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of AE|ME|2 AT oy 23F LF
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& FeA AvEaA gt

AT 542% HEsid
AR, AHEA 7199 ALl A
Akl WE 2ol & AFIT o5 H8 3l
Aol Mds &8sk, AEAE 719
o] ALElA &go] At A-ACIRE A
2]/ Aehel whet AREA 7o) BalE g
To ks FEA lsturr ok =4,

A8A gel s uEagel B4l
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AgA A EEET LY
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T, 2013).
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A sl He Aotk ole 23]y 7]
4 BEd @ 2vAe WIE 2E 4 3
THKirmani, 1990; Campbell & Kirmani, 2000).
NGe ARACR At ol &S FThE
A} 7] S0 A o] 1 (self-centered), ©] 2} X| 3FA <]
(profit-motivated) E7]|5 7}A| 1L oW, AH|
A= olE F28 4 QUTKHElen et al., 2006;
Landreth & Garretson, 2007). Wekr] A ghA]o]
E s Tl 199 ARl
74E HRZ e ot =E A
= BFAWE I S Uk B9, A8
A2 olerdeln, AE] AgHe)
£712 7z 9] el Axel 3E F

£ ol 2ulAel) A9 e wy
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o we ZA ZHE FHFil(landreth &
Garretson, 2007, Nan & Heo, 2007; Strahilevitz &
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A7 7143 J?ﬂf?io o FlE g, &M
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9tk mebq olge A9 ATE v
2 gee) aTEAE Agar.

et al,

AFEA 1. AEA 71 HAIA] AA] o] 2
o wat AHAkE FugE 2@ Puo s o

309y

0 50| AR 22} BTehe 9 Fol=H 0Rs 9F

=7 H7} Aelth.
At 7lgio] EMof wE

o Zafo|2

el FoReE AFe] s A
zH)sts G elolthel 53], AFA, 2014)
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ol Ho& F33cHHolbrook & Hirschman,

1982). Mittal(1989)< | &2] <-d(attributions)&
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and Olson, 1987, |9 F-, ©
Z1, 2006). Schulez(1982)=
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21, 2000), X]—%’-OP 747P74;1<l(51_6409_’ o] AA,
T, 199 3 BEF AFEIN FHA
1/‘1217} o] FEAA e 583 o
< A7AHE AAStL vk FEa
AlAe] ALl wE lzl el Aol
2 A3 A3 eonsE 2
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AIAE Hot **iébﬂ doa Z%}é‘}&ilﬂr.

&7 wel3) A9, A Welg Wl x
dae PUEEe Wgda
Park, Jaworski, & Maclnnis(1986)<
SA4 AAAR AHA &3S vlElo g A
dagnn s oA
(functional needs)= B3Pl =
TAE dashy] A H 9, A
(symbolic needs)= TAFT WAl z}Ale] o]
mA st 944, HEE %ﬂs}ﬂ g E71l
sgaltt nprjuto g2 HH A L (experimental
needs)= HZHA S+, X}:Lg anstE g
Azt & A Adker(1992)E FolA A
) (rational benefit)@} A 2] & H ] (psychological
benefin 0.2 AB|A}7F HS FLEEY =], o
2l #ele Alge Add, =4 £4%
A él%@‘ o] FFolx, A 319
< 32 Bl U A W B sk
doll thgh S7ro] F=ol
Keller(1993) & AlF5 FAHCZ A-d #HF)
HlZ Helog FE319 a1, Assael(1998)2 H
4 AF Tl ANT T AN 278
x_%/\]ﬂaqb SEHE x%,]o};y_’ 717«14 chn
(utilitarian benefit)?} #2243 2 (hedonic benefit)
o2 BRIAAY. /154 Be avleke 3
A9l B7E AF] AT A8A ol
& 279 Angn, A2 wole 4 3
AL B e 718 22 %
& 32171 0 A9 A
Al AF £4< 5¥
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o 9FE F= WE AF B2 A T 1
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. ®h,
AA] (brand identiﬁcation)Q] 3’47‘34 Oﬂ
]

_>l:

= Maste 7)4\% g
kel ke FeonA FAAAUAR
s 49 A3 AidEe 2
o] MAAE AT W, TH 524 9 7]
del Avjel=gel t Feol 7
An g avAse A
knowledg & 2318 7199l FEo e
71 @Y= 4 9 tHKirmani, 1990; Campbell &
Kirmani, 2000). 3tA|%F A}3]A 7]9je] 24
1 1 A 7199 A= AA7E 394 A
2k meb QA slddel ANsHe
N8 BE MAAAA BAHE 740
WA e TheAel A E3 AREA
N9 AES PR BES vRHE 9
Foll Folgthe oA M =od H=HH
gele] 879 AAFE AT F ek o
93 Hgate AT vigoz Ly P
< AFEAE AR E

