWE § o 7]15EE
o] X3 BLE o]BS B E BAs AN Fae A AF ovAY S
Mol oA A e T8 FxRE  BAdSke VlSGigngta FolEH, Fa F&
=7k AME § Sled, ol BAs= g 2kEIAzbe] sidel wel o ofnle A%
g 2pE g3 oQlglehs Y #EE 3, o A e Faolayrt FEete
o gauek 22 " ARuUAeld & W] 7Nt @i ErKDingena, 1994, p.36).
53l gtdoz ol Atael e Qb a7 12 HA;E Y Azt Hold glof
of B4E& Hilso| Fod F ud, dF B J3E dyste 2ol

So] M&M 228 F39] MM A EL 2 olg] BPA AF Ml AlFel et +
JAFNAl FEAFA ] T2 e = Faol AA Z& AAA oln| Ao & CHPieters &
A upx) AR E 93 wlela HE S van Raaij, 1988). Dingena(1994)0] WEW A FE

o

gt des FHH L A o FAH oA AlFe] ABA Ve
ol G, AF HA, &9, a2la 7t
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Birdwell(1968)2] 1174% AFNME A2 4
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(Pachauri, 2002). whebd AFEthE 34S o
FAlete JEAYH ZH|Ap oA
o A& 7]A EHEH < d A
£ 7hsstA s, 1 ABA £k

ﬂ- ?:ij’ 2= D}(Slrnon 1978). ¥ 9]‘:’]01]
a7} oj¥A BA= spAS o}
Aot #Azt Kook AWH

[e]
AT

| IR BAO) Chet S TR W HRBAS Aok

N

A

7174 FaF7t Wee 243 dds ol
o Fa HAz}et7] A ARdl=
uf A o] AeHF} wfA] AA Z=(Wells, Burnett &
Moriaty, 1998), 33 WHE=Z(9H, stz &
A3, 2005; FE, 93k 2005), AFUA A
2~E} Y (Dingena, 1994), JH./74dE v A|A]
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Aer =4 i gtk obge A W
£ 9 e Fa T Anjxie] oxF
Alz"E 23 e it

o

Franzen(1999)2 F119] FHAE o] Qo] <l
Ask PAe] 2% AL T8 Zes o
o Rk QAs BNE 2E a6g
o HEs B0l FBE HAD oD 2%
2o 432 AuAee EAd o Ea
7] wjZo] 431}, Franzen®] ©
e MRt Fad] 9] o W =EY

1 Ay

dHHE YEadE "459“’0] o] Helrh
SHARE o ie] geFet viAAlR d
i ARl =EEe AT 2HAY A9
A 28 A B3 AR AL F8
gt 4 lth(Van Osselaer & Alba, 2000). £ }3}
W AAAs AT o BE BuFE O
Qee) B WA 2L S YE 7198
Zt7] W] AAH §hg &2 YA A whgs
op7|d v FaiTo| wE Bills JiA
= 2T 7 deA 2 AHE B 5 v

- 684 -



Aase A7 Yol 4 ¢ otk old] o
g3} e WAE AR

WA 4 ANA AFF A4 AFo] Az
He w4 % gEed He Bas el
%

e g we Aol

o

¢

=2 A

HAE WA Bz dFE A= A
A9 Ze o8 FHE Yeid § 9l
A FEAEY] ARt e 7 den, &
BAge] 8% tE § AUtk 9 Yo} ¢
23t g s nivlstke 2 disiAE 1
A ¢ Stk dE EW 2HE udd] AE
& 2R oAbAR B AN FEEA A
Axe] FoE t Bol doE s drh 1
A FAE AFel et AAA AT PA
A 25 HlE) o FastA A8ty vl
FaollA AAA 2=l WA AAE AF v
o AelEe BAA A5l o aRHd F
AUTH FCB Rl ZAZ AFEol wet &
3 k] 28" 4 gle Bals il o
o AFE g AR, HEF@000)e] AFA
HE B2 ol 3o wel el P4
“fredrel 7P % E

= NeR Rassdth A=e] ANl w7t
FaALd oA dFE wAErke H
gstl verd 4 7] diEel ol di@
A77F FF Hs dasie 2o

a5t Fus s FFHoR 4t
a2k dhe aEA g2 PEolth FaFe
2HAZL BaEe Hdes Addsta, T

b
o
>
I
|
2
n
=
N
=2
=
oh
=
jalmy
1
£l
ik
A8
re
-
02
>
1o
>
©

d sl 7

T W& ol = Qlojof FTPieters
& van Raaij, 1988; Dingena, 1994; Franzen, 1999;
Vakratsas & Ambler, 1999). ©]# gt 714 Hk-2-
e BE HAE 243 BEgdy. 204 9
€9 g 7 FHle BA= A,

e Tl AR Wel7] A BAlsl

Z~H

i}

A el AAISHAL lofopet . 3FaLe]
e & gE A AeE Hil= Adde
ofel FAE. B FEHALE A ke
o AxAcr g VA1, FHA S
ol avak Peol AR dFE A

