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AHEE Az 7199 ALl E F A(CsR) Bl B A §4

IAAD Y& Z 3 (Stereotype Contents Model)S 410

.
8@ e gHE 9w
Feosh  Feds Qdstn  Bedst
sguees agde s AR A

B A7E A3A Al Age] AZ o2 §389 R et Hrtel wE Qe 1)
7 el FHHAT AR QTN F 89 GR Aues] fE A48 nRd e
28 (Stereotype Contents Model: SCM)S Z-&3}e] Yo} B Ax} FArpaso] A% CR &%

o disiA= v*o—?} (competence)S =7, A4 CSR &5l disiME w5 (warmth) S =
A ALES Flstach dT 101]*1 AR A ALE A wlA HSlHAE AAIT & BRI

GR AL A SR AeASE AN 23 s Aol e AU Gr 719
g o solHoe WAAAT 2 R1EH 48 v AFEA WA X 20847 GR w A4

R AP AAZ S8 AT 24T A WA 249 P ARE 48 24
o hAET 445 GR 719 e BEst PolelEst B B A2 veheh 1oy
AAH Cre T w3 ASA $834 AR A 29 B Rolst WS
A @9kt olE HFOoE AR WA R BA BE FF ATk AMNEE AL

Epil=s
F20] : AS|A viH|, 7ol Als|A el (Corporate Social Responsibility: CSR), 1Xzhd
L} 28 Stereotype Contents Model: SCM)
* o] mE Rl w&He} AT A A e ol £ AT UNRF-2017S1A5A2403068296).
T AR QER, F2 e A AE S 214, hyebinrim@gmail.com
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S2AE[SEIR]: AH[A} - BT

o

“Qizte A1FH FEolthr r] gl
8z} olg] ~E " #| X (Aristoteles) 7} H7] 5
A9 % Sz B3k o] Be 9x Hg)
AHETRolg} dh7]E olle ZoE HILh
ASBA Zol A elolt ket Fejel B
£ gon Holyl= Azt tis)] 7]Ee] A
AT ES 7P 7IRAY STEA 2%

47} ZA5t1 98-S Ho] FTHBaumeister
& Leary, 1995). ol A= 543 w314

4

oAk Yehes Ao] opd QIztelghd 7t
MAe &7 & 4 Athdee & Shrum, 2012).
a8y @49 2 Al ol 71 &
of FFoll A YRS AR Ue A
AUt FAG W2 2019 8Y 3095
7o 2 201849 = 19 7} = 5844t
8,5947 1=, ol A 7}t 2927%E AHA|
SThEA, AFF2AD. 19 7= vid 5
7kt e, ol doEn AL E WY
o7 A ©LdeH 7, 2019.0801). &
& ST ATHolA AAIgE Aol =
A &Eside] EAo] AstA vestd
HAS} t2A dA tignl=el] AFshe A
WS AT A3s o At 7R )
o] YEP7|% SFATHITAI 2, 2019.08.11).

Ao 2o {77h oA aflew <
3 AADSAY F2 FAGEHEA A%
Aol el AdTsta,
7497 Eoldth
oj¢} #o] A- EE FARE Q3 AHF F
710 Z&Eo] AA e AeA A5A
HE A}3)A wllA|Social Exclusion)Ztil & 4~ Q)
CHBaumeister & Leary, 1995; Williams, 2007).

A&7 AFY YRS AR AHEE
& FZAZAQ 8 F(Twenge, Baumeister, Tice, &

Stucke, 2001), $-27HVan Orden & Joiner, 2013)

S

3o EA tfdt FZKLastovicka & Sitianni,
2011 Hol=H|, AHEF wjAle] Aol A&k
HE 71RA S ade &7t HEEs
= AS sHA HaL, ol sl 3He] 4l
A, A 71e7A 44 2 = AtKBuckley,
Winkel, & Leary, 2004). ©]2} W2 A}3]A uf
Ao 384N qES BAFE M8 AFE
T EAGY A7l wad AREE afA A
d2 A FFo Sk dFS vAI
T Sh ey, &8, 2014; Gardner, Pickett,
& Brewer, 2000; Loveland, Smeesters, & Mandel,
2010). A3 HiAE AP AR o2 AL
gstel Be) 2GS T AT A =
o Aoz vol B Aol Vs W
S, A5A BAS HBAAY AF
Aol oA ANSHY BF]
Z Uehte Aolthloveland et al., 2010). $ ol
AFH ATESd waw AlEE wjAE ozt
AA FHAYU FFS "E A 384

