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A7 3R 2 234 R B FEIF HAE i nXe o] HAs AT gE 2y
of mzt ofgA dEAeAE BNt HAE A4 A7) A4 A712d AfoR PR
M, 34A GR 7IARE #A4 A GR 7IAE AAS] HE WMEE SHsIT $E5eE GR 7AE B
I Fof BEelA Hr] o] HES AR s AHgeslen, i e TAFE VIFeR
= o] Ee Auh w2 foe s pEsisith B4 Al $gA oR ¥ JEI A= e
P GFEE BAE A4 w gEAl YEth FAA R, A R #Y PR AF 744
d HE Wge xede 2L A|nd A4 HAsHg fauee 2 A|2d A4 BilsdA
o 2 oz veipth = g2 2 $44 R B JEIF BAE o vAE 9FHe B
A o= Sl whet el debgeh A71ng A4 Bllse] A%, S04 GR B FRIt A4
d 2 e v B0l W HUEG w2 fde Hds gEr o pgHes gygsglod 7
BA GR #H FPHIE AN E 2N e BE o] & Huin % ko] BAE BErt o #
Bz AT AT A2 A4 BAES] e 3 % B4 R ¥ JuI} He
Age] mAe dFHe] HE G meh At gle ACR etk 2 A7l A ngeR
719} CR FEa} 710 gk o] 24 AR AR AR AAstelh

FHof : CSR, Eal= 74, BT =y

* o] EREE 0BHE PR@EAIEHY ALoR FFRAPAT AL wop Y A7
(2013R1A2A2A04016948).
t LA ARG, Sa S A
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BH=AlRI8IEIR] 48Rt BT

¢ ge JIES AdY 2AE 2
71 9% 719 AHEA ) (Corporate
Social Responmblhtyzo] 3t CSREEFES A&7
A9l diesz Adsn Bed A
4] 2Eol e AFdn Aok A2 A
SR LR EEE R IRE
21, 2012d 719 2253%0] A& AEF
Hl8& oF 3% 25009 dom HAd vl
2R Belu A5 PEel A8
4 25 Adde Aoz ek
&, 2013). o]& CSRo| Fuldg g, AEHE,
AR G A S FH (Prederick,
1986; Sen & Bhattacharya, 2001; Brown & Dacin,
1997; Luo & Bhattacharya, 2006), 714l th3ak
oAl g4, BA= FAE Fo AN
dFE MAe Adoew veur] fEeltk
Z+ AA+3]) 2003; Klein & Dawar, 2004). HE3F
AL Ho] 2AR 71gde] AEA Ao o
g 2A A ME FHA 1,035 FolA
86.5%7} AHglEgete 7199 omA7E FA
AT SR A0E ek} GR 9
o 2MAEAA e Bedn rke

A HoAFATe 2], 2013).

=

ARt 2] APATES AV EH, 7]
Aol CSR &Eo] HAE HE 3B 7]ge o
a3 AR BAE YA = &
=t e 5o, &HAE 719el dete
CSR &F F7]d disjA i< st= 4+
(Becker-Olsen, Cudmore, & Hill, 2006)¢} 7193<]
ool e AS] R o] DA
Oﬂ _‘T’_;g;qo] _,7;7._34-7}' \:ﬂ-/\gzﬂ- _/]: O1q,_t_ 7}—1%

Ny

Ho]FQ thluo & Bhattacharya, 2006). 3 2
= A FX(Torelli, Monga, & Kaikati, 2012)] <]
W, 2Esch 22 HM] Hise] Fedle
CGR ZFo] sl A ZAE TASHA

_0|L

ettt Fgeith of Aol osid, A
1 BAH= A4S 7R M BEdEd
CSR &5 27| 539 A7 2Y 73t
o] 714 ZAeE doIA ol Ap|nY A
e 7] Bilse] A 3L nA
Atk Aotk & Hulls 7l wE} CSR
gEo| A ayrt g2A vt 3l
t}.

dwtgo® CR &5 RHE = 3%,
£ 59, ol =59 AHY 2 AN
AL 71]] oA Bal=e] WA 9 HE
o AR & A= AR e
tgo] APATES Hae 972 Bejdo
2 & e CRY AP YA AR
Bled Azg s Tohn st
=, 44 CR #Hd A Halzo dg
= AFE "oy VYol FET FL
o|RAE EFAIF O EN BIE ofn|A|d A
7Z4ek ks vAE AR YEETHLw &

Bhattacharya, 2006; Dean, 2004).

AT o]} 7 42013)9] AT A=
N 9 A $H AT R D9
244 Aol Bue e WAL 244
A 9L Aot g Ao vkt
W3 Davies & Ahonkhai(2012)2] AFdME &
HlzbE] g™ AE T 2l slelAds
7199 &2AQ aedl HFE 74 ¥7] o
ol =M BEA=e] R 25 3 Aoy
of WAsHA wkgobAl @t =, AA7MA
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BISE . FXY - 7

S IR erEe] $AAe) Ale] B
= HZo| nXe 9% Bl =] A
g oEA vebe Aolth w2
A o2l CR ¥ &% 9 97)e] E9E
Zdske gRlew HAE A4S A6
o, old] wtg} 2 &I} ojPA HEA YE
UEAE A Bzt g

A Bl = 7AAld mE CSR &=
A% mase U AdeE Fa4e o
28 Jed 4 9o Megd2Pullg,
Netemeyer, & Biswas, 20064 FFHA o2 A

A
2 o

Agkm slek o] Aol elak, AHE o
Aol e APEEL RAA drHzel o

o] o] FgHoz Yt AdE = &

ol webd] FHA FEIF HAE gxd v
A I @S HAFY a8y 7]
& A7 344 3 734 CR #H FuI}
HAE Hzo nRE Jgdgo] AH|xle] H)

ol24 w743 % M
3% CSR & HE: CSR €8

CSRS Bowen(1953)0] ApAlL] A A<l 7]

ANl Als] A A A(Social Responsibility of

% 28% / OSR 2 B} SUC =0 OFE UE: SHS M BT SAse] THENE BN

the Businessman)’ol|A 7]421& A}sle] &2 3}
7EAe B ml A gk Al Feta, oAt
g A% 95 FFdck adn 773
2AA =olrh AU 270
el F8 dge] 27 olog 27
Aoln, 719L o] Fdigslok dtt=
o] 2 CSRell tlgt FA A <zdo] FA A
YKFriedman, 1970), ©]%& A|&A Q] T3 1
F2o tig A7 ke APHWA R
< 7199 T8 olfrE Tl HIUTh
CSRE AR3lel gk 719e] o] Alth
of whel WstetHA vkt BeA
Ttk Davis(1973)F AHEA AdE 7]
o] AlElA AoE Hal AAA, 71+4,
A QFAME S 2dYsto] PEste Aolgtn
A A8+ 11, Frederick(1986)2 7] o] A}3]4A
Mg A9 92 s 718A 9 5g 7}
At £33kt Donaldson & Davis(1991)&=
CSR& 719°] AFA BHE 7IdatA] @
Feele 2544 w84 oRaa Foiq
O, Mohr, Webb, & Harris(2001)&= CSR= A}
3o Yehbe 7349 235 Has71A
w AAG L, Ao r A0 EAE H
dstetels 7199 oFeta Fdsith =,
CSRZ 71§de] ALBlollA E&3t7] Sl ﬁxﬂﬁ
ol AP FEdE EE V19 B
2 U - 9% ol BAAES WEAT] 1 A}
o] HA 7| s AkEA Fe] 9
A @he olgta P F Uk
CR &F2 A 7I4AdoA o] FofA]&
7152E, dAdEe] Fodste SAE T,
JAAmAR S FEE AldEHI Utk 71F
5 T2 AEAoz A9H AFoA &

>0 rlr rlr
o

o2

(¢3

¢

o

r? 10 [ok
s m1m

ﬂdﬁ

ol 1

AAQ AQS AFAY BALEE T 7]
3¢ 245 9402 oA Itk ¥
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SH=ARIEIER 48R LT

AHEE 714 i
4ﬂﬂﬂ*4%%%%%ﬂﬁi
] [¢)

ez A9

Aol 8 E ? A== ste] 7]ge] ol&%

7} CSRE A Feke rHE 2% 9
WVaradara]an & Menon, 1988; 47(]'03 s iﬁ‘/g‘,

2011).