A57F gt
2 A2k Fad Balzd i) x|s)
3 3, BAEd gigh onzE At
A& FE Utk ojye Af B AAe
2Hze] Fa FEA R Ho] FdFE nA
Aolth. ofg#l o 4H|AtE Hal=ebo] 7
a2 7K e Utk olEg BAs A
P& Bl Ao JIFs mxH, £
2 Zu FEAYNE JFS nFth mebA
Fa JEAYE T e BAE g%
28 el diel AHA, e A
o2 g nA Wyt oy} FHH W
BlE g5 3 A o3 AxHAew o
&S uHA "ok
BAl= 7] #HAA & o BlE dF
ot AE W ooyt FH w2 BT 2
= RS Az doloh #-Eo ot #
3] FHH whgo] Fu FrAF AHH
A Jg= MHTE A AN W FHA

- 685 -



Hhe-E Bl e g gle] o 9%
< g@gdtan & F vk B fge] B
Ze A3 Al TAsH, ol T3
2 kg opet BalE Fd) Hile
ol oe APHor FF T AR
et wetA o3 2 WAE A

A 5. Fael FA AREAE A1)
FaE 5 HA= WA Fxd AR
FFE A Zleoltk

HA 6. Bt P BAc AP 2

T N ZFx 7PRA ez S n|A Aol

o
BAle 7jgo] auAedA &8d 5 g
57] o]do] BA= MAEL WA Fuse A

3} Adgojopgt Atk 2 FF). Bi=
Aol BAE olv|e] & %L*gﬁiﬂ =
x

BaE sfge] Fase AFA AEE o
o HA= /e H2A aHxiel #EA

S 200 2 Aotk 0@ d9d WA} &y
g9 2EAE T ES el Add &7
22 9% A= AN B8 Aotk

WA 8. 2HA Aotz A Om—t— Bal= A
& BaE g3} P A

B3 AEAY F9 w7} 2
B FHAR = o 7] 90 o

N sled, e bl 299 Y3
& Bk Ae Badl 4§ 7AE ol
vl ZAelch 1 PuAe 3o v
299E 79191 o, BAE, e, 719, 2
I A4, 273 BAE BEH APl 9
=

Fos} og. Fx FEAYE S8 F9
of ola] THL FHFA ol Fo|d HAA
AqUAE EH A= Ud AFoz olne
I o] tHFranzen, 1999). F27} WA= A3k
of| A Amzte] 9} Fa AT M=
3 AzAga) o2 S e Balo
e Ade 1808 dRe 3 4 o
2o FolZ2 7]ed Aottt Fxu AZFE B
29 AFYAMH A X]Oﬂ?ﬂ/thg:]) 7
HyAeld mE©loj@m|elold), aela v
1 WeInAART BASE Aol

;0

O Z0o

)

d

S~

. >

olele AH|AYL B ==
ATl A4 oo FE2
(Pieters & van Raaij, 1988). Mick(1992)% 1]
olgfel gk NdstE A F IR

g, AnA olals Fu4 olslzh 1Al
o AT olal
Fed dnlE seEg 339 Ro

l?.

1
AR 2HE A A7)

A

9

W shEthMick, 1992). 1] 7 #A

W2 Fage] el ol Aol =
| Zlew zhyHnh v
1B o4 i FR P = e i o R
Mdel S Ed) F3d 9n|9
Lt Zoz olgdnt. 7| Fxd
FaFgel og SEEAEA S B

lo

- 686 -



A ge] £gH) JALAE F83HA 2
o] Ag Al g olel 1A B
ox #nT da) Atk FuFe 5HY
WP HAAAE o|Esn 2l A
$u 4e BAE AL ML AT, &
WA Fae] w28 9 Aol skt W

Faell gk Folo} wix ] olal= o]

5 1 7189 22 wrfadld
Ja] zAx3m ZAFAEA HHCelsi & Olson,
1988; Pieters & van Raaij, 1988; Maclnnis et al.,
1991; Ratneshwar & Chaiken, 1991; Mick, 1992).
Holr, 58, agn 713 29le Anxe]
Zolsh olghel] e Wb ohfe} H7HH
& o U A5 APdE BAYS e

.

BAE. Holmd AFold wiA, & v
ARl Tigh Zm|zke] Aol A w/Adweta
7 o] B thWells, Burnett & Moriarty, 1998). oo
T ARl AEASS Astust e F
7 Ze AuAs dadt s Aol 7
v e 9n 2 73 35 = (Maclnnis et
al, 1991; Peltier & Schibrowsky, 1994), 7]
7l anAt FFEA7IaA s St
ofell AujEnt. webs vk FauE AFol
54 anze] &45 wEAZ F dvkd &
Hzke Fua=se Aestast w713k A
i, 3 A% ¢ e #de Lt
Zo]t}. Pieters®} van Raaij(1988)% ol &7
vzhe BAe gke] B
e AeT. BlEE FoIE 7]
Aw wEE, gy Agse oW
o #dsollS W 1 AlFe] Farel

