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9] s/ gEo 7 7A A E(kert) HEZE o]

goto] Stk
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2 AT FHEHAoR A B

ZEIH. o5 SAHIESE ©17dH(2003)
I} W71 9} B Z(Mackenzie & Lutz, 1989)2]
AN Bgel ATE FHYEES B
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7t FJRES 74 2| AELkery JEZ AL
el 293k
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3]

. Holx 20I24{(CFA) Zt

A0 =32 B SE. CR. a
tA}ole] Bal=g} & o g2} 608 - -
2Elelo] 7+ztA ot} 686 092 11.324%
W74 A NAZ 5 v ke Aol 697 127 8.702¢ (;;)
AR Al )Rl e Bn B} 651 134 8.229%
Tzl e Mukd o @ o] &5y Helaict 619 127 7.967%*
olg Al 43 ALt 477 - -
244 A olg A U2 Mo e 600 171 6410 (;;072%
Yol Al 583 =4S 727 3 717 216 6.605%
o] AH s7E FEATHX) 696 - -
AA A AF Wt R2E RS A AFEHX) 724 195 5.933% 701
B s tg ol & ERTHX) 808 204 5.629%
ol-gate] gho] Z2Eld e 1o} vttt 634 - - 572
TAA AF
BA=E ) EY7)E ofs} & oAU} 623 144 6.277% A7
A AEFS 2 v 7k Aok 714 - - 356
P4 Ag
AG AES AR B At} 824 139 7.301% AAA)
iAo & 53 =48 FrkXy) 700 - -
AE g o E/ AEHAHE 24258 283 JTHXs) 679 073 12.779%
dE =AY o]g Al ARADL A QETHKY 880 105 12.823% o0
ol-g Al A7 7t EF RETKX) 859 106 12.083%*
g npx 1 Fol ZT =AY 831 - -
WA shute] AAIE wHEolFm Atk 893 042 26.021%
A e & Y Aale] o Eell E=A|gthe (Y, 912 052 21.381% 946
Wl mREol < ol w2 S(Y) 901 054 20.600%
TPSAAZE AAAARG o dHAYs) 854 058 19.039%
Bi=d] dia] 2 4 Yo 731 - -
wae e Hgl&o] A W -y 835 071 14.416% 6
A4 HAE=E AloloA 4] LolE(Yy) 788 .089 11.128%
o2 BleEt Ald WA W e EY,) 778 113 9.165%
g2 va=e gd2A =A-Y,) 730 - -
553 /Aol =AZNY, 718 071 14.538%
HAE o)A 832
Fo o|n A7t W QE(Y) 807 085 12.768*
nFZA olu|A] A F A3 686 084 11.393%
o] HAR=S A% nFThY.w) 830 - -
HUE ST Ao BT A o8 Zlo|thyy) 744 052 14.155% 820
o] Hil=o] FAE} =tKYe) 771 065 14.348%
o] HH=E Fujd whetrhy,,) 811 - ,
TFojel = o] HlEE Fuldtal A THY,e) 840 069 16.551% 868
49 o] BA=S Fujd Zo|tkyy) 840 068 16.631%

