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sHEARBESIAl: AR 2T
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& H(cooperation)
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71ell el Aefel A 7:‘713:‘—% Eolx, g
B4 FoldE A9 B B wdg
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2201 A, 73 A (competition)Z}
AL3 & w-;ﬁ/\] 7N =9

0 1

, 4% 2¥2

B}/t)] Z(Stapel
j47‘:]_(Sassenberg, et al, 2007),
3 %] E(achievement, Johnson et al., 1981; Roseth,
Johnson, & Johnson, 2008), A} ¥} (performance,
1999; Tauer &
Harackiewicz, 2004), 4|3} 4 (problem solving,
1998), f+AHd (Norton,
Lamberton, & Naylor, 2013), %22 < F(creative
task, Bittner & Heidemeier, 2013) 5 tT}oFsl F
A% 5o A3 g ane Avus,
SAY ol U] ATEL AT AT
A (interpersonal relationship)t} AF3] A H]
(social comparison), ZZ|PF7} 2L Al Y=
2 Aol F3E ) ol £ AFE o &
A dgew sl A4 dEol &
BAF 7kl old FEFE vAeA] AuE
7t gk

& Koomen, 2005),

Stanne, Johnson, & Johnson,

Carnevale & Probst,

A e olo Alil(narrow mind-set)S
Sedty 84 A Folo Alil(broad
mind-set) S & ,__q"_ *]’N < < }\ »}]\E}' Oﬂ

£ E9] Carnevale®} Probst(1998)2] A F-oll A=

H 9] (range of attention)”
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A @Y e el el
AN BHe WFE T W9
H W FEE 09 BEgd g8 A4

AdAl ZrhE A S AA ST Schwind 9
Buder(2012)9] ATl E AR AlnEthe
FH9A Atart o A openol . A
(integrated) A} E 7HTHE A& HAAFU3
(c]l, Chen & Tjosvold, 2002), T3t Tjosvold(1995)
o AL AN JPue PA 3
ol ZriabEo] Ao Bld] AplEe] &
A o WA Alil(open-minded)E 7P Tt
¥kt olgjer Almz Qs AAA JgH
e 9EA 4gad 4AEL A5 Sl o

=0E AFE S HoF 3 9l tH(Johnson et al.

sobshl, ols drsdl wew 494 4
Bt ged o] AEe QA4 A
FFE o5 2AA 5 v BEH 4
gtof| A Fe]o] Alal(broad mind-set)7} LERU AL
By HFeE HAlthe A4S & 4 9)
oF vlgoz ¥ ArdNE A4H 49

el
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gof QIAA ZzA| 29 AolE
Qo] Agotel ZPH 43
o) SIAE A7kl o
A A Rz} g} 3 Stapel
omen(ZOOl 2005)9] Aol oshH A
o= 7l A Al #H E(accomplishment)©l]
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e *oﬂoﬂﬁ NAET= O1F, 5
2t 7] ‘W-roﬂ TEA Ak
BET gk
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LU/ ANA A2 A A2 Competitive-Cooperative Context)0| B SAF EAHE

o] = 7H cﬂ A AE
(self—construal)-ﬂ- A o]
a4 7

o1 [}
ERSN 3?201 Eom, o5& AleA
1 3 =
[ =

=314 A gFo] ZtHMarkus & Kitayama, 1991).
depd B9 Alaael A% 244 A%

ol § A #A&Z 7hesdol slen, &z
] Aol B A7
Atk oldl A2 7

BAFE 7l of
2k gk

rg

of,
02‘9
tlo
=
X
rr
>

bt
<)
f

ol24 W7 R sHddA

saie =g
v sgold 7|E Balse HAL o
st A EA %A] e AT 434 ES

fr e oox fr

Gsimilarity) 22 A (ire]w o] H3do]
S5 FAAF U Frt seAolg

ZAo|thAaker & Keller, 1990; Keller & Aaker,
1992; Zhang & Sood, 2002). 7L °©|F& FAMI
S AdAo] AAAE U A AR
ae¥ e A (diagnostic)  Ho|7] wfFo|th
(=%, T, 3-8, 2010; SlAT, HIE,
2012; Smith & Park 1992).

