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EenE T PN R RS ol

$27k Ale AEeA avle Bedoln
2E|gle] d8gS FAS] ofth AR
FO ALE oA 2P FS shte] o7t gl
HAa wiA o} 7]Ee] BHow AH S o]
Al A A AFZE LS & 5 UA o
Aok ARt FEEE anjgEow Qe
8% AL AREo] Hojston] B3
Tl S Hole AlgEo] Eolx th(Benson,
2000; D'Astous, Maltais, 1990;
Dittmar, 2005a, 2005b; Faber, 2004; LaRose &
Eastin, 2002; Neuner, Raab, & Reisch, 2005).

ZFaEA Full(compulsive  buying)= Tufol] &
=48

ol

& Roberg,

Zote AH] Aggdoz wtEA
& e PigEeR dehdg. 7

o
o

12

O

Aze o) Fol 3, DAL £EL v
o Aeld ZAE Ui, JE3 AEF2
WS A1 gt o2 F AAA A
WA Ao et ol 2e A
tAe FE4T 2 /ISA5oR olofAH,
I AR A A A o

L5 AL Aoz YeEFTHChristenson et al

2l i R e i K P B el
2 el Tk #ilo] Frketa glew, f
HE EI wEA Srbska gleo] R
1 Joh v Ao <ok 1.4-5.8%(Hollander
& Allen, 2006; Koran, Faber, Aboujaoude, Large,
& Serpe, 2006), G= A<l <k 10%(Dittmar,
Long, & Bond, 2007), 3= A4<Q19l <k 4.1-
15.5%(F 1<, 1993; ©]58], ¥HAZ, 2007)7}
2o ol wole Ao vt
olst o] 7w Pulel e FHET ¥

fo AL 1o
(] r;\g
re e

ATEATA 29, wA GA, 4712
A, 718, 47 54 ge Ad QA 8
AAEase] 27 AT As, 25
o vy, &guAle 9es 2o s e
7 Q9lo] thFo] % thXiao & Nicholson. 2012).

B Ao kA Tulo] kS x|
= Ho] /\1;/];(4 Qoo g U;GZ/]O]] T—IO]'

At EAF(materialism)= E2AQ 3=
e ol Feathn AZeE A 4%
o] THRichins & Dawson, 1992). & Fo] = &)
xgle] zuEsle] 349 2
gh= 7iklel TR AMEr] o
& Kitayama, 1991), BT &= dujcle] 2
& 721sF Ao r ezt el 9
8-S v I thDittmar, 2005b; Dittmar et al.,
2007
Ryan, 2007; Kasser & Kanner, 2004; Kellett &
Bolton, 2009; Verplanken & Sato, 2011; Xiao &
Nicholson. 2012). £ 2] AJ3Fo] =& A=
afale ol del Fad B0
& Ae W A9, 4L Bl
% Sl Aol BAolzn 47ta

3}
=
e i%@ziw Mo] AR AL

Dittmar, 2011; Kasser, Cohn, Kanner, &

(e} [e)
> 245 A&

L

A}, o5

=
ol¥l
o] g 7&‘%*—1 %‘ﬂﬁéﬂ%ql dEF=
T8 9o A¢HJ, HA
A7EAN BAFS A ol
dodle Fo ddoz Haxr
(Dittmar, 2005b; Dittmar et al., 2007;
2011; & Ryan, 2007;
Kellett & Bolton, 2009; Verplanken & Sato, 2011;
Xiao & Nicholson. 2012).
Dittmar 5(2007)2 7HH4 e go] o g

SRR THAAE EAF o, EEF

e A P 4449 9GS

=2

Dittmar,

Kasser, Cohn, Kanner,

i
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5L Ae 5 UrE VeL
2 ZuA lgEe dodidgn we
(Gardarsdbttir, Dittmar, & Aspinall, 2009; Kasser
& Kanner, 2004; Richins, 2004). oo uwhz}
Dittmar 5(2007)& B4 o] E=A4] =¥
A FoiE71e AAxE FjET] FEol
Lol A ZHakA Fujjd] ol2: AZRYS
A<kttt Dittmar $5(2007)2] R oA A
A Tl 7](identity buying motive) = U =
AL E A AAlo] Aztsl= oA, Abs|A
AARE 4 Aew 7|gste Aot} A
ARslol A 42 THQ1Y BAEe 258
S ate dojel qde o aHlEde
Az Ao oAt A& Az

