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oA AHIAF BEES HEE AdFE JdTh
PNEZOZ  Fongd Wyer(2012)9}  Zhouo}
Whitla2013)2] AT7E & F UeH, )5
SooA AA dojd Abdell tigh AmA} w
S OFEUT 941, Fongd Wyer(2012)= &
Al FAdAARAY APHQ S "
29 AA Ao djste] AnlA}
ke]

05] )\}o] =]
fglom, oeld e e
3

[e)
fe] ar
e 3

2

o] A}

BN oft ox o

g B=9 o] 3 B

Tolowel e HA & e wHo
Zhou$®} Whitla(2013) B3} Fong¥ Wyer(2012)0]
GEQE 5 AR tos MRS AA
sgem, Aol g A9 Aol ]
g BEy BaE gEo] FIgFs Wzt
Atk o5 olld a3l Uehte o)
2 =97 39g Atslon, A A
2NE FE = AW T WFE & A

1;4'

_‘?‘_
ol Wk mEH Heel &4 HE7) e

FH ATEL fHde] A%H ¥RA
AAd el LulASe] RAACE BeY

Bhattacharjee et al., 2013; Lee, Kwak, & Moore,
2015). o]H 3 AFELS o] FAA AR

- 28 -



X2 / K82 12| 0tELtz0] 052 HI=EN S0 et AH[AF B30 0jXl= g&

< AZZE W ¥ ARe AREelEe 7, s, 200D). LEHEQERIS AlRES
aWAEe] AEA A FBEAC. T8 feold W50 GFE WA Hed, 2
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CHGriffin & Langlois, 2006). < o}l&t}2& £
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B A B 25 447} o4
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3 8F(Johnson, Sitzmann, & Nguyen, 2014). ©]
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97 uel xely AR} AgsE 2a
g Fushe Arsel 33 olFolAn A
S¥. W gqug g elqel F4E
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(Johnson et al., 2014), =A<l x| A7}
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(beauty penalty)o]2tl®  HHHTKWolbring &
Riordan, 2016).
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d FEHE ddgor FHs] Boke o
wek 2hdA 382 a3t FA42F a3t
vebd = A& A7l sl i ekal ok

FA-E ¥ ASE” FYHEAEA 71A
< 01549 109 159 AAD)

- 30 -



&RIS / RH0l PI2go| 0FECHR0] 0|52 HIZEN BS0| et Aulxt 8IS0l 0jxE P

olZ3 AFEL AETS ZAWFE A
sha, ol Aol =& AFY HF¢
of Fuxrdo] olFthgo] FHH A5 a2
S HYS FHIARKEHES, HI=E, 2014

Trampe, Stapel, Siero, & Mulder, 2010; Bower &
Landreth, 2001), AT, AH, RjolE&=7}
Zo U TAY, BAE SO wet Fax
do] olgte At ek deS B
TKol. Antioco, Smeesters, & Le Boedec, 2012;
Bower, 2001; Buunk & Dijkstra, 2011, Martin &
Gentry, 1997; Praxmarer, 2011; Trampe et al,
2010 ).

B9, ogBaRde] Aa @
okgThEol 4vA 4S5 247 o
e d7E% FHZol ol Fo ATk, Bower,
2001; D'Alessandro & Chitty, 2011; Janssen &
Pazs, 2014). o]& A5 HIAPHoE EA
@ BuEdute A9 94 Fuud

#e v

A AR Ao olojd F U5S
3 A% AThBower, 2001).

O, B AT FARE SolobA, B
2do] HxYd PFS 39S o, Furd
o] &7} olggt FFo| Ake] xpHZA FIF
< P A7l dja) s Ha g
4, 2HHE e Y #ARE dAdFlM e

¢

@zl ool By Zauelo] A5}
T A, wEAe ens sk AkgEo
Zltell ostvks gl BE omu; nju
29 olme] AlgErT 44 o 715 Bt

E S £ S-S HY K Johnson et al., 2014;
Wolbring & Riordan, 2016). T3 Fdo] oA

< 554 ods Aolghe L E L EIB,
Follenfant, & Meyer, 2008) T3} uj& & ojn =g
A% $AH Ede AW A2 B 3
g Aol v GIAE ohEThe B
B tys)

FAAJN AR =7 LHAE
o] g Farde AEds Hatdve 3

3 A Bower, 2001), 1] o}=T}L-
o] & AF A oA of

s Ad FuRdEthe JHs Fun
do] HEAS O =4 Frhsite A5 Bower
& Landreth, 2001)7} ©o]Foj&t}. o]t A+
ol 2AAS W fEH R} 5 F