AG7HA] g AFSelA BgAE Bt

10 DIRl= gk AD[etAlel o

dE MFES A
HEEZE A (Aaker & Keller
Al A 2] A (Park, Millberg, & Lawson,
1991), Bal= A 4}(Broniarczyk & Alba 1994),
A (Ahluwalia and Gurhan-Canli  2000), 715
YA o] A (Bridges, Keller, & Sood, 2000), FZ
(Barone & Miniard 2002) &

Jdd e Bt HAlls gl glo]
o v g HIAE WAl FFE v

ST N

T o T o

R s O ] A

AAold oW ZAZPYE s dAAY
o7l NE AEF= YnrlolH, Folgt
oy 5A4L g P& gt AR 52 AU
= ggth ol AAA Agn dE4 A
g ARk 24 ke vepda ol
RS, HDE, 2014).
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A 2~(cognitive process)S Wt
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h=glEleelA]: AB[AL- T

o

o1t} Schwind®} Buder(2012)2] A Fo A= g+
A& A &k(confirmation bias)@} H7}2A HEk
(evaluation bias)ol] Wl AR} dHo G}
X AT A o ALEen §
A(integrated) AlLE 7 TE AMIS HoF
I 9lem Tosvold(1995)2] LB AT A 7|
yth gEAE dlde = 7/ (openness)ol] T
A =AsA=Y AQA Aguds FA
Aol Aol ANES A o A
A ARLE 7T B 7ksk T

Carnevale9} Probst(1998)8] A-Fol|A= 4714
4¥e B AAH ARANE FoIW 32
(items)7ke] Aol gk Qo] FEH3AY

E WFsE Hole HEY TE

= e HFsket Folof Wt W %
=7t AdAo tigk 94 94 Hoe AR
= BHoAFth o F 59, o] AFdlAMe T
S ddew B4 g8 24 a8 §
AzAelA MFste] dFE s sle
o o8 233 vwsiA B 204
o} FoJZl d(exemplan®] A3 SA H7h
st =dl(dl, Carnevale & Pruitt, 1992), °o]& &
P ECE AR R P
dojupr] wiolet ettt

Toma, Yzerbyt®} Corneille(2010)= AP S
oz 749l ) FES
AAetL ALl Bl dis] 2 Eow
Frtet etg=u ARA AR FHA
3Bl Al = BlQlel B 7 A(closer) A
stttz H 718k th Stapel#t Koomen(2005)9]
AFANE A dez A4 33
dHA 3o A7]|Frlo] nHE Fgko] U
3 AR EdeH, B FFelMe AEH

A} A (differentiation mind-set)®] SAJ 32 Q3|

A EX(personality traits

AzaA} dehen g dae s
g2 AbLintegration mind-se)2] A2 Q1
%5}3-‘74‘7]' QE}%E}% /K]-/‘\.:]% _ui_o:]_zrgiq_
3 Norton, Lamberton@} Naylor(2013)2] A+
A A3} Eele] A glol AR
A g3 §A e Bzt R B v
ket E3A Adstol| wlE] AAZA Abko)A

A Aoz Qg v Aol Tad

olsh o] 9 AT Ew AYH 4%
e @ol, a8 Wrs, A9 Ang 84
FA7v ddd gge B, Ty wa
g, B4 Ang 245 AAdE ALL

& 4= 9ltkel, Bitter & Heidemeier, 2013; Dreu
& Nijstad, 2008).

olglg QXA Alus B3P A
jum, B glo] FAMI (similarity)
& ® Bl SAAE 7he] o category)
o] A (i) Lol=H(Aaker & Keller, 1990;
Park, Milberg, & Lawson, 1991), & A| &3} &4
A Zo] A3FA o] lr:o./r:i A Zo| o3t
B o ok Aelth wekd A9A 4
g3t 494 Al slo] gz E A
4 seAsd i 2o 294 43
A e Y 99 o Zeoln 5
3l o] s}

AF e F7F 8 525 Aoz 449
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b 294 Aol
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YA | ZMN Asin #3HK AEH(Competitive-Cooperative Context)0] B] QAN 2AHE Eolof 1Rl "k Ap[aiAe| ¥&

