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B E(TikTok)> H}o] EXi 2(Bytedance) 7} ZA]
22Y 24 vholg o 15x Ax #
ol 952 AdEE TGt FUFo

H|Z, 2020.05.21). 20213 7|Fo 2
Al eleA w7 109 Be E3ste 7t
24 mye] F syt &
@ Holg 138 HxE= g
24 vtolsh phAiA R the
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Y EE AY3eHOccupy Wall Streer)$} 72
ABH $FE olsh ge a4 vtiole] B
S 83l FEE2 WA YZthKBennett &
Segerberg, 2012). o]= A4 u|t]o]7} AFEE9]
AR AEOL} AEH £F BT ¥
U= AL 9w g tKBennett, 2008). 3k

)
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o]Z 83} (Valenzuela et al., 2012), 3T
AollM A AR Foz WHA7]7]
% SHhHarlow, 2012).
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OFHz -

LRS- R/ EIS BAAX|(TKTok Challange) H047t EtA Z2

ol EAll W
é

e 4
oHEE A A
AAe, £ oH
A18)2 B9

2L

fr O b Y o ool o il T oo

F 9, 49 g 3

(Pennebaker & Seagal, 1999). T3}
A} 7] Wh(self-reflection) A O Z A}
RHAFOZH AHES A7) A7t

U8 5 g, A9 Aol
3E7]= 3CHKim & Hawkins, 2020).
NEEO] AN BEE Ade Ve e 9l
SMZ AREEE7] wEelH, o= A7

O] E(self-perception theory)<
1967). H&o] AFEL 9
OE AT Figoly 23
& & en, o dash g2
g AT AHAAE & =10
(Namkoong et al., 2013).
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= siEe] Fojds nHe
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2 JgE o 95 e 39
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N9 242 ARET ARES o) AU el AT FEH] A FARE AR
HE2 WolEd Aolr ol $o) 95 AW BEe| 0@ FeA QUL 014, 4
Aol e BEsl wobd Aelth R olst ¥ Bl UF @IS, RAF, A,
2o HEY Wale U9 Fo) Ygol A 2015 E AR AHEd I B £
3742 93t gAaEH Ua gdF= Ao)7]  (Hetherington, 1998) S22 o] FQlsit} u}
ol FFHOE Ti %%"1 ek Bl EAM A AEE o THA AR 2l o
= A dFe A Aotk wEby © F AWEY] S s orjsiy, AR
o 2 7HE S A of gk A=t e A2 BR7F ARES
ey ZIE s getsta olg T

7Hd 11 BE APA Fe] 239 A 7] A =8t ue e orditha

fr

Akl 229 H7bAte] wls) A FRo] WA, 2018).

W F77h =& Aotk dubro R Aze AlEE 2] #AE 2
7H2 12, 95 BAA o 219 It A3 s &R 4EREe] bl

= HIFe 2] FrpAlel wis] HE AhA Ik AH7E A" AR Bl BRle

H=7t & Aol TR ZIHstAl s, ZjR1ARl Aol
7Hd 2. 95 LA Fert g

ok kel P 9% =95 Y

=2

= A dRgA HAE tstA sHth(Rowe &
A

o
el

T Calnan, 2006). B3 AFFEL JAMNA X BE

o sl wizjgd Fojtt ws o, AE AHTFE AESHJA AR
A A7) A, a0 A Y Sl vt

HE AMZo] =& =1} U7)% 3 CHPetrocchi et al., 2019). A= 7
Qe] ool opizh ekl AR Aol

ARE AU W5S B2Y 5 g E9 ge /HHI* olﬁoﬂc P vk

T oz A7te= WS o|th(Rousseau et o T3k l%«lE i%ﬂl UrE}P_rEHCarter &
al,, 1998). o]zigt 4l , AA 2 3% Bélanger, 2005). ©]E 22}l & AbglolA

i
Ir
O,
N

A 299 gAYy 122 FAEKIm, Q13 A3 A ME AARELS AT} =
2005). °] F AF A= A APy Ha SFF APOJEC Uigh o] & omr} Zolzl
o ﬂlé}cﬁ ARIEo] Zte oy W3] of T S WS THPavlou & Gefen, 2004;

98 om s, 2018). A3 AP w}  Zhou, Lu, & Wang, 2009). ©]= Al&ESo] AlF
29 AR Ase AR g AYA, B8 7L 7le R g dgelA 1 g
4 9 FHA TY FIVHHE AFFeEA o] AAA FEAR] BEs FIE Aol
FAE = AHGoodsell, 2006; Grimmelikhuijsen = 7|17} dAET] wiEo] Al ELE]—(Hosrner,
et al, 2013). 2o we} FR AHESE g2 A 1999). F, A= gl g F _—
g AFoMe BE AHE A Ao g F Tl g Lsoly AEY °§°ﬂﬁr a4
AWEY] H7hKMuller & Jukam, 1977), A%l THFukuyama, 1995).
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OFHz - 2o - 032 / &5 BN (TkTok Challenge) Z017H B4 B2