A
>

] (persuasion

ATEA 2. AR 7194 wIAAL AN o 7
o we} Ao =go]n) Ajole] A Aol
el FuEE 2 Fojoert o Aot

oAIX| AT Raol ©E AlZH Hzle| 2o}

514 A1ge] Ba WA E Ak A
A des TR A5 WAAE Tt
S DS 2 }75783 e 7IEe® 4t
=% $EaE o] @it da4EolE
(Construel level theory)% olxy I WAA|7}
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o] 259 NI 72t BIehE

o1 =20

H Toiel=0f 0jxl= B

AA = Al-o] AlEEdA B2 AgAd A
S FAstaL, oldl uet oabEA = Aol
& F F J&% AAFTHTrope & Liberman,
2003). SjAg<EolEol mt=d, s 4
Z 7 2](psychological distance)ol] W} A|A|H &
wg g dAg QoA Aze A
(temporal), F7F (spatial), A}3] & (social), 7134
(hypothetical) Adlete vkt aAFdoA AH
g3 gon, od] we $EAYe FEst
‘ﬂ'ﬂ-z THTrope, Liberman & Woakslak, 2007). &
T wet AdeA 7%‘4 A el
A7) S0l woh 29E FE 49 A9
SAoln 48 ad 299 FA
T a9 Agow FEI F YUrkDher &
Kim, 2007). 42]% A7} 7}77}" 73%5 o

& QAT W e S

&
D} 1“11%01] ?11X4°l *ﬂ—rﬁ

4njaru_1

Hejoluh W, Fjel olfroh 22
(desirability) & FA|8HE Zlo|t}h. whd 6‘]—-‘,’4 f(}
dol s w4, 534, Hl

gof oEdhe FAA L AFAY %‘é%
HP‘%‘“—O—E P99 Fhhow) HHO A S Al
E=38CKTrope & Liberman, 2003; Trope, Liberman,
& Wakslak, 2007). whehd A|&Fe] 714, fAlel,
AR 22 A#7Fs A (feasibility)o] SJAMER
o] 7leo] .
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A58 QAR AgA A Wy mv
of g 7ol Waw, F Aus} 3
FAgud U Bt d A5 Qs 2
2 tehgeh 2 vlg 229 W 23
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d W= W Al 2ARBE o Asetdch
wg Fujete] AZHA At FEAHI}

HeA Adst AE o
o] sitka H7Hg

gFEolBe 71E2AH QL F(the
fundamental attribution error)©] 23} A E-5+ BlAj

Z1(2012)9] Aol wEH
o AA R AES AFeEnA she A
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T %] oo, dedew WA =z

GR 95 F44 Ang Ba Y 9=
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AR & F A ANEEl el
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o W HNzo] e Fm, 1 dole Hp
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A(feasibility)©] t}. ©]
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Z 28X (temporal orientation)= TFEA] YERAE
T}. Tangari, Folse, Burton, & Kees(2010)% ZAH]
Aol AR Al whet FAAA B
A1 A] €] }147} tz2A vehd = slee F
Aatsith. 2dA RS Hdske 71
o 7187k 7Wke el defuAd, | on)
ol dojd 5o wAAE 3 A A
AL, AR ARG uhE e
A wiA" ] e eB=el Frujelo] Tt
T3 Aolg Lolu sttt 1 Ay, AAAgH
QL ZHARE 77k el 714l 715l o
3l W A]A](e.g. we can make a difference in just
ONE MONTHel T2 Hes ¥F/dshe=
W, v gEe Al Agel 7%}
R el WG Roleke WAL TP
B3l(e.g. we can make a difference in just FIVE

YEARS)O &} viAI”] td B, B

=Yg oo B8 244 Belg)
.

Wel A8A 719 259 WA 2
dhe AR Azl weh Ba WA o

Hoe 2ol 4+ gk otk @ 43
A7 ANE WP thedt pe ATE
A= 23w

QAFEA 3. A21H 719 HAA AA] o]
of weh Az Ae 28 Aol we
YL % Fohel s} e Zelu.

