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advantage)®] FeFe HP7] 98] Foidh =
S Aok ok

ghare] B3 AL 19951 OECD 71y <
AZ1Z BA7FS) AHfrspieto]l w3
ks A Fo+

Z, EATE A% FEFAAS BELHA
S A% ZdHEeAEE SR AESHAA
AEAew g A - /Hdsta 3l

g AEAEY A A, ofn Az
de] HFol 2025 delrta e AEE
293t glen, 53], WEdvE T4
2 3 W (Face to Face ' d ZHE A1,

o

1B Yl(Cyber), W7}7% 2 (Bancasurance),
2 ~(Home-ssurance) 18] 3 U}ESFEA(mart-
ssurance) 5ol o] 27|744] 7]Ee] wHAH &
ol thFek g4 (Platform)©] =] o
Azt ok 2 3 H o A d (Distance
Selling channel) ¥2lo] 7P tiEAQl o= &
G 9k AT WE s Bpaa v
dEAde Aa Se 3AgRe 4349

AAE A Fsha & By ofds] B

e o] FolAA| X3 Fo] ddeltt. I o]
T £ 2% iyl ¢ A rl(mis-selling)
Z Qg avAvlelz el thiu] B
hal At Aol HALA A Bl
A w2 Ao® Ueha Aok,
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Ax=e] By Ahge Bdxl=olet &

£ "= LIMRADO] 9J&bd, 20043 HF
T 71 20tf 3|ARlA 1370 3|AE HgdE
Ads &&ata domn, iEHQl AHEAtE
3| AlQl 2 1 A] H(Progressive)Lt Alo]
(Geico)) B @AM BT HBiHAE A%
Direct) & AMFEA R FFH 1 Utk F=9
Bre B71d AHERAA Ao vF
o] 10-14%S A8t gom, Ml A=xtH
@ AgelNE 40% o4l ARALS B8
Shal Itk A FA] AP EY A HHx

Fake 71 71390, 850709 HAA @ F§
TZ IJYAE BA AT BENELA
Gary Aluise LIMRA F-AFEo] 2011.9.26¢ 4
FoF Fol| #Agt FAAMOVE AA[
(MY Fdle], 2011.09.26).
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Progressive Mutual Insurance; S 23}0]Q F
Pdse A9dd AEARY P A2
k. BAZAE AA ABARER B
w9h T=gjolH Ql HAAMH|2 e AEE A
Z2 TYSFATHA A Y, 2010: 24-25).

GeicoAb= 193613 9] Leo Goodwino] A 3}3 L
o, A3 27|78 fHdv 55 g&ste] A}
HHlE A @ iR S R
3t Aoz oS F9th GeicoAlE Auto
Insurance, Motorcydesﬂ— ATV, Homes, Apartment
and Mobile homes, Life Insurance emd T3 H3
S 2 AT, 20100 25-26).
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BA A 9o FoPS tete] Feth
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H ko thﬂ—/\]oﬂ U}E]— :[l‘ﬂ 13 /\ 01
BRAANY telge] &
45 BEAAG DA S A
Z(face to face)S WO Z  ZF 914 (Direct
Wiiting $402 Wil7} o|FoiAn, ek
WAel Aol agHes, Bda vu
A B8 =2 AE Fdujo AHgsio)k ubd

d(Distance Selling Channel, Direct

of Hltha A

/ BEALIX} SHOIN 2 BIHBREe| ST} BiSE
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ATHAE E, 2012),
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)
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AA7RL 9
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713t A& A B #He A, L3l A
A& BAA 344 AR A
FEERS B AE et AE
23714 a7k AE A7b E
7§ HEA ot &4 7k HHEA O] A
RS A WA A ek FEAS 7V
HoAz 1% A
HAE 3% BAHE 3% 55 BHAHE 3% ¥
ERET HlAR A 7 (AR A5 A 71
711%7] 914%7] 5571
24): 1920012, “RFAANN 17§39 Foppule] v EA Azd B A7, @A
3 A9 AR, p 42
M 2rEer N
R AT - ] 61
HBEE S B — ] 62
SENF Y AHIA L 1 63
e e Eay il ] 67
B0 By L By s R
0 10 2 3 4 S0 &0 W 80 90
[ owmangs  =zage |

