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(segregated gainy 0.2 XA Hrka Aotk
THDiamond and Campbell 1989; Diamond and
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Zolt}. Wi FRARREI e HFHA
des Agste #Fe Agdde o7t
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Me et VhE a2 Agste dH

FEASE AAPEE Hlael By, 2nzbE
< F 7R #FoA TLI FEY o]
AR He 2e aAEe TR He
TAEE Toll GA A5H7] v FEE
A A S °] o a3 d 5 9l
= o]} THd}ted Gendall et al.(2006)
< FEARES AAGstE dHY #3522
HIZHS Al E2lE o]eje s QA e W)
AES F5 7Hez ANsE dHe A=
< dad AAETL S
Diamond and Sanyal(1990)& AH|A}S0] 74
cant 2od ooe AT Fud ¥
%o ¥ Ao weatn gt we
A theel AHe Agas

Pk

rkzrﬂﬂ

7Hd 3: 7RI 85D A AFAE
AN EG FEARZE AL W @A FE =2t
GFiel=rt B =4 vebd Aol

2 d7elMe 7R 5l d5
BALEE ANZE AFAE AN BT E3H
Sha ASKISIT. 2Pt 34 TRALE
A7 6 B BUDRA Al 2l
Q3le). B AT avae AEA4
9 (persuasion  knowledge model; PKM)S H}RF
2. avjAe ASA2e] BEE] 24
4 9T 112 AYL ALt an
M= RdddE LuAEe] J1del o)
9 ool ¢ gEg sokhuA s
™ Y AE i ggs]
ffste] LA Ad e Fgetn THAZITL
A<k

FolCH(Friestad and Wright 1994). 18|31 n}

l&—lﬂ
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AE Ao 3 Au| o] 2" s)olF x|
W 3 CHFriestad  and
Wright 1994). AEA] AL 7]de] HEoxo
el &HlA7E Ad AdS ofnjeid, wiAE
o &71, A, Aed A Ad, A5 A
o] 2 o =

4449 g3de digk Ad, gl 7]
4ol A5 oxd dAste Wl tig Al
=5 IZStE Jldo|thCampbell and Kirmani

2000). &H|AFEL 7199 A5k digh A
o7 sitate] gty by,
3] AEA|Ao] Had AHAELS %A

=
=
E
=
oo AHxEET ¢ AZHor Ao A
Q

N
>,
lo

X

4p

715 Hofste] 7199 A5zl U
HE AFS 2ot dE 59, Campbell
and Kirmani2000)E= Fuj Lz} AH|zbele] A
248 oA Amjate] A5A]A o] W,
SHAEE A #& FUE FEIY
ool FsAeE FgHo R et
doka sk ®=o $4%, §H4, MRS
Q01D ASAH T FE aHAe] B4
7190] Agate vAAY] WHd 5715 9
Aote Aol =71 wEel, 719 AS5uA
219l 8IS qrERel o] &H|ARe] HAS5A]
2% 93 zAWdog wydol drin

SEEE

olglgh AFEL HFe g A F
He A, S A5A o] #5SFe| FId
IS vE Ads JAAH I 4, A
SAAl & 2FAE 7199 MR de
o digt 247 18 gosiEe Aol =
7] Wiel 543 A5SES Hote ot &
Zg%Fo] AFste FHZQ g oAl
g5o] woh g AEAHe] 12 AHAE
2 A FRE fitbE 71849 AldE
TR s Zed, Fr &2 3AE ®Y

S BEYNE V)99 Fug JEola
A G 7Vsge] ekl ) BEPAE AN
S0y, W oH@ aMAEe] PR Fe
FAAFL AT M BEaE

AL W A190] oleie AGS A Fehe

A4 £71% 4% HEo] Erh wed A

(¢3

o [

fo

>

SA40] gL aMASAA FR FL FH
o W@ FEd Hz A4S g 2L
Aolehes o] Fhssich old] ¥ Apa
£ ASA46 O ddATE A wE
om ASAN] We AnAdE BEe
AN T AR BEEITE e
w, A5AKe] e 2uAdAE oled 2
MA gEEIL e e golg o4
sl theel 1S Akl