WL 2T S 154 BEE Hol

L o o U
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o
=
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&
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>
>
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2
=
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2 onl

worr o2 o2 HN

[
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=
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S

© 2 YEPTHMcKinsey, 2010).
THAME Be 7IHEC] i CREFS
AAsta ok 3 ZIV-Edh= WWE-Korea
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0HR 5 / AfBIA BhA7E 7142 AtelA] &2 (CSR) E7i 0jAl= 20 UHRE WE 28 (Stereotype Contents Model) g 492

AAAD7 S =

= A4 255 F

ok A o4 Ar

3 ALL TZAEE 3
52 FA7HAA EAE

sta gk oleia
48 ATPoA I} ke BAE
A7 3 el g CREFOR 7

Atk 3 IGHEY2E 22 37 7]
gletrtol 23 3 FdE AgE A
Agstar Qi o]

FUEL A7) 5 28 AAAFLS gddt
2AEE 7HE B AEES

o] 7|1FEAY Auj & dof VRFL
W BHQAL Zolal 7|RE AAEE CSRE

so AAskaL el L, 2019.07.10.).

o o zQ kI

7145 0] thekst WA o 2 A A= CSR &
ol 719e) Adstst 3H JRRAE v}

A= AP ATEBrown & Dacin, 1997; Creyer
& Ross, 1997; 1997; Sen &
Bhattacharya, 2001)2 53] I 3= 4=
ou}, 4 S4e] wet oHd YA
CR &5 © AR FFH =
e A7 o ST Aot B AT
oAM= olegt Holl F=H38t] AR wjAE
A LnlAt Agshe R S5 54
Yopuia AT, oI Adh AU W
555.

Murry & Vogel,

=
T & (Stereotype Contents Model: ©]3} SCM)S
I CSRZFol| 54 Fofste] A<= s}
A ST
scMoll T A1Egue] te 1w
ZW EAQ 5 competence) 7} AFS]Z] &
o] w=dkwarmth) 9] 2x}¥o. 2 A7}V 538}
(Fiske, Cuddy, Glick, & Xu, 2002). A}HEL A}
g dis] 2 dstd A4S A
Q1O W(Fiske et al. 2002), A3y ATE E3)
S Egel AIUR A TR
2+8-5= Aol FRIFJITHJudd, Laurie, Vincent

ol

U oox rlo

& Kashima, 2005). 3+ Atz Bal=o] #A
<= Wl A} FARSTE A3 A (Fournier,
1998, 2009)¢] #HES HIROE Al 7|9
A A sems AEst] AdE ¢ Ut
(Nicolas, Susan, & Chris, 2012). £ AFA=
oy gt FHE Tl Ak3A HHXJH B3
ol wet 7199 fredhs Axdte R &
T wEgs JFxshs R el i A
b GeAlEAE ASetast skt

A2 HiH|

Ak B A social exclusion)= A1E] 8}, v}
g Bolol X txigzoln TS /pdew

A= AT RIY, &8, 2014). 53] F
Zole B2 AREe] A%, g, At B
A W istell A wiAlE L AEHE BES o
Aom, olHy A - HPHoF oY e
P2 AL WA #EEE TS AP

—V.‘ioﬁiil

3t ¢ A} (Duclos, Wan, & Jiang, 2012).