A AE EAZ olofAE AL ohgt

we
v

2 gk ] 1S
e ¢l o=
o= o2
e > 1
E_&EW
1‘>‘L_ﬂ‘in¢g_‘>;
;ﬁrﬂmloﬁﬁ
o,
g = X oo
o 1z o
X =2 o
(> yo
il o oo
Lo 2
N =
= ro,
=2
o

-z
oo on

o o
=2
(R
of

R
=
i)
)
ro
1o
3ul

o i S,
N
N
oY, =
=
td
@ o
[t
v
=2

0
ro
o
=
b
ifin}
o)
)
:Oul_",
n
Ho

ofr
ol
X
of

ol
N
hiali
=
£
it

oo b H ol 2 2 ool
=
5
L&
i)
o
4 =
)
i
rO
o
flo of
=
oft o i

o
[
td
i)
o
o, e
do >
2 e
o
Mo o> R ote o XL

of
==

3
Z4gk Aplolgtal AZske A 58 A4
T Aok ol#st S &HIRY] 7|t A
Ae W olgrhee] =W a3t AREA
3, ol #HEH Adanyl vepdd
< A8 Ao ZAZ Aolthel. Wolbring &
Riordan, 2016). 8 FuEUS HHPHoZ
02 d7E olyAgl BA=gl #Hd 13
A Apzdo] HAYS W) FREE oHAE A

d BasRT 443 onxg Y Hus

- 31 -



St=ale[etelX]: AR - 1

o

)

7h FARA AR ks o Bol WA 2
T3 A7% QITKAaker, Fournier, & Brasel,
2004). ol& A7= A= AR B4 o
o tal 7FAa e 7tz FuE W S
el s o FAHAo=Z wgsly] e
AL AAFsH

et £ AFdMe Farde omv}
Hlmj e ¢l 7 -Hot mf gl S
o AZeA At s Farde] AE
A& Hatsly gtk 7HEE AlRbeaoh &
& APAFolxe Farde] HAFAdo] Far
2d H:d 384 JFS vRvde AT
(Bower, 20019} FIRAZ} FAH G4 Ab
o] Ao g mAe o] MRt HhE
o] Jgks nH 4 o)\l:]'** A(Zhou & Whitla,
2013)0l] TASFY HAEAI ALAQ] Az A
Zto] B rd EHEOH T dFs A+

Athe 7HEEE olEleh o] AljlstH:

o
AT A=A 233 G 712 st

B ARoE Furdo] HEEA P
X%X]% Ayetol| A €27 ujE Al Furdd
o)

el o gz ied F des At

ek " olHd A kg Are
A=A 539l w}ﬂ} th2A e
_]

1}
B A A9ld 54 Ws F Al

o
A7) e v Agss 44
(Festinger, 1954). 7]Q1o] TFE Algt
HEEE olfE A% AokE 2
olE AT 7] YA A H|(Gibbon & Buunk,
1999), o2 AlFuwE sh= AFAL )9
o w} th2A Jehdth AolEZ o] e
Aol ERIst MlmstelE $o17h o B
e 4% A ASHInAEEY] jo)2
Ard F 3o g8 A AEHus
w2 Aolgol Aelol dig 7ol
ofm] = Bl(Wood, 1989), #}41
Ftete] Hlmel shaHl alk the
43k Abgabe] v}l gk art

dsHE oMl

Q]
=
o)

L

%
L% s
o
i

O
PR

&S A=

d=3 A
AR EHTE -9
Apalel thk
st 4= YJTHMorse & Gergen, 1970).

AREL AT AFHl Ao Q=
At e X]'}?_O BwEl7|E ARk, zpalE)
HeE o] 4o Fuwdyl AL HlwEr)E
ZHsled Bower(2001)= -9 vl g

of Waj 2wAEo]l FHAHY
ol Furds FHalslu Y

o

=
ngAow Wed & g,

547 4ol

o)
(o3

r
S rl

ﬂl—‘;

2ok
ok‘é, o

Ir
ﬁ%

o
oo e L

z
o (0 o
o
=
:Oll_"l

s
v

1991) T3 Buunk®} Dijkstra(2011)E 3Aje] 7
% olgtE gABuEd tg] TPz

-3 -



AHIAF BESO D

t

(i)

<}

S0 o
il

HX]
=

0 0|5¢| HI=
EN

PN
TE

o
=)

40] =

%

dl, AFE)H 73

ok
16 -
afe}

HHo| FfATAME JHQ1e] AbSHla

w3

.

