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G5 MEST| NENSI AMHYE MEfZle

1. SEEClo| mE SEHInt oyele| B (M)oh 2FHXHSD)
34 oln)x| 54 oln)A]
el
AFST 3 FEReT A AFET R AEST A
A BoA} 744 M 65955.56 42469.14 42277.78 44179.89
G (SD) (5003.80) (5897.04) (5594.42) (5459.60)
MEB A 7F M 5048.04 4629.86 3908.02 3903.29
(ms) (SD) (1657.39) (1806.42) (1035.18) (1356.23)
M 397 4.24 4.70 5.07
WA=
(SD) (1.11) (0.74) (0.68) 0.94)

oA AAPEAT HELFTE AL} 7}
A Dol vAe FFS Lotrr] f
o] A ZE A (two-way ANOVA)S A5}
A L 714 BAHEA 237 & 20 2
ofElo] Utk A ELJAL ZFAA oju]A] A|A]
WAl wE Alole foJshA] kst K, 75)
=309, p > 05, n* = 004 F, A omA
S} 33 ofmA] Fhol| A ELJA}F 7HA 9 Aol
FolskAl ettt AESTUE =2 e o
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NFT
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< e 7&°ﬂ A &AL 7HA zpo] BEFE 9
F({1, 75) = 258, p > .05, n* =
1 B2 AA] AT HEET AL
o]9] o]dFEARL FSth, A1, 75) =
5.88, p < .05, n* = 0.07. FAZOE T F
_ﬂ}% %0}37] 51)4—;5“ }\Li;{h@_p_ q]a]ﬂz%g
st A, A olm AN HESTTL
& AWM = 65942.03, SD = 5211.01)& F
8571 e FJow = 4313726, SD =
6061.24) BT} R BA} 7}Ao] {9314 =4k
o}, E(1, 75) = -285, p < 05. HEL} =
< g BF BF oAM= 6594203,
SD = 5211.01)7} 3A o|u| XM = 42277.78,
SD = 5588.19) Bt} A &AL 7140] B =%
th E1, 75 = 3.10, p < .05. o]u|A] A2
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22 M (two-way ANOVA) Zo}

= el Gl HE
_ s Df MS F ) n
19]A) WTP 1932563109 1 1932563109 3.09 > .05 .04
A Al HF] DT 17001328.57 1 17001328.57 7.68 < .05 .09
(A) VMI 11.92 1 11.92 14.87 < .05 17
WTP 1613128831 1 1613128831 2.58 > .05 .03
qESTF
® DT 872774.65 1 872774.65 0.39 > 05 .01
VMI 1.96 1 1.96 2.44 > 05 .03
WTP 3670813629 1 3670813629 5.88 < 05 .07
A*B DT 834120.52 1 834120.52 0.38 > 05 01
VMI 0.05 1 0.05 0.06 > 05 .00
WTP 46841723298.67 75 624556310.60
x} DT 166111761.10 75 166111761.10
VMI 60.15 75 0.80
20 getslo] 9ok 9 BZ &7 Alolg oQEREE fole

TAHEA Ade #

S oAX B olulAM = 408, SD
= 0969} 3A olnAM = 4.88, SD = 0.82)
9] zpol= FYBIUTE, F1, 75) = 1487, p <
05, 7 = 017. 2 AEFET) w2 Fd
Ik e AAEEAA s Aol
7} YA ektth, Fd, 75) = 244, p > .05,
772 = 0.03. AAHEET st o]n] A Z—%—
HEST FF Aol o3 sARE #9
akA] gh, F(1, 75) = 0.06, p > .05, 1* =
0.00.

A AZE A= A
& HES Bk FF omAM = 487031,
SD = 1712349} A om XM = 3905.72,
SD = 1186.20)0] W& AJol= {3k, F(,
75) = 7.68, p < 05, n° = 0.09. L]} HZE
477} we Ao ve Ju o) Az
zpolE FroakAl Fot), KA, 75) = 039, p >
05, 7 = 001 A7) Tidk o]n|A] FF

E.‘_Q,]. Eo]

i 1o
M
u

2 dTh, FA, 75 = 038, p > 05, n° =
0.01.
a7l BY ) 47Ee BES

S AR FEE7] Y5t median spht—E—
Beroz Asd g 1dd 45879
3 1 (dichotomizing)SF= 7
Eﬁ];ﬁ 74%4?:1 UJ ﬂ_u}-/ﬂ
o ohgjo} 2o WA Aol we AFAE
H| o] Qloj$kth(Maxwell & Delaney, 1993;
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A& ed 5
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The Effect of Image Presentation method on Willingness to Pay:
the Interaction of Need For Touch and Double Mediation Effect

of Vividness of Mental Imagery and Decision Time

Soo Hyun Ryu Kwang Hee Han

Depatment of Psychology, Yonsei University

In this study, the effects of Need for Touch(NFT) level, which is one of the individual difference factors
studied in the online purchasing environment, and the image presentation method which is one of
environmental factors on the willingness to pay(WTP) were examined. In addition, the process of
determining the willingness to pay along with each image presentation method was examined by revealing
the double mediation effect of the vividness of mental imagery(VMI) and decision time(DT) between the
relationship of the image presentation method and the willingness to pay. As a result of the experiment,
the willingness to pay showed an interaction effect depending on need for touch level. In the group with
high level of need for touch, it was found that the willingness to pay was higher when the static image
was presented. And in the group with low level of need for touch, it was found that there was no
difference whether the static or the rotation image was presented. As a result of examining the dual
mediation effect of vividness of mental imagery and decision time, the relationship between the image
presentation method and the willingness to pay was mediated by the route of ‘image presentation method
— vividness of mental imagery — decision time — willingness to pay’. That is, in the case of static

image, the vividness of mental imagery is low and accordingly the willingness to pay is increased as the

decision time becomes longer.

Key words : Image presentation method, Need for touch(NFT), Willingness to pay(WIP), Vividness of mental

imagery(VMI), Decision time
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