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BA= AF A9 SAYT 7o BA:

HAE o x| Azte] 2AET BN

3 3’

gl Ao st A4 e

0

off

2 d7E BAE A2 Ay Adde] Adsh 394

N
'z
o
>
i)

Aoz goldtel HAE FHBEAR] WAT BAHIA sk

DEsge weh FHATS AF AT 2L AAR FHDE B o FHA 4R,
dgol dig £5, HAE WAL 99 9 WY 2L Ad4 FPEoR dusE
AT web B Aol A WA BAL ARA, so4 A9 A=e AAH, A2H 54
B%e] WAE setartl Aok TP B A7E 294 A% 87 A7 e His
=5 QEe] B WeE Awuo] 95 AFE Gl Y HAE T 93 Holo] o)
@ dmlAe] Aze] Azlsh FHYF WA VA= 2AAAE BASATG T 40 A
B4 HAE AES 260 30299 39 2MAS BgeR & AR A% viE AR

gF Ao7h At AT ARl 71k Al
o] TR T mAE FEFH] fremlgt ApolS Holw 7 on, itz A7F Afo]7} vwin|
stoha Qs A5 TolA 7Rt AFe] A, AHEA STl e ddEo] Sid
< & F A3 olH @ B2 BAEZ F Ao} A7 dAErE BlE AREE A
Zoka, wtfo] 7 solA o|nlAE Adele AT dEor uA Ao} FAHEE A
& v AR e AlgdTt
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oEY B VI9EC] AHAEREEH 4lF
= Bales Ageta ok wE &=
Hsglsls A 3 oA A HHEd &
At A7 aAB/AE A8 A
= AF AL e FH g Al ©
ofle}t 71y Aol A &Fel diek LnjA
o] 417} ®@upgro] =lojof TH(Delgado and
Munuera 2005; Kirby, 2012). £3| Al2E 7%
A o] Ak AlFoly kel WA A
AN AH|Rbete] A71H BAE P skt
HL 23 & nZHChaudhuri and
Holbrook, 2001). wWebA] 2pEa} IT 5 g7
Hol ZAHES Bt e F=E A
Al AlEY] FeAe oe FllEa jlow,
B 7I9Ee] aHAY] AE TS w=¥E
71e0lal e Aot 2y 7|dol
st aHARY] AlEe vl A el
AF e Ee AHl2 &

[¢]
o] g Mt 2ol @AE oulz A

ulAge] Bsd] ta A%E gl
2 BA9Ee Adolehe A7AI 54
o wek(Ganesan, 1994; Lee, Park, Lee, and
Yu, 2008; Mayer, Davis, and Schoorman, 1995;
Sirdeshmukh, Singh, and Sabol, 2002) Xt}
s wd= 21F 970} e7dh oo
Aol 2ulAe AE Q) da FAske
SR @ A ider AEe ke
acie 2 AN AL 5 ol
L B0 AR WerE AAe) Al
NS FAHsE 2d% bR FE
o #A B

lth dE E9] Ganesan(1994), ©o]3l=, vlEd
009 A9 DS 27h A Scredibilio S}

A (expertise) T S.2] A

O:
e}

2 B0 Hu
"

-
BN
i
ez
?1:
by
o
>
=

3 9] (benevolence),

(benevolence)©]|
Fzoll vA= Gl el BAT w3
2ge] tatggde] BAEm AlE7p Azt
PTS AQshe F89090] FgAHm glo
w, AlElE FAske 7 adle] ddiA 4%
ge BMote de s Ao thlee
et al., 2008; Sirdeshmukh et al., 2002).