[

F

]
—

2220
T =

RIS

ARE=

T
k)
1

)Z

AFSUE A0 chet SR TE % GTHH| Mol

Y ge Fe2 7199 2ol
& FCB Grid 282 A832
& Belust ge 2na B4
o] thesl FAETn Hasd
$AWR ohe HAE A7 Y% E
Jek-S 1| Z THEFranzen, 1999). T
279 whee oju] el4jHo
20 T dom AES Tolsh gl o
2 3 gtk @44 YEL 7)

o W2 F3 AFd =E=HA HA
AFI FEE Aol 71elM AEHH,

o wet ojd Frrt dgstd A2
A7E AR EA En vk Aol Eu
83 FEIE 719l QIFEu, w2 £F
o #AErt FAdd Flojth AU 5x ®
& 2vapt BAEd Ads Folske §9
o= g3 Avabe HARe] =gd
of Aol 2EE AT 5 sle o=
BA= WE Bz €t ARle] 548
SRS WEATIaA e71sE aFde o
wE #Hk FEe U Zloth Bl
Ngel Bxe ofzd] 71Ee] HAr A4
B3 i = G Te Add, 719
ol A HAsd tigd Fre ¥R
slim BAl= Ade Fxes =2 Aol
o mEb o 2 WHAIE ARk 4 Sl
o}

B4l 9

B3 4uAF A4 E e
He) guAe seold. #u

O,
o
B

- 687 -



iE]
o]

s

3 19 Byl w2y Bl 22
I} dubA x)2]e A 4Bz mhS-do A
% 1213 A& 2a= 71
] sl AHgstA "ok Aw g
= 22 WAlE Ateh

i,
=
w2
=
>
i
O

H
243 AR Ba) Ao G n|2
Zolt}

ZHAPE old 33 =3
& 7l At e AFsted I
F2 AR He, dE So] auA} %
2 ARE AL 5 e TR AE 2
eob 2 Bad o Be 798 /e
Y Zo|t}. Ratneshwar®t Chalken(1991)% 713]

N

I olalE milstits 2SS wAsig =,
ZEAZL FnE A e 718E o
Bol 7Hd w Fau WARE AR ol
FeAe o ol dth 2wl on|d
A 7189 BAlE N e ddE A v
7} o] Akt

H9A4 11. AEAT 713= Bd= NG F
Zof Ao R 3k nE Aot}

olzgk
i X}Eﬁ o= ‘?:M B L%ﬂ, 7@ gt ol
Neas o= =, 7135 /Hdsketd
TuiE 87l A FHA Aleko] e A,
o "o EFA 7184 =2 9n|gich
A AR AF/ARES A6k, Fuf
, AHEske A oA stk &
A&, Padgett@}t Allen(1997)S  ZH]|2}e]
= ¥ AFAREE AREStaL 2H|
= B¢ AFH Qnjrt AdE ol <
=z ;}% owx WA FA5t
‘ﬂﬂr. oA Il FEEA oA 2R
AFAH 220 2H] GAZEA] BF AR 4H]
A7 BAlE AR ¢ LMt & 5 gl

o [T o
Rl

A

Bt

)

- T
th olglat AnH|te] BAe AF xzto] =
7182 HHlzo] ERo ulgl HHE W

o] AZITHWeinberg, 2001). o] W&o A t©}

&3} 2E BAE A

HA 12, AvaEAE A= Bd=
Aol Aol E3 Lulgs
o|Fo|d wj SdEA Hrh

[}

BEE oo w=d gy o9l
AL MEAA AAge 4aaes A8
Z

omgth. AvAks BQIZHARL AlE] el

- 688 -



e vz

A== X]@@WAaker & Fournier, 1995).
AEES ket 718 7a #AC A

oAl "ot AHlol F=otuat sk S

A9 w5l EAfet= E7]—2— Aufgey. 7}
A 4z AzE o] 221 Maslowe] &
A B waw QIzte] ST Az

A, ?bd, AMSA, 23k, aga Aopdd
o 77 SIAAR
Fournier(1998)= A &
Qare Agrselsl a4
42840 Aolgta HSth I+ o]EA
™
[e]

WA Nhel sede A

A Z9@ 93¢ FARAEH, AL A%
A o), QeAAAA on), del3 AEE
24 ejulo]c}

Bouwman, 2001). o] 74
sl 7154 Bl
Aesn AHgdled, 48 59 5%
Bilso] 75d Hef2 s71E AT
o Al 586 me 9 HASE
o7t ¢ WEUA ofyw eIt
54 7% wWEdA AEsHA He,
Aol AeH/gAA elnle 7HQlel FAA
=08 g2y A5 A BE thFranzen

& Moriarty, 2009). AFo}e] 91212 JRQAA =

Aed 5

je
oz
e
Iy

PO P)
oo O e

ol
L
>~
=

rlo rir

mlo eom

_}9
b
=
>
|
£

n

r
N
=

tigh g DE S AT EHe| Mot

~

ZA AW

A e,
Sl E 047

7

M © g S o o
=
e
N
FS
lo
ox
O_u
o
E
=
of
Eei)
-
y

r X
RO
ﬂ iﬁu:

3
o‘g 5
> ol

ol
rlr r1r

73 8ol UrFJr‘)ﬂﬂr
Zn|zke] Aol ofm]z] ¢}
olmx|7} UAet= HEetm o=
tl, Graeff(1996)°] <]3hH Hil= Fd
A2 S o) 3H TR T

],

=
Iy

%0

(Y

=0
=
ol

LA FANE A4 Aol

A= olulAsie] ARolnl, ol

FANE o34 Ao} ofnlA|sh HAE o
A A

12 orlsed), ol: 47

lm ;&

g
N
ne)