Zj]
o, 7]"& ol 7l A
2l dFE = AT
TE Ute AFEBown & Dasm, 1997; Sen
& Bhattachkarya, 2001; 2004;
Lin, Chen, Chiu, & Lee, 2011)% T 9l HhA
csrel AgEol wEAY 2dle) wgAd
23s z2dd F= dde ATE(Webb &
Mohr, 1998; Luo & Bhattacharya, 20060)% 1T}
A, R FEo]l AAom P &
#E Yepd d7ES AFEW, Bown &
Dasin(1997)2 CSR &&°| s 7131e] AlA1E
o tg AR B AnAA Tl
=5 e AL HAFon, Se &
Bhattachkarya(2001)&= 7|93} Hal=of] )3l 3
7hll GR ZFo] AR dFe vdde
A& AR &4 4173352003 71
Hgarst H]J’L’%PO# /\}51513%‘*%94 el =
AP =, 7193t BlE g 1|

Klein & Dawar,

3989 9P

ol G vHE ez Yl
Du, Bhattacharya, & Sen(2007)2 CSR &%Fo] -
W 7Fed S EY W ol HAlE FAE
9} 253 F(advocacy behaviors) S F7HA S
Ho 3tk

& CSR GEL 7|¢o] 7)o Awe A
+ 1 FFAY 52HE dSAATE 97
Hold ate sl7|% Il CSR FEL B
sto] A" AR TIdolm A7t FFE
g Agste] 9717 EAsE e 1 74
ARl FaFs HaAIAFTI] wZolth Klein &
Dawar(2004)2] A= AFAA 94743
A 71Ee] F Z.J CSR ZFo] &H|A}
A28 9171 ] ek 7199 AQ
S ZaAA Y717F BAEd il nxe
IS dRlS BT
Lin et al(2011) 53291 352 A E](publicity)
7b Baled digh AFet 3R A FLAl
(affective identification)o]] V| X]& FA A<l Tk
g AHRpE A48k CSRO| HET5E A
Bt AS ¥t} X3 Eisingerich, Rubera,
Seifert, & Bhardwaj(2011)2] AFM = AH|2}
7F 7190l AkSAH AQlE A& et A7
g5 7199 FAHAQA HHA e Aol
ol & HolFdoh

npAEto 2 CSR &Eo] JEFE o] wH]|sA
U edly FAEAeR yehd dAFES A
B Thea 2l Webb & Mohr(1998)= Z:H]
ZAoke] AZRAE TS Sate] 2HAE 7]
A ANk FAARAIE Y BH o] o]&
F7 Fdor A HA Fufjeko] n]
2w Gl AdAolgte As HolFIlrh
Luo & Bhattacharya2006)= 23} A58 &3}
o] CSR &Fo] AT wf=2 dto] 7|9
o] A A7}X|(market value)o] I 8FS w1, o]

—_—

O] (attribution)

2349
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S/EE - %Y - 48Y / OSR A BV} SHe ) OFs B3 SHS 2T HE Hse| TUENE SMo2

= .
ol 2gko] Lre sle 3
Az YA JFE vl 3 0§ Fat
[e]
=

Yoon, Guihan-Canli, & Schwarz, 2006). ©]|&| 3}
ATFAH/ES CR o] LH[R A 3 &

Aoz AR B T des AASt

ERRER
1 2HDean,
2004), 7149 Abs]A A0S 1% e Ulmer
& Sellnow, 2000). 291 % H(negative
information)= “gEe|y 719 HAE &34
N A9 4% wE W 494 WA
ghahm oleldt FHE B4, AlEA e
By el A3 971E vieh
THWeinberger & Lepkowska-White, 2000).
2R A 239 Pune 4
om fasn B A7 2F Aol
A AbgEol o #4lE 7HAIAl E ThHenard,
2002). H=3F A PRE FFAQN HEE
et (diagnosticyo] B A HA QL 7FX| 7L 9

b=

=4

=
(e}

7, 23 AR Ak wE
9ol 718
A THWeinberger

M GEFE vA7] Wz 7]
dote ol 2 <+
Lepkowska-White, 2000).
FHAY Ee P4 dBHE, 74
QA w2 AF 7], BAE 7] 5 9
Fe2 vehda gled, A dFdA s
e Bed dFES vAe FHA dBE
o i3t 3oz 43 T‘{rﬁ(perforrnance related)
BAHA AZHT9} 71X B H(values related) F
A ARRER EFalal rkPulg e al,
200, 719 A% BE AFEANE 719
A7NE 71ed e dEAdeR 24
9t 9719 AgAQ Aoz wasE 9
718 T8t Jv AAHMarcus & Goodman,
1991; Shrivastava & Mitroff, 1987) 32 A&
HEE olgh fARM R Rolth +a
PAA AREEE FE 7154 59 Al

she HA= s odFs Alske Ao

A
A
%
A FEE 71949 elvA, FAdL=9 A
o
=
&

J

[ ro o

l

_‘

-
Ay BAA ARHEE ARA 598 A
te Hills $Yo 93 nXe A4 E
= &84 olfrell #He A& oJn|SthPullig et
al, 2006). &, FIAH FHAH ABHEE 7]
4 gdF Ade AVE oprlEkd, spxHEA
BAA AZREE CSR 2D 9718 2

ta & & ok

dukR oz BAHAQ HHE 7ol Hal
=o] WA, Bz FHAA JFS wH=
Aeog Yehygton, AT AFEdME 24
49 guel 498 Fqud 24 Jug
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RSN BRI PN RSl

34 JEE FEste] 1 93
Hwsta itk WAE, FES, A4 E, |
< BAlE 71 7Y 9% A
o, CSR 97]Et} 7]

HAlE drd o 542

o},
AR o8, ZAHa013)9] A=

A4 A3 CSR AH 9
w7 Aol BAE dwd) vHE 39
A FeEe Aolsk gl Aoz v,
T3t Sohn & Lariscy(2014)2] AT A& 714
W0l FFFF(halo effecty’t 719 ek
(corporate ability) ¢]7]lAE YERYA]RE CSR
G7IAE e g Ao ekt o
38 719 ey #AE $71ET R 917
A 19 B A wgEe 9geel o
ﬂ‘?}{— Zﬂé 01—?915}- %, A7 JgE
CSR 9717} BEd=
Oﬂz‘fkazlo] ourgyﬂ

H H
EE3lm FAA Q] ou| Z(Park, Milberg, &
Lawson, 1991), 7]|do] =Y3t A= HF U4
A ge Base ARaa] el AE 54
oL} oY A Besel Z4E ofvlA
2} & 4 It} Park, Milberg, & Lawson(1991)2
B AAME 7]5 A EKfunction-oriented) H.ZH
T Az HAIA] Ek(prestlge oriented) B = #A

e 22 Hiesh ddste] AdEE
n =
o

al(1991)] A& w}
S 7]‘:_4 Bzl AHA
I EAA, A5, 29
g4 HAl= 7214] <t A
MdEo]l A= 7] o
fof Bal= 74le] e
q o] #gsirt. A
Torelli et al.(2012)2 Schwartz(1992)7} A A| 8t
AE Y A 53 Gedtel AR
& B A E AAISHATE Schwartz(1992)
£ AHE sbAg