3t o)l AM|EStE AMEC] FovkE
B7re HH TE7PE ek 9l

Ae ol Beka] 4t He Ase

i
il
r}L
()

2 AREd/l Buoln Ae 20g 3
o) AE ERT 5 glE B0l U %

S FuE7]E HAUtH(Dittmar 1992, 2008,
201). EAFA7L 2 AR 2dE Lot
= Ao] A4l Sﬂiﬂr ddE7] o] =4
< TugerA de 7B EAR W
71= ZA #th Dittmar 5(2007)2] E3
A A zAd ol %7 (emotion regulation buying
SAAM FHH BME T
A AR g F 9l Aolge 7ldlol
ThBenson, 2006; Black, 2004; Faber, 2004;
Lejoyeux, Abés, Tassain & Solomon, 1996). %A
24 FujErle &3S B9 AL VRS
2 Agstes A 2ol YME - u
FAHE 7|5 EA3HDittmar & Kapur,
2011).

Dittmar 5(2007)2] E&-& o]

motive)= T E

TRREY]

o I{AH: Foi=E7

= gt we

oA SEe| TRE R}

&t sted], ©]57 2R3 (dual-rour model)o] T
Azdle] o AuEL W F=d T A
Aze B8 A} olFoATn AHelE
Aoty FA|A o2 B Dittmar $(2007)2]
o3RRG e AT} 4AY Pl
g a2 pole] 9 vAE Aze
At ged 3o B1E B
4 gl 9L e 2w FAE

1t}. Dittmar $(2007)9] o|EH=E RIS
D7 FEATTE o] Fo1A $ttk(Chang, Lu,
Su, Lin, & Chang, 2011; Dittmar & Bond, 2010;
Dittmar & Kapur 2011;
Howell, 2013; Gardarsdétir & Dittmar, 2012; Vel
& Hamouda, 2009). “JB5 AFoA o|FH=
23o] g Aoz et (Chang et al,
2011; Dittmar, 2005a, 2005b; Dittmar et al.,
2007; Ditemar & Kapur, 2011) EEHE] o] A]
= AT A FlerlE S A
2 Fujdse] dFE Al FR7F fFolv
SHA] A UEFETHDittmar & Kapur 2011;
Donelly et al., 2013). ©]2]%+ 23+ Dittmar 5
(2007)0] Aekst AFRZo| AR &
R ETEREEEE R EE
A mheb B AT E Aa9T A
B 278 tFd ARE e d7rRIY
BARYES Astn M A mYs
gols| B A} 3ttt 3 Dittmar 5(2007)2)
13732 Bgd 98 1A + e F )
A bsd wepicles Aokl A%
Akea o2 Pl wuA ATk Helrl
Dittmar 5(2007)2] 23] FA4 579
BHEA AT A T 43
ool eAbadfge] 2aante 2

Jnﬂnm

]

Dorelly, Ksendzova, &

it

ATl AP A7t JARY
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. AH|AF- T

O

o] FEst o 27e v 2ok WA dAF
232 U Dittmar 5(2007)°] A|Fet R
=dFA7t HAY FiErlel & vl
A 7 R Ve dz2s HEe] &
b Az Felsrldl dFE vIA
A e ke dRR dEsid A
& 1& Dittmar 5(2007)°] A<tk o]
ol wAZesL 7oA Tl AR
WAE 2E 4 Ao oE /1E A3
AF5olN BAFsL 29E Fopol
Aol JgS v e AT (Ditemar, 2005b;
2007; 2011;
Cohn, Kanner, & Ryan, 2007; Kellett & Bolton,
2009; Verplanken & Sato, 2011; Xiao &
Nicholson. 2012)E 7|¥to 2 A=t ZAA
2 22 AYRY 1M AAG ezt
A Lol e A2 R Aoz o=
%e'r‘«]ﬂ x%;q]/\% :[luHE7]E EOH 7hﬂlz4
FolaEd 9 vAE A2} felnlg
A gd A8 AF(Dittmar & Kapur 2011;
2013)E 7Hte s ARHA
wAtez AARY 3¢ AR 2004 B
212,]7} 7}131—;54‘ q.uHoﬂ x];d oﬂz‘ﬂ:o
Aok AYE Aow BAF} AHZAT
571 BN A Pl GFE v
th= 7]& A3 A (Chang, Lu, Su, Lin, &
Chang, 2011; Dittmar & Bond, 2010; Dittmar &
Kapur 2011; Donelly, Ksendzova, & Howell, 2013;
Gardarsdotir & Dittmar, 2012; Vel & Hamouda,
2000)8 7|Hto 2 HA et

