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Ao e BA= X9l Hal= S 03, p = 97), Douwble A¢ = 114, p = .26), H|
45kt BF 5000 = .63, p = .53), AVRC = 117, p
= 290 ¢/ Bl= B JdgI} FA
2. AT EMETe| AR ERIEQIX|T t-test An}
AP A A
n = 69) n = 64) (n = 133)
2= M(SD) M(SD) M(SD) ' df »
Tt ~Ed] 4.36( .66) 4.25( .64) 431( .65) .99 131 3238
2nn 3.93(1.09) 3.83( .85) 3.88( .98) 58 131 5598
SENS 3.12(1.24) 3.11(1.06) 3.11(1.15) 03 131 9740
Double A 3.36(1.29) 3.09(1.43) 3.23(1.36) 1.14 131 2583
HIE} 500 4.12( .81) 4.03( .73) 4.08( .77) 63 131 .5308
A s 4.19( .55) 4.06( .69) 4.13( .62) 1.17 131 2438
A 3.85( .50) 3.73( .58) 3.79( .54) 1.24 131 2161
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(n=69) ( .66) (1.09) (1.24) (1.29) (.81) (.55)
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Ry 3.16( .75) 3.15( .65) 3.15( .70) .09 131 728
A 3.13( .37) 3.11( .38) 3.12( 37) 27 131 791
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¥ 6. MHTC EXECH E3= ROl t-test A1t (ABHT)
AP AR A A
n = 69) (n = 64) (= 133)
Bd= M(SD) M(SD) M(SD) df r
e ~EE 2.94(1.06) 1.33( .56) 2.17(1.18) 131 10.87°
2un 3.04( .98) 1.52( .73) 2.31(1.16) 131 10.13"
SENS 3.13( .92) 1.89( .86) 2.53(1.08) 131 8.02°
Double A 2.35(1.01) 1.69( .79) 2.03( .97) 131 416"
HIE} 500 2.61(1.19) 1.38( .65) 2.02(1.15) 131 7.32
R s 2.68(1.12) 1.47( .69) 2.10(1.11) 131 7.46"
A 2.79( .68) 1.54( .45) 2.19( .85) 131 12.39"
* p<.001
B 7. AT EMET E2iE BT t-test 21t (BENE)
R AR A A
n = 69) (n = 64) (n = 133)
2= M(SD) M(SD) M(SD) r df »
F7te. ~EE 3.21( .84) 3.04( .87) 3.13( .86) 1.15 131 251
2un 3.66( .79) 3.13( .85) 3.40( .86) 3757 131 .000
SENS 3.25( .55) 3.00( .73) 3.13( .65) 2,22 131 028
Double A 3.07( .84) 3.05( .82) 3.06( .83) 07 131 941
H|E} 500 3.25( .91) 3.22( .78) 3.23( .85) 19 131 851
E Ry 3.30( .67) 3.09 .77) 3.20( .73) 1.74 131 083
A 3.29( .37) 3.09( .51) 3.19( .46) 2.60" 131 010
* p<.05, #F p<.01, FFE p<.001
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rtestE AASFATHE 6, F 7). thof] Hlg] BaAle o] wre de & o,
X 6x B9 o BE BRSO AFHE I FnE At Aol AFSA ¥e A
o] FAFG Hlg| Bale AQle] & AL o Hg| Bl 7] FHAA JIF= nA
2 A=¥duh o] X 29 AbA Ha o , AR =233 ottt A
As BN A9Pes BARS % Ao % & Ak
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d A 7190l FEE, T ol gl
= 719 Pl UEhA = Aotk
7H ASE Slel ol PR MRS

B AnAgave UEA BteHEe
136) = 43, p = .65, BIAFIEL, 68) =
16.09, p < 000 13] =ZAIZHEFE2, 136) =

4.74, p < 05)9] FHEA] FoJgt Aoz
Epstth =, 24 wiA|7F Ae]ololH B x|
Hlg] Bal= zjQle] FofotAl o, 13] =
ZAZr] 9-12%(a1) Z7o] 14%(A]) &4
Hig) BaAll= AQlo]l FofotAl =tk whehA
HA 83 13] =EAZt] e Bl A<l
o] duAgol g Aolgke 7H 12 717
= ATk