2 2o o > ) (m

Apalel A Ol‘Jr %Xcl:% E‘éﬂ_ }U‘rﬂ A Ele
AFEo] s, B o]u]x) ]—/\}ﬂﬁ 2

Aok dA D 735 Bl e Al v
a

o= BRI 2382 ¥ A5 FEA
25 WY 3(Sirgy, 1982), AFo} olm|AE Azt
A le =R WAIA] Z2AA A1 zlo}

oju|z| &} ARt oMAE 7 EHEE
FAA o7 HrpsittEs ARNE gt
(Graeff, 1996). B =9} zjo} ou]x] o] Ax|4
o] F83 olfre AHAEC] AF B HUE
3l Aot oA & FASAL = &
Z27] Wielth. v 4w S
d &7E5 72 /e o &7t
%24 o7 FzAgst aHAE AE
P, ol#dt el AlF e HAl=
}*o” 2 o] &/ "t webA Azt
]

P gdAFE 2 A ofn)

et it i:kl e

N
oft

N
FS
|

- 689 -



Axsl= our] EE QAL AU BAHSE
AzsiAl dota stRvhes, v, 2005)
ZHlAbE ALY AR Mg AgE A
va=ole] FAA] AYE Aol A4 o]
FA = Aol 7hedld 4 U olfg AL
AL ZAR Sy 2o gAE Aotd 4
F=3

HA 13. AHRREAE A A LA
AeA, AR or ARl v TS
721 BEete] BAE AEHH R F7T A
olth.

AFEES AIZEe] SEel| et A&AHoR
Ao A FAstL A%
1993). &HA-HAE #A A LB
of Aots ATEE F UET FE Eaﬂt%—
Aelsty Hale JiAd-E olzfg AAAde W

st2 7hsA dlFe =R ARSE

o3t WA= MRIeR slofm =
Al & A2 Fet aHAkEdE BAE
gk JiR1e] Ao AN S FAGES F%
gt} o)A Aot olmAlE=
FTshe ©] *Wﬂ RFoEA Qo] F8A
sk ERQl &
gk o] A Ao} o
28 vhghe EFolA ‘ﬂﬂfﬂ Apoht =] 312}
st ARl lolAe] Apop Fol EFHHTH
Graeff(1996)= HAlE SAAI7} HIAlE 3 7}o
nAe G AT, Aot oA S F
7¥etA she 21 wAA7E Fold A Bl
T FYAVE =& BdEE AHAe 34
o2 Y. 53 F34LdA LH|EHE
HAG AF Bl odF Aot o|m|A|7}
o & 4= oA A

BFTHMcCracken,

s

8
n3m A A

He AF Hrtle AAH Aotolw A7t o
2 %S vAE AeE sty B3 o
A Aot omAE AFE 2HGG whet
A oFstAl Wtk sigled], Anike A
AA Ao} L o]AA zlolel e FHAol
ofnjef|Ae] ztote} PX|sh= om|AE Ad
Bilcop FAAskE Ao] oidel, 27t &
% B ggelA AL o) d Aol =7
T Ao} om|A| gt dAte Bl o|n]z]d
e BUNE w7ty BaEdrt wet
1 o5 TAR U 2L WAlE AAG

—

_‘_1

HA 14 iﬂ]x}-E%E DA A A Ab=

e MAE 7 B
7

ohg® AMA-EAs AL HARe o
A1z2lE A|FecHPournier, 1998). d& &
2H A7} ol Hass ABR wgoAY
Eﬂﬂtﬂ oldl A9 719E WA s+
o] 54 Balseke] #AE 22 F
1;}
T A2 A &
AE zHellE & sletl, @A i &
kel HEe) AES JlEshe oAl T @
Wl miglo] ZA3lH o]l AH/EHH
o, A7, A9E, A AY, 1
3 E37F 2dEctn B THFournier, 1998).
AN AL oleldt ASE
3hA el AnRtAl Ay Aeldete 9

= , olddl A8 da3 22 WAE

_4

_4

AN G

BA 15, 2ulAE A9 A, Yoo
WA, el AEA B, 28 5L s

- 690 -



L HAs9l § Zda xR0l BAd et
Z

e AeAAAE &7 AN S
4, AT, RASHE B, AR
A9 &3E vE ARSI MY
AR s d8e e 4 Aelth

A 7. ABAANMAH 2nH|A-E
dE #Ae 712des didd Jele iy
o AzsA, cldd B A%D 4 3
ek aHAe A9 e FEel o)
SHH(Fajer & Schouten, 1995). -1l ©] % AH] A
FAo Mulx A &= AlF F4 S
o 44 wAE AL aEAe EAHE
Bie Ags & 7o AT ARk
HAZ WA el F454 AU e

C =

Fajer®} Schouten (1995)& ZAH|2}9} B =o
A QEAYA BAA AT
A8, A AFBAGEAE S3h, AAF

WA 16. 28 A7} 2H|A-BAE BA o

)Z

AHEEE A0 oSt HEA DE S AFEHC| Mot

]

4 Bo] FALsS Hisd g 3=

g 714 Holt}.