3

T

o)

iy
o

FARAA el A

hd

@ e &

3lem ofdl o

M

& %

Z

, 2014).

of 2AYS W ARl

[e;

]

=
=

B

%
oy A+

2014;

el
e

%

—_
o

)
—

T

Bo

oo

100
AR

e

of T do|A & Fo

°
T

Azko] At o]

o] e Az}

=
=

Aol w2 2HlAL
7] #9w, ol

0

Z W

°]7] ¢

A

o]

o)

) w2

gl

=
o

A 7t

3

kst

x|
=

=

7104

At

A1
&

i

9

=

o

=

=

SPSS

p
.

At

il A o)

H

9|

oo 819, oA 8ow), o]E9]

j=3

29l 7}

=4

o

L

fu

& Aolzt

1

4

o] HlEHH YT AL
Z

o S A
Eies

p

7Hd 5 Barde] ojnrt 3

Aol A
g At

SEEERE

]
|

2l

mO
o
)

£ A7l

oy

o

x

ofy

ATt olell, 233

=
&

A<l
A2y Az

#auie
LEE]

Burd
Dy Az

a

shact.

0

A}
-

A

=

=

714}

- 33 -




BN
3o

2 odo e 1S al HF
N

BRI
Lok
lo o

FAHoR, AFEIAIME S f9 =2 sttt Azeity, <FQ3hA]
oo Fuwdz sty Je % F3t Foa AdstyFasivda sty
Hl-$- Aol SFEHE Sty wBAlRE W EFoE SASAhAARE, FHS, FLE,
3 AFe 233 de WeS =@t S 2009; a=0855). FARHY HEAHL T &
Gl A oWl AR tia] AlRE 3t ofell HEbvh ofd A RHAEUMY A 7
Arke W&S pAEtel it °ﬂ§}HH° A TP, Al wopl AHo] AS A BohEs
Fol wig s A8 fste 2744 F A 2oy, S okl ik Aol s A

Bl

AE7IE AlEEY Fard o UHE'—:}/‘JO] ThES A 2rhe] A E¥oE 453

o XM= AFlF Ao A E = O H(Bower, 2001; Bower & Landreth, 2001;
2oA oStk dF 19E XMAF v} Att Praxmarer, 2011; a=921), F 2] )3l €
WS G VA, ARG e X B RGN, M,
AqNE 247 QZFoleks W s wAYTRY A BFoT 2394k
A S50 £91T 1L O AWBRY A 025, ZANEY AFIRZFEE B
A AR FPEel, GES Aol 27 Tl Al e O ARl U M
92 192 HYEUE E WSS Bl She Tolok, e M U 43F te
o Abghe] A vy, ‘ue= 7R 7Id

rr
I‘B,

(At
¥ N 2 [N

il

2 d7elM AAle] #H8AE ez 4 ARIFEQ e8I 22 AS UE AT vl
A& AYP3A e olfre AHAEC] AE @rh, U U7t od 4 dehg 2 e
she FE el tisl ZHAD Sle 712 A AS L7] del g Abgel & 48 Wit &
ol Zowrl AF Aol B 9FS vl I3 Huwdte v EFeE A
A & dva #dsisly] Wiolth. 53] € (Gibbons & Buunk, 1999; a=922). FF FiE
2o wHAs A7) Aste] wjEAel o de] wiEgo] & 2AHIETIE Fohr7]
wob Wi Al onE sp A FHA A% 24P £PeR ‘A‘M SEE o}
Bunds A4F ASE2 F8T AF F o Aotk A¥9 fEe 48 Aot
Fandel wjgA olele] FAE] oEle T ¥ FANUHe=952. BE AR 7
o gQlse] 43 Zddl dFe vE 7k A A== SAsion, AR viAgde
Aol =kl ATt o, 7hdel FH 7] ARTiERe ARS AT
ol tig ARV E7E T Fand

- 34 -



X2 / 82l FNREel 0tELHz0] 052 B|=HXN S0l thgt AH|AF 850 DI

>
N
ol
o
R
o

(M=3.81 vs. 4.89, F(1, 159)=25.77,
p<0.00D. Wt AY 2AE Z o] Folxl A
o2 Adssint.