T /
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gEe e hiTel JEAEAN 1
el ARHOE HHaR

hd

Aolgtar 7lehst, 1 o] Ao 7]

SENA F F ATl AL THGefen ec al,
2003, 2005). wheEbr] Rl Lot el
BH- Alo|E9] o] & AFstat o] Aj4le i<l
R Hdo] BAFoof e FHI} 21
7he XA AR A== AlolEd tigt o]
& YgEE d3Fse T Wdo| HThChan,
Thong, Venkatesh, Brown, Hu, & Tam, 2011). ©]
= AHEe] AR A 5575 AHFHA
Bl R ool digk EgEAAS @
F7] WO ThGefen, 2000). wHERA AbgE&
AR A} 245 ARV AFs= A
& Aulzo] 3 428 (Warkentin, Gefen,
Pavlou, & Rose, 2002)°]L} A A Z Q] AMH| 2 o]
S-(Irani, Elliman, & Jackson, 2007)°] TS0 &
A Yehdth ARFES Y] digh 21=7)
255 B4 A vig 7Id7E oA,
e weh I ARl B B g
ol A @ Ao|THGefen et al., 2005). EE9]
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o
o
frtl
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ot
i ok

i

Trust in Government

TIKTOK challenge:

Attitude toward
TIKTOK Challenge

| B7H ORks 98 S5 MR 5 B9 Nel) TE IpIENE FA08

oo

G AAHo R Ego] He JHE A
sh7lol AgehAl g2 & AU &2 Azt
2 3 AR Heo] e  Uv= A
ol Atk olo] iz AF AFex= BHH
EHoR HYH e AEY APdAE
AFEEONA Hlolg 2 tAel ik HE HE
o adFelge s A3 dAFes IR
Th(Fraticelli et al., 2021). B9t o}l HEL
B Az FHE Bgetel Yo Hn

B Agstel 779 pEd P52

= A
xol7] 9% BHIA=
o

2o g

ok

o
e
£
N
=2
=

g I HAEsk= o] adRHd Aol o
sk AFEES AlEe] B ARV g
o M AEE F8stede =t =4
E}}7] wfF-o]thRowe & Calnan, 2006). A £
ANEFAA A tg AFHE 7|9te g AFY
B} 28la A5 95 950 FEHm
Jom, @ e B HAA gl
adAolgs AL A9 dATE FAsEn
(Wright, 2017). ©]& 7|gto g th&3 e 7}

A AT

l

7He 3. 74 29] wijadhe AR AlF

Evaluation of

Participation (1) vs.
Non-participation (0)

Carbon Neutrality

12| 1. Moderated mediation research model
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& 24 vols 53 3 A Fort
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Z9 A TR 9 FAHR
21] AN 7H Gk, ﬂ%fi B5 oA o7t Mz
A <14 A wXE FFs Qs
A FHoN FHHAG MZ A= A
o] doprtok & SHS R sh=t thE Al
Hoh g5H H540H, 1 #AE7 A&
A Z7V8kal JUTKGershoff & Frels, 2015). F3F
MZ At BRIS] F3olu 221 HH
RIZHeHA ibgstar, AAle) B3olu oJis
BRIt Ffrstaat st ol F&f L=
&;7} = @% Ith@d, A1, 2021). ]

% ﬁﬁ«] Tf7E &4 vYyols

1% BT 4F FAL olalele 20 Fa
8 g ukAAn, BAZ, 2021). uf
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f3te} e whet aEstash ek
o A 2ol z:syg—g——g— hos gE Az

Zod(vs. B|ZFe)7)} ®
A% A% s o
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Aoz BAL PPtk = 1549

a7 4A R 2R

& A7e BEA P 235w
A4 2o} FFTA A4 3 Hh TH A
e B7r wsks gRlstad sk ©f
Fel HE5 AR Fesh= P 240
897 E5 X FoistA] e B
0 = 798 IFS ol A7E Y
skt 7 =19 A BF gh Sl
o wgs FPsion, ga FYod o
24 Pt 2d= AF w5 s

