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“Please Imagine that you like a brand named
Lebens and have bought several Lebens snacks,
such as potato chips, crackers, pretzels, chocolate
bars, etc. While looking at the Internet, you saw
the sale of a special box on the Lebens homepage.
This Lebens Special box contains five random

Lebens snacks.”
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=0.05, Champely, 2013; Friz et al., 2012; Hsieh,
Bloch, & Larsen, 1998).
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Please Imagine that you like a brand named
Lebens and have bought several Lebens snacks,
such as potato chips, crackers, pretzels, chocolate
bars, etc. While looking at the Internet, you saw
the sale of a special box on the Lebens homepage.
This Lebens Special box contains five Lebens snacks

at random. The price of the box is cheaper than

the market price of total products in the box.
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The Effect of Consumer’s Decision Modes
on the Purchase Intention of Random Box:
Focusing on Positive Uncertainty and Risk Assesment

Jin Heon Yoon Hye Bin Rim Byung-Kwan Lee

Department of Industtial Psychology, Kwangwoon University

The purpose of this study was to verify the effect of the decision mode on the consumer's willingness to
buy for Random Box. Specifically, it was intended to identify the effect of individuals' cognitive/affective
decision-making styles and cognitive/affective decision mode induced by advertising messages on their
willingness to purchase random box. Two studies were conducted and study 1 identified the mediating
role of positive uncertainty and risk assessment with the decision-making styles on the willingness to
purchase random box. Study 2 examined the effect of decision mode induced through advertising message
and discount cue on positive uncertainty, risk assessment and willingness to purchase random box. Result
indicated that willingness to purchase random box was mediated by positive uncertainty. Conditional
mediation effect of discount cue and risk assesment were identified. It was found that in the discount cue
condition, the difference between advertising message condition on the risk assessment and the willingness

to purchase random box was reduced. The implications, limitations, and future research directions were

discussed.

Key words : Positive Uncertainty, Risk Assessment, Cognitive Decision Making, Affective Decision Making
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Please Imagine that you like a brand named Lebens and have bought several Lebens snacks, such as
potato chips, crackers, pretzels, chocolate bars, etc. While looking at the Internet, you saw the sale of a

special box on the Lebens homepage. This Lebens Special box contains five random Lebens snacks.

OrderLebens Special Box

and getLebens Snacks!
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