M 4 7RO #E5Y S 7R

Aol AR whge] lAE HTE &
uAe] AEAN FE whet gebd Aolth
2, A5A40] e 2ulAe A, AFAE

AN B} FEARZE AAY o @A Fe =9}
b=t o A Jehd Aotk vhd,
AEA o] g2 AH|zLY] A, AFAE A

Aot RRALEE AN @AEHES BT
sl Aol 7} JeptA ek Aol

A7 1
MM L AR}
HAsE BE] A MEANL A3
HE AAANL A 204 ASAFRE,

T DEI} o B vehteA, dopt
au)zke] QA&7 Szd] Het AT o
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A2 - UEE ) TE0| SR R A8} B

A YehbeA2 A ur] 98 7H4elst A
APHCHAA A vs. BIEAADT AH]RRe] <
FEAL v, e SHHFE b= 2 x
b e Ad wet FAEA e
AEE 98 98] AaA] gAYl 7t
ARl FANR vl A st
o, g 2013 39 8~9Y Fd 7t vl
8 A g8ste] AAsth &
A 5L AT 601, oxp7t 39 egl e,
SHA Bt AR 22242 Ve

N,
e

HA, AR A AFWPAEAA
g FAAI 32Uz gig wEE
& Zolgtn AFsisith. aela

sl AAE AsES 2 A

=
2A @ F A AR gushs PHow

F O FELR FESUTHAEEA 2007,
Cacioppo et al. 1986).
Eaus U SHus

NAQRG B o 2R gl &

@ B el JReA; 23 Ll
=eA,) FoleteA g Al 7K E8E 53
74 JAE HEZ ZH3Y o m(Keller 1993),

FdEE P gFe] gdeA) Te
A F0F gl QEAE F A

Of 0jxl= EE: A8[A10| QX|S7et DSAMS| 2RHES THO2

o =

T3 S 74 HAE AER A0
(Zeithaml et al. 1996).

a8ln AR Al AA BIlEEE TEnE
AHESES7] wiEel| ole FEFe vE F e
S AA] 98l BHl=ol gk ARIE]
=29 AlFo] i B E BANSEE =
gttt HA=o| tigh AEEE
‘TR =R For Al 7HA 3 (Keller
1993y vl oz, AF g HATE ‘F
8 WA BA Al F3HLichtenstein et al.
1988) HIEo R 78 YAE H=R A3t

At

O

[=]
24247

A 2 223H%

A, AAE SR diek AFEE &
Jdatr] el A=A EAe A 2y, =
< " A A=t FEEATHAE
HE=.916, Tuje]==770, B T A}
e E=.842, AlFo] gt FAE=917). E3}
VAR A THAd s AR e
ZAo] AFA o w o|fHeAld a 224
e AAg 23, S$EA giiEe AN
714 2 Rl &S AAEkE AeE U
EFLTHO3%). T3 HEAAIE oAl A8t

=4, 7HEANE 4A dABIREAE =
T2 AS Bl BAS Az 7HEAAA
BIHETH HEAAG20E T oldstr] o

A A= Aoz UETKe=6.246,
p<.001).
7Ha AR

7HAQdE #Ee] A 7HA RIS AAE
upe} AH) b ghgo] gEiA] 4], a8a 74
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©AH|XF-TET

o

st xﬂwﬂéol 2E)R WG] FFE vA

AH|zLO] Q1A & S0 whet A}
A& ”41571 glstel 7h7<lst
A& FES A

e Z
I Lvjate] QA&
Wb frelstAl e eHE,
p=.016, 18 1 #x)}
TAHOR AN &P} e AuAEe] 4
£, HEAAM=3.46)2T} 7HE A A M=4.400L
S AF BE w2t o #A4 vEhste
R 2 QA&7 e LHARES] A Selle
HlEA Al M=4.71)9} 7HAAAM=454) 7+ Al

93)=6.077,

o g B Aol A9 gle AeE v
Ehtth olEdk o2 Bt FAHon AW
H7] feide A AAISH thplanned
contrast analysis). 1 A3}, 7}A &0 0] H]EA|A|
A AFole aFAe AAETF sl u
AF e = 27t SAH R Fofs)
A JERGOmM(3.46 vs. 4.71; K1, 93)=12.635,
p<.001), 7FAAAIS] el avAte] Q1A
7 w2l mE AFHE Aol jle AL
2 JetH440 vs. 454; FQ1, 93)=.082,
p=775}. HZh ABAte] QIAIETF o] B
< 2HAREe] Ag vEAA Y ZEAAA L
Aol AFH=E ¥ 22 AR YEne
M{3.46 vs. 4.44; (E(1, 93)=7.406, p=.007}, 2
Hzke] QA& o] w2 AH|AEY] A
T 7HAAA gk v EAA] 2l AlFE e 3 A
o7t frefatAl Al JERSTHAS v 4715
(F(1, 93)=.250, p=-617}. WebA] QA &7} %
< 2Eze] A HEeANEG ZAAA Y