0=, 7H ARS fls) gde] 24
Attt 7k 13 7H 204 s FaRd
Az Fawde) A

B4 A7l 27t e 0| Aok At
VA%

S EeR
=

M

o

Q) gutxo g & Abo|m A
Faus o) ABVAT B AS oo
& e WA A ChASRAEA

rr
R
ol

(MANOVAyS AAIg. 23y Aol 2443

Azks guwde REA AZHe AR T
H

& &4 WY Bumde] oid 2u u
29 TR Jone A7 WSS U
o BAEHNS ANt Ae Hud B
4 yyoletn Bk $4 2%, Bauw

F(1, 159)=5.51, p<0.05, FuRdo] HEA:
M=3.73 vs. 3.35, F(1, 159)=3.49, p=0.064). w
A 7 12 1AERen, 7 2e

202 AAHUJKE 1, i 2 D).
7ha 33 74 4ol AR A e %
do] HiEAo] Farde] thdk HZd
7}

ST

Qe WA Zolga AAsdc ol @
del AR sl dFAALHL AT
A3t Ae) A7) GgEe felsA o

1. B0TEO| oMo Aol MZEM X|Ztol o|xl= F'& (ANOVA)
Mean(SD) d.f. MS F p-value
=%
wEd =4 3.31(2.03) 21.638 5.514 .020
Hujed =4 4.04(1.92)
At 159 3.924
* R A = 034 (FAHE R AF = .027)
¥ 2. gl ofMo| AnzEel MEAN X|Zt| o|xl= g (ANOVA)
Mean(SD) df. MS F p-value
=%
=z =4 3.35(1.33) 5.956 3.490 064
Hujg sy =4 3.73(1.27)
23t 159 1.707

* R AF = .021 (FFE R AF = 015)

- 35 -



SHEAEIEIEIA|: A8} BT

o

E 3. Aldel Mztdnt Zurde| MEHo| 22 Ejo ojxl=

o
HEES} Al FF3 A t froldE
(&) 1.623 4.009 .000
A A4 -.002 -.002 -.028 978
zd ARA 498 400 5.481 .000

* R AF = 160 (FFE R AF = .149)

FH

4. ZnREo| ofziydo| MEHol o|x|= ol gt AtelH|ndegdel =E=

oo o o
HIEF3} Alg %23 AF t ro8E
&) 2367 5.281 .000
ZZHA) 718 274 1.219 225
AL]H] 2 7 3KB) 348 367 3.227 002
A X B 273 -430 -1.869 064

* R AlF = .08 (FAHE R AF = .068)

< RHAY(p>09), FuEL] HEALL Fn A4 AEA A7 119 j?ﬂ% Eé@
2dlo] gixo] g4 JTFS mXe o= £

EPTHB=0.498, t=5481, p<0.001). W& & ot} EA Ay} uﬂamyjr A}3]H]
7hd 3& 714" Wb, 7 de AAEI] AFEY FsAES

T

S ECERELT

thE 3 32, EH(B=-0.273, t=-1.869, p=0.064), TAHCE
trog Aguagdggel Fuwdel o ASMuAFe] Ee4E Furde e

45

4 /.

\s /

— - —e—HluATd 5

3 —B—HuATd 55

25

2 T !

of 4= S EEs]

J% 2. AgH|ndetdo] 2zl MEY X2 ojxlz =H&n
* H AP0l FE BFM+ISD), % BHM-1SDE 7Fo R 3



o] AEAY BAA S AT Ao
g wety b 57 aAdeE A

rie
re

Fo|He Furdo] HEEZ PES
AAYHL w oo et AHA} ¥FS-S 71
12 gk FAFoR, B AFdME TY
A vixgd PFs Ao s
Fuwdel 9w} vjgzols) o uluz 3
A7bel wet AnAte] whgo] debd 4 Stk
T Akt on, mst HME A AR
Z

the WA BSel Buude] Y AR
42 6 WA AZs B3, ol dole] %
o= fo% FFS A 5 9ee
FRSA B B ATelE Be aHg
So| gumdy AL HEst i A
o Hkste] AlgElsl BAF W5 A3
MEAPIE 2ARFE At 19

HAYFE RIS HS AdsH A48 A
olgtar ARt oM, olHg 7Hde 7|4
Row, 47 tzA Furdo] HwjE3F
QA Al AHE " AAsA Adshe A
oz Yehgth 3 AR A4 A7k
FuRGeEe] fofgt JIFS HAA F=
Aoz Uty 4, vinjEs Fardel
BE Y ARE oS AFeA AFgve
A7t ke, olgs 23 U ol e
A7 E] Sl Furd e o)A A
A9 AA3E YY) i Y TFeAdel &