NeA AR BB Akse] BE AP
5 PaE QrsE 3w AYsn g,
AA WAE AR AT A AR
The BAF Znlel 22 o)7)14 P53 ##
Holthe Arebad, Ade, Ao, 201
Baumeister & Leary, 1995; Duclos et al., 2012;
MacDonald & Leary, 2005; Mead, Baumeister,
Stillman, Rawn, & Vohs, 2011; Zhou, Vohs, &
Baumeister, 2009)2} A}3]Z wjA|E Ak A}
Sol AAEA BES F7E 5 Ake e

AE AAG e dFseRd, FE8,
2014; Lasaleta, Sedikides, & Vohs, 2014; Maner,
DeWall, Baumeister, & Schaller, 2007; Mead,
Baumeister, Stillman, Rawn, & Vohs, 2011;

Twenge, Baumeister, DeWall, Ciarocco, & Bartels,
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SRAlRIESIA: 4K} - 2T

o

2001)0] EA gt

R e s | Bz R 2 e B B R =
FESE AFso] Bget, o iy
34 A dRoEFH AAY= 784 3
Aek Bdol ok Zhou er al. (2009) ALS] A
HjA| o} =9 Fo R AAE BT,
AL A wj Al e Aol Sl
g2 71FE @ ststal Aol =&
tAstele & =0 g 499 BEs
L R AR wiAlsh & Eelte] 2

S 1A

¢ o Jo gL e
fu I

-
o

!
©
!
i)
4>
;94

N

&5
Md
=
=

&

3

=

o

o

N

I

=
I
Sirianni, 2011), AF3A HAAES ZAA s =3

A7 BAS U8 7R 4 A
S, 2012; Charles, Hurst, & Roussanov, 2009;
Dubois, Rucker, & Galinsky, 2012; Galinsky,

Magee, Gruenfeld, Whitson, & Liljenquist, 2008;
Rucker & Galinsky, 2009).

W A8E s A8 P59 A
3 wAE AAshe a7 23 w3 2Aa
Z, A wjAZE Blel o EE S
A71aL, BRjlo] A4S FobetA] FAU EF

A sl w4 o e3le) WAEE A%

o] F7HET= Zolthewlg, &8, 2014
Gardner, et al., 2000; Lasaleta et al., 2014;
Loveland et al., 2010; Maner et al., 2007; Mead

2011; Twenge et al, 2007). Loveland &
2010y AH3]4 HiAE AR AlES s
o A3H AALE BANTE B Al
&3t =, o]52 uiQl#Alel gk Az
He Wl wesl AR4 A gus)
7 9% FRE P APl Akn F4
&t

AolzyE ¥RE A B=

et al,

1:1

e

=

e

tlo A

W AV FAFAH R BEEAThs =
3 #ALT FEH 25700 3PS =
71A FHWilliams, 2001; Zadro, Williams &
Richardson, 2004) ©|o] THA] A3]A #AVE &
AeA] FEs G5 o 24 =9, gE
AbECA F BoA AL A A A social
reconnection)= Al 7|12} A He Aotk A
FATol mEw AlgES A" APS I8
FEe W) QA e AREd 358
2REAY, A 4H, AN P5S
}7]1%= 3FtHLakin, Chartrand & Arkin, 2008;
Mead, Baumeister, Stillman, Rawn & Vohs, 2011;
Lee & Shrum, 2012).

FRNE A WA ATES AA
WAE AT AgEol wAEY AES o
A, Ee od Wiz AAA
Qe T A w97 23E AN

ol

Y=

7191¢] CSR BEL A F #Eolgls A
< I

of FEs X AL WAF 875
297 Belo] gt A H39) AF A
292 FHoz A7E AYsuA sy
TAHoZ B

=2 £

QAroNE BA S4Bl
S G Agsel wAHel
SHIHE O §9 0% QS K

719l Ats|™ Ml(Corporate Social
Responsibility)
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0HR 5 / AfBIA BhA7E 7142 AtelA] &2 (CSR) E7i 0jAl= 20 UHRE WE 28 (Stereotype Contents Model) g 492

