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0161 7HI7E = fr e, 1
b wos Qs Hekg 47
stk s AFole 2w} A%
dE AF F 455 A9 A she
791 H](Goldsmith and Freiden 2004; Simonson
2005, ol#g 719e] AF A= Tgg 4
A Ao ALFHo] YtHMoon, Chadee, and
Tikoo 2008). & W, AE2t 43S A7}
¥ 4 glEd, 2uAe AEAE TG 9
ek SUEE Husiel AuRe) AEAE
OAdE 4 S M AEART opiz
&4 A1 Alels Al AelE 4
A 2e & ok zepzs A Sl
= aRel} $49 £8, AR % 58 2
MAZE HEE 4 R s slew, A

‘3%%53 Zﬁ%ﬂé A %5% ZiP_E gy &
Pz

O DY) N o )
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o

2n|zke] 7
o] BEAAGE Fldel AFE A
7R Q1 Sh(personalization) 2 AT 7Hed Zlo|t)
AQEHE A RS shiel ARAgO R
Feta AH|Rke] 559 S35 FEHA7)Y]
Aste] Zzke) zmAA 2] e AFE
S ZhEA F(customizing) T A= olm] gt}
(Bardakci and Whitelock 2003; Tuzhilin 2009). 3

71A Tt AFES AF S AH| 2
A 8 ek ARUACI, Az T
ot ol AlgEe] E LB|ApelA Bt
o2d 2EAL 9 B dd9e &
st 4= A E41'/}(Tuzh1hn 2009).

olggk Mol YehAl © Fa3 v
2 & H Hstel 7lse ¥HS =
S CHFranke, Keinz, and Steger 2009). AH|AFS
o Adze ARte] s5dl w=t HA o gk
Sxm glovt, oldele oleld Anlael )
A s AlFolu AMulze] ddo] 1k

7= olE stk a2y Tlee] 2
@ el geela ARAe 47
Al
T}

Jo o i

Az

+

7FestAl sttt oAl 71dEL 9
= o]&std AFe Aoyt fE
HE&S A4d o A =Hden, /i 4|
Aell tigk dloly JAs Fall 2Rk &7
= EgA Fetd 5 A HATHEFranke ec al
2009; Syam, Ruan, and Hess 2005). ©]|2]3} W3}
o sgo] AReled @ ATAE AR o
Bl(individual marketing)o] Zz]] wiAIE w2
< A 2 Zlelga dAslz st
(Simonson 2005).

S Al &3 we Jl9Eel s
Ae FEan Yol B, AAn
Azt EAYE PP AZATE oMz
A FEaA g, 2 anlapgel s

AlF< Bl

Mgshke |94 2 AAY S 1 @889 v
USES Wele Ad FEstaL tkBardake
and Whitelock 2004; Franke and Schreier 2008;
Franke and Schreier 2010; Franke,
Kaier 2010; Goldsmith and Freiden 2004; Schreier
2006 ). v 7RIS AlFel Hig dse
gk adlsd wel g2 Yeie ¢ 9le

Schreier, and
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(Tuzhilin 2009). & EH, o] Azt A
o5 719sta o] &—t— AFeIY AH|~E
xﬂoo}ﬂ\% AFA HAE] o]UE S A
F= A T RISk Al & 4 ok
g e AFE JHQIS dso] SR,
RSt tigh e AFE oA FE
oAl o] FAA|A = eskon, old utegt /i

sl it geo] mgk Aqalsel weh 43
sedaAE g o 59, ofn dpAs
Molster 2H| S A A Fo|} B Ak
27 (customizing)sh= Zolgtn Fole| =
S}al(Peppers and Rogers 1997), T TFE AA}

2uAkeE duigle 1l FAE 5]

O{Nv rlr

AES gHsle oz o= 3t
(Riecken 2000). ©|ZA] 7§3}to] thet Heol&=
QA7Ath O Aol olE APAEe
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M uEe] FEdol S

HRlstete gole Mg Jideld, i
Aske] tde] & ¢ e ATES 715U
old, &9l AHlz, AF, My~ 5wl
teFetr] dizel Jidlstet dHdE A7E A
A% W Az o BEE AT Hae
2 42 AVE B9a 49T Bet 9
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producy ol 2k &1 HEge Al AL
gdd dTE dAor PTG

AF 99
(Moon et al. 2008). “L2]1l ©]
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o, A& 4 U=
= ot AF Fd= Qs AlFolga B9
g},

Mgt AFZ FHAH AFEL oH7HA
PR gou, 129 aTES 2
B AT e HeE i A W
A A7e BEE s AE BA v
AE Actsle o] 2T E o] th(Bardakei and