1- 42 5 - 8%(%)° 9 - 12&(a)° A

LLEEI A M(SD) M(SD) M(SD) M(SD)
AL HiA] 2.94(1.06) 3.04( .98) 3.13( .92) 3.04( 98)
Ag]oolE]lE w3 2.35(1.01) 2.61(1.19) 2.68(1.12) 2.55(1.11)
A 2.64(1.07) 2.83(1.11) 2.91(1.05) 2.79(1.08)
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7 9. HiX|REI 15 EAZI| mE Bi=Xfelo| ofltiztEA] Zn}
HaEed DF A58 B AS3 F scheffe
X 5-3(A) 1 25.1304 25.1304 16.09%*
=2 7KB) 2 4.9324 2.4662 4.74% A =B < B =C
AXB 2 5362 2681 43
18 2KS) 68 187.4686 2.7569
AXS 68 106.2029 1.5618
BXS 136 70.7343 5201
AXBXS 136 85.1304 6260
A 413 480.1353
#y <05, ®#p < 001
32 —e—au
33 - =—@—I3Z00lEE
3.13
31 - 304 I
2.94 ==
29 - -
27 A —
268
25 A 261
23 A
2.35
21 T T 1
b3 = ]
% 1. HHXFEI EAIZM mE = xHel
13 wE3AT] TGS 7S Hal HWGE 10, ® 1), AR BREEEE AAS
o hat Bt ZolAla, Al HiXdE % EAFIE], 407) = 745, p < 0D =
13] w2AZ A% e BE7E oAl FAIRKEQ, 407) = 545, p < 0D9] FEHIL
3 olgelAE HE bl gAY Sebd  feleln, gaAgadE foid Aew
Foltholh. 47 o] Abd HAZEE  ERITHA, 407) = 3.05, p < 05).
7V 31 wF § Bz R ke vl AL fonlstn®, wiX 32
1 4 gong WMAHET 18] =EIANS  w=E2AZY FEALd Uy we FEm B
SHHTR ot AP HIBEEHEE IR Ag AT £ 128 BHY, AgdolgE
2 3 o|dFuliye BAS HAASTE 2E HiA A E 18] wE3A7] 1E HlE H=



xRl PPL

fol

TEAE 0= AT HIBLIX &

o a2 & 20

]

1 - 4ZA) 5 - 82(3)" 9 - 122" A
v 3 M(SD) M(SD) M(SD) M(SD)
2 Al x| 3.21( .84) 3.65( .79) 3.30( .55) 3.38( .76)
Ag]dllolE] B HjX] 3.06( .82) 3.21( .91) 3.29( .67) 3.19( .82)
ZA) 3.14( .84) 3.43( .88) 3.30( .61) 3.29( .79)
E 1. tiX[REDnt 15/=EAZ0 e BeHEEiTo| o|d3eE 241 (Sl AINEL)
e df ss MS F
WA A) 1 4.0253 4.0253 745"
L=E2A7HB) 2 5.8919 2.9460 545"
AXB 2 3.2959 1.6480 3.05"
AP BIHEE E(X) 1 26.2140 26.2140 4851
Lzt 407 219.9237 5406
A A 413 259.7566
K < 05, Fp < 01, ¥ < 001
F 12, iDL 15 EAIZN| E thEFED 24
W daf ss MS F Scheffe
=EAIZE ac 24 HjX 2 7.3101 3.6551 6.76" A=C<C=B
E=Z2A17E ar o] E|E v 2 1.8747 9374 173
WA ac =FAIZE A 1 7717 7717 1.43
WX RS a0 =EA F 1 6.5606 6.5606 12.14™
WX 58 at =EAI7F 21 1 0017 0017 .00
*p < .01, *¥p < .001
o Aozt gl Ao YehdAT, 13 % Ueith B9 EAH0R feud Hole
AlZto] AolAe4E HHFa Balsd tigh  oflA[Rk, 58%(F) Xxlo] 9-12&(31) F
HEst BolAlE Agdel et W, & ¥l o ®e HES Holt Ao vehgo
A wj A el M & 5-82(F)E 0] 1-4Z2A)EAd  F, AFdolEE HiA|dM = 13] =FAI10]
Hja] oA HAE BTt o w2 AR ZojASsE ¥ HAzd figh gErt
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3.8 1

37 A

36 A

35 A

34 A

33 A

3.2 A

31 A

3.0 1

29

——2 A
—=-32/00/E|=

3.65

& 3

O 2. BiRIFER 13 EAIZIO| ME B

oM e Aol #EHAL, A v 13& B, AP L =
Ae 18] =3ARE 58x(%) 249 "=t A HAllE gzl fon|d ¥ige 2u
frenlsHl = ¢ = 406, p < .00)S} SENS¢ = 3.37, p
e e BEEE R wE A opellAwk #FHERY o] F HilEe 2
o BAlE HeE Aol Adfolrh. ok uiRolH w=E:ARIe] 5-8%(F), 9-12%(3D)
A E 4dM AR AR BE gerh didehe Zolth S, AgdolEHE wiAe =
e BAEds Aoz gl Aoz et SR wmE AR AR H 7F vt
71 el Fnx=E 5 = Wb of A fgtony 24 wiAdM = 12k 1
W HA= A Lot AlA] A HSIT Dol Zrelle HE=RsE ARt 5-83(