Z < Dittmar®} Kaqur(2011)& Q1%=9Q13} <
o1& thAtC & Dittmar —(2007)4 ol FAR
499 AZs9ch 1 A% 979
o0F A2 F BATIL AAY PHENE

A e ol 9ge WAL Az

i

mﬁ

BLHU

oﬂ,
fr

O
o2
ml o e (O pE JZ N

iy

il

Dittmar et al, Dittmar, Kasser,

Donelly et al,

3=

rlo td J-LJ

il

7b frejulsislod, 1=Qle] A5 o] A&7}
frofnlata] gskth ol = Qlee &3
A wjge] E5k7] wiel] BAE FelEr]d
iG] ztol7t AW Ao R SHAEHE
2 (Dittmar & Kaqur 2011), ¥ AFoA = o

|u}

49 A 23 999l Aola el
a8 52 B oAz mdel Ao
g moleA FolruA ST AolalA

(self-construaly2 A}Alof| tha] 2| Zsl= H4 o
2 =97 Aol dueled Aok
o7 FAEY. =93 Abolsl] A (independent
self-construals) > E}Q1ZF HiEE A4l 545
FHOR ~xRE AZdle Zlojth 594
Aol 7K A AQ1e) 554, A
He Zage W AzelEd Aok
(interdependent ~ self-construals)<- A FE-
B, 7o) 548 A7
e Aol oz Fuze wAE Fed
A A2 Markus & Kitayama, 1991; Savani,
Markus, & Conner, 2008).

Aokl A e thepg Aeld Agadls B
sol A7Ederl(FEw e, 2006 2]
o, 2003; 22, YA, 2012; @AA} 2010;
Cross, Bacon, & Morris, 2000; Lam, 2005), £
o e, F5T0, TAgele] A9
A FEav] BEI AcldNe B Aol
A AollAle]l FEaN] AFe] JFE vl

Attn Ha % thXiao & Nicholson, 2012). ¥

FHoE AATE

zo|2H9l AokdAo] FR AN F
AH] PEo nAdEs JAow 7HE E]Ui

FRASE F5A B AT B}
(Trafimow, Triandsis, 1991; Ybarra &
Trafimow, 1998; Zang & Shrum, 2009). WFHo
£907 Aoflale] F59 AL Eels)
of FAEG ALY EAEE e Ae H

& Goto,
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= 838t Aztatr] ”H’E:OH Fead YT
ApABEA ko,
QAR EG %%iﬂ] < o sl Aot
1 HthXiao & Nicholson, 2012). ol& =¥
A Aokehlel Bahael Aolo] HEIIEY
Aokl Balel Bl 25T 3%
= Bl 3t A7 ZAE & g9d
THKacen & Lee, 2002). ©|2]3dl AFEol 7]
A2 o, AEP AT 2 o
T-Ditemar & Kapur, 201)ZA 32} FARSHA 70
A9l ZYA 9 4EIEH Aolue §3
o we} Dittmar 520079 o|FAZ BRFPE
FRekE AN Aol B Ao F
T 4 ok @U 2ol AokINg
4 gyez cladld @ Al B2 =
Aok T Ee BEEH Aok S
o 7Hd F oSltha B gl SivhERA,

1

P

re oo

O

ot

gko

[<]
2003; Singelis, 1994). WEpr] £ ?-01]/\1{_ 2}
Mg A9 BRe Asde =
BadEd A FEE A AFe

Z 1 AZ UE 2x22 o] wal Dittmar S

(2007)9] o]FAE RFo] Apo]E HoleA] &
o} gkTh

wa 2 A Fo|AlE Dittmar 5(2007)°] A

bek o] FAR B it MPAFES] 2

7 E4Ad 7lofsts thE & e Welo]

At o dvka B3 ol AFsE At 5t

ATt 27] AFES A Fajdso] oA
]

T8} THO'Guinn & Faber,
1989). kAW H e Wi T} 2R
T ) =2 &} (Dittmar, 2005a; Neuner et al.,
2005), Tt Fofsts EZo|u} 7bukA ol