AlRlH J1gel AtRlH 23 mAIX], E

| = O
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—

r
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[H

sl Mol 2l AR Al At
= AR AR Srrd s

s
TTOR diMshe Bl AXL, Azt
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309y

o] 259 NI 72t BIehE

o1 =20

H Toiel=0f 0jxl= B

A7t 7RSS SRR dldehe
738Fo] 717 tHLiberman and Trope, 1998; Trope
and Liberman, 2003; 717371, 2010). o]& Alg]
2 AN e T Fde HolA He,
NelB At pABSE H5Eon A
S, dsieEon AaEE M A
7b 7R Al 9, 2012). 39 FEC
AdNE el 3, A, 247,
£ Sl TR Aol 29
2E w, o9 el Mol Aol
B el 4549 el FEek 9
e} 24 S el ek

webd A9 e dHe Pe B4z
3 gl 294 Ade el
& +F e FAAS
#AAE FJo] H|FE TTHZacks & Tversky,
Cweb A7 ARzl weh
FYe FE AR £ TP IAed 4
AFE ) Gge ) B 2 Pl

THhow) @t AAE A Ho] %
J3FS o —t—q—(hberman and Trope, 1998).
AL, HEE, ¥l geoi0e HelA A
[ wle)Ip mAR] oA Azt
1/7732)e] zteld wE Waks
, Homels AR #F
A+ vAAI 9 77k vlef el A
2 Fd9 APHET A vA
A5 AR T, AAE met HIAE
® A3 wAAZE FAEY
el ® “]EH 2AEY 7Phke v =4



oA AR g37F =& d W, vAR7}
Qo2 E?‘ﬁﬂ%l-% o= 7}77}$ ulg] %

D}(Thompson and Hamilton, 2006). < u+2]
Aed AF ABA, 74 s@ ool
HetA AFET T4 A ]"’ %

7§‘ o] 1 /\] ZVA o]

g

Ay

54 2

A Y B4 FAA B A
2o B9

o

=

/é]

3T

Fdote WAAE E3tebA €t a2dd
&4 welg x|y

o] &R7F 2ARIAA 7leA R A =
o B 4 EAS e, A2 Belg
Zelol0E A%, 2049 B AEE AR
£ Bl 4= F de A%y
(Schmitt, Leclerc, & Dube, 1996). we}A A-E-2
Bole Zelold A% ANAE AU 9
43 4 8H9 dgel goka BHE 75
o wh, A AgS Bl AlES &
29, vEAd B9 FRIGE 712
= =2 F 7] wEd AEA 7
el BE el 2P0z FAE 4 Uk
A "}ﬁﬁ ZIdelgte 54 7vE =
785, A AR et AlFe] el Zgo|He

1‘11

oy
A

&

A

mlN

_E

u{o o
(o]

—

W@ @7t gad ¢
. ggel dgdrel A%E weez o
AR @,

2= ©_ O S
uee A

TEA 4 AEA 719 wAAIE Al o

rH —4

el weh, A Ao 8 B meloly
24 4340l BIHE L Tolelwe] 2y
Ael 4% w2 Aotk

AR =2E AFTS FFAH
27197180l AT 20153 43} <1F A3
A7)19 Y AEEZ 7oz HAFsIh Al
2714 g2Ed SEE A F 1423709
i, 1T 7}%} Ze HEE AAee Ae

ﬁ@d%q.¢
4G e Aol
= AHox o 9wy} =Y &
Algt AES ulgoz AE AFEL 7E
q wA% A B AmAE Fud
AA B3 W& FAH FA AT A3
A7l AA AR A=Ak A 7GRl g o]
Xﬂ%""‘}—t— Az ANFAIY 2uE ALed
glojeo] Abe" WAIA] FA] &)
Ao A Agate AFA 19 F39
A]’Eﬂoﬂﬁ AAZ HAIAE 7|Hke 2 24619

ﬂ K
2
2 10
[
ol
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Y - BB / MBI JIRie] HE B T0[D 3o 859l ARV et HIGE % FUHOIEH ORI ¥

HEA obir] A Al A
QRFE Agsgonied, F1A AAE
al

s

S8 AR (B E2 nd wel die 2 Al ARAZIS AR AN o
AGA =/=AE 7 AEE ST e F(fr /), AR ARO[ R, 99 Z
E olgste] BAeiTh WY wAA e ElelRR A /oAl mE FuH=st

o]
Assacl(1998)7F Keller(1993)2]  AellA A|AIGE  AFe] Fuleed dolHgith o5 2919
Ao zyojge] SAS vieR =X Al F Eds FAg a3E Fefepr] 6l
Zof| @ AFASIGTE A8A He HAR 2X2X2 A&t 7+ 29Q1/d Al(between-subjects design)

o] g, AFol AFgshkes AEAQ oHFH & o]tk aeln F 20099 AP

594 &4, MRy YAE A AE3 (et mninES ZF Jool| Al e &, 7

of sttt HE Hele &M P95 A I AR gE AddATE AT

Bl wle 7By 2e g, Akl Y on, o|g I FauHEed FuirE 4

= TFANE B4 /HYE A9E v stk B AdAAe did W& i 29

o8 FASAUTHE 2 FX). A Zylolwe o] Yehd + Utk

Z A 7A-E Batra & Aheola(1990)2] A1 8] & o

A AR AEE B Ad] s AFAdsiel A" Ei

o SATES “A8A AFolth, “fo

AFolth, ¥ A b, “EARFE AR e Ag, did, A5 21 59

=7 St ol 59k el AT 32 e 2 AL o
BE Basd Bu @449 H fAletEs o® AR ESFEIHE ol &dste S A