) 22 (hedonism), A} (stimulation), Z}7]Z] A]
o

X
O:

-
Mo
ol

i
o2
Ol
A
02
)

2
s
T
-4
i_!‘l

ofs

o H KT OHN B ol R
DO
(=)
(=)
N
_O‘L
R
=
oX

|
)
-z
1
o
i
M
%,
_o‘L
rir
po

3l (power), *J#|(achievement),
(self-direction), H.3 2] (universalism),
(benevolence), A E(tradition), -ff%%conformity), o}
Al(security) .2 Z 107} 2 EF3I o, ol&
2 99 2uz AN YT F e o)

A AR A8 9, 4FHE e A
2 wige] 9es FAT EE 1079

A A 7FX S A7) 21 %K (self-enhancement), A}
7] Z ¥ (self-transcendence), 71 Hhopenness), HF
43 fdez wRALoH,
o] 77t AplzeT weg

REAdE AL AU
Schwartz(1992)9] AFE HIEIOZ Torelli et
al(2012)& ARSA 7EX|9] 9] 47HA] &
Hedle BA= IS BRAAG AF
W, 2ol Fadds ol M@ ua
A71nE Al algE e, ey

22 A A4l JHTh AR

(conservation)2]

A7)t AR

m‘”
ﬂ

o o rr
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uHE - 5|7 - 28Y / OSR 1A Bt BYC S0 OlFE U SHS HAT BT SAse| THENE SN2

st FREE HIAlls omAE 7|1 e 7Hd 1: 844 CSR B AHI7} HAE g

HEe LA A dH™, 7txgHs = Wt v JEFgEe Bl A4l o

oF o] oejd HArlo} AFS M BilEe 2 gepd Folth &, B4 CR i HH

Ha A4l sdEt) 7b BAE HE Wt nAE FHAQ FeF
Bfle 7L CR #d FHo g aH] H2 Ap|u Bls AAEG 2pjxd 2

7kl whgo gk v £ eH ool dHE AAlA o & Aotk

= Bd=rt 23 e gk Aol 1ok

HHE B¢ HREE Forldos A BT EAM(attitude certainty)

A ZAEA717] W Eo|t}. Chartrand, Huber,

Shiv, & Tanner(2008)2] AFME AH|A7} =7
54 Bi¥Ed w=EHW 1 BHAdcs=e #Ed o4
277l #see Ao dehdd. dE B E

| Aok | 8FA(thrift-orientated) HElTol o E 24219 Bz=rt AHEsitin 3
A E AA SR W E(prestige) HA=

da¥ FPAAETG Aok A o A5t Bt dFAcR FHAHASAGE
Aoz v, £ Sl4e] wAY %e 4 glew, g
SR AF il 0 BAZE P Aol o gel WA ¥e
084 2EE AT 9 gk =, BEs BE FA4e A2 =

A
A2d Aoz BASE AR fAST  olw, FUE o] thBerger & Micchell, 1989)

=2 M\

X

s\
A

fr

AT 27 2Y AL 7B Bl A9 HE 3IAL BT 7 E(attitude strength)®] %

BAA CSR ¥ JHE Halert A7) Q1] 2] A] F(metacognitive indicatonZ 27 o]

7Rl Gt HEE Bl R0 A dAFEHJeH, Al Bz digh 4lzeh &

ARl oA E AFAH R EAI7I7] wiol| AlE AAle] Hugtomy =AotA At

HAe g nX& ko] mj$ F Ao (Tormala & Rucker, 2007).

th v, 2ok A4 Billse] g, F He e gids 4oz 483
s}

4 2 uud Agdos 2992 259 0 =

u = Ao 2 EFE O ™ (Fazio, Zanna, & Cooper,

oF AFE e Al 1978), IS Hrtske £l Bkl Azt
1

o] B4 HE FUHe] B Aow

flo dlo

A gl 4& Aotk web 24 el ThFazio, Powell, & Williams, 1989). HE3H
A R $E Pusb BAE B Wsd 0 B SIS BEdow BUd PuE A
t 9¥gge Arn 2ds ANEYG A7) S E A KBerger & Mitchell, 1989) WHE-A o
29 Bi= Al 8 2 Aotk of2ld = A9 HEE sk AFolE EobA
A ZAS] g3 22 /S FHEt E Ao 2 YEythHolland, Verplanken, & van
At Knippenberg, 2003).
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RSN BRI PN RSl

Britt, Millard, Sundareswaran, & Moore(2009)+
7} & F(need to evaluate)} FA] LF(need
for affecty’} BlE XA mRE Jd S

p
Bk EAH0R oFolAE PEB

PN &TE PHS A el
T AgstEle 78 dvisted, 3
T M &3E "B A FHA F
&S nAe Aoz Yeldth otz Fu
£ AAg Qo] &gl AEY vl 4
$(Horcajo, Petty, & Brifiol, 2010), tj*de] &t

Q1A A % 1 3Hcognitive elaboration)”} H2 7

o N L
og‘é

$~(Smith, Fabrigar, MacDougall, & Wiesenthal,
2008)°] B F2lAdo] molAE ZoR e
stk
AL

ol 2het AFEo] Bl Ao A
P g A ¥ gE AFES
B a4e Azpiigd FEau 9

bt

Salio] Algtel] Aol ket trolA|
HE SilAo] Yoldass B

el E7te] EIA7F AN A
th. Rucker and Petty(2004)2] &1L 4]
7] HE galAo] we g Hrt
ol Bzt dAete FujfEE Hol
° 2 YERET} Perty, Brifol, & Tormala(2002)E
AbgEol AR4lel o] gk F4le] =4 3§
A AR oA deid e o 34
A HEES At FHAQA o thaiA
= 9 420 "H=E Pt e HAF
o™, Tormala & Petty(2002)A oA+ Bl
Filido]l oW A5 gidt AYE ZofH]
= AR Ueyith E=gh o] AToA
e iAol & Afde dEAD 25
o7 e TthWan & Rucker,

igérf'
Moo ox
=

o
o|X
ol
2

H

—

g b
i rlo y

sl on

o,
b
b
_O‘L
fr
o

2013; Rucker, Tormala, Petty, & Brifiol, 2014).
Pullig et al(2006S A A AZHE £33}

BAE IR Ao 77t HAlE Hrl
12

WA GgEel AdHEe] dagd e
geide AN oJEE w4 A
S5 U= TAMY 23% 474 A%
(performance) HEE 7}X|(value) o2 EF3}
gom, o) 1o f30l WAk A9
284 e A% st BAE B gt
A olHg BIHE ARERE gl =
AL WilT ARHE BARe] BE AR
5L 244 QdRHREe Hils ¥IAAMYo|
QAR HAZE ST AFE S
o ST ARHE BA40] R AuEe
237 QERESG HAE EAMYe] YA
Ao 237 ARHEe G| o A4
© Ao Yeyit

ol dAFM & F %] BAll= #d
Auoh BAE gl BAE FYEe A
Be slge] whet Dbl o vk whebA
2 d7oM e CR B FJEIF BAlE =
o X dgge] vl 4 we} 2t
M, o] AHE HE FlAgo] 2HT e
2 4gaqn dE B4 Be AREe
AR Uzsh sl 9% 4us 58
e A%l Ao W HE Bage] Re
Abde AEAR Yzrh Skete ofF AR

o thal o]Fo] H=THWan & Rucker, 2013;
Rucker et al., 2014). ujglx] BIE == I
el SlojA o FHE QAHE CSR #
d GHo g 8 HE FAl4de] met
Gk ¢ U = BE G040 £ AR
& HE Sgel e AREun gugn
A <% d= Wbt 8L Aol
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Avrm, 2exel 2o A7 uy Ae] B
o A9 A R #H FEI} HE I
el FAAQ JgFS v AoZ YRR
THTorelli et al, 2012). ©]& A7|1F 7149
Bert @37l A7) eF 719k CR A
B7L AAEE A7 2Y A7 AR SHE
T e 7ol Wi 74A] 7re] AFel
wAste] ehd ZAdoltt. siA|RE 2729

sk o] wAEA ek et us

Qo] dEA 2t 2, 2494 oR

Y,
o
= |
S

o,

e

B,

sy FEAHoR A
2012)