& Tl AAE itkar A< THCampbell,
1997; Mellan, 1995; Woodruffe-Burton, 1997,
1998). Egh /g I ET AR 7|Ee

o BH: T04S7|2f Ul

oA R R THE OpHED}

aHr7] s el dES ol oFH (Dittmar,
2008; Dittmar & Drury, 2000; Dittmar, Long, &
Meak, 2004). A& =FAle] o] AbA Q]
dgseE it dgen 49e Boin
5} THDittmar, Beattie, & Friese, 1996). ©]|&]3}k
A7 ARl e FoE717 Aol )
g er FESE A o ol w
B AFo = kel we} Ditemar 5(2007)9]
o574 2] Aols Molx] Sk

2290
Ee=

ETHBaumeister
& Vohs, 2004; Carver & Scheier, 2006). ©] °©]&
of Wew PAG Feler] % P T
T7NI7F = Abdol BF AdA es ok
Aol opdel 2EAH allo] T 7Fe/d
= AAKETE AA B AEA ATddA &
A FujEzlek BAxEE i E717F Ak
Tl &S MAE dFHPol FenlEtA
G S27HA] AAHA de AHE
Holm glo] zAWele] ZAZ b AAl
Aeeh wa A2 A ol @ 44
Ao, A TR EE S Agso
Aale] gt polAEe Zol7] S
A=E AgeA @7 B4d 2 e &
B AAS, et B4, g 2e A
4 g5 AR 2712 B A9 Belel

°]
18

2 ml

£ 59 Ay 24YEES vk 9
(Sohn & Chio, 2012). °o|& Fuj=r|7} % =
ga A e s et Aol ok
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sHEARIBISIA|: AH|X - 2T

TulE71et e FulE FAlskE A &
Agolo] ZaEE on|dictt. metA 2 A
NMe FulErlet ubA Fufo] A ol A
7|12 WQle]l AT Aoz JdF3n

=
=3 god A71xd Was F duead

(Scott & Bruce, 1995). YWIJAIAA FH & %=
PR DERIPEE R D
4 e gz JARE e @
3 (rational style),  HEA] 9lo] o7}, 2|3
w7, A wEgew oAy ae A
(intuitive style), =838 A& T2 Alghe
oW AQE wgen IAARE o
©] =% (dependent style), 7Fs 8l SJAMEAHY &
deln vRE PAoz A i
¥ Y (avoidant style), SJAMER 9] 232 &
A Aol QnA B A BHE QA
2He vEew AP e 5T
(spontaneous style)°] 1

A2 GAag e aYsd Faw 9L
mAE gfle s theoixa it oAbEd
I 2 PE ATelM A AplEd 2
& (self-regulation model of decision making)2 2]
ARy e Alzd Bda pra v
Miller & Bymes, 2001). 351120052 2JAMA
He A ARe AIZAE 2 e AR
o A\zAE B Bk ARe Fujet B
9 ke dds Bedy Sk auad

S @ Bsdel ¥ WEd FETE 9

ol of\ ot

1 wE JAMEAR S e A dthe AT
(Verplanken & Sato, 2011)&} 73ukA Lo =S
R LT EPES e
o A7 dtte AT S(Beatty & Ferrell,
1998; Dholakia, 2000; Kaufman- Scarborough &
Cohen, 2004; Lejoyeux, Haberman, Solomon, &
Adés, 1999; Piron, 1991; Punj, 2010)°] H11%]
At

TG Chang®} Wu(2012)01 4] AR % 717 o]
F9ie AR Pan AAGTeke oA
A% = g g Pe Jee
Tod A o AFA A (involvement  decision making)&
TRz P Ee] did AEAGE @ =
Z o FejfAE Fole XEEIAE ES
1 FEZ w2 23S Wee 9
T 5599 v e veille
28 oAV (heuristics  decision making)<-