7610519] 1:/_]- 72 02\154 O]WJJTE,
4, T34, 2009). Carroll(1991)2 CSR
S 7 A|A A UEconomic Responsibilities),
A S (Legal Responsibilities), w22 <]
(Ethical Responsibility), A}A12] 2} 91(Philanthropic
Responsibilities)?] 47}A]2 FHEst] A|AZCE
Aelsalnt A WA A8 Aot A%
o] &7dh= AFH AMRIAE ALt A4
& Hal B, oo g olole A
oz 6] ASATOEH AS ANF
SAAE 49 5
& 42 AU ATl e
MG AE 18

=4 A 7 04% 5

2

-

e
oW AR A8 THAE A
U89 B

#ep7hok sk Adelst. s, ) Wl

R

o lo
O
>

o M 0o o
vl

TAAA ABBAE HEES #Eln g
(Brown & Dacin, 1997; Creyer & Ross, 1997;

Ellen, Mohr, & Webb, 2000; Murry & Vogel,
1997; Sen & Bhattacharya, 2001)= Z©]| ©]&]3F
gxo AAHAL M Frt. CSRo] T3y
9, AZHE, S FAAQ HIts
1 (Frederick, 1986; Sen & Bhattacharya, 2001;
Brown & Dacin, 1997; Luo & Bhattacharya,
2000), 714l Wk ojwlx] F, HAE FA

T So FAZF 9L mE 2z A4

[

1?

3], 2003; Klein & Dawar, 2004), 583 ZA3S
ke 7199 AFS 7170 Bo w8 7HAd
T3t A} S (Creyer & Ross. 1997), HlE]
71l 71RsE 7199 BAEg AdsiEe

E Hol7|%= 3tKSmith & Alcorn, 1991).
|= CRE-E0] 7]de] Al 384N I
< Fol 714l gk 7t e 7149} Al
ol Wgk B7kE AZE7] o] tHBrown &
1997; Lichtenstein, Drumwright, & Braig,
9

FAA o

o

Dacin,
2004). ©]#3 CSR E5& HAE HE,
o5, 719 oAl HA 4
g2 o2 4 slov], gl
e o 1 BARA ke 7HAAT)= v
o 98s & Fx Uu= ATE®Brown &
Dasin, 1997; Sen & Bhattachkarya, 2001; Klein &
Dawar, 2004; Lin, Chen, Chiu, & Lee, 2011)%
=3,

FYHoz, OR B 79S| 7l
84 A olelA 24, A3
222 918l S9skn Aok G
7192 A o] Fof A= 7] 72
o Felshe WALE, $oId
BE Al g 7R 2 F
Aoz 298 Az Aed 39
= dFAY gt TF A
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SRAlRIESIA: 4K} - 2T

o

3 A3 22 FHE olFofA 4 &
AlgE2 7)dA ARYLE] AHAHoZ 7
e A 71sS ARl Algshe EF
& A9se FHE AYET Aok FoIAA
PIge anAR sleld A% Ploh A
YAS A FHL F A== sto] 7Yl
o6 3E GRS WA FFSE WY BE
< ‘E’:_]'?_]-E]—(Varadarajan & Menon, 1988; A},

FAT S| ZAzIA, AlEEo]
a4 ) AgEe Ve z
AAEE w Aozt k=R Shelskaat
ST

I3 e 23 (Stereotype Contents
Model)

Fiske 520020 A3 Ao w3t w3
S RF EAQ 558 (competence)T} A}3] A
578 w5Shwarmech) 8] 2xpA o2 A A AL
A e L L
22X SeMS FAEIE AZES ARSA o
o ABPEE olex ophed, AlES
olg ArEFTel dis) 14 wWdstd 14
7FA)al QUTKFiske et al. 2002). A3§Ao
=20 AES 39E AYS F1 A9 o

HU

_Em{or

olr
oot
)
o
1o
rl
FXL
1o
N
B
N
it
£
e3!
I3

1999; Fiske et al. 2002).

Xu, Cuddy, and Glic
x v—;—w mEEgto] A15)Y

oleig d7a

dol g AZNE FesA Aedthe
e BAFT d(]udd, et al., 2005).