FAEAAA o] Ael vyt A ¢
, A FardAs o]Hg o

1 O [S)e)
ch. B AT el FUsAE BA,
%A olelge] 43 ofdole] smst
HH Y ASuTks e olx) ge 790

I 1

A
T7F AKFisher & Ma, 2014). ©] AFM=
AbgrEe] mWiE Al ofdole] A Aol 7
A golw O AlgEe] Bol =2 Rolg
d=3l7] wjEo] wjEZ o]z ke ool
ke 7% o 7

te 4345 Et o
ol

o R

)

by
oo
o
2
M
A
=)
>

o

Alpo g

filo dlo
N
o

o 5o o
pay
o, F

K-}
El
woe

oX.
=
I
o
fftl
RO\
N
)
gg(:tll

o
<)
L
v
ol

>~
>
Y
lo
>,
N
N
= oX
>
N
N
o
2
T
T,
2

fru
o
<K
td
@
o
)
L
= g
S
o

=L o ]
tlo
=
B
N

Mo of
o
rir
>~
>,

ro, N

=
915
me
iz
o
R
_>|i
il
Lo o
1>

ot
=

i

e

-y
0,

)

42
i
o
N

oy
oft
&
lo
2 o
2
9 rlo
il
[0

2= 2

dlo
;N
Ao
2

o

o

=

o
ofr

==

o

b ose
=
B
ull
o
M
;s
S
tlo
N
Jr

&
e
ot
K
il
i
&
[}
=)
o>

N
N
o
ol
=N
o
>
rr
e
{Q

M 2
o
e 32

r
fr do

NN e DN ox
o o 1r Ho rlo ox

feosat & A X x0 offt ux (2 x0 A &2 [o
o M o

o

=k

ol

ol

o> o
N
N

o

N

N

)

- 37 -



wr
ndl

X

pu—

0
K

od

5

jj
—
o

T

gl

=
o

= 7t

A JeRdA o

o $9I

w4
o}, webA

iy

ATM = HEY

=3
T

of-

t:yl.

T #E FEH G o

)

AT

2

Sea, A%E AP B

SER
17 tge)

3

]

ﬂ.o
o

i

g

of

Atk ol23k A

AHE

s

o A

KX
=

A3

=

o
%.___

axdoe] HEEH 3

oj

o

T
=
Jl
B
ool
o
K
o5
iy
no
Y
1A
T
=
v
T o=
R
‘_ny|
o
o 4
8
O
T P
T D
<) Mp
0
W
= 7
RNy
R
5
i
e -
o B
TP
o T
wjr
oW
Ty

Mo

o] 7KL Sl 71E9]

& Zldi7E A

3 AHAE

dof o

STRSAS SRR

0

of %

B

t5 7] o

9

K

]

~
of
ot
<N

]

=
=

= ™

- =
= %

7}

A

7

44

]

2
Hl sk

3]

Che o] 5] o

o1

L
.

Hth o]

S
s

L
L

oA GFAet

r

=0

\ao

g o

o

[e)
Elacy

Furdo] sl AnjAEe] tE ®E

K

ol
nes

—_—

0
ha

od
Jn

=
)

o

o

ojp
(il

=

M-
B

oj

3}7]

Fhatel

92

sl
oo

o

1

w5 o]

4

ﬁo

29 Fav} el meh gas)

A

o thgk

p
.

Tl A

zulze] w8 Aol

B/

i
-

& AN,

nwdel e o

=
T

-
[¢]

2

E:)‘_]_-

PIAA " wEbA ol

QEe] Furdo] 7|4

o7
®
T

w

|
o

ol

AlA, B dgdlXe Fandd] o

7k Ak

7

AAFERE Aot
FNE A

of

R

o]

-
[s]

3
K

Fdek. 22y 7delM=

3

"

e
oz o

o~
T

K

s

o o]