A7) 8] A (self-construal)o] & E}Ql © 2 BLE]
£979 2R B} 52 el
EAR Hive] dig A2lA A3 2
R L e T EX AT
ol vk =HA AleiAe] A% M A
4 AE Azsn HelezyE 94
HelEd Arlae Ae
AgH AN g Axetn x3), FEA
o] 7}t Markus & Kitayama 1991) whe}A
AR ArEA R AselEA 2reAl
4 g A E AEsa 28,
gel Aol Ha) Mz A4A Hgn
= gEa Aol o 2A Uk shsAe]
o AF7HA] o] AFENAM ArlE A
3A/dE e BAE thFA=T Chen, Chend}
Meindl(1998)-> 7 9152 (individualism)/ ] T2
(collectivism) &3}9} gl FAE AHEIE
o, B5 #AAFH JEFe E3helA o
e olghs AMS A A8} Cox, LobelZ}
Mdcleod(1991)2] AT A= &3H4 zto] 9} 7
AdEA oo TAS AHHY=Y AT
&S Axote E3tddA Folxl il
tal 24 o FRAAorkE Al BT
ATE Wagner(1995)= 49278 9] sHE-A1S Ol
o @ Aol =Ua Agol tehke
Qzelutt 4Eelzd ol Lehbs M9
Folox P Holeke AE HAlE
Stapel#}  Koomen(2005)°]] 4] &= %
e MA A #H E(accomplishment)ol] 275 &
£ ek Zvlo] ¥78)7] wEe] Er
At S 24373 o2 Qs thEEt
b erda @89 AgeAe Aduhe
a5, fEPehe el R4 wid &

(=A<

il

oX mN oX

X

A A& 2Ast Al71aL o= Qs T
a3t vepdtela A sH thel, Staple
& Koomen, 2001). 0|2 z7|ajAlz} HHAA AR
W, 5894 A7l e A A AFgE 7}
o] AL ﬁzg;ﬂ |

G A9 RS ek s B9
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h=glEleelA]: AB[AL- T
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Az}
"R A7ASo) A A BE" Foae

e 2 AR

=

T

24 Se gl z4e ANaREd 34
7} PEo] A2 Sassenberg et al.(2007)9] ¢
TE uEez Az AGED B4

& Qo] A AAARAT T AFESD

oW ZAL HAEA 1% on Pz
Aotk AgEs g d50] 9EA 47
ARAD 3 AFED AP FHRAEA
NN AAREY 24 S 3
e 24D F 7 220 e Avele

e AAE 24 A 29

A E Univea AZet2ol ) H71sHA 8
o} ApAZALA 9 AlFECE x|k H] A}
AR FoE HNIPAS Husigon NI
go] i A 7k ke M=120
A Aoz Jehgt) vixutoz AR ¥

o 2AYAE AT 3L Ak

L

SYAE Bohe ) FROpuyE, 4
satA] etk gt vl 347@0]1:}/3/]
Aolt}, Aoty giAelther 453l
o 2 FES 74 Aer SAsien A
A(Cronbach )2 a=.94% E}T)

A o

=71.23, p<

A5 IM=5.45 vs. 1.90; F(1, 60)

00, dFZANAE FEn B
A o FZATthM=635 vs. 2.61; F1, 60)
=104.64, p<.001). Wb A P 2
& 43 AUk

A E3 7}

A 23, ARG HwsiA Y
oA A F e B o =g
M=3.63 vs. M=2.93; F(1, 60)=6.31, p<.05). W}
2hA B fAE Gl Slo] AAA dRETE
YA AgA o zoHd HrkE =g

O AHE 4 5 Utk

a3 2
W] AFE AAY 5YA AlelHel
£ N9 AR ANE BEsla Bl
A 7AA el 27 Jehd Fhedel go.
W, 3melEd Arldae A% de A9
Mg B2 45 Al BYA
Yol 27 thErg 7bsAel Btk web
A2l E AN AR BEB
A7 H] 4 Mxﬂ B7tol of@ JGL

49 M4 L 2FYRA
2 AgelE 3y s330] Folstel o)

PAEE 7t 200 Fadz gt
SHEALE whdd: 94w daie
Ay x 2874 vs. A gARlE AH
ST
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HA AMAES ddeE A9 #dd
TS ol sttt a9 v iAE
= TSR st Arlside] dig 2%}
S A8t T Aaker9} Williams(1998)¢F Ng2t
Houston(2006)2] A+E ulgto g =yA 27]
Ao HetoAle WE Axshe Wee Al
AlBFRAAL, FEoEH 1}71611“94 Al A=
‘°?4’E Axshe WeS AAsiThe, A
SAA, AAE 2007). 1 T FAA|
LAY Al A AFES AABRIL old gk HrHE