“ - A A AR 1.0009] gkl A%
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0122 / BH= o ot 0[8Ate| Heo| Bt DiRl= S Hot B S Za|ZAelepresence)? IAHIC2MO| et S 02
2.2 FAUNHS| Y EHEIEHY 2M
T3 70 d(Construct)  AVE r 12 AVE / r? CV DV |2
A A 427 148~.504  .022~.254 19.41~1.68 0 FH=RIJAM AA
37 Ag 367  237~504  .056~254  655~144 X O HZTRIA AA
AAH A 667  .140~381  .020~.145 3335~460 O O
P4 A 595 .023~408  .001~.166 595.00~358 O O  FHFRI|M AA
HAA A 395  .139~421  .019~.177  20.79~2.23 X 0 HERIA AA
Aef g CIHE/
e 616  .023~555  .001~308 616.00~200 O O
dy Iy Ex 783  .096~555  .009~.308  8700~254 O O
BAE A% 641  .108~.601  .012~361 5342~178 O O
BAE olnx] 543  207~.642 .043~412 1263~132 O O
2= F45E 613 .146~.642  .021~412 29.19~149 O O
TFufo] = 630  .041~.601  .002~361 31500~175 O O
AVE = Average Variance Extracted, 3 EAM=5
r =7 NG OE FANEE ] ARBAEER )
¢ =zt AN e AN E e AudAA
CV = Convergent Validity, =5 E} A =AVE>.50
DV = Discriminant Validity, SFHEVGA = AVE/r?>1
# 3. ¢9t2 SEE S5 HHELIM AS
dAH  AHEHJHE Sige Bale  Hils  HAy= u
T A ];: L;Jqu U A j:i
014 A . 202 308 405 441 435 338
AEECIHE/
S 031 - 793 220 335 320 141
dy Ty = 039 119 - 333 460 .549 320
Higlc QA= 027 0356 068 - .698 753 695
Ba= ojn]x| 030 064 077 058 - 814 699
2l EA4T 040 087 .108 080 086 - 644
Tuje = 022 050 .060 047 049 064 -
2t (diagonal) 1 & = o +2SE., thZHd ofef BE = SEFEFLAD
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0142 / A Hof st 0j8Ale| M0 BEH=AT ORl= HEH 25t M7 HHTHZA (telepresence)2| IO 2N HEE FA0R

AGFI= 0.896, RMSEA=.037)2} =143 x|
S E(NFI= 928, CFI= 976)& pwo]# <}
Z W ASchumaker & Lomax, 1996)2] 7]&X

=€ F5Ne Aoz yeuy. webd
B AFdAN AAE SRS & AT

T70
A ANE ARES AZdrd A w

=(CR=5.480, p=.000),
T o] =(CR=6.516, p=

Yz EA-BHE 24
2

Ul e ARER 2T B4
Ao fou] 1} 12 et
ueba] BAE qiel digk Aol dzy

= vA=AI JFE ke
5 lel ATRASE Aol =Y Thr

AT A ATl olo] & A7 719 7 EShmi, 1999)°] FAA Aol
2y AANE HA2ESY BA4 94 £y moly} ZHFo(Pine & Gilmore, 1998)2]
Ase7l fstd FAEYE AT A=A AGZAA | BN F2d F 770 AdH
HEAoR FAHY AFRIL o 3 WAS ZFdA AAA AL Emmudg
ZAA A RY BEMstructural equation model  HAEI A Frto] HY Ty Exo EAAC
analysis) & A A 8t %1 T} 2 foug dEFs A AR Yed

OFEAAMOS) 180Z2 02 o835t 7 e Hutd oMo A o] 2
2UAARY BNE NG A3 4% A7 exeelng AgHelge AL THFE
By X3 AEEL BT SAHCE F B AdTe A5 7R =3E 3 8l
g Aoz vepgrh pAdeR ANA At 4Ud FaRs FAHGY] dsd
AD-dE ZY S2(CR=2.781, p=.005), AEJE] 2t A2E9] HF3} QQ1F-sHHP)S vlwst
IHE/AAEIA Y- de| Ty 22CR=8343, Sith. ¥A] AAA AP dEEAHE/AA
p=000° F e AREL BT EAZC  mIA P dyzyErd o2& T |
2 felnd Ao deptor, dezae o AYFPadse AU FaEE ¥4
2-BWE QA E(CR=3.629, p=.000), 2= 3 Ay AHEHIAE/AHA T A A &
H&24-8BA = o]u|R|(CR=5.141, p=.000), & HZPSxo o2 AR EF3 a9y
5. 429 SAF RoM AZ

73 25 (Paths) B SE CR. p 7}@1@
B

AMAA APy S 159 262 2.781 .005 0

AEHAHE/A N Co] AP —el g g =~ 542 078 8.343 .000 o)

dyIgEanHllE QA& 224 035 3.629 .000 0

dy| Zg|ZA-HA = o]n]x] 315 042 5.141 .000 0]

dyZyZA->HAE AT 330 054 5.490 .000 0

dy Ty & AT = 213 031 6516 .000 0]
2= 391.166(df=270, p=.000), GIF=.920, AGIF=.896, RMR=.085, RMSEA= .037, NFI=928, CFI=.976
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S ZHB = 0532°] AEEHJAANE/AA =S o
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1 o