AL AEo] W3 BT} o =4 o4 A
om, AALTIL we AR A9, ¥ &
Ask FFAAA 7ol AFE = Apo]7b vEehg
A S Folge </ 20>E EAHAOR
A A = At

471
454
45 - 44

1 B 24RA|
LN

35

CRISTHI [l NI=nn

45

B4R |
LET=N

35

CIRIgT
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a2 1. HZefzof ChEt ASERED}

02 2. Tolelzof chst AEAtgED)
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FA|2 - SR ) TE0| SR NAIGE7 A8(At B

A @Aowc 7Pﬂ } AAEE R} A2
1*"4 FE o AaAg gl
YUERFTHE, 93)=5.004, p=.028, 1¥ 2

b AR R ARG} B AH|AE

H] S A A[M=3.45)E0} 7} A A]

B Fu=rF o E=A e

, HJFH QA &7} = AHRES] A

l—t— H| S A A M=4.62)2} 7FAA| Al(M=4.18)

TFujox ztel= A9 gle AoZ YEh
olg3t zlo]E Hr} FAA R AvHy]

e = R PR S A= e A2 B g 2

H] A A Aol AH|Rke] A&

ol wet Al Fel gk o= Zpolzt

AR SR oAl JeEPEOH{345 vs. 4.62;

F(1, 93)=9.085, p=.003}, 7}A&QIel A foll=

Auake] QA& o] WE Fujox A}

ol 9l Aoz JeERJTHA24 vs. 4.18; F(,

93)=.017, p=.893}. W3l Zu|zte] olx&T

o by X
BN

E

:lo

2

1

-~

N O
;Jk

Pk

s

e
o

2 3

o}m%imﬂ'é;‘l;lr“%lo
E
=
o

_4

S| OlFf= B3 Avinie] NS 7Y HEANe| TEeES FMoE

oo

THAAANE el Fuje=rt T =& Al
2 YeERtom {345 . 4.24; (F(1, 93)=3.908,
p<.05}, &R QIA & FFo] F& AH]
A= A5 7HAAA L HEAA] Zhol] Fhuf
& 7F zpo|7t frolskA]l Al VERTH4.18
vs. 4.62; (F(1, 93)=1.320, p=.253}. Wa}A] QA
SF7F G 2HRRe] A HleAA Y 7}
AAAND A5 Tl =7 o =4 B2 A
olm, JAAEF7} & &HAY 745, Bl&Al
Aot ZHAAA Zholl Fufel ke zfo] 7} vhEhd
A S Aolgte </ 2b>E EARCZ
AAEE & 4 UATh

a2y Aol g BEe P s F
SR o $AAY BF JHEQes 4%
A FEIHTL SAACE FolsiA &
A EFATH<E 1>3 <% 2> FEI} IX5).

wrebA] 7HAQIEHA BEY 7S vl EAIAI R
o 7HAAAN D A AlE g Bt T
A=rt =& Aolghe <7Md 1a>9 <7Md

_1

FFol e zmlAEe A MEANEL  1b>E BF /)24Eh ojed dvst v
1. MZeizol| chet SELHEA 2ot
2L Q1A & K 2HAL A ET 5
THAA|AL H]EA| Al THAA| Al H] EA| A]

Mean 4.40 3.46 4.54 4.71
Source df MS F Sig
FARY 5 11.986 10.213 .000
Basd g AR = 1 33.367 28.432 .000
AEA gt gz 1 099 085 772
7VAQlstA BE A AF-E(A) 1 2.661 2.267 136
ZH)z}e] Q1R &1 S (B) 1 10.706 9.122 .003
AXB 1 7.132 6.077 016

o2} 93

* RA|F=354 (FFHE R 2| F=.320)
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sHEARIBISIAl: AR 2T