@ avlAsh Basel BAE o) 24
of AQBA N Yozt 7o 2HS 99
AaHos a%sn AAde HAA, A
A WAz when Ao sAe Oe
UHoR Hsd i $4& Edeta 3l
on, 2Bz AT K wet A3
Hamote] JFaArL depd & stk dE

g0 ¥Y BA= AFY AFujet 2o &
v 27F 244 ALE FAske @ vl
dto] Bl WA S 9 Ak Dot
AL 2es st T AlEA, AEE AdE

=
=
T SHdA Aottt dolwrt & 4]
A} OIA] A  H E(attitude) BT} HIME
o ZHattachment)Z} -2 A1 wh-g-o] <&k
< Wete A7 A HFo] HPark,
Maclnnis, Priester, Eisingerich, and Iacobucci 2010),
BAE AFe} YT HAFEE dF
fradel wet Ap3A D oz o et
o7k Baled] ek &Mz} ¥hg2 7
Azr AR AEE 2 A A dis] &

L

HlA7} oj@A AZeherlel mel 2ad.
dg 5o e FAE] ShaA AE,
A% £ A7} glEe 2%
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= Hske AlFe] #4, 9% Aole aH A 2HAF Feat A ke A

A7t AEtE zbelst thE F gloH, BE E WIe 24 94 dva B £ 9
7190 S Axdee Betn 26 thouEd B AFdiE BA=ZE xo|d

AE 3 AR AR 22 FE AR AR G482 838 49 2e

(Romaniuk, Sharp, and Ehrenberg, 2007). & H.zl AAste] A9l AT A HIE A

= 3% 29UF WAL LA A ﬁ%im} Qo mAsg Aol A7 me

N AASE HAZ ARG el dnh A= Az a9Aas $499% #2992

U Aelg QSR gek A T2k @ A dsel 0@ Bae Hds Az ogs

24 % sk 3k 71990] A% B dajel gzt $
B oa7e e wa Age F A @ A%e A4 ¢ Y ANES ABe

o A= B4, soldel ANAY HAE 5 e Aez s

9950 WA BFE Asiue Aot

B ATl e TE HAs AFY

AT, AAE Fajeh Zol el 24 Ao o 24 w73 & 7Hd 4H

= add A 49 BA=s el

A YaEe Adsta e qHE Hls AE|

A35 0z AN S0 NS BT

2 Fren. 59 484 FHYES AE  mdsd g@ awgel Az 9 @

Q7o AHEHND FHH YT gl AT B S Faekn BAS A4S 3

ozl A4ale] oS 7] Sol Agsle & Ashs A4l aclolth AlEd “Alge] FA2

5 OAE 2T E2A Adelr] Be 2E /b AUple B kg UE 4 okn A7}

o] AlE|A w2o] @ HEE FEo|gty & gle duka 7172 o m] dthRotter, 1967

0111} ZAYPES FEEE= AL M AT Schurr and Ozanne, 1985). Rousseau, Sitkin, Burt,

AAZ B ooyl 7]do] F 8l and Camere(1998)% AEE ] =9
%‘ésg Tl web ZAAQ BAE der FEol] g FA el 7)dkete] FH e

< Aeted =] E Aot (vulnerability) S 7Z+eld e =2 FAH A
H

EE B ATNE BAET o Aol 4 A8 R ANsa 19 BARAE
2ol o 2ulAe] QX fEo] Azlel 4 o A|EL WHAZ Morgan and Hune
G5 JeWAd mAE 2AET dal  awhE AAA DA Az g

BA5 32} gt} Chaudhuri and Holbrook(2002) — Holub ekdo] WS whala Afthrbo] wEkd
2 AHApE BHHE AXE T4 01215"“i AR 75 FRFoEAN FHAAR 2y

ol SIREst Eoldel Weh HAE A /18 JUshs darE gosgn. Qs B
o gelde wAsEs Dot vas A4 A dhasl A4 A0 e g o)
S e A% R0l U@ Age dua g A 0 FYsE, e B AEEE Fo

f
o

o T
gol APAY S AR Ay L adH WAZ Pl 9

m&’L'