O
i e of FF

srleteh Azl 9 AFoR Ao,
u] §A4 BgAECE AAE sy e

A A T3 HAMS kel HEghe M=1.5(7

A ADE Jeg: “Wmoi A7Vl Aol

g 24448E 99 34< } Atk AT}

e A O 342 L S diY
x

= ) gEapmrhEd, A
oA etk sdt, W o)A ot/ e
, Ao/ gE A clthe s 46131

73 AeE SYeslen A
(Cronbach a)& a=.872 YElYTE 27|18 A
&l Aaker®} Lee(2001)o A A}
o] &skAThel, ‘el wigt
< a=.90, ‘el e Ars
o}, a=.96). T3t Martin?} Larsen(1975)2]
TollA 3 AAYEF S FEe, v
AANA ol Jo] T |, a=79)
Mol AHAY 34 e, JIdEH
g927 o a8y, a=72& 2t

o,
J}L_@

S ol

|

ol

o oo 10 oX
o P
2
o
o
o ﬂllo
o

2 N

ol
-

2 & or o2

=

X Mg Competitive-Cooperative Context)0| B SAF 2K E

10 DIRl= gk AD[etAlel o

g

23 A%

zAAA 0w =R /A5oEA x}7]o]w
d s, =194 A4 %;%4 S
ol g YzrEct b o M" o Bl

G ThM=5.71 vs. M=2.79; F(1, 81)=101.39,
p<.001). ¥HH A3 o)EA 7efA Feke] A
G b digk AAEGE el g A
25 o Zol &+ THM=5.83 vs. M=1.71; K({,
81)=455.17, p<.001).

A &3 7}

7Vd2E AHEe] flal 2ab1EA: =H A
vs. A5 E2]) x 2734 vs. P2) ANOVA ¥
Mg Al WA ZF g3xES 3709
A= 3719 ¥
ZHA 370 FE s
7} FHakete] ©@d 3
R 73*@%1

o AT, AR PEe F 347} ebse
b ARFGEG el ot o =
A GEFETHM=4.07 vs. 3.58; F(1. 79)=4.30,
p<0.05). SHAIFE d|’dT} ] o] BAoA 7}
AAZES 93 Hozg Zoe JepA &
UTHp=.25). TAHCZ AW HA J5oEH
A7leH el 2HME APHTRYG FHH
oA FrP7h EPATHM=4.24 vs. 3.48) 5
2 A7NEA 2dedAe A9 FEyd
o] zJol7} YIATHM=3.88 s, 3.67). wWtA 7}
2% AAHA] W9t

oo B dAFeMe F7HAQl EAS
e, 1 oolfe WA AF =
7 FEs 23 A g 747t 9y
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sHEARBESIAl: AR 2T

Aol BAGECHH FHEECH= A
Astn AR FHe A3 <

o ThEen A S eu 24
ohuet B OLE}/
g3te] 2. aPeE AP,
e B4 o2 de] o bl 2

o a%A grbea g% 9 ¢

°f, & %

4 Aol wL Aolepive 444
Aol H& Ao & F Sk mE 2
AFelAE ol @ Fee mefstel F7H49
BAE T A 29 Ao Wg <jvlE 2
a7k stk B 71E Ayl maw 44
gl dis, 4% e 4E A

2 (multidimensional)©|

Z (orthogonal)o] ™ Tha}FY
I(Tauer & Harackiewiez, 2004), 7}7i<ln}c}t 73
A} Flo] FFE(coexist)ol7] wiiTol|l A
RS wasd 2asaEd o A%l o
e = EAHHL Spassova®} Lee(2013)9] A+

AM AAE BEE w24 qY S
47 FU4E 7IFeR WAR o] £,

Azt a9 13} 2ok
S Avue, 24 Pu
o A3 gEeld BgAFA Bg o

kﬁ/. 430
d r 3
5 r .37“\‘3.37

v

S
]