= AR Fo 279 WSS B

Mo 2 PN
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Z =
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O/EHE - '£2r3 - 0|8/ BIE H2(R|(TikTok Challenge) &097t E4 52
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A7)0l (Gershoff & Frels, 2015) AH=] =
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Itk el A7 B A Fefu)
BE] A AA AHEEY Bzt o
el 4at YA ge Al
(Carrington et al., 2014; Olson, 2013), A}
o PEH AL o]TY] I o] B
st Ae A8 AFES FR1IHTKPhipps
et al, 2013; White et al, 2019). W} 2 A
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B4 £ g 37} (Evaluation of Carbon
Neutrality)
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3t 5 Akl 34 HSE Qg §E A
A9 Eohe 235 98 ZHN B
FAETS. ol ¥ A7/l 9%e 54 &
Aujtjo] YAl Fojgro 2n EEo] i
=Y g g =5 Fol=d FAHA 9
& ks =77 2 5 AEAE 235 S
# 248 et ge 447t w24E

i
o,
.
}011
i
o
ot
I
I
o
fu
Hiul

fri
i)
ry
)
o,
)

- 113 -



SRAlRIESIA: 4K} - 2T

&3 Fd X7 drht JEAE 97|
3, €& ARl o} old] Hojgto
24 AR B drig SHEAEA
2 st £ FA4S Yste] 2uHIAb
AL E S487] A% A AFFFA, &
71, 2011; Zaichkowsky, 1985)2] AFE a1
sttt HE AHA HEE F 1Y &
o7 FAHNCHU= g5 AdA 7]
FogA fAA dds B okar A7
sith, g% AAA o] Foste AL e A

Wt e EY A A0 9% A
of gelshe Ae v g

¢ @t} Likert-type 573 2 X
(Cronbach’s alpha = .895).

A A1 F](Trust in Government)

4% A% A Ausel 3R o
HeRlE A9de A9 S48 g =
RalN TR of AxE AN NHE
248 43 Q7o BYS 9
Park, & Lee, 2019), ATV} =
RS g Aol ez, olel ot

Sk A SR & 1)
TAHAH (], Y= ZEIE Al
o A2 dankn YAAY 5
Likert-type 5% HE2 Z743}$ tHCronbach’s

I

[‘

1
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o
N

il

tlo
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r

1

ot

=]
R

rg 1o ng
e

N

alpha =

943).

golslr] A% $A

Bele AN ZYshan)
vl ARelN EAT

24 =750

AE v w}aw
<7

& Wroten, 1978). Lq—ﬂ-/ﬂ 54

FAE =

A7 AN EAE 8921317 $J8] Harmon’s

H 1. Results of descriptive & correlation analysis

N = 162 1 2 3 4 Mean SD
1. Participation in TikTok Challenge
(Non-participation = 0, Participation = 1)
2. Evaluation of Carbon Neutrality 609 - 3.80 0.74
3. Attitude toward TikTok challenge 636GHEE 53wk 3.15 1.04
4. Trust in Government 262%%%k 333k [k - 297 0.65
wxrp <001
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%cﬂ o 2ol 599 wela g A8
E(Cronbach’s alpha) Zto] .70 ©]*+(Nunally,
78)°gh= & AstArlel 54 =7
of A7} flvkar AEsAty. webs ATt
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48 SR

e

t-test

= Ang =
Aol sol g Fol U #lel v
A 9F0HE 3 95 BAA g
Ar dEe B 24 27

A siek
o) BrHAE HRel 2
2 F9ol Ud Bt
01 ﬁE}(MPamcipation =

= 9.72, p < .001).
oj9} & &4 73?%* EJE Ao o
goEx ©a FHol st te 59F<l
B7pF vdehdoe As vtk g 4
g 240l e 895 AYA HE Aolg &
A A} Fof ZHo] HF ZHRT E
5 APA ] dste] 382 HES Hlt
= As T F AN Mewcicipaion = 3.94,
Mo participation. = 256, + = 11.00, p < .001). 9]
£ T3 95 A Fort g FHol

- o8 55 B e By

oo

ele] S5 WpiELE Moz

T

4.23
4.00

3.79
3.34
3.00 247
2.00
1.00

Attitude toward TikTok
Challenge

W Participation (1)

Evaluation of Carbon
Neutrality

O Non-participation (0)
i < 001

12| 2. The t-test result for the effect of
Participation in TikTok Challenge

g Briek 5 AUA HE BEE wQlve
2

A2 FAY 5 UK

N AR 298 AALIS 422 A9
Process macro (Hayes, 201 & ¥l
& FAsg:

714 28 A=3E7) 5,’45]-0# Process macro
(model HF T3 wi/fa? =¥
. Qg fol9 7 %6}

ZH%%‘J EE T

A3 2ol BA FH dS Jﬂ7}°ﬂ v A=
FIFS Whske HE YA HEY R
W7t SAFCE Fosite As EIT F
AATHE = .30, bootSE = .09, 95% CI = .13
to 48). 0|9} & BA ZAis= €HE YA