Foll ek A4S @ =2 W o)
GAHE ol AAHRE YERIh ES A
M3 o1l AP e B
A= 9715A gAEY dFe =2F
AarA o] #AE HE S/
e e i e I L i R I i
= ATedMe FAG FriEr] B AR
Tl 7)ok A Fejese] dAAA oAt
Aol wet 2EEW Uehd Aew
o g8ttt

wob7h At 7z8) At FA
TiE7] B AMEE Feferler duA T
uf Afele] 2P EI Wt ohel, EHFTL
A el Aed FelerlE §9
garA o] FEde Al wfEdE 9
AMERFEEC] 24 Zlew Hia o8 4
Sl EnAl sttt & AW ARA R 3 9
249 vl ads ASe Bzt sigith F

o

Lo
i o

N
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o rid
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off

ok A Fujel A A A
Hih 28 v Arlxd wdl
o] zAANE Ul dFE°] tF Bx
E A tHPham, Yap, & Dowling, 2012; Tatzel,
2002; Troisi, Christopher, & Marek, 2006). A
e YETQOMANME |75 JAEAd
ko] AT A Tl Ale]E Y&
771 2H &7 dyepdat sloh of"d
AP AFEL Dittmar 5(2007)8] ©] 57 ZEY
A =dAFelet Ak Fulatol o] wi7f &3}
7 dneNEE ) e 248+ Ae
Fed & AT
ool welg vlEoz B Agelx 4%
A7l 28R e 28 10 A e,

N

¢

N

11}{e3

FLES

T 57]

ATEA 2-1. AT A FoiE7]
5 o A Folell mAe A 245
g7t HxE FE7IE Al A T
of MiAle AR F4E c]TAR 2
BA Felg71eh XA FelErlel vy
B oju il

ATFEA 2-2. BAY Tzl A
Tl A, Az FefETIeh Ay
wel AN ARt AR fEe] 23
= ouirR

ATEA 23. =AFA7E FAE FoiE7]
5 AR A el 9% e
BE} ATt ANEA FoleE il
2 A gudsc] 9%E vAe dRR
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EenE T PN R RS ol

Mg, 4, Zd%'— A it A g F<l
5207 9] kA=
AAstitt. FHE él%%] <
gt A A3 4658 1727, o 2931)
o g7t BAd AREEAT SHAbE 19
d 14.2%, 283 26.5%, 38hd 17.6%, 4373
41.7%3Th.

i)

¢

HET

AP

2359 A=

BAF] 4L 23] N9 Richinss)
Dawson(1992)7} 73l B2 F9] 71z A x
(Material Values Scale)Z Richins(2004)7} ©=3
o7 AL, olE old42008)7F MY
& AL Agasth o AxE Al A A4
o8 BAFH JHE F4I AAe F
A(centrality) 0 2 B & FEslE= AL F23)

o

] Ag 71-0—].‘~ Ak SR 8 E(happiness) 0.2
ol

o}.i

e 7o) A
Ao oA ES 2997 9lal Ridgway,
Kukar-Kinny$}  Momroe(2008)7} 7]&3t 738H4
Tl 2] =(Compulsive Buying Index)S |43
7 A Eo14e] MAe AR AT

Ridgway 5(2008)2 73¥-d HujE Fujo] o
¢ SESAE FEet Rl FojgEe]
25ahe A@goldn gasan. 2
T Zupgelst o] Bekg Zol7] 919
A Fujjof] ek lﬂ-_‘i?q o] Az+S sl wHEA

229) 14
Q FAES e 54T, FEEAL
Az Fulel o % R
3 994 wadsg gAs e -

o g e ugelst F55A

4 aat ol U ek del, Felg,
£ 4%, A9H AR, v s
V5Pt FOE TR on. e %
F5A 82t Aot Beld HE 73
F AR ARG & gl ool ud 5%
2 P45 Itk 74 Lken HEE 83
on Y57t ¥SFE PuA FHPEL

Ao A3t} Ridgway 5(2008)
A e 840)9al, =

re 1o g2 ¥ |o
[e]
e
e
=
X,
rlr

-
=
o
rr
8
o
fr
i
Auj
30
O

T 7] A=
TFuls71E 543817 871 93l Dictmar &
0074 AHggE Tl E7]
index) & WHSFale] ARESISITh RIS &
ATA T ol WIS slu b H,
°1°ﬂ oRals ”1“45*24% et 3ol A W
=92 HE Bopd ¥

o

&

<
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2] =(buying motives
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Foletan e §719 hgoz FHE
716wt T4 7S T

ol 7IEo® uHty] S = T
719 Weer 7Y PMxd
717E3He 7 aQlew F4gHo
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At w25% PAN PG B

o odl AL AN b
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oX
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of