AT 2|1k BAE Aoz dAsiE
7} 3 A CSR FEIF A A2
712 7re] A Hilsd gid gx Al
o wet getd g Stk el tigk =30l
HHER o7 o] Fojx . thadel] et <1xF

Ausht 2255 HE Ao EopA|7]
wj ol (Berger & Mitchell, 1989; Smith et al,
2008) EHiE Aol =& AEES HE &
2lge] ghE Algrsd Hls) Bals 74l o

g olal7t Eol BalErt Fshe X E d
dARE e Aotk F HE Aol
EFS AES HE A4 W AlgEd
Hlg] 27 ek AAleR AdEs AV
7HA ol gk GAlo] ob 384 CSR #H A
B SAsH e A12d 7HH e 25
ol ¥ & Holth wetA At A4 7
S 42 SR #HE HHI} HA= Exo

- FXY - 48Y / CSR A FE7t BHE B0 0jx|= F&f BHE 7

M

o [l [y )

m
kN
fol
>
ke
1o
kA

)
Fol
=
njn
OfA
0=
|0
Hu

2 AFRFEET HE S0l B2 AMEE
A o A YerE Fo|th
ol¢} d] ¥4 CR #H ¥

= Bic
= Hslo] FAA0l gk n|Ax|gE A}

7n%F ANew AsE Ak 7hx <
A7|Z2Y 7R Aes AA BAATIA
et 44 R #AH FRE A4 v}
219 #AE JE&-S st AR Y B
dert A72d TS FFebA] Reta o
g AL ouaitt = 2AA R #d 3
HE 271meF vyl A7|nek 7k 9 A}
7129 7HE Al FFete AS onlet
= o] ofy7] wjzel| 7kx|3te] ZFo] B
A e Aotk AW HE o] =
& AbgEo] B AlEEd HlE) R E &
Lol WAl HEE FHobr] wiol #4834
CS 3|

(Pullig et al, 2006). Wb 27119k A
ek #4424 CR ¥ PR P2 H=
Salgo] e ARETE B ARgAlA o

2 Aojgha 458 5 vtk

=
greth 98]e CR B PHIF HA= A4

N
o
i~
=
o
i
i
>,
¥
Og:{n
_O‘L
x
i
9

L
b
N
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h=ale[stelA]: AB[AL-E

=

TE AEIF HAE = Wgte] viAle 9% o2 tid soiE tdeR dAsisth A
H2 e Slge #Agle] R B HE AFARE ASEE ANE 224 /I
of WU E yehd Aoltt. o|d w=ridl W Hil= mud 3dd Hils AWe
A8t v 22 MEE AT ela Bl A4l 54 % SHsk
BA= 24§32 Schwartz(1992)2] el A
W 2 e3# R B AES FHA 28" ¥ AR A|nd 45FC
CSR #d JH7F BAe B Wstd] s AF, ofY, ASD, /M 4eded, Bx A
dFE2 2= A4 B g ek &, S, A2 ARRE@RES, AL
2 otk e, Bs, ARl A])), B 3w, A

& /& st 71 Axa=4e 1%
7Wd 2-1: Ap|ngE BdE= AAle] A, A gk, 7= 2R S5t
CSR 3 FH7} BA= gr sl nx|= AP ZAL A3l 246 g3k Has A4]
FEFEL He gl wep depd Aotk & A7 dM=5.28)°] JHHM=4.66, t=2.476,
FARoR FAA CR A FHI} BAS  p<05), BFEM=3.76, t=6.623, p<.001), A7]Z
T ¥l n|xe 2R oﬂ?‘;}%}—g HE  9M=299, t=11.020, p<.00)ET} =& AHo

6‘ o

s 9] | =& 2 JepEoh vk, fagidee] gt 2

AeelA o A vebd Zelrh v, 724 = A4S A7 2EM=4.86)°] HFM=4.25,

Z CSR #H FH7 Hele g WHEkd] njx] =2.754, p<.01), ZHEM=3.29, t=6.400,

© FAAQ 9L U= -l & FH p<00l), AZ]LHM=2.61, t=9.760, p<.001)E

GET B glge] W FJetdA o A7 =& Aog Yeiyth &, zade Al

vehd Zojth 1 el 7MY =A YEsa, Ap2E

FEol 7 @A Jebd v, e

7Wd 22 A7) 29 Bl AAlY] A9, 3 AIRY fde] 7MY A veia apla

A2 2 B R #HH FE7 HAE e o §3o] 7P BiA velgth wel 2 2

sl A= dFEE B Sl wet AleiMe AIad A4l Hdlew zE4HE

SR F& Aol AAsIGeH, 27|29 A4 Hi=z {3
2822 A e

CSR ¥ AHe] wekde A fa

A A 7199 AElE At A EE

BARoR MEd AE/AE Fejatsddi

AFHZAL Ho3doh 334 BEe AZIdol Aol

A Ag Foel 2FIA NS SIS

AZRARE B Z2AMIA AREE BAE A = yes 9 glon, 22 PYHE B

Al FEI CR AHEEH, )9 2A ol 4 o] ‘wFE FAF 9 AFAHE o] EAVL F
TFHoR FYHUEAE AP T 54 1 IS AT

- 636 -



BB L %

Aggozs AAE AZ7IAMe] Ulgo] 4
nlu CSRY}F Ao} QEAE SA ] Y%
TH1=A8 aFA Lp, 7= 290
o Bal=d oigh 7|ake] BEE e g £
(a=‘mf% FgAoIt, 7="v-¢- A HeIth)
o g3ttt 71Ake] CSR AT et &
B2 71AM=5.84)% FH A 7] KM=5.42)¢]
B BAACE Fofdt Aozt UERhA
& ItHe=1.704, p<.05). 3fA|WF BN =o] that
712ke] WEkgel gt Hde A 1AL
M=534)7} 474 7|AKM=2.19) Kt} #& 7
o7 Yeht & ZAbA] AR ZFe] AF

[ele] =)
Hoz 248 4 98< AFAIT

xHE 4F o MR

Ao wgl oJ9A ZEHEAS HEs)
93] 2CSR #A AHH: ZA/HEAH) x A=

A4 A7 nFA7|2Y) x 2HE ZAl: =5/
o] AFEAE ALtk Agd &4
o digte] sh 2529 tideE HAES A
Faidom, B SHI 1392 A9
gt 23999 SRo] Mo AMEE QL Ad

s

I\
o,
ol
L
ofy
o,
B
N,
AN
o
il
N,
¢
o
-
M
-
38

i
~ r
rr
=5
il _E T
e
kv

>,
et
=2
Q.
X
|t
>,
2
BN

o2

Mooy

=

t

R o)
fu
@ R o

tlo
uo
fd Ho
f iy
ol m% rlo
™
2,
i ln _:1:‘4
28l oox

o

=
o
J 0
>,
oX,
|z
A
A
[z
NI r_%
[
N

1
ox,
olo

ol
-

o oo B2 2 rlo me 2 & K
&lr
ofl
[z
=
[
K-y

o
o

3
S8AQ dFo] B
$o] © ZOwW(Perera &
Chaminda, 2013), B E-z}o}Ud X AJo] =&
= Bz tig FAAQ HH g ol
aste Ao 2 YERSTHCheng, White, &
Chaplin, 2012). <, B3t 2&E9l Halc 2}

