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TN 2] AzkE A7) 9
o S HR= 82107 F=W( Gollwitzer,
Marquardt, Scherer, & Fujita, 2013; Longoni et al.,
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(self-concept)©| & W7} A Ao T3t Q1A F
o] 3 AAAQ] o= A, 7)elo] x}7] Al

A%, o, 47 5ol del 2 £
4 48 o] ethRosenberg, 1979). UHo]
Aot 2| Y (self-congruity)ol] HSF B2 MY <
Tl A 2HIAZE A7 AJShs o]w]A]
o] AF ¥ BHA=E HAssithes Fo] WA
O (Aaker, 1999; Chaplin & Roedder John, 2005;
Dolich, 1969; Escalas & Bettman, 2005; Grubb &
Stern, 1971; Jensen Schau & Gilly, 2003; Sirgy,
1982) Z717E2 Tl =9k wlA|A] B o
QL VA FoB WE F I A
o] thJohnson & Satow, 1978; Sentis & Markus,
1986; Sirgy, 1982, & Brock, 1980).
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3% 478
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37 AAA(Clayton & Opotow, 2003)0] =2
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& F(positive spillover effect)®} FHAEF o] Y}
(Thggersen, 1999; Thggersen & Olander, 2003;
Xu, Huang, & Whitmarsh, 2020). =52 3§52
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a5 2= Aol 245 Aol oz 2
A 17 B BES DS SAa) A%
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A 2 2o =mel 3479
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0.2 7 A J8A AFH 2187
Znleh B A Zé«l FaL HwA A
Alstal AE el =} wAIA] HE
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KRk s R i S e - 7‘7%}591 AT+ &
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Ay xz
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7o g wjAZ AYS AL BE g U
S5 A A 2do] AA| AR|AEY T
HolHE stz AeEes BEIA0
o M oudt VEo® ALEA=A
g 7HEkek Adrgo] AlAIH AT

GIAIA] B0 ORlE B AZtE 2P| 289 WenE Sao2
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1996; Gollwitzer et al., 1982; Gollwitzer et al.,
2013; Longoni et al., 2014; Marquardt et al,
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= HAZE AL =4 ddska sl A
A4 =3s BAHo) glojo} B Aol
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sH=A2IBIA]: AH(A} - LT

o

o, Eel deHe B4 sHe okt
AEeeA 78 HAEE QA% AI(The
feedback I received was credible’, “The feedback I
received was trustworthy’) & F3+o] A E
Cronbach’s 4 = 9752 =7 YElGoH %“&
gkol 5.18, E%{ A7} 1422 Yt
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87 AF -_rL"H 9=

B d7dxe 3184 AFET s
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Farsto] AA gel Far WA Al gk A
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79 ov WY AER SURES HAT
vl 3o e 934%
%o 24 A U 289 HFE W W
o] WAA Bl= A4z et M=5.60,
SD=1.25).
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‘How
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AzkR A7) A v aRE
23l Hayes(2017)¢] SPSS PROCESS
2as ARgaT

s=uo] AzkE A7) el v
SAA sl Hlg) FHoZ
FRtho=-2.44, SE=.47, 1=-5.21, p<.000). A|
A7) g0l FejelEe] MR Y
2 23519 0 H(=.80, SE=.15, +=5.20,
000) HHETE I8 Ao vepget
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3=H=9 gl20]
ERE
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GIAIA] B0 ORlE B AZtE 2P| 289 WenE Sao2

(b=-195, 95% LLCI=-3.04, ULCI=-2.05).

opF-¥l IEMS vk ofe FAlzY] 7
- 344 ded 2 H&) 27 Sl
A 9 AR fFostAte=2.20,
SE=.38, t=5.75, p<.000). A|ZH A7] &Ad0]
T Ee PXe FEFS FHoE {3t
Ao (=51, SE=.14, 1=3.64, p<.001) {FHE
#5 §93 Aoz JEYthe=1.12, 95%
LLCI=.41, ULCI=2.02). ¥Hd, FAH 7 3=uo
Hls) 2t7] bl mAe dFS FY5kA
QAL ¢>.05) olol wt FHEAT} Fst
A YEhYA &9kthe=-.05, 95% LLCI=-.17,
ULCI=.10) (¢ 1 #F31).