¥ 2. Fololzol ohiet SELEY 21t

2ol AA &

7HAA A H]&A| A 7YAA A H]& A A
Mean 4.24 3.45 4.18 4.62

Source df MS F Sig
TARY 5 7.431 4.345 .000
Hegl=o) i3k AMHH = 1 17.007 9.943 .002
AEol gt T 1 .002 .001 982
AR = AAFZ@) 1 344 201 635
AB|Ake] Q1A 8-F FF(B) 1 7316 4.277 041
AXB 1 8.559 5.004 028

o 93

e 71E AFA T A o=
| 51Tt DelVecchio et al.(2007)
2 A7HE AFE dFeR JHEAN S HE
Are AEZRHE ASH R Hlwghl e
tl, o|& Azl oJstd, vHEAAETE 7R
Al w 2R A2 AE7EA o] o}
Ae Aoz yeidth a8y Gendall et
al.(2006)& 7IAAA KT HEAAY W F=
FWF 9 F2 Aolgta Altsiien, ek
s 7MY AFe ddeR Adsisith 1
Ba o5 B2 W AFL A5 /A
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| A3 oo wie] F5 A7t 286t
ohaL AAgHE Slet ol g Bl il
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%
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oo xseleluts 543 240 @
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UEhA] S5 SRt olE@ d Ade
APATelr dad FEAS HolA] X3
Aol tg el2e] AvielE AFste Aow
Heloh
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AT 2
adA f AR

AAEIA BRI A AFAE A T}
FEALE ANY W 2uA AU
Fojelme] © 7 kA, ol 2
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HAZAE AA w. FEAFSE AT 20
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e ‘DI 1950095 AFE, AE YAp
F WEE AF U 7Heg =gvtre
TTE AHESte] 2Feglon, FRARS
A2l AL NG 1950097 A
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01.031;}_(< = 2> 7(1— Z).
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oo ol e
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[Xol 917879} SRS KHeES
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A o SxS

7 O]'MJ— BAMTEE AF BAxE A
gttt FAA —i‘—é%fz} 2 HAxE <4
T 1>3 FdsHA SH=HAT
=AM A0

A 2 223H%

AR, AAE ST g A EE
ol 8 AlFA AL AAZE Al
© W dieiA A et FEEJTHAF

=768, T E=716, A|E] thet T

E=.888). Wl M 2A TEAFIHH
AR gk 22fo] HFA R olF A=
Al e 21 A 2y, SHEA
QRS AEZAE AAM=337)Ec} FFA}
SF AXM=488)°] dia] FHA= AXE
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ZH|Ake] AEAA FEd i 2232 A
B7] 98 Bt del s71FEE i k%
=AE B4 A F71FES AR
A AEDE] g ‘w2 =E U gel A
Z15le Ao R YENITHS.45 vs. 4.32, t=4.467,
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ol &Ml whee] g AL Yol &

ulApe] M54 Gzl w Aol7h e
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(ANCOVA)& zﬁ A ATk
‘ﬂxﬁ Xﬂffﬂl ot grs 22wsz o
N Azl o, 7R EIHE #E
AA] Jﬁ'.i° FEIN} EARACR S U
EFUTHE 3 Z2). FAZ oz AFAE AAl
M=3.6H)ET} FBAISE AAM=3982 uj
AE W BEs o E=A vERThE,
114)=4.344, p<.05). W2} 71X F714 #=d
AL AEAE AN BT ZEALLE AN Y
o AFHEsE EA dehd Aelghe <M
>t EA AR AAES & 4 Ik
v 7}7?]1"%7}Xq stEo] AAWHT A
‘/I\‘T_Zr“ bl o] YA T AL g3}

= c%l—i‘— T UERS B BAHL
2 frofstA mﬂl YEFETHE, 114)=1.987,
p=-161}. FAA WIS Ao R, LHA

o] MERA FFo] Ye AL AEAME
AAM=4.35L

3 Zﬂﬁ*"ﬂ et B=rt ¥ =7 Uese

W& AHjake] HE5AA FEo]l e g
e AFAE AAIM=3.54)¢} FEARSF Al
AlM=3.60)3F A&l et B 2ol A9
Sle Zo® Yeysith mepd A5x4 e] ¥
< 2HAe] A, AFAE AAES FEAL
SF AANY W AFHETE O =4 Y
Aolm, A5x4 o] %8 ZH| ARl A, AlFE
AE AAI 9} FBARSE AAZl] Al FE] ol
gk Apol7b YehA] & Aolde <7
4a>= 712 = A

ey g TSR & FEA
A Aol e 7RI 759 A
AH|Rbe] AEXA £FE Z| o]dAdTAE
B FYeHAl UYERSTHEA,  114)=4.240,
p<.05, j_al 4 X g\_} q-xﬂx%oi /\H]X]-/] A
S22 Feol B Ardde, AFME AA
(M=3 T0ET FEARSE AAM=45002 H

