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5 VIHSAA S Aol wet AlE o7 o|FofA = A Hllmapgo] FaT
kel Aol AFaA L Y AH|z} *Q“:ll«] Stk A A Bl AFAY 59
oherst Bk WstR AFFEFIIE 35 oA RAES Hustel diiFer 7eA
3 @EH 1 e Ao e AAF T FEe] 5 AFeR PG e AFE
2 59 /199 ARl BY oldedAn o F3aE FuA RAEN SLAED
ATk, olol wel ulee AxAFUA FHA  ABAT B 29 AW 2 ATEAG
ol ARG 278 4 JE HA=Sbrand = Ao|d zto]E Holm ity HAEF g
extension©] 7IHENA T3 vHAE Ao AAEL AR #-hI V1 A7l ©
2 S5 tHAaker, 1991; Loken & John, 29 BAFo ugA e S50 FAAE
199%). HA=Eg Ak Aung wHd  AUHY BAEY SHAE el SAMol
T(parent brand)o] TH3F X437} FHHP HA:A= ZAslodol 3t 8FS Th(Aaker & Keller,

AAES A 28 A Fo| o] &5t 7&} ek 1990; Bousch & Loken, 1991; Smith & Park,
o] HhHolg} & 4= QlUh(Keller, 1993). ©]&] 2} 1992; Barone, Miniard, & Romeo, 2000). THA] &
HellA 1970 FE AN =olw7] AlFE aiA] BAFT fAMde] W EAlFEGE
@ ol MAZYPE FE DWIE BFE A0l EE BPAFASE 20} O
2 /ldEe] HAE el 2 AAE AR A zgMom BAAIE Aotk o] A
AU A3Hez Bese] U A e ATH e LAY LHAER
W Hdsge) A4 BeAnE ww ua e AFLY, BE A4 53, oA 5
Bl

Sagel 4 43AQ ARV BeAFE o dolde HAYER Adstsle] 2ol
Ae

ol ZAd Hazdge nudllc $ItH(Chakravarti, Maclnnis, & Nakamoto, 1990;
2 oln A7t NEE A Eo Park, Milberg, & Lawson, 1991).

g oldHo] Ame AR weE A aey o]k ofnle] fAMdT e RE FA
A AGL B2AA E 5 donk W] Seldla AFAN ol L Ui AESE
ARE BAegge SAFe] Aottt o} o] Fi W AFoR el w34 Bl
et g 2Alsel doprt sabdAlel= F =8l tigk anja Hrke 241l
BAQ 9FL F 5 AkTaber, 1995 Pk, Lo 8T A Ral AEApe] ool
Milberg & Lawson, 1991). wa}A AlA|Ze] A At 9} 2ol T stolHl=Z A|EANAE FAF
B9 BUSIE R ool K Y o] e AR RS 2SS A3

Hel massy dgel U@ WAR AR & 1950 5T Ak 4RE 712
] %

o5 Raj, 1990; A&, 1999°] U
5 st uwlel z7 e g val=g) ol dAtte RHUMEZC HAMT AR e
F FEl= 71E dolAo] Bt asymmetric) WA St BAIFD A FE 7] TEFER

Mazumdar,
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5% 53 Az Hriske ol Egew
gt .

Ul oz A, 71Ed e
BAEY AT kAl 7]EdEd
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The Effect of Brand Image on
Consumer Evaluation of Vertical Brand Extension
Products according to Technical Similarity

Hwa Dong, Kim

Dept. of Advertising & PR & Journalism, Mokwon University

In provided similarity of extension product and brand image influence on consumer evaluation of vertical
brand extension products, viewing relevance theory of brand extension, this study conducted experimental
research using real brand. Firstly, showing analyzed results about the effect of technical similarity of
extension product on consumer evaluations of vertical brand extension, downward extension product is
evaluated more high than upward extension product alike preceding research results in case of small
technical similarity extension and is evaluated without difference between of upward and downward
extension product in case of big technical similarity. Showing analyzed results about influence of brand
image components on consumer evaluations of vertical brand extension according to technical similarity of
extension products, in case of big technical similarity extension, upward extension product is influenced
larger by functional image and downward extension product is influenced larger by experiential image and
symbolic image. In case of small technical similarity extension, under being influenced commonly without
difference by experiential image, upward extension product is influenced larger by symbolic image and
downward extension product is influenced larger by functional image. This results show the fact that the

influence of brand image on consumer evaluation is different according types of extension depending upon

vertical extension and technical similarity.

Key words : Vertical Brand Extension, Brand Image, Technical Similarity, Evaluation of Extension Product
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