=97 45 9)
7]8014

i

_a A FH _m 7 FHA

o =dTthM=4.03 vs. 3.58; F(1, 79)=3.68,
p=.05). g YA A7 HHolA -7
B ReEd A3 JeelA B o e
SYTHM=4.10 vs. 3.44; F(1, 79)=3.86, p=.053).
A FsoEA 2Ap|Es 2o 1
A4 Aes A2 AT Aeldl Aol gl
ATHE<1).

ddzde AvRd, A9y guw
-9 FeelA »“7}7} o E=ATHM=4.07
vs. 3.54; B, 79)=5.35, p<.05). H3t 2}7]3|
A FEHTE Aloldl 528 R A7} gHA
A (margina) 0.2 o] SFA S HIE(L, 79)=3.01,
p=.087), A5 EA A7\a)A ZAdA A-F
g FAdEn -y s "k o =
ITHM=4.30 vs. 3.37; F(l, 79)=8.11, p<.0l).
AT ERA AN zddE -8
At A-ge Adel Aolsh GATHE<D.

v}

BEEES

fn
juh
2

271814

a 21 A - -1 A

a2l 1. X7IsHA x HA-
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LU/ ANA A2 A A2 Competitive-Cooperative Context)0| B SAF EAHE

o] H] frAl FAFE H7tel] ofd G 7
A2 AuEston] zprls|Aate] BA Al
AuEgth 235 AuEd, WA AfieA
= BAA dFEOE FHA FFlA E
AEel dek "7 o =0tk ol A4
el A5 Felel Wsvk F3 g

£ Hed el Ay 7
Bk W 2 HFsts Hole <
m2qse Aoz wAE Aset & 4 U0
(o], Carnevale & Probst, 1998; Norton et al.,
2013).

A 20X AT BAFE Y] S
A Ao Egt A7lsiAeldt BlQlezy
B A0S S6AQ EAE B £ B
3 B =4 Hevd ga dad 4%
2 Wl (Markus & Kitayama, 1991; Stapel &
Koomen, 2001) 2R dFHL Z7|(motive)}
ol el vehd = e d54
W 40| TH(Chen et al., 1998). w}e}A] x}ﬂaw—@
AR o IS nAe FANE
T ol AleiM s AAEe M= ‘:‘rt
Aol MR AAZIT. o] & Hlge R J5
A8 ZAE BAT 43, M 22 AAHA
gt FAACRE AUEW FuoEd
Z1eiAe] 23dM e AARTEY dEd
oA B7F =3AR 2964 Alsy 24
dre AT FHEe zel7t ik
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DA APHZALE Bel gAFCE A

S AAE dgsidty a8 o] &

A EW HTgH AFL HEH AFoRE

FoAF 9ol FF AT & o F4

& AFS gl AFHEA 2 A

Aol e AAFE ot glom w3 Al
I

ehash AA T ARG ASIAGAT G

-

QAToINE Ho O AFTAAE F
Asp} dehteA g 438 20t 9ok

, A, AAE (2007). A7|A Q] 2}

ol7b AFH =] vAE JT. oHAEA

3. 22, 157-173.

o4, FHA, $8E (2010). A LAl
B 3 Hrte w43 oAE
4L 25, 1-15

AW, AYx 014). wHASd FuEdo]
AEG7L PAE 9 AAF 9257
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UL [ ZMA MEm SEX A (Competitive-Cooperative Context)0| B SAF ZXKE BIto| 0jk|= Hak: Xp[siAde) of&t
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The Influence of Competitive-Cooperative Context on

Dissimilar Extension Evaluation:

The Role of Self-Construal

Yeung-Jo Kim

College of Business, Dankook University

In social activities, competition and cooperation are as a driver to advance the society in general. Based
on that, the current research extended these two factors to marketing context and explored the influence
of these two factors on dissimilar extension evaluation. Experiment 1 examined the influence of
competitive and cooperative contexts on dissimilar extension by priming competition and cooperation. As a
result, the extension was evaluated more favorably in cooperative context than in competitive context.
Experiment 2 examined the role of self-construal in competitive and cooperative context. in competition
context, the extension was evaluated more favorably in low competitive condition than in high competitive
condition in independent self-construal. However, in cooperation context, the extension was evaluated more
favorably in high cooperative condition than in low cooperative condition in interdependent self-construal.
Based on the current research, the resulted can be utilized to induce favorable evaluations of dissimilar

extension.

Key words : competition, cooperation, brand extension, independent self-consirual, interdependent self-construal
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