= o
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sHEARIBISIAl: AR 2T
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(Doney and Cannon 1997; Moorman, Desphande,
and Zaltman 1993; Morgan and Hunt 1994).
NEAoR ANgle BAE AFE LE A
9] A%, el g Weg g,
o} mAEs} Adel AT B A%
oz ATY + gl w¥L wadlw ke
ZAn|rte] gxlo g Aol w] o)A tHChaudhuri and
Holbrook, 2001; ©]<J3], o|<Al, 2011). o]&]3k
BAEE AN Adugom A4
S Aoz, AuAt Agets A
A9 elipe] met Bae Azl 25
= 2 THGarbarino and Johnson, 1999).
Chaudhuri and  Holbrook(2002)& A1#| & 7+
(affects} V] THE BAE FA APAFE o)
Asto], AAAA, A FEAE A elA 7]
57 gaas gadsle sdez B
. 2 AHAE Halzrl A3ete 7ER4)

t}
&k F7E Fall NS I He Aol
t}

] 1O
R

Bele] oz
AEe AF ool e 2ila g BA
FoerA ZdA, A<l =
of g AxE T3 Al
AEE Auie] g ol BEgsta 5904, o]
B2 HesS dAHA A Aojgte
<-0|tH(Altman and Taylor,
1986). 7493 - n}AE
£ el AzE A el AR AT
A Az Aol ueld Aven 2
= Q) THWiselquist, Rusbult, Foster, and Agnew,
1999). &B|A-HE FAZE AZA BAlelA
ANA, 2R BAR FHen Bass) 9
stele wet Bl Alge A4 JEUR
A A A, oF T 5 FAA 4

[ =
2 s 9 tHAaker,

1973; Dwyer and
A7l AHgs]

Lagace,

Fournier, and Brasel,

A= 7}
o gele] AFE %Mm Kd ks
Hhgo] Egtd x&A0l J

]/H x%

[\e)
S
*
4N
finci)
lo,
oL L

wepd ged A SEdRA Alg,
o i3t AFE AF, AMuA FFo 4
3} 7Y e BAlo] Bae AAY A
o7 gjAlr]o]ol 3t} Ganesan(1994)S Al 2|9
AL S Al E(credibility) 2} 32 (benevolence)el] T
@ AFz FEaded, A4S A &
HA9 g salol] @ WEoz A H
soe Aol WA o4 olog $HA
ew #7aE frs AddE
Aoldt}t. Delgado-Ballester & Munuera-Aleman
(200502 HAE A=lg BB AEAes
ol FRA AABE ABAon Fae
Algke Loldsl 8, 2 Aol
3 Fuke] Ash WA T A9
5:3: ZIdsle g4 7]wke] ﬂi]i :[Lv‘i—'é‘}
- olgk frARSHAl ok, HFEE(2009)2
71%4 AEFE ZEa Ao #eE Aol
A E AUel Tled, 9F ¢ A2
7123k A=l A1 SA A ol A] k2 e

ol9E adete Tod 7|2d A2 FE

o [
\1
s
3
rir
o

\
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1995; Sako, 1992; Sirdeshmukh et
al,, 2002). HZ Eo] A9 Y Ado] Bl
coﬂ W 44, 971 24 Ao nAE o
s AF eRle] AiE AT wAYS
gt TAo] A= 3 AhHKim, Ferrin, Cooper,
and Dirks, 2004; Xie and Peng, 2009). B
Aol ALaAT 7193 2uAE Sgol
s el weh Bale AxyAelds E3
GEoll A Al gk 4]

Mayer et al.,

M o

g vt 719 3
A 49 zedel ZUEn ok we

9
AfE AR, w4l AL 74
Hehe Zlo| w4, Andos url

3}
ZHAY Aoz wAtEd.

Zn|ztel e #A7F dAHsA HH <l
A A A} w2 A A dhzte] 7
stsln wEhA AMizke HdEe 43E F

Tohe thdet FH ?ﬁl:w EOMI ot
HA=o gk Anjate] TS AATTL
AH o e 5 #A9 g B =sle
HuE B¢ iy 9 A, 2z 1%
o PFH = T 2 AARA g Iy
g Adoh a8y 7)E dFeA Bis
AEE ke 39 ava g5 At &
Aol aiME Aol k. 5 W HAl
= tigh A&5A Fujflete SHAA F
wHA el rideg E9E JEYY #

Ao
A7t FeletA FEEA £33 Az 2ok A
o, YA, AFE, 2004). Fournier and Yao
(1997 B =0 digt &vjzle] g5a FA4
wo @ Aok BeeA 2 A del
ARA ArAE Agshed esst @A
e iR= AP ko e =