ZHA7E BEe) ojud #AE Pm 9l
hEAE FAEY Fd 7|ZsehE o
et 283 43S vhotal = gohd o):
oA A W 42F FRI 2 Aol
tAE 7 528 A HAE AT 43

< 4u vE =TS ol gdld] ve £
= &

(<]

o rif
2
o
rir
o
=
w
b
oft
i)
(o
e
[
=

=

M1 ox

U 1o

32 PN Ao
fd
ofl
lo
A=)
oL
Ao
_O‘L

i o
o

ol

ol

)

rir

>,

=
s
iy ©
of
%
ofd
R

o
(Mo = oox o
Iy o
N -
——
ox
2 1o, wg

N ox &
fijo
o3t
BN
ol
ol

offl
e

o l]I‘
2
Iy

N
==

o
BN
T
e
I
- o)
N

=

9

e L

r o & 24
rJ

2
2
g‘_g
ot
e
4
ol
2
i
off
%

=
2 i
o o
Huka
2 o
-4
g o
RO
o
B e

ok
o £ ¥

- 2
X,
2
=
ol
B

2
Ll

nj
4

Iy
~
o

-ng'i‘iir%
m?L'E
N
- -HE
3 0
S
L%rlr
o
r1r_%:ﬂhz
o =
p
X, (o
N o
= >
PR
r\—‘~_<>‘L
> g
o -
LJ—%
iﬂo{}i;’;&y
B RS

o
(o]
dnt
ol
s
r%

= 7H”° ’*ZOP 1 A
ujj-5- Eﬂriﬂomlz eg3 wiE AlgEm
AB|RLe] nlgLro] ojg A Bl
B A5 ofdlste AL 7
%ﬂol ﬂvq?ﬂ od ETE Hr} Koz

ggst=d slo] mif- T3 dojtt. Hils

- 691 -



AH|Xp- 2

|X]:

3

),

o]

=3

= Al

(]

°

,OI ﬁﬁdﬂﬂ”] _1.|‘|‘|
T EITTITISAaEET . g& 1,
h\s o M ~ oH oy oy o < — No T -
— X m_ N ol 00 . iy o No W =
L o = o= T 0 ﬂuxo} pull o & X o o HoNa...ﬁ3
I T O o x New R - m
O S A L R AR Lwg ,EBTHE
A UG B P - S =~ B oo R
ojp or E:.L ﬂdlotﬂ‘ol_Ao wﬂ,mﬂ _,_My| ‘;oL bl Jy o = o OH
N N R A - I
m mom T H N =R RN e |8, oo H
P w IR Ny L PENER B L = R & o N
< ﬂ@@mﬂ%u\a%3%&%%%5 o Wn%mn&nux@ﬂ@ S ,TE
o N o o8 o~ ht < = = = a =
R mﬂ%ﬂuu_wrmloﬂhm«%JA B & g | T SR Em
ﬁo.meﬁaauﬂﬂ.LondﬂﬁTpoﬁﬁT ﬂn ﬂLlwﬂ E_.T,_SHEC oqulﬂ.r
o B I o e G AR T SR
E%éﬁo%ﬂﬂﬂ%%wﬁom@oﬂr Lo#u___mﬁ,%ﬂuaavﬁﬁ_m.
e o T = o TR = —_ "
mMﬂw:lot ﬂqﬁo»hmdu:lﬂ_%a:u wﬁxns._m_wwu_ﬂﬂﬂau&ﬁ
mgm_%ﬂiylfwl@@o%@ S W g R N
G ™ THMWT R R T o SRR RS R
Laow%ﬂ%_zo%ouw%Eﬂnﬁlm@ ﬁoﬂﬂ:l@:uﬁﬂ@&,%?%?m
BEW WO RHMTTER AT o I
~H ~H ~H —
i s = ) ”
H o T H N T o
By RosadlEL sz N oo o= R 5
T BRIETRRERE LOTITRACEIRRERLRICS
[ [¢) —_ L T -
G - S T = ok %@z_@%%l%ﬁ@ﬂmovy%%%ﬂ%
T ooy W o= o X =) — @ AF o
b BELE® wa” YD odvgewer 5o R o e
= PR BT B S M L7ﬂ@aoﬁﬁur%ﬂ
Pw = oo =T I R e E@ﬂﬂ}éz
X = xﬂ7qg%ﬂuﬁ_ﬂﬂ:]_aut ELM&rﬂmﬂAﬂhlﬂoﬂﬂimﬂﬂo&lﬂlﬂoAﬂﬂﬂ
o =W oo B om zu%%_oﬁﬂﬂﬁﬁagm R
,A,.#ﬂ..OI 7Z¢_“_Mﬁ,mv,._1ﬂ;|r1_ﬂ.ﬁ1ra\ﬂll,mbjl aﬂLﬁLﬁﬂﬂ;ﬂﬂmJ W/bhwmm M,_ll.lﬂo
o B w e W= .?ofﬂﬂo%ﬂoﬂ%tﬁﬂ%ﬂ T
e mqlﬁﬂw&@vqug.ﬁﬂ@g1www$4%1ﬂ@@%@
B oy ﬂ@%%%%%%%ﬂ%E%H%%@%i Hewrﬂﬂpumoomﬂrl}h
— = — —_— o T . =
wwwwy¢maw%wﬁi%w&%%i%&%ﬁﬂﬂ@wwwﬂ%mu
(! AL jud} TR — — o= ) —_
M_AanE%Q@L.m_xnn@n_y_acﬂon#a%ﬂuoﬂﬁmemmummﬂ.Wéﬂi@%eu_
O Ay %ﬁﬁg%@ﬁ%@ﬂﬂ%%wmo%w@;w%#@ =
o %_@ﬂyb#ﬂw Lmnﬂlaﬂm% = w5 W9 A F o W
AN %ﬂﬂwwm@@wﬂwﬂxEa%w_&osﬁv,aawvﬂﬂmﬂﬂﬁﬂ
<~ BT T ﬂ%ld‘haeﬁ_;mbwmowm]zEmaﬂﬂw_/r
o ll o ™ ,UI ‘_lv_Al O "I i