F AFol g B=rt o E=A JEhseH,
W2 AH|RRe] AERY] FEo] & AT
de AFAE AAM=356% FEARZFE 1
AlM=3.46)7t Fuje= Aol AL gle 3
o8 Vet

olg g zolS Hr} FAHoE AuH

7] Y E HREAH S A A8 HHplanned

HL

ET
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MAIZER7E 48[ g

contrast analysis). 1 A¥}, AH|zLe] HEX] 2 mo e zole g A
FEo] B o‘?‘oﬂ*t‘ AFAE AAM=3.70) ASA|Ao] & sH|A}e
o BRALE ANM—A0Y Aol AF  ANT FEALE

o Wzt Fuj=rt ¥ w2 Aoz Yelgt =4
(F(, 114=2.368, p<.05). L]} &H)zte] A o A

SAA FEo] 122 Adrde AFAE A

S0 OIxlE &

g A4

PERIEE ST o

S0 =
LT===22 do—r

eR Rolwl, A5Age] we Al

37 AFAE AA

FRARZE AT

of Fejele] Wt Aol7} YehtA] & A

M=356% FBARZE AAM=3463tel T olgte <IM db>& FAANCE AAEE @
3. MZE ol CHst SEAEA Zt
AEA4] K AEA4
AEHNE AA FEARSE AA AFAE AA FRAREE AA
Mean 375 435 3.54 3.60
Source df MS F Sig
TRy 4 4.997 4.741 .001
AFE 3 HAx 1 7.548 .160 .009
7RV RE A BN 1 4579 4.344 039
MER)| 2] =2(B) 1 3.022 2.867 093
AXB 1 2.095 1.987 161
ot 114
* RAIF=143 (8% R AlF=113)
4. Foiezol ciEt SEAHEA 2ot
AEA4] K AEAY &
AEFAE AA FRARZE AA AZFAE AN FEAREE AA
Mean 3.32 4.50 3.56 3.46
Source df MS F Sig
TRy 4 9.456 7.015 .000
A Fol it AAE 1 17.920 13.293 .000
7 FE7HA &2 AA 5 A) 1 6.021 4.467 037
AEA2] FEB) 1 3.392 2516 115
AXB 1 5.715 4.240 042
ot 114

* RA|HF=.198 (FHH R A|F=.169)
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T E)E AAFeEHN 7]1E AFE T A DHAES A8A AFEY HFH AF
o st of gk AZel| o WeA W 7hs/del
olglgt AT A¥e wHIHE AFAA & ES Aol diddEt FFAFME AFE
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The Impact of Promotion Type and Framing on Consumer Response:
The Moderating Effect of Consumers'

Need for Cognition and Persuasion Knowledge

Ji-Eun Choi Jong-chul Park

Business Adminstration, Korea University Division of Business, Chosun University

This research divided sales promotion into price-off promotion and value-added promotion and suggested
that consumer response would be influenced by promotion type and framing. Specifically, the authors
suggested that in case of price-off promotion cent-off promotion would be more effective than
percentage-off promotion and this effect would be moderated by consumers' need for cognition. In
addition, the authors posited that in case of value-added promotion 1+ 1(buy-one-get-one-free) promotion
would be more effective than two-for-one promotion and this effect would be moderated by consumers'
persuasive knowledge. The results of two studies indicated that while consumers with low need for
cognition showed more positive response towards price-off promotion than percentage-off promotion,
consumer with high need for cognition showed the same level of consumer response towards both
promotions. In addition, consumers showed more positive response towards 1+1 promotion than
two-for-one promotion and this effect was limited to consumers with low persuasion knowledge. This

study expanded the scope of promotion literature and provided marketing practitioners practical

implications.

Key words : sales promotion, price-off promotion, cent~off promotion, percentage-off promotion, value-added promotion,

141 (buy-ome-get-one-free)  promotion, two~for-one promotion, need for cognition, persuasion knowledge,

consumer vesponse
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