&8t/ B 42| TR0 BUBS

and Lee, 2005) $17] AF&tol|A o] 2
oF e ZEgt oA g Adste A7

o} Keller2002)= Bt F= ygnzol
A9 BAIQL ABREAE FAAE ] 1A
MEE Agagied, 23e AT ege

A ot

2 Yehue Bl 3%, @] 384
WHS Wold Hmd o, HA=E AFed
T o2 2HAEAA A He ARUE
2a7), WAeR HAE ol A6E 9
3 Az dldAl, 54 T wFe i A
& 7o) FARaA S A3H9 PEH
& (active engagement) 0.2 AT}
Aaker(1992= BHHE FAE F79 EE

Wwis 29 WAz AgamA o
P e A 354 59 EY(ultimate
level of commitment)©] ZA]3cta 3]
Fournier, and Brasel(2004)2] oA Ao
Asehe mas} WA At 49

29E 1 A5 da) SAsm A B
Aok 3349l v B9 wAetm A

Wallendorf, and Sherry(1989), Pimentel and
Reynolds(2004)+= ©|&] gt AM|A-HA= FA

4388 B 3 M(devotion) .2 A 2]}t
s o33 B ava AE

A WAL Gl B AT B
3t AHzle] FAPEL PE A o

%ol we PREQEY, 674 dolwE B
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A7, AA A, AFs]A Hgo= &

(Park et al, 2010). <2 o] & Al
ol &g Bal=of thsf HAT W Wolst=
< BAle AFS FusAY o9& Ak
EolA BAEE FHste FUdoR dolx
7b v ey pEEE, Halzd g
oo} adolxe] FAYFS

7Id 4 dvke Aol AU Story and
Hess2006)= 2xH|AFS] SAA d5S AT,
AHAA #AZ e

o
o
ol
5
Zi

1 (AT VR T e
M o

o o H

A9 Yo FRIANE, AF, vl
W S)5A e 4%

R e I SN} =
utebA el FefE do] BAllsd] tigk o
A9 QAR Fakela 91714364 A4

E AFo A= Aaker et al(2004), Park et
al.(2010), Story and Hess(2006)2] AMH|z} P&
FEE ¥PHoR sl HAE 2HYE
= ATE 3 AAADH SR FH T
of o]9le] ARl FHYsom FEIT 74
A FAP s BAle AF A7 5 A
g BA FAE QquletH 71E ATl ARE-
T FjolEt, Ao r dolwrt v
R8T, B V1A U mE A
S d#ETh B3 o] Kelle(1993)7F A|A]
ok T 22K Customer Based Brand
oA HaA HAlzo] digh
7 Ahjudgments)?} FA1A 7F

e we sl 4

of

2 (feelings)©]|

ge vk

AEA S e S2HA 0o HHARL A
Qoleprlurt Base A71H, A% 2

el 2HzF 24 ol9le] S F
Y s onigdtt. oS 5o Bl
g F =S DAL i dE
L 9f7]el A3k BAR=E A dshr] fal Al
AQ g2as Fedte el ddEt o]
£ Park et al(2010)2] AFol|A FEI Holw
7} =& gPFo]A} Aaker et al(2004)0] A3k
A EY el HIis AP sl
2 F Atk EF AREA PP ES Keller
(1993)¢] CBBE ¥ ghm|=olx 7}4 F=7 o
AR A=A FA48A, F(resonance) Al
A et 9% f8o= s

vl AP AAA, AEld 48
= s

o ff o

>

FoE TRt AL BAE Y= did
Hrh st ASAQd oldlE =ao =
SEAHQ LA 1A ¥ o 71 9%
A eAY EEe Eate we mIA W
= rRdskedl AAE ATd 4 gl
S WAL el 5 e SHE HER T
o S BAH Ad dEe 1
B W dus ehke d A1AERL A
= feide arAe 454 AEA A
92 SEE sk A deos 9 &
A& Aol

el ok

, QA|Z, 2011; Lee et al, 2008; Morgan and
Hunt, 1994). Morgan and Hunt(1994)& 717
WA mHAE ol HEYS Ff 7], A
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TUA N, oletd PF Fol FHEY Al