Z3]: Capgemini and EFMA(2009), “Getting Distributor to Embrace Muli-Distribution”,
World Insurance Report, p. 25.
J3 1. iHAEE Safl 28 7 Al g0l

= Azske W, BPASAE oM Zsta AR HtiREAE Y] 7k vl A
g9lse] a8 13 3 204 & F dRel A bt Se FAER YEuth 2010‘4
fﬂ“ﬂ Aol A o et gasih 7] izt gAldv) 5 witiaAd

FATLDA A BEAHA AR B 7R1e 7.7%= 2009 6.3%0] H]3) HHLS_
9161“3, gagd et vioEAde] 7tg A 20% ol S dta Sle AE & 2904
Hl Folo] o) EA7IPAES] diFEA o 2ol & 5 itk

92.6%7F AN & 5 dugds A
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Z]: Capgemini and EFMA(2009), “Getting Distributor to Embrace Muli-Distribution”,

World Insurance Report, p. 25.

38 2. vicieiald 28 79l Al ggel

F 2. CHHAED} vcHHAd el 7ielrde| o] (SHel: %)

T 2003 2005 2007 2008 2009 2010

oA 98.4 97.1 883 91.2 923 92.6

vl 1.6 29 11.2 8.0 6.3 7.7
E4: B/ E92010), “B@ L8z} AE2AP, £ 23 A AfAtd o3 gy F&.

olA|E ~zF

[ R |

A
A
]

SRR BAY & Y ey
A 3Z (Product), 7}2A(Price). -%(Place), &7
(Promotion), A}gH(People), E=2]Z 37| (Physical
evidence), T}7%)(Process)©] A &3] Agste] AH]
A% AFUANIE e HE 48
A oEskH AlFE 5 e 4Ps Q4ve|th
avAe AUAE ARl ARl
&k A =rb Algettta & & AthAAE,
2010). BE FEFS Hsta Aol HlAp
Bl FoTEE R 7 AEelt w
A aRAtE T B 3|Ate] Fdl o 4
o7 e B AES AW, d5ske
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Neely(2002)= CRMO] 7% AF2<1 F7}vl
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Z32]: LIMRA(2012), “To buy or Not to buy Life
Insurance: Buyer and Nonbuyer Differences. Kiri Weekly
(2012).
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=y o= 11.2 16.8
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2 =4 YEbsa, 20~2947F 30
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) 368 717
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e ~
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Mk Sdel 7P Bk,
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718} 1009(19.49%), & o}= AAA} 9lo]A
939 (18.13%), BlIHAde] o] glojAl 27
H5.26%)°] SHEsIATE HldHAd she) W
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Benefits and satisfaction of the non face to face channels-based

on consumers’ view in insurance industry

Kong, Myeong-Suk” Cho, Yeon-Haeng” Han, Un-Ok”

YGraduate School of Defense Science, Hansung University
“Korea Finance Consumer Federation

PThe Faculty of Liberal Arts, Kyonggi University

As changing consumption pattern, the development of IT industries and marketing strategies of insurance
companies, there is a tendency for selling insurance to shift from face-to-face channel to non-face-to-face
channel. So the purpose of this paper is to study the benefits and satisfaction of non-face-to-face
channels-based on consumers' view in the insurance industry. However, People prefer face-to-face channel
to non-face-to-face channel as insurance, compared with characteristics of other goods, has distinct
characteristics of stability and sustainability to secure their future. But as the information age has come,
consumers for themselves can be a policyholder without the help of insurance planners. According to the
result of the empirical research, due to the propensity to consume and the attribute of domestic insurance
market, it is in urgent of protecting consumers who use non-face-to-face channel as well as personal

information by the law. Therefore, the sale system linked offline sale system should be developed to

improve non-face-to-face consumer satisfaction and benefit.

Key words : face to face channel, non face to face channel, insurance marketing, insurance consumer, the propensity

to consume
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