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The moderating role of expectancy incongruency of
parent brand’s advertising in the evaluation toward

brand extension by temporal distance

Woo, Seok-Bong" Lee, Seongsoo”

YAssociate professor, Dept. of Industrial & Advertising Psychology, Daejeon University

? Associate professor, Dept of Counseling Psychology & Social Welfare, Sun Moon University

No research has attempted to find out the role of advertisement creative in brand extensions. This
research is interested in clarifying the moderating role of expectancy incongruency of parent brand’s
advertising in the attitudes toward brand extensions by temporal distance. Results show that when
temporal distance was near future congruent brand extension was preferred to incongruent brand extension.
However, when temporal distance was far from present time no difference was found in attitudes toward
brand extensions. Parent brand’s advertising incongruency contributed to favorable attitudes toward brand
extensions overall and moderated the effect of temporal distance. When incongruency level of advertising
was low interaction between temporal distance and type of extensions(congruent, incongruent brand
extension) was found. However, no significant difference was found in attitudes toward congruent versus

incongruent brand extensions when the level of advertising incongruency was high.

Key words : Advertising, Advertisement visual, Temporal distance, Expectancy incongruency, Brand extension
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