A S 6 A A o
seMe] F ) &)l #5538 wpgke Al
=°| A BA ) tejr ogA QxS
Ve Wrkske FEeR AEa HFHM

8BS YS WStk M3 ATl osid

=

o, A, wHds ZAATHAker, 1997;
Fisk, Mattila, Jansen, Grandey, & Sideman2005;
Judd et al., 2005; Yzerbyt, Provost, & Corneille,
2005).

Fournier(1998, 2009)—“— A}%}Jﬂr BAl=9

ot}
el Mepel Abetal mamel B9 4
g3} 7ddel WAL ASA B RER soM
S Agde] A2 5 Jvn BEL 5 9

ThNicolas et al., 2012).
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0[E2 5 / ARIM BRI 7Ie] Ab=lX MRJ(CSR) B7H 0|xl= 2ot DEME W8 28 (Stereotype Contents Model) & S22

SCM2 7]Yolut BRlEe] thyh QAA|dM =
=03 dg2 sl Ut} (Aaker, Fournier, &
Brasel, 2004; Aaker, Vohs, & Mogilner, 2010). o
g =0, Hge 7149 A deE TR
Aures gEstn AR W, 32

& gelsldnn sl Holtal 3
o2 719 g 5 Gl

AA= 2 7Idel A= AlFel o
:ILH Arde F&Fs 7134 A =, T
Ak A E FE7IHdY AFTF =
Seshthal ‘HX]Q Blge) 71 AE

]
H
Agic.
3

ﬁgﬁr;{‘.:_i

m&
=2
_>L
ox,
>
r>
_‘rﬂ
rr
é
5l
é

AR AT

B AT A8E R Auelee] 2
12 S8 93 Ad Q7E e
o} A7E AAA Ao SR =AY A
a Ae) W@A 3+ AR AWHY

ey
¥
O

o 5o T AUFee 554
& s skt ol ALl 1 7
ol Tlg Blmel Aol gle-s A
3 BA4 GR AGELE 5, A
GRAMAE HEIA AZAFEA o
& A 94 A AT Fo BEY

SD = 10892 FAYE AA|Z Mol CSR %
Ar = 62) AR A CSR ZAn = 60)9)
EIgRa i =

7199 CSR AU L

271 7 535S Sldl w9 2
455 AAEAeH 22 e FEA 5
A=A SCM(f-53-u5eghol|l 2HAIE CSR
g5 W&ol zolE Fof Ayt A4
Atk AAAH Y CR A= 719 A
3|7 A F BAA ALY FE o R
7e A9 A7
&of| olupAlele WS EFete] A EHUL,
A2 ZH?J CSR AU ee Az 4919

719l dig =

AU L7t AAIE AL o]olA] AAJE 3|Ate]
e Mgel= Al E3kelnd, 34@_%1, 2012)
< 74 Axa = A9 YA Y=k 7 =
o FogthE o]&ste] SH3IALh Al #
gell: A AT FL2 =Ao] EthS s

oz Egsle] @Y Fgdog EAHS A
Al&FATHa = .92).
"]‘4'E]£°ﬂ tHfz %?& Az}

7199 = 4N FERAH]
A, i%‘éﬂ 9J\E‘r %a o] I, =
Athel tisl sjste A=E 73 AEE o
L3 ZAI=E 3} THa = 92; Cuddy et al,
2008; Wojciszke et al., 1998).
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: ﬁH|X} . EFE

o

Ay ed g g A4
7199 wEdt =7+e 47 FgERLE A
it eateit, Bgeichel sl Se)a)

3
£ ARg 7Y AR o 24sEE 3
GtHa = .94; Cuddy et al, 2008; Aaker et al.,
2010).