= ol Al #A = d=
g AS dAagte s AR wjspEs
= Blaskston(1992)&  A1&]7}

=
He BAe T8 8dds TX}'O‘ 9?\.1—,

2011, o]?:sl‘{f:, ]11'0 =,

Agre] Ao Az
s Adhy W) AHE 7

=
Aot a9l A% B ATE AE 75

AE AFAee et al, 2008), A}
slad e AlE 719 HrblA g F
dagle] vz dgke]gE, uhE, 2009),

244 ago digshe WAd whe A9 3
E(Xie and Peng, 2009) 52| Aol Al|gt=o]
W g Aol

3
g9 T4, & A

w@d 7igel ohd 7 W /\Wﬁ %‘ééﬂ
2 TEste] AF 29l

Ao AvHaA g
=, 714l fH‘J 3

7r o™ = HT oz_yo]E
= vA7] Uﬂ%oﬂ tekst gelo] FEuralo
2 Uehd + vk @ oy FAYES
Bl fRoR ¥ A4 Ao Az o)
o] A E| ]] QS B Ao

2 979 our} Zavme, ZA4 A9
B3} AA A BEL

11}{e3
4
o
_?ﬂ
)

>
=
s

Aol B B o2z, Avzx vAS AT
sl Aoz 7|Hck
vAH= s PHstE AEBA, 3

RES
Aol otk

A BUs AT ALE
e Al 339 9 uw Aoz d

Sirdeshmukh et al.(2001)2 117977 2]
Hlﬂ]i olgle] ARA A = ;}ook-y ElEE=
9]

dehte Bdlze AEH OIUIM} Rl
FAEd §98 9FS vlAgn Fgado
Lee et al(2008)> 4l 4 8%lo] A 24
oA nAE AT B AE Avulzel g
Adz= AEAe] mAg Aoz AHES A4
A7 A MEl= B w2 7S AES
=5 =T ¥ oldst 3A dades A
stedl d3Fe nXte dS stk &
Aol Mulz F4d, 7197 9M e Bl
=of AEAd e A ATt =2
AT, ek FE S AAA, A
ol gt JA7F 7 Aoz oA3dEnt

7Hd 1a. BAE= AEA diF AFE &
Hzke] AAA S4RE Al AL o
e v

7Hd 1b. BAle AR O AEe &
HIZke] AbelA S8 ol SAL

g5 mzth

BAHEs} AulAd e delg AT 2
AY BEs B Aojgte oA tig 2

= 2HR FP T AL dFE v
, 2008; Sako, 1992; Sirdeshmukh et
al, 2001). Haﬂl: ;</\1/H i,]/ﬂoﬂ ]u]—fs]_ /\]
e AE 71 Ui 344 g 44
HAheIgE, HHEE, 2009). Sako(1992)% 719
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EenE T PN R RS ol

o] ZH|AlefAl Mele] PFE B w & AaHlR GAAA AFuE AR sted ddS
o] FAEIL ZoRtta S om, Lee et al. WA= AF, AMH]E FH i zele]
2008)% A Au) 2o Yt FAL AFor e Aolsitte Fao] 538+ thRomaniuk,
Zxte] AAAE HlEsln UBE FEES A Sharp, & Ehrenberg, 2007). o & So] A o

Fohe BAlE 3ol Mulzs Aguist 0 VlE ARIEE AbeldA oiE AFEHZ A
Aol e Yo F2e f=dve A4S % < 4% WA B Bils=s AXE Hols
et BRA BAER s glod FH oE
AFE AR 77%% ARle] ARgdle A
7Hd 20 BAE 3o B AFe & Fo] B BA= AFI 59H8 ApEEEAG
H|Ake] Al 23R E ATl AN 4 S5 Fun SHsiled, g 2,
F& A N &7t ZHEstE A 2H|AbEe] RS
EAE 2 7Y 9% Aol A FaF

7Hd 2b. BAE Sojdd did Al¥E & 1 slvka & 5 9
H|Ake] AREA 3R E gl A 9 T2 AL ARE ddete ApE F
F& olgt 71gel AN AF Mulz Apdst