3 AA Bz st JAFEAE 54 20t olsirt

gk A
Azt o, AA FunEF v 5.5%, 20tH7} 74.0%, 30ti7F 7.0%, 40tH o)A

=2 7%
23l 7L Z 4 9 E A AAFuEZ o] 135%% FAE gom, A 46.0%, <

A A A= 1~8 F2). A 54.0%%2 T Stk AR A 2]
Aol AF FnE AF HsH He 9 @

E 2. AT AR HA03F, AZFY 72|, HMIFE Bl Zafold YAl 2x2x2 A7

sgus EFREPY
AFEE 714 wIAIA
P 5 7
Al A AlZHA A FaE =
#eo} Zgoly s 3 s E Trlel=
287 n=25 n=25 n=25 n=25
# 24 n=25 n=25 n=25 n=25
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EenE T PN R RS ol

o

Ao AtE A58 B 5 A st
= e At & Al FAd
AA@A A slolAe] URLE olvd,
A AR SoR Alweta, dld AR s
oA 2 gt APl st £ Y
Al %%1;} %JJ@“’ WHoR 7} W l IS

A B wgor AR TYSdr

i) ©E Putrevu & Lord(1994)9] &l A

@ Aol ek, A% AT 2

2L ?':l-
o] HA=E Meg rheAe] = Ue A
AEE

Ao Zalo Yzt A Azlel 2ol A4

BH02 d¥fen SAxe AR L AN
I

B 3. HY=Y, A2 Azl =2EA
B A t 7k
-84 A-8.01) - H2H5.05) -
o]y = 045
et A84.10) - HEA.65)
zgo]ny = 2055 S
o]y A84.45) - #=H4.20)
A = 025 349
AlZHA 7W7H3(2.60) - H(4.16)
Az = _156 89

Hkp< 01, *#p<.05

ZEE
g g
A2 Aol

e}
fefo s =750

WA A

48Hos Q43

o] A vAIA] HeE
9k AIZEA
94, d2uieo12)d] A=
AlgE s 7179 1d F
o oRelAE A% AFAAL F A
T Apel7h EAlstEE W] Zglolwy 9 A7k
Al FHEI’ ZZ7] ZF(manipulation check)©] Eb
ATKE 3 %) mpA|etoz
P
] £4& AN 2, A=
A|9=(Cronbach’s @)+ .89% YERLoH, Fuje]
S S5k g 49 T3l ek AlF
FE 9o Utht $5u5E 346
s

7} Bl e Aol 9go] 1}

Ji fr

[‘1[‘

AE|H 71 IAIX] FAl ofF

A, AR 71 wIAAL Al o el
2k Fael] Wi st Fojelzd] A= 9
Fe Lotiy] fe SHER HYS Aot
ot 2 dx ARl 714 WAAE AN g
m7F AAEA ke W o e FuHEE

- 12 -



YD HEA / A Jlelol HE Hol

Blrh mgh AR 719 vAAE A
o AASHA #E W o 52 FeloeE
Holg Aoz v AREH 7]9] wAJA] Al
Al of ol mE Faewel Fujefwe] it
Aol GAAMCRE Fo3t o Ueyth
Fadees prkEA 719 wAA AR =
5.29 > nAKEA 719] WAIA] HIAIAD) = 4.44,
t =508 p < .01, 7] A5, (A}E]A
719 wIAAL AAD = 490 > pAREE 719
HAIA] HIAA) = 423, ¢ = 385, p < 01
2 UBHTHE 4 32D
Al2ld 71 oIAIX] MAl2t Hel =Zzo]d
AR AREA 71 wAIA]L AlA] o
Fob #le] Zoldy fdo whet Farej=et
T o] mAE G dotrr] s o
< xﬂ Al AR AAEAT AR, AL
71 wIAA 9 e Zgo] Ato]ell A 3F
o] A% AEA 719 wAAE AlA S

A%, A2 zeolye] 488 zeloly

Flfli]_t

E 4. MeHAZIZ0l 7k W HEY Ao mE A

Z20/gnt

9 50| AR e} ¥Iehe

=

H Toiel=0f 0jxl= B

Hod f 52 FuHEE BHm, AEE 7
4 MAAE B g A A8 o
olvgol Mty Zelol Hot ¥ =& FarH
=S H3loh Fujelrel gl A AR
4 A4 S AReE 4%, 484 =
golw Hoh A zyolye] o] &=& Fuj
=E Uehdon, AElA 714 wAAE A
ARG A, A8 xyo|dlo] g xy
Rt o £ PuEE ehIthE s
Fx).