Y
Hx
ki
~

= &
ol& wgstr] dsl AR Htgsiiit
EZ HAle ARl AEEo] Al &
T Aol 499 7HIE ¥ =/ kst
I FABHE B8 I endowment effect)”} H.
A= B W3] FFE vA F ] WE
o FAMsE nHsH
A&

7 = 4 CSR 7|4 & 17K
du b F HAE gEE oA S

H 1. AYEcHYH 52 5
5874 CR ZH F44 CR HH
BE gagel  HE gadol  Blw Sa4el  EE G4l
= gd we A we Yo 2o gu
Z711ek BEe N=29 N=34 N=29 N=27
A7zxE Balc N=25 N=32 N=28 N=35

- 637 -



RSN BRI PN RSl

Tk CSR ¥ PR AP ZAL A ARE 2}
SES A7 FAoR AAsieH, 7]
Ate] ARFS BA] Al 29 = FE
YR Fa HAA 22 £ Hszw T
stk A CSR 7|AbE Aol Ag
), 2R NS AFow o] BHH
s CSR 7|Ab=

wY FF, dFAEolge AEes A
&S AAETh A8 TR Folle Fozt
oAl ARAA AAIG 714 7Y 714
de|Folon], A o Hgom

e
re
-
lo,
ofN

b
(e
n
ro,
(
=

r

= HEE 32

e

folr {4
oy N
o

Ir

N

=

rr

s

i

=

Is!
=2
=
gLL
oll
o
L
o

A3E e A8
farh ¥ a7 R

wo WA 9GS 2
7l gEe] GR ZIAHE B
o4 GR 7AkE B Ael
SR B

2
~I

2

)

ki

it
o2l

ol

ol
XUNE
o,

=

[
i
o
(e 1
1

zy,
[o

N
o flr _IE
.
o
)
ki

=
k.

o

AHFEIEE
M7ARLe] 71
7GR 7]AL
871 o9 7] wel Ak

- = o
AgE e FEAF

= SAE F gl
Wsle] xS ghot
B ol A APdE =S
Mt BRl=
of that el= A2 Petrocelli, Tormala, &
Rucker(2007)2] AT-E uHlgoZ 283 (UE
o] Balso ti3t ve] g=d disl e
7T 9k, g o] BAlEd] tig U
Hert Zoeitta Azdn)s geste] 7
A AER SYsisith

2 W e
Mo

tt

Iy

TSNS
=
TS (e

o] U7zl g ‘ot &2 oz
239 om0=0lQ’, 1=¢]"), B ZAld|
A A 7H AR BF 5Yd @wa=
Ao 28R g, 7=l 2o R F
Chabi=g

723

2 2AdN BaE Aqe z2te] 434
2 2A499EA #a] fa Az
Qe 2AS NPT T2

(M=4.64, t=3.763, p<.001), HM=3.21,
t=13.681, p<.001), A7]|ZHM=2.78, t=18.063,
p<.00D)HT} =& o7 Yeiytth whd &
didglo] Y Bvae AAe A7 x4
(M=5.19)0] H5(M=4.56, t=4.782, p<.001),
A M=3.68, t=10.150, p<.001), A}7|3%¥
(M=2.50, t=20.107, p<.00)ET} =& Ao
UeEh} 2 ZAle] Hale A4 2Ze A2A
o= o]FojHth

B AFE A8 FHojzke] ¥j=7} CSR 4

=

=3 =
HEE Hau g Fol ofgA RS

- 638 -



w3 - 2

A7) Slal AFHEAA ARHES 424
e TEUsE 2Rt ST A8
2 ANE Az Base Y Al s}

9284 / CSR A F=27t BYE BY=0f DIXl= Fah BHe ANL BT Zildgo] AEQNE S402

9M=5.0002 7 CR 7AHE 2
M=5.24)7r2] AHABEE 3Jo|7} Q& Aow
Uelygth 22doz Bl 7k ALHEE

gEthd CR A AEZ QI B HEtE  of Hill= oA CR #Ad FHE Fe] Hof
gepd g 37] f2el ARdEi=e] i A & Y ] ARE RS gEA] 7] wE]
& APt 7 Eaﬂzal AdeEel o A ER Adel BAE Ao vepdr)
@ e YT A, T2l AHHE
M=5.15)% gl e) el /\VWL.(M s13e I AHS
SAA0R fdd A7t Qe Ao e
STHt=1.232, p>.10). HE3t 22 HINT o 7M1 Bd= A4 CSR xgi =)
NE fdo] oR ¥ uE FHAoR Al o94sAee B A5Y & o, I}
e D D e
257 W2 o5 0] AREEd ta A 4o dAEEHes Bl AET & 3l
A= APt E24e 4%, 394 orR o wek] B dvel g Al 99
7IAE B HuM=5.227 £G4 R 7IAHE FEAFEA(ANCOVA, Analysis of Covariance)S
£ Fum=s09e] ARHEE Aozt gle AT FEE5E AFHENA A
Ao® Uethe=616, p>.10. o% fAlel =2 ALF gom dyelgon], waeq
A s s FH2 CSR 7IAFS B (Fixed Factors)S H#lE 74 CSR HH 3,
¥ 2. SEMEM 21t
Source df MS F Sig
74 2y 10 35.361 27.873 .000
Hilc e 1 1.829 1.442 231
Bl = atold )4 1 765 603 438
Ap-g-o] F 1 3.287 2.591 109
BH=RA) 1 2.862 2.256 134
71X 8 B) 1 295.253 232.732 .000
Bl =324 1 572 451 503
A xB 1 15.296 12.057 001
AxC 1 2.093 1.650 200
B x C 1 7.261 5.724 018
AXBxC 1 7.470 5.888 016
3 228 1.269
L 0=AREAR Bl 1=AREE e