A3 T2} o] opd AnB|AEo] x|7te}
BA=w Ftolo] Hroln, £ AF It
glazlel el &Bja dAlshe Bil=d

i

7192 A F4, 719 A% T udt = Aol e e AF AEE ANE ®
oA i Hales AR oAy AT oYz} ARt FujdEele 93-S vt
val=gle] AxE Zol7] 98 AA3TE A Chaudhuri and Holbrook(ZOOZ) HilE FHE
Z_IP = 5] F,ng]

w
1'1 o‘ﬂ

il
¥ HI: = Z}o](perceived differences) 3l AFAA B A7) <1213 v o
F Frelael oA AAsts His=gle] Aol FEE HillEd EH‘} aH|zke] g A
4. 9% 5 A9 43 09 sgEe 4 ed 9BE wdomy A9 HaE 23
9 guat e WeE Aeuthn st 53 7147
(Chaudhuri & Holbrook, 2002). @Xﬂ‘gi 719 AFTY 2 wE 7o I 79 xfold
G atele AF, AR|2Y ApESE 5 ik AN A7 FEe o] wE ¢
2RRECA AdEn. 719 28t = 9f d#Eo] Aoyt Anta A
e ohlE olgel @A MY W ok el U A% FEst 7o AREA &
2} 719 A dAA A BEHE 93 ZItHDick and Basu, 1994; Jacoby & Kaplan,

J}mi
ah

ol

4 9 9lo]tHChamberlin, 1971; Levitt, 1980). 1972).
Aaker(2001), Kotler(2001) S n}A|E] A&s52 = 243 %5 g B Ao g3k #
FAuAE fAE = e 9] e o A A=t Zpolol] digh 1A

Ayste Xilo}b‘h vk A2 Eof 719

Zo ek gebd Rolch BLS ABA A
AN ANk AF, 9F Aolel FEG  Feldm sriek AE 2wAt AAske
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7} 717 tHChaudhuri & Holbrook, 2002). <&
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HAF BAEZE AF F43 9F A A
oo Q1Ash 7ol Tl=d, AFY 7154
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7194l FFafor she e Hxoln, T
2 AR Aol 3l 9 v e
2 7ldEn. BEgk 4 Zozk 2A <
A AR 2, 3 Aerh we A
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AiZ3t / BYUC Alz| Y20 BYBS SE| WA SUS A 0| X|2e| TMIY 24

BAE & wwA etk % oAz 3t ¥ 39 FH9Ee
2 APe 207t A9H A8 B Pl EE A A9 BEos PR
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The Relationships between Brand Trust Dimensions
and Loyalty Behavior Types: Analyzing Moderating Effect

of Perceived Difference in Brand Competences

Soonhwa Choi

Dongduk Women's University, Dept. of International Business

This study conceptualizes brand trust as a multidimensional variable, that consists of expertise based trust
and benevolence based trust, and aims to identify the effects of two dimensions of brand trust on two types
of consumers' loyalty behavior; economic (e.g., repurchase) and social (e.g., positive WOM, defense toward
critics on the brand) behaviors. Additionally the researcher tried to investigate the moderating effect of
consumers' perceived difference in brand competences on the relationships between trust and loyalty behavior.
To test the conceptual model, a survey on Korean four automobile brands with a sample of 392 adult
customers was conducted. According to the results, both dimensions of trust have significant influences on
the economic and social loyalty behaviors And it was found that as a consumer perceives the difference
among brands bigger, the influence of expertise based trust on both economic and social loyalty behaviors is
significantly increased. On the other hand, as the perceived difference gets smaller the impact of benevolence
trust on both types of loyalty behavior becomes stronger significantly. It is expected that marketers, as well
as researchers, will be able to elaborate their strategies and studies by understanding underlying mechanism
in the relationships between brand trust dimensions and different types of loyalty behavior. Also this study
demonstrates that marketers should consider, depending on consumers' perception about competence gap

among competing brands, which dimension of brand trust should be emphasized to strengthen customer

loyalty.

Key words : brand trust, expertise based trust, benevolence based trust, economic loyalty behavior, social loyalty behavior,

perceived difference in brand competences
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