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17} gk AE AHAHTE, 2012 Y58, 2008; Cho,
Z AJ7t 7V4(Total Time Hypothesis; Baddeley, Lee, & Tharp, 2001; Ha, 1996).
19760 W= Fa Lo|7} Aojd45E Fal AEEY Fa Weor Fa e Azt
o wEEE Aol Bobd 1 S T A SAn B3 Zole) HEAEL 2UY
AA e WY F AW, AP ol ASL o4 du A2EY FIAY B
(Reactance Theory; Brehm, 1966)9] W&l = 35 AYE ¢ Qe A, AP Aol
428 ARSE 2ue AR B FolAw B dolol weh A wEeol
A7t ARl wel Aeld Aol Srkekrl Eubx AsAge] #EE AoAW, Fas
gEol o we AL A2 sm Y LT ¢ e AlE A7 SAo] 2
291 g 8 BAE HES 28 At ket 341 IA44 HeE & olEd 4
A, B Aol 9o JI2EY Fa gd 52§ a3UF YA &S Zlolth
el ehtE golo B9 B An) 93 AT =02 wgos B Ay =
2 WA & An golni B Bue) wel  Ee 0ed gk A, AaE FA47 P
AV delFH AR Aol FTksHAl 3 Aol Aol AeAgs AuFows ¢l
K Zakay, 1992; Zhao & Tsai, 2011). ojw} F ~EZ FuE A3 u) ojwl Feh= A)A| 3}
17} 2E 2R Fold AUWE BuE £ o] Y EdEUA AZF B4,
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AR|% - ZSa / BT Zoleh ARK BN, BT M| QA BT S0 Olxls PY

Ed Fa ddo] AZE BANES 59 5 WHEHA BoFd wet S5 =80l H7]

ol =2 o|oR=A9 o9l 1 7]A W] F-o|CHBatra & Ray, 1986; Fabian, 1986;
ot AR, AA~E- B3 Melo] A|7H Moore, Hausknecht, & Thamodaran, 1986; Mord
FAAT} P Zo] Alolo] FEA8S o] & Gilson, 1985; Singh & Cole, 1993). T3+ Z 0]

=
A Z2A3=A AR 7} @ Bne 71 Fao] vlE] T e
S ZPAY BAE=g AAES FAsE
o|lAEZ| T Zo|7} BT Enfof ojxle PEF g o] 1 WAAS A 5 9= A

e AFRo R AEsH7] W Eo (Pechmann

OAEY Fud FEE AFEHe 289 & Stewart, 1988; Rethans, Swasy, & Marks, 1986)

TR Edole] elA HaEE FuE, T 1 F39 o] o Hold Fubd] gtk

g4 Zel=7l AAE7] Ho AP Fal: (Jeong, Sanders, & Zhao, 2011; Mord & Gilson,
pre-roll ad) F7HEZF 33l mid-roll ad), T+ 1985; Newell & Henderson, 1998).
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M 3 ool me} 6%, 15%, 30%, &2 o9 28l 594 Fad we} Fa 7ol
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TRH=E FAHCE Aol F3E ARl 9 o] mEY Zojrh 7 F3E AP W B
Ashe JI2EY Fas BE AUsrZ Al 3= ARlo] ¥ we ZeE YEHTHL &
o, dUHHzte dAT AjREe] Lo, 2015). ol 2] FFF Bl W
oftt 7VEdl7] Wi VEHoz AFEH= & oY AP A7Ed] wa=w Fe Fug)
Fael Aok JAAEY o] AsjE ¢ Hlwste] 31 Fad] dig) 7es ¥ 2o
she aglejgtar & 4 AT HAE o9 49, 2016 &7, A,

z = 93¢ o]#3], 2018; Goodrich, Schiller, & Galletta,
% A7 74 (Total Time Hypothesis)ol] 278 2015). o]E Higo g B A3E vy e
il AThBaddeley, 1976). F A7t 7HEdE - 7MAS AT
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Ml B AR, A AP, A5Ae

& Wells, 1999; Eighmey, 1997; Korgaonkar &
Wolin, 1999; Li, Edwards, & Lee, 2002) AH|=}
e uh $5Hez ANs dAG) Ui
o|(Cho & Cheon, 2004; Ha & McCann, 2008),
AxEY Fie g Ao Fand o 2
Az AU sl AN B3 &
sl 34H) G v12 FPsAo] Ank
R Z+E AP X (perceived intrusiveness)O| T A
7 eldel 2AxE olgsH: A
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It A7 9 A2 29 o
Li et al, 2002). Sel=2 54 =21
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ohIv, B e BFEL}
EERCEERIERERREL
T & ok ARYACIA
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(Petty & Cacioppo, 1986; Zajonc, 1968).
HhH, #]3 o] &(Reactance Theory; Brehm,
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(psychological reactance)S =7]A &
Aot Aol Wigk &R 7Y

Aafshs 9F 7+ Aol s Y3 (Clee

=
& Wicklund, 1980), o] ¥A A HE, o}
BFa 32 7A] o]ojd 4 QUTthEdwards,
& Lee, 2002). E3|, AnB|2A= 23 2| 3FF

A AEYE o] 8&3}d(Cho & Cheon, 2004;
Ha & McCann, 2008; Korgaonkar & Wolin,

1999) 54 =xE 7 289 F9
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A17+A E3H A(temporal  uncertainty)S A}
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1997; Klemp & Rodin, 1976; Osuna, 1985; Zhao
& Tsai, 2011).
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(Yu, Chan, Zhao, Gao, 2012). 32 7AYo =
A ANFE dEFe R IAHH T o
AAL FE FZIA7]HSmich, 1986), ©] <}
dE ARV gobgd wet s v &
A2 4 7] W Eoll(Rudy, 1974; Jones, 1976;
Mackay, Ewing, Newton, & Windisch, 2009; Dens

& Pelsmacker, 2010; Chu & Kim, 2011;
Herrmann, Walliser, & Kacha, 2011), 1~EF
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& By HE %o BT AT Fold
A #HEAY T TR TS o=
& ATES ¥lEO F(Katz, 2010), QJAEH
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e Heire 71EHes 2uAt 3o

o FIE 7ol gt TS| JAXEFH
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ol FE ¥ty FrhAHAY, HHE,
2001; &9, 2009). AHAE0] P

nEG o7)A] &ga 3 FstA
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& Aznar, 2018). AB|AP A AEHE XZ4H &
AE Z7MA71E QA Z(Averill, 1973; Hui &
Bateson, 1991; Wortman, 1975), A&1-& T4 2
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Ao s REHA Fa AIFD B
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1T pEES Hgue Resm Lude
B1E of] 1A WS FE HUBE AR
s o= Ar A 5 A "ol wet
Aze FAGel Eobd THHY dE2 o
old & Utk old E AFex e AHA
A AMAE F= Ao] AZE FALE £
= A9 Averill, 1973; Hui & Bateson, 1991;
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o] oJakS k= A8 A7 (Dabholkar &
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Consumers are exposed to various types of in-stream ads different in their length, timer, etc. This study
seeks to investigate the influence of ad length, temporal certainty, and ad selection on an in-stream ad
to maximize its advertising effectiveness. Findings of the study reveal the main effect of ad length on
brand and ad recall, attitudes toward both the ad and the brand. The interaction effect of temporal
certainty and ad length on attitudes toward the ad and the brand was also found. Specifically, the
positive effect of the longer ad length was more prominent when the temporal certainty was given by
the timer. The complete mediation effect of the perceived control was confirmed by identifying the route

where the ad selection decreased perceived intrusiveness and improved attitudes via perceived control. The

three-way interaction was not significant.
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