13, METCe] ZHYED & -3 HE BT rtest Aot (BEHE)
== A =7
LLER A =EARE Ha= (n = 69) (= 69) '

M(SD) M(SD)

A 7Wte. ~Ed] 3.12( .94) 3.21( .84) 91

2A HiR| = 27 3.16( .93) 3.66( .79) 406"

o SENS 2.96( .52) 3.25( .55) 3.37"

A Double A 3.13( .89) 3.07( .84) -52

ﬂﬂ;g‘ﬂlﬂ— < H]E} 500 3.23( .64) 3.25( 91) 13

al s 3.16( .75) 3.30( .67) 1.39

¥ < 01, ¥ < 001
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U20t - ASE / ORI PPL =EAIZES 0= FERI7H7: MIBHHA| F&0| 2 7HE9gD ant
B 14, SHETe e e ARN-AIE test 2t
A AR
(n = 64) (n = 64)
A= M(SD) M(SD) t P
17t 2EF 3.09( .99) 3.04( .87) -41 685
2un 3.05( .88) 3.13( .85) 75 455
SENS 3.02( .45) 3.00( .73) -17 862
Double A 3.09( .96) 3.05( .82) -50 618
HIE} 500 3.27( .62) 3.22( .78) -41 685
s 3.15( .65) 3.09( .77) -58 561
9-122(1)9] =EFAIMAME =& AFE Fo et
vgk B eado]l BAEAT wEkA, AFE B A7 REwE AN E e =241
de)o] Fost TR AR wE2:AE WA FEe] AT AlFov BAE=o] tigh &
u) 7b3 7t E3E JAES BAH=
=

'C:JE i [e] = [e] 5
AFske o] BalE HEE AR W doliu siirh tiEtA 1338S e R
A7 S nATE Fo] dEnt.  HB st 23 AAEAE AT 7%
I, AR e & e AAE vb b IAEHA gL dEEARSE AA
o} Zo] Abd HAEHE SHAEH 5T F s sto] 1] =E28HE FRlEitt
B "He 4 JFtd frovd Aozt AR D) A 200 AHFO] LHAE
s BEE A ekt AA FREE G5t U Al U] ARE
A FE e 18] =E3ARGE) 9
S0% EHoR AR FHES AHSHA &
28 9 =9 T gF3e] 719 2 vz a9E 4e
stk 2 AFE Bl Jepd AnEs 29

HZo I Fne BE =guket 45 o s g 2k

T ZRIO Fol wAA] ¥a Tt s AR, HFE TFE GBES AAS
T o] oplrt mgh FAujfol & A AR o] HFart TIHA @ IEE
SEAY AN BHZIE DHAE Aol & AIAE BAF T vste] HAs Az}
A Be g EYdorVle itk s BHAz= HErt folsl B4 Yehdt 2F
gF AEREEe] BN AAEE sy Huy SATe] A A AR HAE1A)
AFel & s8H S Hole of o} HAEH R FAHCE fog 2o
yn 238 HzoHQl HheE By 71 7F fldled, H3nE B & Adfde]
of IHFa B #3 AFH AT +  HAZ Hxe ARG vge] fosi
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PPL Advertising Effects of the
Types of Product Placement and Exposure time

Eun A Park Dong Whan Kim
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The purpose of this study was to examine the effects of the different types of product placement and
exposure time of PPL on brand recognition and brand attitude. In addition, we hypothesized that the
types of product placement and exposure time will have interaction effect on brand recognition and brand
attitude. To achieve this goal, the experiment was designed by 3 single exposure times (low/medium/high)
x 2 types of product placements (on-set placement/creative placement) within subject factor. The total of
133 undergraduate students were recruited and asked to watch movie and then to answer questions about
the brand recognition and brand attitude. The results of this study were as follows. First, the on-set
placement had higher effect than the creative placement did on brand recognition. Second, the degree of
single exposure time of PPL had positive effect on brand recognition, and the high condition(9-12 sec.) of
single exposure time of PPL had higher effect than the low condition(1-4 sec.). Third, there was no
interaction effects between the types of product placement and single exposure time on brand recognition.
On the other hand, there was a significant interaction effect between the types of product placement and
single exposure time on brand attitude. In the case of creative placement, the attitude toward placed
brand had higher tendency when single exposure time of PPL was presented longer. However, in the case
of on-set placement, the medium condition of single exposure time of PPL produced a higher brand
attitude than the low condition or high condition did towards placed brand. These results suggest that

exposure time of PPL may represent an important variable on PPL and indicate that the appropriate level

of exposure time is different in terms of product placement type.

Key words : PPL, types of product placement, exposure time, brand recognition, brand atitude
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