, 014 (2002). BT sjAlo] A o]

o Ay
- 692 -

Aol oGA AuAtet HAlE 7F

A=,



L P = S =t o B

T, 26(1), 63-82.

47, 12(3), 143-170.
HbH S (2010). Bt Zdse

I 2ujAt Ql4ske BAlE R o

A7 A AES 63@ Az A% AgYn

A= Fus F g

2, 12(1), 155-183.
L ] S A o

g wE

=4

A A7, opgRe AT,

oo gt
10Q2), 159-172.

AAE, WA, L7l 2007). A HAH=
WA Ad o] Ad Al =l v
e Gl @ AT FFI AL
Aols AEde THoZ. ZIeAAR,
18(5), 191-208.

& & Y (005). A DAA, A7) 3
Al BLARS o]l AR A3 WA=
Gk sh=AlelEtE|R|: (XL Z3, 6L,
43-67

FHZ (1993). BAE on|x] A of
3t dAel B SHAY, 7, 263-278

, 68, 115-137.
oA, Yo}l (2002). HIME= HAd|E-H

Ao Hals 22 1E. o] &9l
Hlo] g2t Apolel] tigh gAA A o}
AATE, 1703), 1-33.

o]Z& (2003). AxH|A} AbAR T O 7]

b
=
>
|
[

n

r
N
=
2

gt oHEA D& X M7 ERe| Kot

T, 142), 7-38
A E, 4B, FIS (2003). B =M
slo] Bale HadefE e AlFE4de] 4
A To=e #3 ASH AT o

o4, 184), 1-21

4

HAF (2002). AFHD A

of JegFade #F AF. YA

13(1), 183-213.

d, A8t (2003).
1-/\-] m 44.7;"]41: 7“131-01] 73 ﬁ

DI 14(4), 37-66.

(2009). F31, AR, B[R} ATl A

AHEEE BAE ofn|z] g dd of

o4 1F ¥ A st=AzlEs|x|:

—

?E%ﬁ H = 2}

— 5=

r‘r‘
rf
O_\_u
N
-~
i
ST,

m&a oK

S &L
&

e

B

HIXF - &0, 9(1), 127-147.

Aaker, D. (1991). Managing brand equity. New
York: The Free Press.

Aaker, D. (1996). Measuring brand equity across
products and markets.
Review, 38(3), 102-120.

Aaker, J. (1997). Dimensions of brand personality.
Journal of Marketing Research, 34, 347-356.

Aaker, J. & Fournier, S. (1995). A brand as a

California  Management

character, a partner and a person: Three
of brand
personality. Advances in Consumer Research, 22,

391-395.
Anderson, P. M. & Rubin, L. G. (1986). Marketing

perspectives on the question

communications: Advertising, sales promotion, public
relations, display, and personal selling. Englewood
Cliffs, NJ: Prentice-Hall.

Atuahene-Gima, K. & Li, H. (2002). When does
trust matter? Antecedents and contingent

effects of supervisee trust on performance in

- 693 -



sHEARIBISIAl: AR 2T

o

selling new products in China and the United
States. Journal of Marketing, 66(July), 61-81.
Babin, B. J., Darden, W. D. & Griffin, M.
(1994). Work and/or fun: Measuring hedonic
and utilitarian shopping value. Journal of
Consumer Research, 20(March), 644-656.
Batra, R., Lehmann, D. & Singh, D. (1993). The
of brand
goodwill: Some antecedents and consequences.

In D. Aaker & A. Biel (Eds.), Brand equity &

brand personality component

advertising: Advertisings role in building strong

(pp-83~95). Hillsdale:
Erlbaum Associates.

Belk, R. W. (1988). Possessions and the extended
self. Journal of Consumer Research, 15, 139-168.

Bettman, J. R. (1979), An information processing
theory of consumer choice, Reading, MA: Addison
-Wesley.

brands Lawrence

Biel, A. (1993). Converting image into equity. In
D. Aaker & A. Biel (Eds.), Brand equity &
advertising:  Advertising's vole in  building  strong
brands (pp.67-82). Hillsdale: Lawrence Erlbaum
Associates.

Birdwell, A. E. (1968). A study of influence of
image congruence on consumer choice. Journal
of Business, 41, 76-88.

Blackston, M. (1993). Beyond brand personality:
Building brand relationships. In D. Aaker &
A. Biel (Eds.), Brand equity & advertising:
Advertisings  role  in  building  strong  brands
(pp-113-124). Hillsdale: Lawrence Erlbaum
Associates.

Brassington, F. & Pettitt, S. (2000). Principles of
marketing (2nd ed.). Harlow: Prentice Hall.