- 639 -



EE NP RPN ]
B 3248 =gy ma 2 dte Hy
EANSZ 13 HiE AgE HAs.x) 7Hd 29} #EE B2d= A4 SR FH H
of YA, AMEAFE FHFeR Tt ), Hi AN AR E fofd A
AT SRR AT 29 2on, oF UEWTHE=5.888, p<.05). A5 AE
0] FHEFE BT FAACE foatx] & & FAACER AWET] fJte] BAE= A4
© Ao® YEyiTtKall p>.10). of wet FEAEAE AAEI T 2249
7R 1M e BA R " FEJF B A, CR FE FFO] F O AIHE=57437,
e HEdd nXe FEgo] Hals Ay p<o0net CR FE FF 3 B Filgde] A
et depd ZoR Jideith & AV1xE SAEEIF=8926, p<OoDT FF HAOoE
2449 Af AngE AgET 7874 R UEiETh & 33 3" 1004 AAske bkt
e FE7F BAE B Wgd nXe 9% Zo] 34 R AL AAE o= H
gol o 2 ZoRE qgaith FREY  E FAAe] w2 JPM=-55< HE 24
Az}, Bae AMFE=2256 p>.10% HE & Aol ¥de IdkmMm=20HT} BlE W3yl o
AR E=451, p>1009 F FIe fFoskA] FAAA o2 VETHe=2919, p<.01). ¥
¥ FoeZ Yoy CR AE 3 W FEA CR 7AF AAE Afole HE
(F=232732, p<.00D eIk o2 vephk o] B2 HdM=-2200] H= 4
o g 7R 19 #Ed HHe A9 R o] wE FATM=-140HT HlE Ws}
BE FAo HeAse fofd Ader v FAAQ Ao® et the=2.169, p<.05). w
WYrhF=12.057, p<.001). ZAZA CSR 7|Ab7} @4 71 2-1& AU
AAE 24 e M=030E X2 freided digh FEAREA ARE AT
AM=-1nET} Blx W3yt o FHZHocr HWHE R FH F389 F FINF=211.363,
UEHd(e=2.100, p<.05) WM, FAHZA CSR  p<o0he FY& Aoz YEtoy & +
7127 AAE A e fagdEy G99 g ade fYsA ¥ Aoz
M=-248)7} E2HM=-18Ect o Fg2  Uewth & 33 29 1904 AAEe Bk
 HE ¥sE Hole ZoE Uyttt w o] FAA CR 7L AAE AFele
g 544 cR #Hd FH7F HAE HEd & #lAe] e Jum=1nZ H= 24
A 9 A AEY 7|2 o] W FJudmM=459] HE Wzt o]}
AAelA B & ZeZ vehd 7Hd 12 AR I eH(=1484, p>.10), ¥4 CSR 7|47}
¥ 3. MERct ¥ BT Hisl Honl ZFEEHA
3HA CR B FH4 CSR FH
Bz 214 o] Bl = Sl o Bz 2ol H iAol
w2 A v w2 A v A
Z71nek BAle -0.55(1.39) 0.26(0.79) -1.46(1.10) -2.26(1.59)
A1 2Y Ha= 0.11(0.57) 0.45(1.13) -2.31(1.04) -2.69(1.18)

- 640 -



A - AR - 8 / CSR M3 FEVt BAE B0 0jXl= E&: BHc 280t EfE 2| ZERIE SHoR

-146
-2 I
-2.26

=35 C5R FAHOR

ANE ALz HE FiAo] e A
M=-23D3 HE= 2] w2 Y
M=-2.69)2] Bl W3l zol7} gle RAoz
Uelstthe=1.347, p>.10. wehs] 74 22%
A2 5| AT

2 A3E CR #A FHIEF HAE g eo
e S B A4 §37 8= &
AVdel mep AuEgdth Bae A4 {3
A71n%F AAF A2d AR Yol
7t frEdEE 334 CR B FH FAA
CSR ¥ FHE AAst BAE o] ¥
stg AT EgT EI HlE f3o wE
CSR B4 H= Filde Ae3 7147t
ofg 7 ZAdat=Ad sl HTHez +Aa}

ol
oS

2 a7e ARE s ted ek

-2.31
-2.69

FAHOR

=85 SR

A, F42 CR B FEIF HAE BEd
HAE 9gE 2 e Al we} Aolr}
AT = 42 R #H HHEZ g B
AAQ HE Wahe T e A|a
A4 BRCHEG fbide|er 22 Ap|2d
A4 BAEAAM ¥ 2 AoE Uyt
=, e84 % FEA R #AE HHIL
HAE H=o] mAle dFE2 Hds 24
= Sl wed HE2A e
271 A4 BlEo] 75, 344 CR #
d FEF AAE oA e HE G4l
S AP £2 Hde] HlE HErt o
FHHeR oY FHH CRr #d 4
H7E AA @ =

Tehe JBEAF A1 HAETE S8k
7RISt dAe] wiEel $HA R FAgH

- 641 -



SH=ARIEIER 48R LT

CR # FH7F B Wslel] nX= 4 AHFstn 22 A3 Hx Wsyl Bae 74
ol Hi= g it ZexA] ¥ ez B HE F440] wEt G dss B
UrERsTh FALh &, AHAE FYT Uge FRE
HFatdgs A7 A 74ete His 7147

oA7Lo| AARY I SHAIE wtel AAE FEZ Q3 HE wshy)t gkl
=7t H= gl

F glonl, 1 HE Aol 3
[e]

2+ A7Y A AAREE v 2 Al wiet 2 e AAkE we
A, 7189 A= ¥4 CR #d AE A 2 dye Hic 4% g gl
AoEske B AFddMe 54 R B HEIIF CR B FEERE opg} Fay
HEE Frleto] 24 R A FHo F 0 A 22 v JdHdE o] A8

A CSR #E AE7} BAlE gEd mRE

F e AN A 2 o7t 9
gk EdH oz AyHgitiE Hox 2 th

wgo] glek v 7o ARA AAge vew g

]
=4, 2H|A7E R 2F tie vk

d
ol b A, B A7E R #FH o] Hi=

o HAE Aol a3 4LS ke A Aol wheh HAE Hzo] vlX= 9] b2
< AT Rl #F V1E AFES e AE HelFa gtk aER VgL
CR¥} WA, BYE & CSRI #dd ot CR 255 ol slojx] BA= 2Ale] wet
Aol tg =ole AYHAMAR BA=rE A 2 e @R dart dve A A
7RI gl A4 ddd mefe vEd A Alsta doh @Al B2 719Ee] HAl= A
Bolitt. ofefd FHM # Ay HA= Ald #Agle] R BFE Fotel aA
Aol f3el wek 4 9 RPA R & g V1) omAE FRATIL LH|Rbete
d AEIE 2avjAke] HAlE HE Hgd ofY  F WAE 7Ee] s R dE ®
A FEe PIAEAE A AInF 2 =8 E3 QUvh oR # A7 dide
AqE ddA71e gMe] BllEs R 28 7190l &% GR 25 Adsted oA
°of &3z FHAH &HE AT 7ol 7ISiel VR HAE ZAjdl wet 31 A
glovt Ap|2d A0S AdA7Ie BRlEd  WEE Addele] PPt 2 e A
Ae o9k & Adol vehiA] osdth = Ak vt givta Az S 2,
A CR A GEIE A|2d AAd x24e 2ol Aad Ads 7R gMe
A mAE BEARl 9] And A @ A1 BAEE GR €% HAE
Brh ks S AFEAT & R B T 2 9 nAA RIER GR 25
FE7F BAE B wst viAe 9ol Be =< 7]ed davt gtk b 7
ke BAlE AAld met dEbS Hold fe BAE AdAld Sds Hil= Aas
0 2M CR 7ol glol MEd Wads AN Al el £98 daE lonf 4w
Aok & 5 Sl AEeA F2 omAE AolF7] HF CR

AR, 2 A7 2FAE CR W RS dEd B =S Vole AL HigHet

- 642 -



484 / CSR M &

AT A
A= BE=E FAGES djok gt 59
g7lol= BAE oluz|7} A EAEE A
o7 Y] wid tE r|gdErt
71el DHEA dAE 5 == o9} B
o AREAL AT S ekl Basich

A
M
4
&Y
1n
(¢4
zi
_t
[n:
rﬁ
[
K3
=
e
b
=

y"ﬂﬁ}g

EE Jou 1,
>,
oX,
rlo
=
02,
2
X
iz
8/
o
o
fr
8
i
i
Y

jud)
=
)
B
=
>
ﬂllﬂ
2
Y

rr 1o
u)
T\
?z r%
oX,

lo

il
o
ph
o
O
=
£

L2

)

9]

=

o "
NI
il
%
:?L_',
o
_<|>L
)