=
=

“

g B=7E AAl vy

Helth weA

Fawdo] MEEs BFL 4D

kS n

A7) 45 g

CEED

QoA A Al

=35

- 38 -



X2 / K82 12| 0tELtz0] 052 HI=EN S0 et AH[AF B30 0jXl= g&

A3 A7E B 2049 7o) GF Fe b @ 5 vk EF 44 £9900] ol
7 915% —éw ZEREL hge ABE ANE F NYAEANA o5
FAde AU gaRdd B 4 AEAE
_\;z_té(*)] uHE:];Go] 7&09,]_ =
SREA A9l A e Aol e el A 2
ke golugich et §99lel v o) ik 3% A
o3}

of

N
ox
o
ro o
il
=2
=

SHA| sl
A Afok 28A ¥ BEE EF st s Aotk
of Ztzkel A FAolA AR|AL whg-9] Zfo]
g doks davt 3y 5 delrde o
il mels §He wdo] RA4A AL A Figd
AgS W ot F4H ARl e &nlzt
gl oW AdF FFgFe PIAEAE 7 AHYE 014, FIEHo] AFH wA=
el & s Aot dF A%l 9. opfgR2|oFE, 190,

A, B AFelde Faurde] viEA 65-75
S 929 okgthel gAe dATaant  HEA, k9 2001 71?3 RUASEESE /A2,
Furde] olgtES tE AFATelM= ol dAeHA] F= HH7E ZHEH LB
Farde] Il 2Hs gUIE Sk, o] s}l UW*E d% oHAENET, 16
Farde] Fagst d=o vfEgdLe FAl (1), 109-134.
aEIE ShGith ARY wiEdold B WS, FHS, FEE (2009). BIE 917
g Adelm, Algre] AWy 28k, A% F&elX —‘1‘ At HE FAZF 2B
ulotE sl ddd £ vk webd 3 o) BHE Hx Wste vjX= 9 o
nRde] fEAdS Ao HIske F goIT, 24(2), 81-108.
T 97t 22 ez .Hsﬂt} A, A2 014, wHAR]l FaRdo]

oA, 2 AFelMe FamEdoe] “sf AFH7b vAs . A=AESEA:
fFHBEA="E Fasta ﬂﬂ»t— 75 A AHIRE - B3, 15(1), 145-156.
SR omH, o] fFHBEMET}L ot A|EFTd Aaker, J., Fournier, S., & Brasel, S. A. (2004).
£33 =RE YAFAE gttt a9d Za When good brands do bad. Jowrnal of
2d9o mjEadAde oE dd AFESdAE Consumer Research, 31(1), 1-16.
ol THAo] B AEFHU+= H&  Andreoni, J., & Petrie, R. (2008). Beauty, gender
AED o Furdo vjEA g3yt = and stereotypes: Evidence from laboratory
olAT= AL FHsIuth wEbA B A9 experiments. Jowrnal of  Economic  Psychology,
AN 24EA] ge AFael weh AH 29(1), 73-93.

T ==

z}o] Antioco, M., Smeesters, D., & Le Boedec, A.

-39 -



: iﬂlﬂ Ok

o

(2012). Take Your Pick: Kate Moss or the
Girl Next Door?.
Research, 52(1), 15-30.
Bartz, S., Molchanov, A., & Stork, P. A. (2013).

Journal — of  Advertising

When a celebrity endorser is disgraced: A
twenty-five-year event study. Marketing Letters,
24(2), 131-141.

Bhattachatjee, A., Berman, J. Z., & Reed, A.
(2013). Tip of the hat, wag of the finger:
How moral decoupling enables consumers to

admonish. _Journal o Consumer
Research, 39(6), 1167-1184.

Bower, A. B. (2001). Highly attractive models in

admire and

advertising and the women who loathe them:

The implications of negative affect for
spokesperson effectiveness. Journal of Adversising,
30(3), 51-63.

Bower, A. B., & Landreth, S. (2001). Is beauty
best? Highly versus normally attractive models
in advertising. Jouwrnal of Advertising, 30(1),
1-12.

Bry, C., Follenfant, A., & Meyer, T. (2008).
Blonde like me: When self-construals

moderate  stereotype  priming effects on
intellectual performance. Journal of Experimental
Social Psychology, 44(3), 751-757.
Buunk, A. P., & Dijkstra, P. (2011). Does
attractiveness sell? Women's attitude toward a

product as a function of model attractiveness,

gender priming, and social comparison
orientation.  Psychology &  Marketing, 28(9),
958-973.

Carrillat, F. A., d'Astous, A., & Christianis, H.
(2014). Guilty by association: The perils of

celebrity endorsement for endorsed brands and

their  direct
Marketing, 31(11), 1024-1039.
Carrillat, F. A., d'Astous, A., & Lazure, J. (2013).

competitors.  Psychology &

For better, for worse?. Journal of Advertising
Research, 53(1), 15-30.

