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FTHFS FYH Utk o] g BA A 4n|
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A4 wael g ol BAY B
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Wl =74 Bl ma oz @9wL
A2 &%S W3 TH(Kahneman 1973; Lynch &

Srull, 1982; Olshavsky, 1993). o] & A]Zol A
Qo] zh= Foo] FFo] Aol dTkaL
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2 3 THBarden & Petty, 2008). L}o}r
AR FAARAL B3
iﬂ?/lﬂ S7HS W, &HIA
17] ola =g} A|Ztd olsE=e
3] 0 H(Jeong & Hwang, 2012), F119]
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=
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aza 719fe] EF A ltkLang, 2000).
oj¢h= WHHE QIAF-sl7E Yo} Fard v #

2
=S
£ 9 Aoz FLQTHCelsi & Olson,
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SFCHSpeck & Elliott, 1997). H|TJo]E 9]
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2 AHS Weleta JrAC EFS o)
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ol RF FES Fol7|E AR £YH 3
13 BAE HE, Fadue £ #¥o]

2008; Cho & Cheon, 2004; Cronin & Menelly,
1992; Goodrich, Schiller, & Galletta, 2015; Speck
& Elliot, 1997).

2
ool £ YL-S H A Maclnnis & Jaworski
1989). Bt} @o] Ausieo] & 3FH= B
29 AEEH} B AE 59 @ A7
e Fook 2ol AEAE FHsh= a9l

So] 7lol3t e Buel AAH ZelA9

A AFSFTHStewart & Koslow, 1989). 72 e}
A BnEe] ofe) A A5 w3 F3

22/ ABIR} ORlTS, BI-SHY EHIE %2 ARSI BT AL 22401 BDELO| OlRIE B

ol el FoiA= FA7t Fur|elA o y
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© AL AFoly BHAsd 597 HE
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eofol YI-SYY Zelx ozt YxiMo|
TSl xzZtE N, F3 Y Sc o
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AA W ell(Associative network model; Atkinson
& Shiffrin, 1968)0] WEW ABIAE= The
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Stammerjohan & Coulter 2005; Sharma 2000). ~L
e B age Baol U@ 94% Ae 3
Hol 2HE DFI gonz, HPATA
BpHez Ade A4se Fnuz o
A48 FAH Ao Bejetna Bt
Hfre, =44, 2019; M4 5, 2018; Lee
& Labroo, 2004; Furnham, Bergland, & Gunter,
2002; Li & Lo, 2015).

A ol 7Eteta Sl Hataw
(Priming Effect; 1994; Higgins, et al.,
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A%, = HAAF) AuBE AFAN FF
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of WA B

Schmitt,

| sl v
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Folehs F9 THx Uk A
A E, “Moen’) =
“Turkey Hill') 2A] T AE BA=o] s}
74zt 152 2ol9 7|1E Bt shy A4

Atk

4 7 = A7) A2

= At ‘°H‘4+Q7HAnunonca) Z= g4 #4

2Z2age og3e] Bust Y 2o
B

7F X]—Oi/\31 ABS s Fael WFEo]
WAFHE BEuig) oF 05% A9 Hol=o
r(fade—out), H o) =0l (fade-in) EH7} HLEHY
S48 Wl s AR SRR 27
Egxorg HF/) AR Hol Z+ A4

g JPAENA ATd FAE FHAT

5
AEHoE Aaste] NPT F Y= Yok
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N RE
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594 2d= AYE dsiME 4999
022 67Hel 74 ofrHd Hx
F8H(Wang & Calder, 2009)2 Al&3te] 357+
T AP AAE APstga, dEE THAS
AN HM=479, SD=141), FH@Z}
F93k zpolrt flolr48)=3.91, p<.05), A3
o AHed AFEZ Agsitta AdEgn

£ HEHoz Ay F FuEd o
3 NPAE tgos BT P BA=
Bl =(Mackenzie & Spreng 1992), HI; = Z<&=
(Kent & Allen, 1994)0] w3+ ALA AALES
gatet HSEE TA8S AAS 24,
TE E(Myoen=6.06, SD=1.06; Mryperi=6.19,
SD=.82)9} B A;MEE] E(Mypen=6.03, SD=1.02;

ofd X 1-1'1

My =6.01, SD=87°ll lo}x F Fi1¢]
Zpole FoskAl koM (52)=-96, p>.05;
(52)=.113, p>.05), BHWUE ST (Myoen=4.49,
§D=2.09; Mrupepui=4.13, SD=2.19)°] QoAM=
Zpole FrofskA] FokTh(52)=.96, p>.05).
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o2 Gopr] 9 ARIAEARE ISR
o} A g%:rL(Carnpbell & Kirmani, 2000; Wen
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A% st Aol driy oHM=AE
2E 74 459 T 292 AEAHCHow
number

difficult was it to remember the

sequence?”, “How difficult was it to recall the
number sequence?”). 1 A3} IFHAREL 132}
ZEM=6.08, SD=144) 228 SALHRT
(M=141, $D=1.07) ¢7] & FF4S 3= d
o oEs =7 AR YEHtGo=
13.37, p<.05).

2olel B2-594 T U 9HY
B9 AP ves HEE P
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201505 Farste] Al 2AERIETS AFs
J3(“T think the ad and the dlip are relevant to
each other.”, “I think the ad and the dip fit in
terms of content or theme.”, “I think the ad and
the clip are congruent.”) AT EAA3} 32
Hts GupAeE 0.98F w¢- l~=7ﬂ YRSt
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BA=E 33 g3 W& 3%

X3 A (Brechman et al.,, 2016; Feltham &
Arnold, 1994; Pelsmacker, Geuens, & Anckaert,
2002; Starr & Lowe, 19952 X113l HIAUE=
o} Fa W&ol gk vz YrHes &
BERoH F7hAe] H e oE AR 3
FHAG. e 247 Fad BAsd
o Fare] Wes et HWsEE &
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ot
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Effects of Consumer Cognitive Load, Ad-Content Congruity, and
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To investigate the role of consumers’ cognitive load in online media environments, the current study
seeks to investigate the effects of cognitive load, ad-content congruity, and ad placement on the
effectiveness of online video advertising. Findings of the study reveal that there is a main effect of
cognitive load on brand and ad recall. While there is a main effect of ad-content congruity on ad recall,
the effect is shown to be only significant in the high cognitive load condition. However, the effect of
ad-content congruity on brand recall is only significant when cognitive load is low. When video ad is
placed between content (mid-roll ad placement), brand and ad recall is reported higher than when ad is

placed prior to the content (pre-roll ad placement). Results show that the effect of ad-content congruity

on ad recall is only significant in the mid-roll ad placement condition.

Key words : Online Video Ad, Cognitive Load, Ad-Content Congrusty, Ad placement
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