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The Effects of Store Image and Price Discount on

Consumers’ Impulse Buying

Young Mi Kim Hyoung Ju Lee
Graduate School of Business Administration, School of Business,
Kyonggi University Kyonggi University

In the precious metals. gem industries, consumers who visit the store experience vatious types of emotions
during the shopping by environmental factors. These experiences play a role to convert the consumer’s
intention of purchase into a purchase activity, or to delay the purchase. Especially, any positive emotional
experience can stimulate a consumer’s intention of impulse buying, which in turn will lead to impulse
buying, and these consumers will become a customer of high fidelity of these stores. In this study, I have
compared and analyzed the positive and negative emotions depending on the customer, based on the
image-controlling effect of a store and price discount in precious metals. gem industries. The effects of

these emotional reactions on the intention of impulse buying were examined then.

Key words : stove image, price discount, emotional reaction, impulse buying
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