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The influence of anthropomorphized brand on consumers’ responses:

Focused on the types self-construal and nostalgia

Yoonjeong Ahn Jieun Lee

School of Business Administration, Chung-Ang University

Brand anthropomorphism is a marketing strategy that enables companies to differentiate their brands and
form long-term relationship with consumers. Previous research have shown positive influences of brand
anthropomorphism on consumer response, and they have also studied anthropomorphized brand role as
servant and partner brand. According to previous studies, anthropomorphized brands positively influence the
interaction with consumers and formation of social relations. These influences may vary depending on
various variables such as materialism and social connectedness. However, previous research did not examine
that perceptions of social relations could be influenced by personal preferences of consumers. Also, they did
not examine factors that can increase consumers ’ preference for partner brands by forming long-term
relationships with consumers. In this study, self-construal and nostalgia are presented as two key variables.
Study 1 revealed that the advertisement attitude toward the anthropomorphized brand role was significantly
affected by the type of self-construal. Specifically, independent self-construal participants showed more
positive attitude toward servant brand than partner brand. On the other hand, interdependent self-construal
participants had more positive attitude toward partner brand than servant brand. Study 2 further examined
the role of nostalgia. It was found that the effect of self-construal became nonsignificant when the nostalgia
was primed. That is, consumers ’ attitude toward the partner brand was more positive compared to servant
brand regardless of the type of self-construal. Finally, implications for developing effective marketing

strategies using brand anthropomorphism and nostalgia were suggested.

Key words : Brand anthropomorphism, Anthropomorphized brand role, Self-construal, Nostalgia, Attitude toward ad,

Purchase intention
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AHME BEA=

BEY HY=

Friend.

At the "first" moment of your excitement.

Master.

At the "first" moment of your excitement.

At the "first" moment of your thrill. I'll always try to At the "first" moment of your thrill. I'll always be

ease your effort, which is new to you. your companion.

Because Il only work for you and dedicate to you. I'm your partner who would like to be with you.

I'll always run for you at every your I'll always run with you at every
your "first” moment.

"first” moment.
I'll always make an effort for you. I want to be with you.

Il always run for you at every your "first' moment. Il always run with you at every your "first" moment.

I’ll always make an effort for you. I want to be with you.
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