A 47 2

Algk A, 7]dell gk BEel oigh A1
A9 R 247 A4 AY R

Aol FolukA kMR A A 2)
5.26(.98), MAFAAJACSR ZA = 5.44(1.07), ¢
=-99, p = 32). o]E’ Eoﬁ CSR +H<°”ﬂ

=

Ur‘E‘r‘;}EHF4 16, p<.001). FAHOZ AL}
Qo gk e AL HEo HdM=5.26)
< Ayl ol gk | A4 Hee Wt
M=483)Ht} T H& A= Yehyth

upqmoi z]./\-]zl illtﬂ CSR zﬁoﬂ/q /\]
Uriha 3 ‘EE}L 0sehs o =4 A
r-testS £33 QIStYTH
-E—*—i 7&‘_4 f‘lb}\“/h o gk s Az w
53 A7 e FYmg ApolE Hole A
02 Yehgthe=-5.35, p<.001). FAHoZ
A Qo] ok wEsest Az e He
M=543)2 Alyg|ee tigt 58 A7t A
F9] HAM=4.99)H} o =it

olgigt AAE Fall AFEC] AuE L }
At e AAA A9 CR AU L
et Ad3A A CR Ay ee m}%
SHAl Aghe Selsksit

o7 1

AT 1elXE ALE A WA R g3t s
o] F5d AL AAH SR wEet A
9] AHA CSR ZF o= CSRS © AEs=X
S s, Ayele g AAE CSREFO]
AZA | A AAG R Fol(FH e d
S, 2009)F A ESIT
AT 12 AKEA iAo Aol wel 3jate]
CSR ol that 719 Hrioll o] 2ol s &
a7 HAsl Y= A

A7

ALBA HiAlS] AL o] #ATL
Ao s dAHIUE =4S THAES
ok oldl A F HiAlE ABske AHEE
< Ay dHE A E dAnEs 54
(Loveland et al., 2010)3tT A} ==&}, Ag=

Q1 AHle} HALSA FS SHtHMead, et al,
2011; Lee & Shrum, 2012).

Fournier(1998, 2009)°]] W2 Algty B
of JAZE A} Abe] AL 4] HIs:
stk ol ASF wiAE AEH ALES
NET BAE BEa] 98 DAkEH

AR csrReFo] Tt
st 7199 g8 o ds
olel ofefe} e 7}

93
o
w2
>,
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0[E2 5 / ARIM BRI 7Ie] Ab=lX MRJ(CSR) B7H 0|xl= 2ot DEME W8 28 (Stereotype Contents Model) & S22

M 1 A WA AR s
AAA A sRETE 2AA HQ SRS
A1 Al B E9HY Aol

e

220l HREA) ABHOE FolF 42

1047 (3 = 49, o] = 55; 20-584)], M = 38.80,
SD = 10.71; 20t): & = 12, & = 16; 20-29
Al, M = 2493, SD = 2.70; 30th: & = 13, &
= 13; 30394, M = 35.38, SD = 2.88; 40U
Yo= 13, o] = 13; 40494, M = 4431, SD

= 268; 50th: & = 11, of = 13; 50-584], M

= 5271, SD = 234& FZA9=E AAF A
CSR Z7A s1Hd = 23, of = 28; 200 =
30t = 12, 40t = 13, sot] = 13; zo-SSAﬂ,
M = 3927, SD = 11.23) & 47
CSR 27 539(d = 26, o = 27; 200] =
30t = 14, 40t = 13, sotf = 11; 21-57A,
M = 38.24, SD = 10.29)9] &35}3t}

HET o EA

AP

A3 Al 8 FHA

PES 7P WA A Al dsE
A A FRsAT AL wjAE 22}
5171 ffell FrAES AAE ARRE Ao
AHIE 92§ AEY AA A3 s
Azretal =& 2 oAl FAE AAE
ThDeWall & Baumeister, 2006; Bernstein, Sacco,
Brown, Young, & Claypool, 2010). ©|&{3d} 34
Aol 227 AME|E Al AFEANA FE

285 Hg Aotk & ATl e Ak
2 wjAle] Hes el e, Ak AE,
T w9 E WopselA da gt ¥
713§ 1 okl B SRelM Ml A
2 HES A 3 #HE FL dAIE AA|
stk agla AF FAECNA A9} 2
o] AHgHoE AMYT FIES St
g0l s Med = % XW%Q_EL u
ERf ATk 35}t dAle] 22}
) AERE Aol FAsith 7@ A= =
Ae %A @, 7 = vl IYHE o%
stef g wigtom 1 A3 Haprtk & HAU
13T (M = 637, SD = .84).