Whitelock 2003; Simonson 2005; Tang, Chen, and
Xiao 2010 5). <& £, Simonson(2005)<
W13} A B (individual marketing)Z} #HH
ol2A HAES Aerst o™, Bardakei and
Whitelock(2003)2 7§18} #1F<] 7Holu
AF A Azl 2B|AdAl EHES oF
[8HAIRE, ol2ldt EATS 7|70 HAliste
2Hzb o] E=AE Aojgka AFa3ith
HAle Jis AFe B TrHet
BAA AFES £ 4 9 thBardake and
Whitelock 2004; Goldsmith and Freiden 2004 &).
15 d7=clAe s AFe] Folst &
d Eude feskee avAEe] EAE
Z35} A VBardakei and Whitelock 2004), &%
T2 Fl AAsE AFe T Aol
= e ARG EA st AlFE dEol
A R A des Alcke
THGoldsmith and Freiden(2004). A WA= ¥+
st AFH NS AFE vaste], aHAkE
ol ¢ 7HQlst AFE vl Azshex], 28x
a3 A3l MAYES FAJAE st
= AFEo|tH(Franke and Piller 2004; Franke
and Schreier 2008; Franke and Schreier 2010;
Franke, Schreier, and Kaiser 2010; Schreier 2006
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N R
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g uf 2EjakEe] JHQISt AlES o =4 ¥
7V3FE 1 819 o™ (Franke and  Piller 2004),
olggt Adel MiAYFTLR A3} AlFS
A zte =EA 3} A A (Franke and Schreier
2008), S-S Mulsle= =74 L(Franke and
Schreier 2010), S-S Adsly A|ZE ¢zl
gt FAHANA = AFHHFranke et al.
2010) && AFITE vAT A7) B
HRAsE AFE Az JdFesdES sk
ATFEQ | Dellaert and Stremersch 2005; Dellaert
and Dabholkar 2009; Kaplan, Schoder, and
Haenlein 2007; Tang, Luo, and Xiao 2011 %),
ol dATolME TS AF 5] dF 2
Aoz #d sl AFe] aHlE=e} v
Z % (Kaplan et al. 2007), AR, A e, A
314 9, AAE 84 (Tang et al. 2011) 5
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1 THKChoi, Kim, Choi, and Yi 2006; Polman
2010; Polman 2012a; Polman 2012b; Polman and
Emich 2011; Zikmund-Fisher, Sarr, Fagerlin, and
Ubel 2006 5). ©]& ATFEE A T 9
AHAA T RS Y3k AAA S & w 7]
ne e et <

A2 £9, AL ANL Ad N9 49
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o Aoldd& e 3 (Polman and Emich 2011),

B & 98e

27 9ol 231
)W (Polman 2012b; Choi et al. 2006), E}S1E
sg e gl ohjrehe ehele weid
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Aol Feldoln FuleE Adelehs 2
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JAEA I BEE odE T3S Haslel]
Aol =& 582 F= UtETE d JHE
A AY, HgAoln AgAolgta oA
A diekE AEE 7hFsAo] ETHCherney
2004). & EW, A8 FuiEgels ARE
Adez d& diieziy vas ve
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o ot i 4 ox afn -
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Soke SR FAEC] Sla, avjzke]

v MY YT Az 94 g EE
AES 7HQ1st AFI dHlEe UEE A
o7 ZFFSIY tHFranke et al. 2009; Syam,

Krishnamurthy, and Hess 2008). T3} Simonson
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AdsAG RAED ge wed de PE
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Fe AFL TIE £ 0B 4349
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TE deld, 1E AT wel 4 7
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A81A Aol wret g AFA B Az

7h gk g Astnal @k
AE TRt AF g Asigde v
2 A}gxte] Buk g3k w9

Aol A o] Eo| A= 3k FfQlo] ERQlT}e]
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2 z}olal A (independent  self-construal) 2} 5 2]

E2] A}o}al M(interdependent  self-construal) © &

A EFothMarkus and Kitayama 1991). ©|& %
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guRos & setda 9 Fedel &
e HEERagel Fust gdos o

ok ER AFY Adol s A8A Aokl e Age v AEET
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Shavitt 2009; Markus and Kitayama 1991). 2o}
A} Aol ARA AL he A HE dae 2aiel B4 wet @ kA Aol
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ST AdE ARk R4 wkeS oF Aol o @A S YEhu @ THGudykunst,
718k 7VsA o] Yolx] 7] wj&Eof o]o] uE o Matsumoto, Ting-Toomey, Mishida, Kim, and
H T3] wal dopd Aolgta o|&8 4 Heyman 1996; Markus and Kitayama 1991). A]<-
o b A% ARG A% T RO Ade 5943 5548 24
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T dttz 7F3th (Dudos and Barasch 2014).
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Factors influencing preference toward personalized products in
gift-giving situations: social relationship as moderating effect between
gift buyers and gift recipients and self-construal of gift buyers

Choi, Jieun

Kangwon National University

This study, focusing on gift-giving situations, aims to identify the factors influencing the preference
toward personalized products. Specifically, this study considers two factors: relationship between gift buyers
and gift recipients and self-construal of gift-buyers. Experimental results reveal that independent buyers
exhibit a higher preference toward personalized products when the relationship between the giver and
recipient is psychologically close (but not when distant) while interdependent buyers exhibit the same level
of preference toward personalized products in both close and distant relationship situations. This study

expands the scope of research regarding personalized products and provides practical implications for

marketing practitioners.
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