Choi, S. M., Lee, W. N., & Kim, H. J. (2005).
Lessons from the rich and famous: A cross-
cultural comparison of celebrity endorsement
in advertising. Jowrnal of Advertising, 34(2),
85-98.

D'Alessandro, S., & Chitty, B. (2011). Real or
relevant beauty? Body shape and endorser
effects on brand attitude and body image.
Psychology & Marketing, 28(8), 843-878.

Dootley, K., & Sierminska, E. (2012). Myth or
fact? The beauty premium across the wage
distribution. IZA Discussion Paper No. 06674.
Available at SSRN: https://sstn.com/abstract=
2101941.

Elberse, A., & Verleun, J. (2012). The economic
value of celebrity endorsements. Journal of
Advertising Research, 52(2), 149-165.

Festinger, L. (1954). A theory of social comparison
processes. Human Relations, 7(2), 117-140.
Fisher, R. J., & Ma, Y. (2014). The price of being
beautiful: Negative effects of attractiveness on
empathy for children in need. Jowrnal of

Consumer Research, 41(2), 436-450.

Fong, C. P, & Wyer, R. S. (2012). Consumers’
reactions to a scandal.
Psychology & Marketing, 29(11), 885-896.

Forehand, M. R., & Perkins, A. (2005). Implicit

celebrity  endorser

assimilation and explicit contrast: A set/reset
model of response to celebrity voice-overs.

Journal of Consumer Research, 32(3), 435-441.

- 40 -



X2 / K82 12| 0tELtz0] 052 HI=EN S0 et AH[AF B30 0jXl= g&

Franklin, R. G., & Adams, R. B. (2010). The two
sides of beauty: laterality and the duality of
facial attractiveness. Brain and cognition, 72(2),
300-305.

Gibbons, F. X, & Buunk, B. P. (1999). Individual
differences in social comparison: development
of a scale of social comparison orientation.
Journal  of  Personality and  Social ~ Psychology,
76(1), 129-142.

Griffin, A. M., & Langlois,

J. H. (2000).

Stereotype  directionality and  attractiveness
stereotyping: Is beauty good or is ugly bad?.
Social Cognition, 24(2), 187-206.

Hovland, C. I, & Weiss, W. (1951). The

influence  of credibility  on

Public

source
communication  effectiveness.

Quarterly, 15(4), 635-650.
Hung, K., Chan, K. W., & Tse, C. H. (2011).

Opinion

Assessing  celebrity endorsement effects in

China: A consumer-celebrity  relational
approach. Journal of Advertising Research, 51(4),
608-623.

Janssen, D. M., & Paas, L. J. (2014). Moderately
thin advertising models are optimal, most of
the time: Moderating the quadratic effect of
model body size on ad attitude by fashion
leadership. Marketing Letters, 25(2), 167-177.

Jenq, C., Pan, J., & Theseira, W. (2015). Beauty,
weight, and skin color in charitable giving.
Journal of Economic  Bebavior &  Organization,
119, 234-253.

Johnson, S. K., Sitzmann, T., & Nguyen, A. T.
(2014). Don’t hate me because I’'m beautiful:
Acknowledging

appearance mitigates the

“beauty is beastly” effect. Organizational

Bebavior and Human Decision  Processes, 125(2),
184-192.
Kang, Y. S., & Herr, P. M. (2006). Beauty and

the beholder: Toward an integrative model of

communication  source effects.  Jowrnal  of
Consumer Research, 33(1), 123-130.
Keel, A., & Nataraajan, R (2012). Celebrity

endorsements and beyond: New avenues for
celebrity  branding.  Psychology &  Marketing,
29(9), 690-703.

Lee, J. S., Kwak, D. H., & Moore, D. (2015).

Athletes’  transgressions  and  sponsor
evaluations: A focus on consumers’ moral
reasoning  strategies.  Jowrnal  of  Sport
Management, 29(6), 672-687.

Lee, S., Pitesa, M., Pillutla, M., & Thau, S.
(2015). When beauty helps and when it

hurts: An organizational context model of

attractiveness  discrimination  in  selection
decisions. Organizational Behavior and Human
Decision Processes, 128, 15-28.

Louie, T. A., Kulik, R. L., & Jacobson, R. (2001).
When bad things happen to the endorsers of
good products. Marketing Letters, 12(1), 13-23.