(&

o

S
1=

719 H=

ZIFEE Al 23 @AF A FE =A0]
EE}/iﬂol Ve W}OIE}WE—M itk olv]

Azﬂ_éi, 20125 773 A% (1 = A F9

o}zl beth 7 = - 04@5}% o]- &3}
SHA o] AR Aot YA el &
goz Tt 9 &
AT (a = .89).

s “’\]5}%\"4 of tigt ej=ol dist
EHTE et /\‘A]tﬂ- Ay, AAZH A

CSR 279 A+ #A7HAkEel vlslM = 5.07

= 96 Ad# AY R 24 AT F
JNREo|M = 547, SD = 99) 710l tha)
O 3942 Hrg Hilte AL #91d &
ALk ol#d AR 3 71 10] AAH
At & 4 Ytk = -2.04, p < 05). AHA

o)
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ATt AT 15 T WG 49
7 A9l CR &F< ki3
o gt iglﬁd B7F FRlstitk sem
CSRol| A &A|7
A% ‘”OiE}L ’3011*1 ofe
AT

v AT 1exE ARE ejATs A3t
st AFE APk HollA SHAE AY
7] W&o vy AFelAME AREA 83 AL
317 wjAlY H3E o] AT 2RE E9
& Fdart Aok =3 AgEe] Bl 594
A B7PE AAAR] ek, FHER o
AA=AE U dart ok o9k 2
F7HQ A 'etr] fste] A 25 A
gttt

o off

>t g ot

gt 2

AFEA Ao RS gl YT AT
15 gAste] A7 2014 ALSE &
inclusion) 7} AS]H B|A S ro] 1 b2
FFES AVEHIA ST ASE A

(Social

A B9 w3 AALE AH $85 2
A8 WA A8H B SolA] The Al
oA 7%/?4_01‘4 FAIE Gl wet A7l o

Aolgt & 4= tHBaumeister, DeWall, Ciarocco,

& Twenge, 2005). A2 Th2 Agd A2l A}
33 23 A= 7199 CSRol| SCM A4
= FARE B¢ Huste el 247] Aol
7 & ez Zgsidt & AT 2
AHE) A 4=8/Ak8) 2wl X 2ACSR: AAE A
o CSR/AMAZE A CSR) 279 9FaL 7H
AAE B3l ATE FYsHch

LI

AT 1914 Selg vle] maw, AN A
Y CRE AT Aye|Le] 7ol tE =
e jé 717F ZelE o, AAA A
A 00l Z1ge) A fel
lsh7] oAtk o3 A=

PEo] GRS AHH BFoE ANT
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The Effect of Social Exclusion on the evaluation of
Corporate Social Responsibility(CSR):
Focusing on the Stereotype Contents Model
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This study was designed to examine whether the social exclusion expetiences would impact on the
evaluation of different types of Corporate Social Responsibility(CSR) activities. Drawing on the Stetiotype
Contents Model(SCM) suggesting warmth and competence as fundamental dimensions for judging others,
we defined two types of CSR activities as philanthropic CSR(warmth-focused CSR) and financial
value-creating CSR(competence-focused CSR). We hypothesized that participants who experienced = social
exclusion would prefer the CSR  activities conveyed warmth rather than competence due to their needs to
belong and needs to reconnected to the world. The results from two studies supported our hypotheses.
Participants who were induced to experience social exclusion evaluated the firm practicing philanthropic
CSR more favorably than the firm carrying out financial value-creating CSR(Study 1). Furthermore,
participants who experienced social exclusion exhibited more positive attitudes towards the philanthropic
CSR firm as well as the products of the firm compared to those who experienced social acceptance. Social
exclusion, however, did not impact on the evaluations of financial value-creating CSR activities(Study 2)

Based on the findings of the current study, implications, limitations and possible future studies were

discussed.

Key words : Social Exclusion, Corporate Social Responsibility(CSR), Stercorype Contents Model(SCM), Warmih,

Competence.
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