=4, AR 71 AR 9F He) ol
el met 2} Qs Fnows
FulelEe Aolrt EAACR GelgA o
g otopus] gfaf Mol gt oY RAEY
(two-way ANOVA with interaction)S- Z3j] ¢t

b BaE =] gk AfolE Aw E Tt
O Ay, Fa HEe AEE AR A
(1, 199) = 1477, p < 01 2 A} A 7Y
A A eF o] Zelo]n]e] S AE(E(1,199)=
9.65, p < .0DA frojgt A At}
TFrjelee] Agde AEAH 719 A

1=5T7 |.
==L

AHA 714

REEEL

= X 7
T WA A AR EAA AL &
FuHE 5.29 4.44 85 5.08™"
Toje) = 4.90 4,23 67 385"

ik < O], *Hp <05,

E b ARIH 7Y oAR] & Hef Zzjo|e| BT} FafolT

AHA 71 HAIA] A

ARIA 719 WAL HIAIA

S
A8A zgolr & Zgoly 287 ol 24 =go|
FauH = 4.85 5.34 4.72 4.15
Toje) = 4.61 5.09 4.54 3.91
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EenE T PN R RS ol

ARHE1,199) = 1338, p < .0DT} AR A 7|9
A9 HQl EgolW Atele] AFTAE
(F(1,199) = 1037, p < .01°] EAACE £9
ot AnE AU

A, Faejeet Fojoo] sl Ak3]H
719 wIAA] AAeF He Zeolwel 7t 2l
= SHAQ 7 FelA vlasks AE v
= HASdE a7t vk o2 dal a=.025
2 TAst] F g3 Type 1 Errors: 3
Al3, L matricesE 0] €3} Contrast 412 &
g Het 7 Aol ZYo|ie] foFes A
BT Green, Marquis, Hershberger, Thompson and
McCollum, 1999). AF3]A 71§ WA AL &
oA Hlaste A we] HEAH, Ak
A 719 wAA AN B i Ee A
Zefolt] Abo](d-& vs H T within AR A
Al(E (1, 196) = 4.13, p < .05 3+ 20|
= H3a, ARBIA 71 wIAIA] HIAIALS] A
Folle #HY Zyoly Ale](HE v HF
within HA]Z] B]A|A]: (F (1, 196) = 5.58, p <
05l froldE Btk ASH 7|9 wlAlX
AA] o 7o} Aol zyoly] Ato]o] FoAE
AL v H within AFSA 71 WIAIA]: (F
1, 196) = 9.65, p < .01) FA] ]2t Ao|&

=

Btk tgew, Fujore #
314 714 WAAE AXeke A 1Y =z
olu] Ao|(A& vs 2t within VAR AA|(F
1, 196) = 391, p < .05)°] G2t Ao]& H

ALB1A 719 XAl HIAA S 7ol
o] Alo](d-g vs A within H|A|
| HAAL F (1, 196) = 6.64, p < 0Dl
o1& Btk F3h AEA 71 AR A
Al ol f-e} Hel Zgoly Alo]o] Ao A4
& vs A wichin AFS|A 719 WIAIA]: (F (1,
196) = 1037, p < 01 &3 9A] f9skdth
(F 6 & 19 1 #X). o5 vigo= AF &

A 25 AR

%
i)

>~
>,

al

i e
18

p

AEIR 71 AIK|9} AlZH 742

A 3] AEA 719 HAIA] A o
Fop AZEA Ao wet FauEe 2 e
T w9 dolr] Yaf v Al
@A AR AN AA, AEA 719
AR AA & A1 Ag] AbolellA] Fa ]
Te A 7Y WAIAE AxE s A
1ZH4 A7t 7Wbess W AvEY o =

A
o UL vech AEA g AR

S~

6. ARIA 7Y oIAIX] & He Z2fo|Y Alo]o] o|H|Y & H=AE=L}

BT T el =
Ak8 A 719) wIAAl & A Z|o]ry A= Fgt HEA = gt
AHEE 719 EAA @) 21.78 14.77" 19.68 13.38"™
He] ZolW(B) 80 054 26 18
(A) * (B) 14.23 9.65" 15.26 1037
Ao o] GvsF 2 within PIAIA]A]A] 6.09 413" 5.76 3917
He] Zo] (A -vs 2 within HIA]R] H]A|A] 8.22 5.58" 977 6.64™