™
X
2 g
to N} 1

oy =

713 RS ] l ‘”84?

R &Fo] &

s
=

SRR

» oo o w0 Hd
o 1N
%o
lo P~

&£ Lo

ek

4 Ho

pach

(o

T

=

fu

X,

i

>

A

o,

s oft mH of oF & o omx b o oS Y
=<:|>L_v‘
ol
o,
L
)
fof
i)

e 2 o
e _ﬁ oj

T aﬁw 9 fz,kz‘; AU ThE
(o) 3|

& b, @

o= ®
o
)
:
(o]
HU
_{
09:
ol
pach
N,
f.:
qu
o
re
o
m =
_E

oahg}i}é‘}ﬂoﬂ':— 61741 =g
ARFU=Z WA A+
: nHaHO]: g Aot &4, Hi= 2
AAEE 5 ¢ AUtk B AFA
AN 98 = A7 n A7)2Y
2 sy Schwartz(1992)°ﬂ uf
=29, 10748 7= A, A1,

3, el 1 FR0s e debd o

Ao
il

ru1o or =z 0% o o
Jo
ofl
n lo _Iﬁ o

O{N
o,
o

(o
=

Mot oS ey OFs E: SHE HAT BT o] TUENE SN2

% AL A Be Age] BA=D
Tgsie] BPHon csm EEESER
27} g Al

7149 R AAEt A5ES
wteba gF AFolA = CSRY| #F
A AABl] CSR FPo wE g3}
o= AvE d97} 9l

o ofl

Wl o

)

-[U: o
J./

@;
r-{n

kil

A, A3, BAdFE (009). B o)
A o] w2 A7k Azl AA] EIk
BASAAY Bl A&4LS FAog
SH=AlREEX| AR, 100D, 79-99.

BHEE] (2013, 07. 25). 719 AR RARE, &
HIZ el 7 Foh YL, B4

& 7h A28 (2003). AEWEIE TV F19}

19F 3o A JAE| B} HATT} P

EL
AAFEGof] m|X]= Jgrol] T3t A+ &
&AL 16(5), 7-26.

o|8]%, A (2013). BAA Al wAo] A

HzBAE A9 Bl gEd vlx
Fgf vz &4 83 w8 §F
HiE AAS FHOR AH[EFA

6(3), 147-167.

o Ml % oon 4 o

AXAAAA3] (2013). 98] 7199 AL3F
d3a 47 AAY, 129 3, 8-17.
AE, THS, 245, WY o11). B
4719 fFFo] HA= x| H l»t—
A ggol] #wI A oAIEAT,
26(2), 25-44.

- 643 -



SH=ARIEIER 48R LT

HAb, A7 o1, AEEEAH wE
FejelA AR Fa7h AFHE
WAL G B AT sRAl2/EE
Ko AH|XRED, 12(1), 1-25.
Becker-Olsen, K. L., Cudmore, B. A., & Hill, R.
P. (2006). The impact of perceived corporate
social behavior.

Journal of Business Research, 59(1), 46-53.
Berger, 1. E., & Mitchell, A. A. (1989). The Effect

responsibility on consumer

of Advertising on Attitude

Attitude Confidence, and the Attitude-Behavior

Accessibility,

Relationship. Journal Research,
16(3), 269-279.

Bowen, H. R. (1953) Social responsibilities of the

of  Consumer

businessman. NewYork: Harper & Row.
Britt, T. W., Millard, M. R., Sundareswaran, P.
T., & Moore, D. (2009). Personality Variables

Predict Strength-Related Attitude Dimensions

Across  Objects. Journal of Personality, 77(3),
859-882.

Brown, T. J, & Dacin, P. A (1997). The
Company and the Product: Corporate

Associations and Consumer Product Responses.
Journal of Marketing, 61(1), 68-84.

Chartrand, T. L., Huber, J., Shiv, B., & Tanner,
R. J. (2008). Nonconscious Goals and
Consumer Choice. Journal of Consumer Research,
35(2), 189-201.

Cheng, S. Y., White, T. B., & Chaplin, L. N.
(2012). The effects of self-brand connections
on responses to brand failure: A new look at
the consumer-brand relationship. Journal of
Consumer Psychology, 22(2), 280-288.

Davies, 1., Lee, Z., & Ahonkhai, I. (2012). Do

Consumers Care About Ethical-Luxury?. Journal

of Business Ethics, 106(1), 37-51.
Davis, K. (1973).

Business Assumption of Social Responsibilities.

Academy of Management Journal, 16(2), 312-322.
D. H. (2004).
Publicity.

The Case for and Against

Dean, Consumer Reaction to

Negative Journal  of  Business
Communication, 41(2), 192-211.

Donaldson, L., & Davis, J. H. (1991). Stewardship
Theory or Agency Theory: CEO Governance
and Shareholder Returns. Australian Journal of
Management, 16(1), 49-65.

Du, S., Bhattacharya, C. B., & Sen, S. (2007).
Reaping relational rewards from corporate
social responsibility: The role of competitive
positioning. International Journal of Research In
Marketing, 24(3), 224-241.

Eisingerich, A. B., Rubera, G. M. & Bhardwaj, G.
(2011). Doing Good and Doing Better despite
Negative Information? The Role of Corporate
Social Responsibility in Consumer Resistance to
Negative Information. Journal —of  Service

Research, 14(1), 60-75.

Fazio, R. H., Zanna, M. P., & Cooper, ]J. (1978).

Direct Experience and Attitude-Behavior
Consistency: An  Information  Processing
Analysis.  Personality and  Social  Psychology

Bulletin, 4(1), 48-51.

Fazio, R. H., Powell M. C, & Williams, C. ].
(1989). The Role of Attitude Accessibility in
the Attitude-to-Behavior Process. Journal of
Consumer Research, 16(3), 280-288.

Frederick, W. C. (1986). Toward CSR{sub3}: Why
Ethical

Analysis is  Indispensable  and

Unavoidable in Corporate Affairs. California

Management Review, 28(2), 126-141.

- 644 -



B . E[RY - 7

Friedman, M. (1970). The social responsibility of
business is to increase its profits. New York
Times Magazine, September, 13.

Henard, D. H. (2002). Negative Publicity: What

Companies Need to Know About Public
Relations.  Public ~ Relations  Quarterly, 47(4),
8-12.

Holland, R. W., Verplanken, B., & van

Knippenberg, A. (2003). From repetition to

conviction:  Attitude accessibility as a
determinant of attitude certainty. Journal of
Experimental Social Psychology, 39(6), 594-601.

Horcajo, J., Petty, R. E., & Brifiol, P. (2010). The
Effects of Majority Versus Minority Source

A Self-Validation

Status on Persuasion:

Analysis. Journal of Personality &  Social
Psychology, 99(3), 498-512.

Klein, J., & Dawar, N. (2004). Corporate social
responsibility and consumers' attributions and
brand evaluations in a product-harm crisis.
International  Jouwrnal of Research In Marketing,
21(3), 203-217.

Krishnan, H. S., & Smith, R. E. (1998). The
Relative Endurance of Attitudes, Confidence,
and Attitude-Behavior Consistency: The Role
of Information Source and Delay. Journal of
Consumer Psychology, 7(3), 273-298.

Lin, C., Chen, S., Chiu, C, & Lee, W. (2011).
Understanding  Purchase  Intention  During

Product-Harm Crises: Moderating  Effects of

Perceived Corporate Ability and Corporate
Social Responsibility. Journal of Business Ethics,
102(3), 455-471.

Luo, X., & Bhattacharya, C. B. (2006). Corporate

Satisfaction,

Social  Responsibility, Customer

2% / OSA M HE7} B2le BT0) 0jfs ®a: SYe AN e 2

o [l

and Market Value. Journal of Marketing, 70(4),
1-18.