=l

Dittmar 5(2004)°l14 W& A== .820|% L,
B AFdM e 922 Yeyth

594 Aohily A=

Singelis(1994)2] A}o}af A 2] = (Self-Construal
Scale)Fol|l ] EHZA Alolad] A E(Independent
Self-Construals Scale)S F2J1} AAIF(2012)0]
A RS ARgskin o] ARe & 12w
Foz T4 o8 64 Likex HEE A}
$aAT A7t £252 =94 Aokl
o] o] ErhaL A gtk Singelis(1994)°114
299 Aolly Azl WA YAEE 6ol
A

2]
H
i, B AT E 8302 Jehth

352 Aoty A=

Cross 5(2000)°] 7H&EE AA A -F 5 o4
Apola A 2 T (Relational Interdependent Self-
Construals Scale) S 2293 YA F(2012)0] W
dd Ae LA, o ALE F 1EY
oz Ao glom 64 Liket HEE A}
Ak B4l wees AuEd Aok
Mol o]l Eoha alA gt} Cross S(2000)
AN BALATNEA Aokl Aol
A AX T 880|190l £ AFME oz

Jepsie}

¢

oo o

gt JAEA I

At garEd FEES SHE] S
Scott®} Bruce(1995)7}F RFE A gk
(General Decision Making Style)S 7S5 7173
o, @t =23Qo10] Wk
TZold HEE ARSI dRkAE
de JiEdE Feldeln 724
I ooictel] digk =ElAQl Htes
Axote FePddd), FEEAI A
A2 AAAN L =elH oz 87
dz, =4, A e gAbEd she
ABRPAEd), =8 23S eyl dd o
£ AREd X, F1, A9 vz o
AR E S EBuRD, Hean o)
249 dgn e 93uED, e
dul F7ton G NARE Wed RTE
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[ TS L)
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o o [ O o A

d

Ae daste #HE HfEoR Add
dhe S¥RURDoRE F SsHIor I
o]9) Z 20530 2 SA Likert 3EE AFE
stk A7t me= 2 AAHEA FE
FEol wral NIt AeF S0
Ag-elAel e fgel A Wy A=
820131, & AFeME 782 YEhuTh &
U= WY dA=e Aele 82, AHg T8
o & 83 Y 78, 58T S4E UER
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EenE T PN R RS ol

(20097} A <ket [k 7+ AZAGT W] aeest of
the structural model invariance across the groups)
2 53 AT 2 A0l P o
TEA 2014 wiANES ASS 918 Baront
Kanny(1986)°] @714 39242 ZAEH
WHS ARt e 24 EI A5 ¢

3l AAA FAEHH d Ve A5 A
ABge sAmte z 2dE LS B
287 9@l Preacher, Rucker®} Hayes(2007)7}
ﬂ ] 3} ‘:'/H tﬂ—l:ﬂ }\]._9:5].03]:}-

BAFl=24, p<on), FAY T
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The Relation between Materialism and Compulsive Buying:
Moderated Mediation Effect of Buying Motives and
General Decision Making Style

Chae, Seo Yeong Lim, Sung Moon

Chungbuk National University

The purpose of present study was to test the propriety of the path model in which materialism affects both
identity buying motive and emotion regulation buying motive, and these buying motives affect compulsive
buying. First, based on the results of previous researches, the research model and competitive models were
developed, and were tested which model of those is the fittest to the data. Futhermore, it was investigated
whether there were differences on the paths of the research model by self-construals and gender. Second, it
was tested whether the mediation effects of identity buying motive and emotion regulation buying motive
were moderated by general decision making style in the pathway from materialism to compulsive buying.
Data from 465 college students in Korea were analyzed using structural equation modeling, regression
analysis, hierarchical regression analysis, and moderated mediation analysis. The results were as follows. First,
the fittest model in this study was the one in which materialism influenced identity and emotion regulation
of buying motives, and identity buying motive did not influence compulsive buying but emotion regulation
buying motive influenced compulsive buying. Second, there were no differences on the paths of the research
model by self-construals and gender. Third, emotion regulation buying motive had a full mediation effect in
the relation between materialism and compulsive buying. Also, spontaneous style of decision making had
moderation effect in the pathway from emotion buying motive to compulsive buying. Finally, spontaneous
style of decision making had moderated mediation effects through emotion regulation buying motive in the

relationship between materialism and compulsive buying. We discussed the meaning of results and the

implications for therapeutic intervention of compulsive buying.

Key words : Materialism, Compulsive buying, Buying motive, Self-consruals, General decision making style
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