k< 01, *Hp<.05
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5.70

5.40

5.10

4.80

4.50

4,20

3.90

YD BEA / AR Jlglol HE Hol ZH0fD B0l 250

4.15

AlA HI K| Al

a2l 1. AFEAE 71 HAIR] & e

|_

5.60

5.30

5.00

4,70

4.40

4.10

3.80

=

H Al

| Zajjo|2l Ato|o] Ab

| AP 2(7F IR S Fofel=0f 0jxl= B

3.91
HIH A

ISRt
oL—"1o

A= AIZEA A7t 7 < opeld FAAHCR frold drE AUtk

= Yo A
PNeSrE =o Ba gwrt yehgth Fule] X9 AEAE 71 vlAR e A17EE Al
i q

= fleide AEA

B AN AL IPhE At R AR @
o= JERRAL, AR I vAAE A 719
A @ AFel®E AR AR sk 2
B47b W ATEY Tl et A vE A<l
THE 7 F2). 34

m{n

p

A o35 gohir] g o] g o

Aoz et

719 MARE AA G AEFLEA199)= 211, p = .15 514

R L= I RRAE:

WAIAE(, 199) = 1379, p < 0D} A

A-IE1, 199) =

1679, p < 0= A

atel7h EAste Ao® JebAR, AL
719 HAA S A ARl deAkg

<ATEA 3>9] ALEA 7Y WAIA] (E(1,199)= 0.03, p =

O O

melz=e} Aol 7t AR fo

il

o

n
4

1=}
L

;
A,
A of Foll wheh AJZEA Ao uhE Fad o2 YEhth

sNe fole ge A

AR, AR 719 wIAIA] AL o] Fell A

& B3l A & Fudmet il ANAE AN
of Bitgk Aol Angich 1 A3k B ALCVEE w

B ARSIA 719 WAIAE, 199) = 15.11,  196) =
< 01 2 A7HE AZEQ, 199) = 1222, p  ERFA] @&kon,

211, p

E 7. AMRH 7Y dAR] & AZFY JA2|e] ZIEjTet Folel=

Hlwshs Anlwe] 43 A A}ﬁ% 714

A BaHEes AT

within W] A]Z] AA]: F (1,

15l felgk zpolzt
AR ANAE AN

AHIE 719 AR AAL

AFE1A 719) wAIA] BIAA]

T
7V el 7V o
AT 5.52 4.68 4.61 4.26
o] = 5.21 4.49 456 3.89
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o

=2 2T

StEIA|: 4|}

T 8. A 7| HIAIR] & A|ZFE AHE| Alo]e] o|eH|W & AISAIEE D)
FHE T el =

AFE1A 71 WIAIA] & AIEA AR A F F3t HEAE F2t
A A 719 wAIAl @A) 21.79 15,117 19.69 13.79™
A A2 ®) 17.62 1222 23.98 1679™

(A) * (B) 3.04 2.11 04 03

A A2l17-gvs) within HIAIZ] A A 17.66 12.28" 12.96 9.08"
AR AR V78vs) within HIAIA] H]A]A] 3.01 209 1106 e

k< 0], *Hp<.05

7]
a,
A

A
(F

[e]
T

I
ar

<
w
o,
£
~
2.
=}
=
>,
B
=
B
>,
—
Fri
=
—_
\O
(<)
>
Il

2po]E Kol
A3 714 W
Te A A
ALl WS vs T within HA]A] A|A]: (F
196) = 9.08, p < 0D AHB|A 719 WA
& ANSA e AF Fldee A
2] Alol(ZMhg vs ¥ within AR H]AA:
(1, 196) = 7.74, p < .01) B5F 938+ =}o]

uglou, T wg ko] AEAE AT
elA] YTHE 8 B2,

s|x Jle] AR MAle] A, Hol =2
S} AlZHS 742

A gteg AR 719 WAA AN ot
9. AtEIR{ BAIR| HAle] 29, Hel

g\ Zaolit AIZHA Aol tisf 4]

A7b Axehs FaHE @ Fuje s 1))

E g tis) F /A E AEera
AHEA 719 wIAIAl AlATe] g A 8A

T =4 X
dolv & o AR ARt 7k ARG
Faezdd o SFAQ G vzleH,
2t Zgoly ¢l Aol Al Azt 7t
7he W AR AR h ey gare e
&= T Tl sy
Zdoly 5 AA At
Hep Fojelee] o =
Aebs zelolws] 733l

A7t 77hel wel Aelzh ®

A 719 AR AR e] A% el
dolmel el A4 Azl wa AwA

T

Zo|Y & AlZHY HH2|o| HUEfzet Fofol:

. A2 Zyoly HHA Lol
o g % g %
Fug= 5.50 4.20 5.53 5.15
T o= 5.21 4.02 5.22 497
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/ ARIA 71| HiE HO Z30/gint

7b et Fadeet Fujolwe] Apolrt
SAHCE FolA] oFE LotH7] el
HHEo] gl o] EAHEN S B Uk 7+ +
njolme] gk Apols AwHskth 1 Az,
FaeEe 1o ZoW®E(1, 99) = 620, p
< .05 A7k=