Celsi, R. & Olson, J. (1988). The role of

involvement in attention and comprehension
processes. Journal of Consumer Research, 15,
210-224.

Dingena, M. (1994). The creation of meaning in
advertising: Interaction of figurative advertising and
individual  differences  in  processing  styles.

Institute Research Series, 62,

Amsterdam: Thesis Publishers.

Dobni, D. & Zinkhan, G. M. (1990). In search of

Tinbergen

brand Image: A foundation analysis. In M. E.
Goldberg, G. Gorn & R. W. Pollay (Eds.),
Advances in Consumer Research, 17 (pp.110-118).
New Orleans, LA: Association of Consumer
Research. Engel, J. E., Blackwell, R. D. &
Miniard, P. W. (1997). Consumer behavior, 7th
edition. The Dryden Press.

Erickson, G. M., Johansson, J. K. & Chao, P.
(1984). Image variables in multi-attribute
product evaluations: Country-of-origin effects.
Journal of Consumer Research, 11, 694-699.

Eysenck, H. J. (1970). The structure of human
personality. London: Methuen.

Fajer, M. & Schouten, J. (1995). Breakdown and
dissolution of person-brand
Advances in Consumer Research, 22, 663-667.

Fournie.r S. (1998). Consumers and their brands:

relationships.

Developing  relationship theory in consumer
research. Journal of Consumer Research, 24, 343-
370.

Fournier, S. & Mick, D. G. (1999). Rediscovering
satisfaction. Journal of Marketing, 63(October),
5-23.

Franzen, G. (1999). Brands and advertising: How
advertising  effectiveness  influences  brand  equiry.

Henley-on-Thames, Oxfordshire, UK: Admap

- 694 -



T Mot

S5T / UDE S8 Sws Jhel HES Aux-oYs 2 UE iR DE 9 o
Publications. experience. Journal of Consumer  Research,
Franzen, G. & Bouwman M. (2001). The mental 13(September), 221-233.
world of brands: Mind, memory and brand success. Kapferer, J-N. (1997). Strategic brand management
Henley-on-Thames, Oxfordshire, UK: World (2nd ed.). London, UK: Kogan Page.
Keller, K. L. (1987). Memory factors in
advertising. Journal of Consumer — Research,
14(December), 316-333.
Keller, K. L. (1993). Conceptualizing, measuring,
and managing customer-based brand equity.
Strategic  brand  management:

Advertising Research Center (WARC).

art of branding. New York, NY: ME Sharpe.
Journal of Marketing, 57, 1-22.

appeal:
K.

Freling, T. H., Crosno, J. L. & Henard, D. H.

Franzen, G. & Moriarty, S (2009). The science and
(1998).

Building, measuring, and managing brand equiry.

for

Brand personality
and empirical validation.
Keller,
New Jersey: Prentice-Hall.
Khan, B. M. (2010). Brand personality and
Implications

(2011).

Journal of the Academy of Marketing Science, 39,
consumer

Conceptualization
congruity:
advertising strategy. The IUP Journal of Brand
Management, 7(1-2), 7-24.
Kleine, S. S., Kleine, R. E. & Kernan, J. B.
(1993). Mundane consumption and the self: A

Graeff, T. R (1996). Using promotional messages
social-identity perspective. Journal of Consumer

392-406.
to manage the effects of brand and self-image

on brand evaluations. Journal of Consumer

Journal  of

Psychology, 2(3), 209-235.
Maclnnis, D. J., Moorman, C. & Jaworski, B. J.
motivation, opportunity, and ability to process
ads.

Marketing, 13(3), 4-18.
Graeff, T. R. (1997). Consumption situation and
the effects of brand image on consumer’s
(1991). Enhancing and measuring consumers'

brand evaluation. Psychology & Marketing, 14,

49-70.
Guilford, J. (1973). On personality. In W. Mischel
(Ed.), Introduction to  personality (pp.22~23).
New York, NY: Holt, Rinchart & Winston.
Harris, F. & de Chernatony, L. (2001). Corporate
branding and corporate brand performance. brand information from
Marketing, 55, 32-53.
Malhotra, N. K. (1988). Self concept and product
choice: An integrated perspective. Journal of
Economic Psychology, 9, 1-28.
McCracken, G. (1993). The value of the brand: an

anthropological perspective. In D. Aaker & A.
equity &  advertising:

Brand
Advertising's  vole in  building strong  brands

European  Journal of Marketing, 35(3/4), 441-
Biel (Eds.),
(pp-125-139). Hillsdale: Lawrence Erlbaum

456.
Helgeson, J. G., & Supphellen, M. (2004). A
conceptual and measurement comparison of
self-congruity and brand personality: The
socially ~ desirable responding.

of
International Jouwrnal of Market Research, 40(2),
Associates.

impact
205-233.
Hoch, S. J. & Ha, Y. (1986). Consumer learning:
Advertising and the ambiguity of product
- 695 -



sHEARIBISIAl: AR 2T

Meenaghan, T. (1995). The role of advertising in
brand image development. Journal of Product &
Brand Management, 4(4), 23-34.

Mick, D. (1992).

comprehension in advertising processing and

Levels of  subjective
their relations to ad perceptions, attitudes, and
memory. Journal of Consumer Research, 18, 411-
424.