Maheswaran, D., & Meyers-Levy, J. (1990). The
Influence Issue

of Message Framing and

Involvement. Journal —of Marketing  Research,
27(3), 361-367.

Marcus, A. A., & Goodman, R. S. (1991). Victims
and Shareholders: The Dilemmas of Presenting
Corporate Policy During a Crisis. Academy of
Management Journal, 34(2), 281-305.

Mohr, L. A, Webb, D. J, & Harris, K. E.
(2001). Do Consumers Expect Companies to

Responsible?  The

be  Socially Impact  of

Corporate  Social ~ Responsibility
Behavior. Journal of Consumer Affairs, 35(1),
45-59.

Park, C. W., Milberg, S., & Lawson, R. (1991).

on Buying

Evaluation of Brand Extensions: The Role of
Product Feature Similarity and Brand Concept
Consistency. Journal of Consumer Research, 18(2),
185-193.
Perera, L. R, & Chaminda, J. D. (2013).
Corporate  Social Responsibility and Product
Evaluation: The Moderating Role of Brand
Familiarity.  Corporate  Social ~ Responsibility &
Environmental Management, 20(4), 245-256.
Petrocelli, J. V., Tormala, Z. L., & Rucker, D. D.
(2007). Attitude

Unpacking Certainty:

Attitude Clarity and  Attitude Correctness.
Journal  of  Personality and  Social  Psychology,
92(1), 30-41.

Petty, R. E., Brifiol, P., & Tormala, Z. L. (2002).
Thought Confidence as a Determinant of

Self-Validation

Journal of Personality & Social Psychology, 82(5),

Persuasion:  The Hypothesis.

- 645 -



SH=ARIEIER 48R LT

722-741.

Pullig, Chris, Richard G. Netemeyer, and Abhijit
Biswas (2006). “Attitude Basis, Certainty, and
Challenge Alignment: A Case of Negative
Brand Publicity,” Journal of The Academy of
Marketing Science, 34(4), 528-542.

Rucker, D. D., & Petty, R E. (2004). When
Resistance Is Futile: Consequences of Failed
Counterarguing for Attitude Certainty. Journal
of Personality & Social  Psychology, 80(2),
219-235.

Rucker, D. D., Tormala, Z. L., Petty, R E., &
Brifiol, P. (2014). Consumer conviction and
commitment: An appraisal-based framework
for attitude certainty. Journal of Consumer
Psychology, 24(1), 119-136.

Schwartz, S. H. (1992). Universals in the Content
and Structure of Values: Theoretical Advances
and Empirical Tests in 20 Countries. In
Adyances in  Experimental Social  Psychology, 25,
ed. Mark P. Zanna, San Diego, CA:
Academic Press, 1-65.

Seeger, M. W., Sellnow, T. L., & Ulmer, R. R
(2012). 6 Communication, Organization, and
Crisis. Communication yearbook, 21, 231-275.

Sen, S., & Bhattacharya, C. B. (2001). Does Doing
Good Always Lead to Doing Better?

Consumer Reactions to Corporate Social
Responsibility. Journal of Marketing  Research,
38(2), 225-243.

Shrivastava, P., & Mitroff, 1. I. (1987). Strategic
Management of Corporate Crises.  Columbia
Journal of World Business, 22(1), 5-11.

Smith, S. M., Fabrigar, L. R, MacDougall, B. L.,

& Wiesenthal, N. L. (2008). The role of

amount, cognitive elaboration, and structural
consistency of attitude-relevant knowledge in
the formation of attitude certainty. Ewurgpean
Journal of Social Psychology, 38(2), 280-295.
Sohn, Y. ], R. W. (2014).

Understanding Reputational Crisis: Definition,

& lLariscy,

Properties, and Consequences. Journal of Public
Relations Research, 26(1), 23-43.

Torelli, C. J., Monga, A. B. & Kaikati, A. M.

(2012). Doing Poorly by Doing Good:
Corporate Social Responsibility and Brand
Concepts. Journal of Consumer Research, 38(5),
948-963.

Tormala, Z. L., & Rucker, D. D. (2007). Attitude
Certainty: A Review of Past Findings and
Emerging Perspectives. Social and  Personality
Psychology Compass, 1(1), 469-492.

Tormala, Z. L., and Petty, R. E. (2002). What
doesn't kill me makes me stronger: The
effects of resisting persuasion on attitude
certainty. Journal of personality and  social
Psychology, 83(6), 1298-1313.

Ulmer, R. R, & Sellnow, T. L. (2000). Consistent

questions of ambiguity in organizational crisis

communication: Jack in the Box as a case

study. Jowrnal of Business Ethics, 25(2),
143-155.
Varadarajan, P. R, & Menon, A. (1988).

Cause-Related Marketing: A Coalignment of

Marketing Strategy and Corporate

Philanthropy. Journal of Marketing, 52(3),
58-74.

Wan, E. W., & Rucker, D. D. (2013). Confidence
and Construal Framing: When Confidence

Decreases  Information

Increases versus

- 646 -



HRiE - XY - 248H / OSR B BE} S B0 ORs §E SUs 2

_‘m:
I
Sl
Jo
=
0x
1o
N
uz
fol
=
fuju
opy

>

(6]
Hu

o [l [y )

Processing. Journal of Consumer Research, 39(1), Yoon, Y., Giirhan-Canli, Z., & Schwarz, N.

977-992.

Webb, D. J., & Mohr, L. A. (1998). A Typology
of Consumer Responses to Cause-Related
Marketing: From  Skeptics to  Socially
Concerned. Journal of Public Policy & Marketing,
17(2), 226-238.

Weinberger, M. G., & Lepkowska-White, E.
(2000). The influence of negative information
on purchase behaviour. Journal of Marketing
Management, 16(5), 465-481.

- 647 -

(2006). The Effect of Corporate Social
Responsibility (CSR) Activities on Companies
With Bad Reputations. Journal of Consumer
Psychology, 16(4), 377-390.

A 3 H F 92014 10 13.
FALDHESFY ¢ 2014 11. 11.
A A AR A 2014 11. 17.



A=A A 2% P
Korean Journal of Consumer and Advertising Psychology
2014, Vol. 15, No. 4, 627-648

The impact of CSR related information on brand attitude:
Based on the moderating effect of

brand concept and attitude certainty

Hyuncheol Park Jayoung Choi Yongbum Kim

Department of Entrepreneurship & Small Business, Soongsil University

This study examines how the impact of corporate social responsibility (CSR) related information on brand
attitude depends on brand concept and attitude certainty. We proposed two brand concepts that may
influence the impact of CSR related information on brand attitude: (1) self-enhancement brand concept
and (2) self-transcendence brand concept. We used positive and negative newspaper articles as stimuli in
order to manipulate CSR related information. The dependent variable was calculated by subtracting brand
attitude before exposure to stimuli from brand attitude after exposure to stimuli. The results of this study
suggest that the impact of negative CSR related information depends on brand concept. Specifically, the
attitude change of self-transcendence brand through negative CSR related information was greater than
self-enhancement brand. Furthermore, the impact of CSR related information on brand attitude depends on
brand concept and attitude certainty. In case of self-enhancement brand, positive CSR related information
makes a more negative change in the brand attitude when attitude certainty is high than when it is low.
In contrast, negative CSR related information about self-enhancement brand makes a more negative change
in the brand attitude when attitude certainty is low than when it is high. However, in case of
self-transcendence brand, the impact of positive and negative CSR related information on brand attitude
does not depend on attitude certainty. Based on the results of this study, we suggested theoretical and

practical implications about CSR activities and crises.

Key words : CSR, Brand concept, Attitude certainty
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