Fork vt 2ol @ Blel HAE 9
o ©% BAA et el oa) 2A
A% i o) Fa M 28 42
T AA(T olojM THd 204 FR1gH 3E
HaF st FF Ao 28 5345 F
7H 249 WRE HASS viVHAE
Process macro (model 7)& F3) #4418 $-3435}
2

12 Yk PRIAR PHETe] §oA

u e
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S AP 23 AR A FaHe 12 TR
22500 5
o Y% AUA "o WAE FFS FAR gor 7
An }5AL 5l EAROR Soldiis £ LowTmstin  HighTrustin
Government Government
3‘1:% :,?_]6_ '/l\‘ 2)\9} b = -43, 1+ = -2.36, V4 = <Non-participation (0) «—Participation (1)
= .020. TAHOE AFAF Y FFd WE 32 3. Interaction effect of participation in
Zpol & Belsty] st FEAIZ Y HA3ES TikTok Challenge and trust in government
A EA on attitude toward TikTok Challenge

Aols AFstaAl Sk B4 Ay AR 5 AHA HEE =Y 5 e ZF AlF
A7) e A vFe 2AM = 223)RY 7F B2 AelAA B8 adHolge A
o] Z2AM = 37204 €5 AR tig & SPFIthaY 3 T

HErl Boe AS F98 5 ddte = ojojx 2dd wiNEH HFS st =
148, ¢+ = 889, p < .00D). v/ AE A A Wlle] mEe IPHEHY AolE AFst
7t e ASol® viFd 2AM = 31498 E 2PdE WARY A5E FIEAG o
O Zo 2AM = 409M BE Adxd T 23 2-E viEde] SAHLE F9
ek Bt Egtoyt AR Ay e 24 st S 1 AATHndex = -.09,

o Hl&] 1 EFHE= ZASETG = 093, r = bootSE = .05, 95% CI = -20 o -01). 7|4
556, p < .001). ©]9} & A3 A= gE o7 AFY xHo] ©4 FH g Hrle
AAAE B &x THS A% A=A 8§ PAe TS Wilske 95 BHA gr

H 2. Result of Process macro model 7

DV: Attitude toward TikTok Challenge

b se t i LLCI ULCI

Constant 2.686 0.085 31.687 <.001 2,519 2.854
Participation in TikTok Challenge 1.206 0.118 10.238 <.001 0.973 1.438
Trust in Government 0.696 0.126 5.547 <.001 0.448 0.944
Interaction Effect -0.429 0.182 -2.359 .020 -0.787 -0.070

DV: Evaluation of Carbon Neutrality

b se t i LLCI ULCL

Constant 2.785 0.157 17.760 <.001 2.476 3.095

Participation in TikTok Challenge 0.599 0.117 5.118 <.001 0.368 0.830
Attitude toward TikTok Challenge 0.216 0.056 3.857 <.001 0.105 0.326
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Trust in Government

b=-.43%

TIKTOK challenge:

of o

2t Etof Ol

ul

Attitude toward
TIKTOK Challenge

Index of Moderated Mediation:
b=-.09,95% CI=-20to0-.01

= g 8 BN Blse B9 Nap| TE ipianE FAe

b= 2p*xx

Evaluation of

Participation (1) vs.
Non-participation (0)

*p <05, ¥¥%p < 001

Direct Effect: b = .60***

Carbon Neutrality

Figure 4. The result of moderated mediation research model
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This study was conducted to verify the effect of participation through social media in promoting and
participating in campaigns used to increase citizens’ evaluation of carbon-neutral policies. Social media is a
representative medium of the MZ generation and has the strength of real-time interaction and free
exchange of opinions. Therefore, this study attempted to examine the effect of participation in the carbon
neutral campaign on improving people’s perception on TikTok among social media. As a result of the
study, it was confirmed that participants in the TikTok challenge had a higher evaluation of carbon
neutrality than those in the non-participating condition (Hypothesis 1), and that the effect on the
evaluation of carbon neutrality was mediated by the TikTok challenge attitude (Hypothesis 2). Finally, as a
result of confirming the moderating effect of trust in government as a way to support the effect of
participating in the campaign, it was confirmed through the verification of the moderated mediating model
that government trust can function as a supportive way to raise awareness even for those who did not
participate in the TikTok Challenge (Hypothesis 3). These findings imply that participation in social media

campaigns can be an effective strategy in promoting carbon-neutral policies to protect the environment,

which is an important global issue.

Key words : TikTok challenge, carbon-neutral policy, social media campaign, trust in government, MZ generation
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