2 AREL, 99) = 17.99, p <
onellA FAACE ot AxE Aok
Tl Ee] Afol= HeZ o] W(Ed, 99 =
5.73, p < .05Z} AIZFE A-EU, 99) = 12.90,
p < ODAAT BAHCR FoJgt AHRE A
Ak

A0 2 L matricesS ©]-83F Contrast &
A Ay, A84 Zeoye s FaHEE

L o435k
C oo

unie]]
o

50| ARV et BTHE o Fofel=] 0fx

AIZEA AglellA frolgh zfel7b vERgte
Wk vs 9 within 282 and WAIA] A[A:
F (1, 99) = 21.73, p < .01), Fuje|x=e] ¢
A= A AglellA fefd ato]7h YEbs
HPhE vs W within 282 and HAIA] A
Al: (F (1, 99) = 17.62, p < .01)

W et Zyon]e] Aol FaHE
o o8 xpolE Holx Lo IS vs

% within |22 and WAIA] AL (F (1, 99)
= 179, p = 19, TUeE JA] AR
fFolg zolE Holx fUttobte v W

within &4 and AR AAl: F 1, 99
78, p = 38)(F 10 & 1¥ 2 #Hx).

H 10. A 7| MIAX] "AlQ] 22, B =Zafod & AIZHE7E| Atole] ofdH|w & AZEE En
FaH = T =
HZg oW & AZFE A7l within WAIA] A A| AT Fgt A F Fgt
Aol Zol|(A) 6.09 6.204™ 5.76 5.73"
AIZHAE A (®B) 17.66 17.99” 12.96 12.90™
A*B 5.43 5.53" 5.22 5.49"
A7 A vs 1) within -84 and HAIA] A|A] 21.33 2173 17.70 17.62"™
A7 A7 vs ) within 28 and H|A)A] A A 1.75 1.79 78 78
R < 0], Fkp<.03
E5Hs  FIEHE ES&HS Jojo e
——7E = —— 7T o
5.5 e * 5 5.5
5.2 5.15 5.2 5.21 + 5.22
4.9 4.9 w97
4.6 1.6
4.3 4.3
4.2
4.02
4 4
AEE ) =2t = ugH =

a7 2. AR 7| HAIX| MAL Al Eel Zjo|Y

& AZHE 72| Alole] AEAIR
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AH|RF-ZET

o

eh=alE|efElA:

e
10
[H

AlElH T1d oIAIX] BIFAl2] B
efojdzt AlZH A2

Z

ARSI 719 AR BIAIAlS] A A&
Zol A w A Agrt 7Pk Ael
Faezol o 3FAA dFE wHon,
gtz Zgo gz Az Agle 7}

- 2o 7 Hrh B = T
A G Atk Fejze oA
T AeA zyold A, AR At 7t
7hE 797t W ASEY Fujolre o &

R - A Zyole] Afddw
A A7t 7kl wet A=yt WA

& FEE YEUTHE 11

o]H] o]

p

ol Jﬁo
'y

AR EIE REERYERE
el Zeolel sk A7 Az

i
'
i

wel 2Bt Q14 ehe Fark

o] zpol7t BAHCZ oA

2] 9 whEo] gle e

[k 2 Fafolzo] gk

o o 2%, FauHEE #Y

99) = 471, p < .05 BAHCRE {3
3 RHA AIZEA AREA, 99) = 172, p

(
-

ﬁ

r{r:

P
Ko M &

o]

73 0]

g

l

o)
o2
—
A
=

AqME BAAHCE FosiA] B3 Zoz 1y
Ehdth Fujewe] AdE W Lol
(1, 99) = 5.82, p < .059} AIZHA A,

99) = 659, p < .05ATF FAHLZ fe
& A3E Aok
RO 2 L matricesS © ]
X 23}, 484 zaolye] A% Fuere
AR AN feI% Aolrt epiA &
kO (ZV7HE vs % within 284 and H|A|A]
HIA AL F (1, 99) = .15, p = .70) Fj2]E2]

11, ARIH 7Y oAIX] BIHAl] 22, He] Z2fold & AlZH 72|o| HUE Tl FoHolx

EPRESEE

P

T2

g i g 3
E A= e 4.79 4.42 3.87
Tofj o] = 476 436 3.47

E 12, A=A 7|Y diAR] BIFAlS] 2, B Zafo|d & AIZFE 2| Alofo] O H|R & d=AE =1t

B = Tl =
Hzg o]y & A1ZHE AE] within WA]A] AA| HAAZ  Fgr  HEAR  FR
B ZEelR@) 8.22 4717 977 582"
AR A®) 3.01 172 1106 659
A*B 1.01 58 1.26 75
AR ARCIEE vs F) wichin 282 and WA H]A A 27 15 242 L4
AREE A7 vs 7)) within 24 and AT H]A]A] 3.75 215 000 590"