Norman, W. T. (1963). Toward an adequate
taxonomy of personality attributes: Replicated
factor structure in peer nomination personality

Journal of  Abnormal  and  Social
Psychology, 606(6), 574-583.

Oliver, R. L. (1980). A cognitive model of the

ratings.

antecedents and consequences of satisfaction

decisions.  Journal of  Marketing  Research,
17(November), 33-44.
Pachauri, M. (2002). Consumer behavior: A

literature review. The Marketing Review, 2, 319
-355.

Padgett, D., & Allen, D. (1997). Communicating
experiences: A narrative approach to creating
service brand image. Jowrnal of Advertising,
26(4), 49-62.

Peltier, J. & Schibrowsky, J. (1994). Need for
cognition, advertising viewing time and
memory for advertising stimuli. Advances in
Consumer Research, 21, 244-250.

Pervin, L. A. (2003). The science of personality (2nd
ed.). New York, NY: Oxford University Press.

Pieters, R. & van Raaij, W. F. (1988). The role of
affect in economic behavior. In W. F. van
Raaij, G. M van Veldhoven & K-E Warneryd
(Eds.), Handbook of economic psychology (pp.108-
142). Dordrecht, Netherlands: Kluwer.

Plummer, J. T. (1985). How personality makes a
difference. Journal of Advertising Research, 24(6),
27-31.

Poiesz, T. (1989). The image concept: it's place in
consumer psychology. Journal of Economic
Psychology, 10, 457-472.

Punyatoya, P. (2011). How brand personality
affects products with different involvement
levels? of Business and

Management, 3(2), 1-8.

&  Chaiken, 8.

European  Journal

(1991).

Comprehension's role in persuasion: The case

Ratneshwar, S.

of its moderating effect on the persuasive
impact of source cues. Journal of Consumer
Research, 18, 52-62.

Reynolds, T. J. & Gutman, J. (1988). Laddering
theory, method, analysis and interpretation.
Journal of Advertising Research, 28(1), 11-31.

Simon, H. A. (1978). Rationality as process and as
product of thought. American Economic Review,
68, 1-16.

Sirgy, M. J. (1982). Self-concept in consumer
behavior: A critical review. Journal of Consumer
Research, 9(December), 287-300.

Sirgy, M. J. (1985). Using self-congruity and ideal
congruity to predict purchase motivation.
Journal of Business Research, 13, 195-206.

Stern, B., Zinkhan, G. M., & Jaju, A. (2001).
Images in marketing: Construct definition,
measurement issues, and theory development.
Marketing Theory, 1(2), 201-224.

Swaminathan, V., Zinkhan, G. & Reddy, S.
(1996). The evolution and antecedents of
transformational advertising: A conceptual

model. Advances in Consumer Research, 23, 49-

- 696 -



55.

Swinyard, W. R. (1993). The effects of mood,
involvement, and quality of store experience
on shopping intentions. Journal of Consumer
Research, 20(September), 271-280.

Taylor, R. E. (1999). A six-segment message
strategy wheel. Journal of Advertising Research,
3%0), 7-17.

D. & Ambler, T. (1999). How

advertising works: What do we really know?

Journal of Marketing, 63, 26-43.

van Osselaer, S. & Alba, J. (2000). Consumer

Vakratsas,

learning and brand equity. Journal of Consumer
Research, 27, 1-16.

Veloutsou, C. (2007). Identifying the dimensions of
the product-brand and consumer relationship.

Journal of Marketing Management, 23(1-2), 7-26.

)Z

A-Ee BEAO] Hiet JHEN TR 5 ATEH| F|ek

Wee, T. T. T. (2004). Extending human
personality to brands: The stability factor.
Journal of Brand Management, 11(4), 317-330.

Weinberg, B. D. (2001). Research in exploring the
online Advances  in
Consumer Research, 28(1), 227-232.

Wells, W., Burnett, J., & Moriarty, S. (1998).

Advertising: principles & practice (4th ed.). New

consumer experience.

Jersey: Prentice-Hall.
Zajonc, R. B. (1980). Feeling and thinking:

Preferences need no inferences. American
Psychologist, 35(February), 151-175.
A3 AFF 2012 10. 12,
FALHSFY : 2012, 11, 23
A A A A L2012 11, 25.

- 697 -



A8 27 B3
Korean Journal of Consumer and Advertising Psychology
2012, Vol. 13, No. 4, 671-698

Creation of brand personality by advertising
and brand-consumer relationship:

A conceptual model and research propositions

Jongpil Hong

Division of Media Studies, Ewha Womans University

Brand personality is one of the core dimensions of brand equity. Brand personality refers to the emotional
side of a brand image. It is created by all experiences of consumers with a brand, but advertising is
considered to play a dominant role in brand personality creation. Yet, our understanding and explanation
of how advertising actually creates brand personality is still in its early stages. This paper explores the
mechanism that builds brand personality with the practice of advertising. It attempts to integrate
advertising models with the theories of brand personality and consumer information processing. An
integrated framework leads to a number of research propositions that set an agenda in the filed of brand

personality. In building the framework, the author incorporate theories from the fields of marketing (brand

equity and advertising), communication science and psychology (personality).

Key words : brand personality, brand equity, advertising working mechanism, advertising information processing
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