: =

Q9B E kB = 0.180) Bt} ©] & Ao

et ol Bdl= 9f o]&xlEe] #A4 7t A2o| olnjEn HE

o AEy FHH FHZ =5 Yo B

e Qi o] &aly] Hupe @A A, &4 B AZRFdA AAE E o] Ams
23 oA ERom Ut AL ¢ Wol 1oy A LolSo] oWl AR Edle] H
ol &gttt AM S HalETh Ae Al o 2 9 nHeste e

3%
7] skl Fhe THFRANE

Eg dy S BalsEAd o2 B Q3w
= Ul e AR BAA s B BAE FASTE I Hcovariate) Tl = FH
A & e RS T delZelezeld el wpigl, aeja $EWAS 9] /1
B FAE o2 AR ®Fs 89 E9E ARARE B AHEISY AR
Falg @ = 03300] 7MY 2 Ae®, Ut & B3 HIEAR o] AuE 5 M
wow, 1 v dElZdesHds onA]  dEeeM pRUEA 2Yd 3d 5319
B =315, gy SBAe AR = AEF FHEUJAE 9| dREII} o= A
0.224), Bz 2Tl E@ = 0213) 24 = FH AYEE vl oa ALy
29 o7 FAF3 aRlFstd #;Eel & e BAE A siet
Ao Uetyith weps deyzy vt B 2 AFe SHHJIER AFFIdA u)
A=GT e0lE T BHiAls FA= 7PF AAWRIQl HEZyEAs AR FEHUUEQ
Z g vHgeE AMEE & F Atk o] BEAHEAFFLRIY ol2e F /i AR
gt AFAHAE nFo] E W 7|gEe] B 59 JAFAFHRE MY IREF L E
W= g3 o] &3l BHAE= FAEE ol FIlo HAREY AARHE BN 4
7] 95t AHHIUE/AAETAE S = B F e HAZE sked A9 AW
¥ 6. 2t 429 olntEn FAZD}

73 Z(paths) A=l e
AAH AFE) - ZEE2m)—~EAH Ay 036(=.159 x .224)
ANAAH A E) - Ze S 2 ) >E A =] WA (1) 050(=.159 x .315)
JAAA APE) > 2 S22 —>E A EFH B 052(=.159 x .330)
QA A AFE)~>BH ZHZ 20— Emys) 034(=.159 x .213)
JEH JHE/AA = A @)~ Ze| E2n)—>HA=IA] =) 121(=.542 x .224)
QEE I HE/A A =3 A D@D ZE S0 —>E W E0] 1| 2 (1) 161(=.542 x 315)
JEH JAHE/AA = A @)~ Ze| 2 an)~>HA =34 =) 171(=.542 x .330)
M I E/d A =3 A D (©)—>2E ZEE 20— 2 =) 115(=.542 x .213)
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How brand application influences brand performance:
with emphasis on the role of telepresence as

an intermediating variable

Kyung Yul Lee

Dept. of Advertising & Public Relations, Hanyang University

The purpose of this study is to examine the effects of experience of brand application on brand
petformance. This study suggested and tested the hypothetical model that experience of brand applications
had indirect effects on brand performances including brand awareness, brand image, brand loyalty, and
purchase intention via a intermediating variable such as telepresence. A survey was conducted for 400
current users of brand applications in Korea to gather data needed to test the causal relationship between
experience of brand applications and brand performances via telepresence. The results of structural equation
model analysis found that only two of six types of experiences of brand application such as “THINK?”,
and “ENTERTAINMENT” had indirect effects on four of brand performances via the intermediating
variable such as telepresence. This meant that telepresence played an important role as the intermediating

variable in the causal relationship between experience of brand application and brand performances.

Key words : brand app, brand application, experience, telepresence, brand performance, brand equity
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