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el gl frefulehA] RUTHE(,113)=48,  Ms=6.45 vs. 5.82), Ae] Z7lo|rM= Lol
. AT olfy Azt X2 g A BFEEA
ol frHol
FTEHS: o9 Al A A 2o 1%
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[ o] Zo|r] 4.88(1.08) 4.87 30 5.65(.94) 5.67 29
£z oy 5.04(1.35) 5.07 30 5.03(1.12) 5.00 29
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# 2. =2fo|2n} offrRto{= | ol AMZtA X|Ztof| CHSt two-way ANCOVA 24Zn}
TEAT L A df BHAS F n’
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ol ol o] =(B) 3.940 1 3.940 3.111 027
A2
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3F 143.145 113 1.267
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Zeo|9s} olfBelze] FEIE fevlst  p=2) WA HEd] F BHARE E 3
H 3. ANFc Aol B W ¥ ZFHA}
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TERT A U= Ao 1%
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The Strategic Use of Message Framing to Promote
a Climate Change Mitigation Campaign:
the Moderating Role of Issue Involvement”

Ki-Young Lee' Jin Kyun Lee Yon Soo Lim'

School of Advertising & Public Relations, Hongik University, South Korea

Climate change mitigation actions are undertaken to minimize the potential negative consequences of
future climate change. In this regard, climate change mitigation efforts can be compared to prevention
behavior in health behavior research, which is taken to mainly prevent the onset of disease. Based on the
similarity, this study seeks to examine how transferable extant research findings on message framing from
heath behavior research are to the climate change case. In addition, this study attempts to specify some
boundary conditions for the influence of message framing in climate change mitigation-related campaigns,
by proposing and testing issue involvement as a moderator. A 2(message framing: gain vs. loss) x 2(issue
involvement: high vs. low) between-subject factorial design was conducted to test the hypotheses of this
study. The results revealed that gain framing led to higher levels of perceived issue seriousness and more
favorable attitudes toward climate change mitigation campaigns only for the participants in the high

involvement condition. For the participants in the low involvement condition, no framing effect was

observed.

Key words : Message Framing, Issue Involvement, Climate Change Mitigation Campaign
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