McCracken, G. (1989). Who is the celebrity

foundations of the

endorser?  Cultural

endorsement  process. Journal of  Consumer
Research, 16(3), 310-321.
Morse, S, K J. (1970). Socia
comparison, self-consistency, and the concept
of self. Journal
Psychology, 16(1), 148-156.

O’Connor, K. M., & Gladstone, E. (2017). Beauty

&  Gergen,

of  Personality —and  Social

and social capital: Being attractive shapes

social networks. Social Networks. in press.

~ 41 -



E)»l

o

o AR -

Praxmarer, S. (2011). How a presenter’s

perceived attractiveness affects persuasion for

attractiveness-unrelated  products.  International
Journal of Advertising, 30(5), 839-865.

Richins, M. L. (1991). Social comparison and the
idealized
Consumer Research, 18(1), 71-83.

Rydell, R. J., McConnell, A. R., & Beilock, S. L.
(2009).  Multiple

stereotype threat: imbalance, accessibility, and

images of advertising. Journal of

social  identities  and
working memory. Journal of Personality and
Social Psychology, 96(5), 949-966.

Sherman, J. W., Stroessner, S. J., Conrey, F. R,

& Azam, O. A. (2005). Prejudice and
stereotype maintenance processes:  attention,
attribution, and  individuation.  Jowrnal  of

Personality and Social Psychology, 89(4), 607-622.
Thwaites, D., Lowe, B., Monkhouse, L. L., &
Barnes, B. R. (2012). The impact of negative
publicity  on endorsements.
Psychology & Marketing, 29(9), 663-673.
Till, B. D., & Shimp, T. A. (1998). Endorsers in

celebrity  ad

advertising: The case of negative celebrity
information. Journal of Advertising, 27(1), 67-
82.
Trampe, D., Stapel, D. A., Siero, F. W, &
Mulder, H. (2010). Beauty as a tool: The
attractiveness, product
likelihood on
advertising effectiveness. Psychology & Marketing,

27(12), 1101-1121.

effect  of model

relevance, and elaboration

Tripp, C., Jensen, T. D., & Carlson, L. (1994).
The effects of multiple product endorsements
by celebrities on consumers' attitudes and
intentions. Journal of Consumer Research, 20(4),
535-547.

White, D. W., Goddard, L., & Wailbur, N.
(2009). The effects of negative information
transference in the celebrity endorsement
relationship.  Inmternational  Journal of Retail &
Distribution Management, 37(4), 322-335.

Wolbring, T., & Riordan, P. (2016). How beauty

mechanisms  and  two

works.  Theoretical

empirical applications on students' evaluation

of teaching.  Swial Science  Research, 57,
253-272.
Wood, J. V. (1989). Theory and research

concerning social comparisons of personal
attributes.  Psychological ~ Bulletin, 106(2), 231-
248.

Wyer, R. S. (Ed.). (2013). Stereotype activation and
inhibition: Advances in social cognition (Vol. 11).
Psychology Press.

Zhou, L., & Whitla, P. (2013). How negative
celebrity influences

publicity consumer

attitudes: The mediating role of moral
reputation. Journal of Business Research, 0606(8),

1013-1020.

A2 HF Q2017 10. 13
FARALATEFY : 2018. 01. 08.
S]]
=

A A A A : 2018. 01. 14.

42 -



A 3317 A} B
Korean Journal of Consumer and Advertising Psychology
2018, Vol. 19, No. 1, 25-44

The influence of attractiveness on consumer responses toward

celebrity endorsers who have engaged in immoral behavior

Choi, Jieun

Kangwon National University

This research aims to verify consumer responses toward celebrity endorsers who have engaged in immoral
behavior. Specifically, this research suggested that the attractiveness of the celebrity endorser would
influence consumer responses toward him or her, and this influence would be moderated by consumers’
social comparison orientation as a personal trait. To verify the suggested hypotheses, an experiment was
conducted. Through the analyses, it was found that when the endorser was attractive, consumers perceived
the expertise of the endorser as lower in comparison to a non-attractive endorser. Also, this pattern was
more pronounced for consumers with a high level of social comparison orientation. This research expanded
the research scope to include negative information on celebrity endorsers, and suggested that the beauty of
the celebrity endorser was an antecedent and social comparison orientation was a moderator. It is expected

that the findings of this research can have practical implications for marketers.

Key words : the attractiveness of a celebrity endorser, severity of immoral bebavior, expertise, social comparison

orientation, attitude toward a celebrity endorser
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