HHkp < 01, #p<.05
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UL - HEA| / NG/ Jlel HE Ho)

4.8 479
4.65
45
442
4.2
3.9 3.87

3.6

nx

=3
=

o)

=EL

a2l 3. AEA

A AZA Al felat Aol7h 1}

R EAthE vs o within 284 and
WAIA] BIA|AL: (F (1, 99) = 144, p = .23).
uhd ek Zyolnle] Aol FaEHE

o 98t 2o]E Holx| UUATHIIIIE vs
9 within #|2H4] and HIAIA] BIAIA]: F (1, 99)
= 215 p = .15, FuoEE EAHoR &
o3t zolE HJTWIMHE vs B within S
2 and WAIA] AAL F (1, 99) = 590, p <
O05)E 12 & 18 3 FX).

Z|

rl
e

=9
AT 2ol 29F I AIAE

B Ave 84 7del A% He =
Y3t 39 FEe] A Azt P
2 Fojelzd vAE e FA
Al
o

o
=
7190l AgelM e o e Bo 3

=

o D T T

FADATALE A 3385

)
o
0,
i)
r
o,
=]
=
T
rir
O,
o
=
i)
tlo
2

Z20/gnt

71 AR H| HAL Al Bl =

o] 259 NI 72t BIehE

o1 =20

H Toiel=0f 0jxl= B

4.76
4.7 \‘
a4 - 436

4.1
3.8

3.5 3.47

3.2
=R s

2ol & AlZHA 72| Atole] H=AE

Fefeloat 2ulAelA At o B
WA 2L gEAoR ALY & glo
W, A7Ae AREL Az Anud o
23 24,

WA, <ATEA 1> NE A 7Y ]
AA AN ool met BaEE 2 Fuldw
o Aol7k A 2P ol Fal, I
w719 B A8 J1g 3ok 24
Al B e PR =S f

o 1:6]—

< otk a3t B A 7]
el T AA nHA"” o] ZIged S84 4
e A= AU oAk Q14 Wzl A
Itk Fd, =23, 2015). &H]of] gk 7|
dol Aol wa}, @t 7| F Rk 3
AA wpAR S el Hak o A AR

=
] 9717F ?‘fé*élﬂi Ae Aolth

Y

Hde XV* %15%91 e ol
8743 W7k ¥ gdid
o2 AHlA ARRlH ZI]ielehe 7]
Aol B2 Ar|how o FA A
2 7ldske a]lo] 2 5 dee 7l
[e]

9k AR Tl EToe
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sHEARIBISIA|: AH|X - 2T

HhS-S o]Z 4= U TKPringle, 2003). |23 &
i AEA 7S Bals AEAel #AHo|

4
A% A4EE §48 5 9% Zolth
4 A =

w3 719 FYdA Fae =E2E &
Hz2l= 294 54 <o Hujozo g
F2o| 7l W Eo| AnAEe AEA

2l (persuasion knowledge)ol] Q3|7 F-A A9
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The Effects of Message Framing of product benefit and
Temporal Distance on Advertisng Attitude and
Purchase Intention of Social Enterprise Product

Kwak Jae Pil” Hongsik J. Cheon. Ph.D.”

YPh. D. Candidate, College of Business Administration, Soongsil University

“Professor of Marketing, College of Business Administration, Soongsil University

Social Enterprises have a difficult time finding efficient marketing strategy, even though it emerged as a
new economic model. It is also hard to find an academic research suggest proper marketing creative plan
until now. This article aims to present effective Social Enterprise marketing strategy. This study was
designed to provide insights regarding the effects of message framing of product benefit and temporal
distance when Social Enterprise want to promote better advertising attitude and purchase intention by
using these in its product advertisement. Specifically, our study tested through a 2(Social Enterprise
message: presented vs. not-presented) X 2(Temporal distance: Near vs. Far) X 2(Message framing of
product benefit: Hedonic vs. Utilitarian) between-subject experiment. As a result, we reaffirmed that Social
Enterprise message has a positive effect on advertising attitude and purchase intention. Moreover, people
evaluated more positively about a product when they use hedonic framing than Utilitarian framing.
However, there was no significant difference between Social Enterprise message and temporal distance.
Along with, we checked regulatory fit between message framing of product benefit and temporal distance
whether Social Enterprise message is presented or not. When we use Social Enterprise message, we found
there are meaningful positive effects by using hedonic message framing and temporal distance is short. On

the other hand, there were not significant differences when we do not use a social enterprise message.

Key words : social enterprise, temporal distance, message framing of product benefit, hedonic framing, wutilitarian

Jraming,  cause related marketing(CSR)
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