1.7 1 opiEAM Zo
95% 4 =77t
AE B SE t _
LLCI UL
BA v A 244 47 S2UkRE 338 150
e — 27|94 ZA4 vs. 3 -08 .10 -74 -28 13
EA4 vs. 23 2.20 38 5.75 %% 1.43 2.96
BA vs. 34 .80 15 5.20%%% 49 .11
— Jjjolz EA4 vs. 33 .65 10 6.48%%% 45 .85
EA4 vs. 23 S1 14 3.64%% 23 .79
271443
BA vs. 34 30 12 2.56% .06 .53
— HAIA] HE EA vs. T3 35 09 4. 1455% 18 52
EA4 vs. 23 28 13 2.20% .03 .54
BA vs. 34 -1.95 -3.04  -2.05
— Jjjolz EA4 vs. 33 -05 -17 .10
= A vs. £ 112 41 2.02
— 271944 A v 23 -73 136 -33
— HAIA] HE EA vs. T3 -03 11 .05
EA4 vs. 3 62 07 1.32

* p<.05, #F p< 01, % p< 001

- 177 -



Halg def g1 oA[X] Efzof| ChHet

o 2ot

oi7H=

9 B3 st ssue) BA4 4
o B3 AAA el e mAE o 3
of AZ+e A7) kel wAET AEL 9le
Hayes(2017)2] SPSS PROCESS Macro 41 =4S
AT,

¥4 ssuo] Az 27] el mA

Ry

t g%e I98 v ng rros
8t the=-2.44, SE=47, 1=-5.21, p<.000).
]

o] HAIAHE PAE o
2 oAl e (=30,
SE=.12, +=2.56, p<.05) ZtHEH7} st Th
(b=-73, 95% LLCI=-1.36, ULCI=-.33).

opF-Hl mEwlS Wbz ore FA|Z7 7
G A7) A PlAE TS FEF v
o B3] BAOZ Fol3t9aL (h=2.20, SE=.38,
1=5.75, p<.000) A ZtE 27] Ao] wA A e
To mAe FF I FHOE Fo5A
ERKb=.28, SE=.13, 1=2.22, p<.05) P EIH7}
FYaathe=.62, 95% LLCI=.07, ULCI=1.32).
vhE, FAA gemlo) vHE] 27 A9 T
e Qe FostA] kAl (¢p>.05) o] w
gt HHEAE FstAl vEhA St
(b=.03, 95% 1LCI=-.17, ULCI=.22) (% 1 211).

e 9

AT 1o Wzue] weh AzE A7)
g0l o9 wstely Az A7) Aol
497 A Ug FoioEe AA Ao

WA G BEd] oWE Jge

A AHR TR} P} olo] FTwe Z

Wz vl Aulate] XZhE 7] 944
FRAZAL, o= W Frjelmet wiAA]
Z oloJA Y. o} FH T=wls wz ko
ZANAE $3H AEug wgke i
Hzte] Azbe =7 o] Zrbelda,

3

é

I->
Hir
rlo
-
=2
o,
ki
fo
oll
o
i
r O
)
k1
o,
>
N

é‘é&ﬂﬁﬂ&m{om

ERPTET
ro U
N (o]
N L
) %
>
N
e,
oX,
o
-
=2
1o

b
)

k1

U
o)
=
)
r
o2
oot
1
X,
by
(o]
ffl
Ho
o

=2
>
N

Oﬁ; F-.~

i N
|

b =
)
fuj
3L
r‘l_t(‘ :
“3
r
I
I
2y
L
jus)
rg
riet

A A HY ARA AE
EQ} 4874 BA8 ZA4 B3 o)

-
=
1o o

3 Al

w7t F7kskar Fa wAIA Bt dE

WS ougitt. oje} e AFAFL

A7} 2}71711”‘4 U 0}* Zﬂ% 2 Far v A
QX

Aol

ot 2
AT 2004 7pAeA AA A8 ==
H X384 Y=L AR oM o3l
Aol NZE A7) Ao FIS wH =R,
E3 o] WiAR 1EE AFY Fuiel=et

A el Ba AN e e %
2 WA WFsag g
F7he AT 20l A8 AEH WA

- 178 -



224 Olgs / Tlew 9 B40) 8 29 o 3T

73 AFel AXNHAJNE W I8 AFS 22
2 Aelshs Zo] Azt ol A7hg )
7] & ] w9 T A B4t
g e R e 187 AFH
HIRSA AE T Fofetal she AlEe A
glstA 2 Zlolw, #AE AFS AEg F
e FAeR A AF A" AR ¥
A ‘jr

ok SCT ol£9] nH A7) AAel Haw,
A7) wlghy el A tiskael 27 4

SEIAE HIZE FEe et s A

7] v dElell FolA Hedl, 2xz 3
2 AFS AL Aol Aok ol
Al Aol BAAAR] 2] Ao g3t
of AzE A7) $gol FTkskaL B A
g BEE HEok & g Aot A
Hoz, WS #A AdES et o
AFde Aztd A7) ¢Ago] v Aol 3
473 AFS APt & o]Fdle A4 A

o
33 2HlARY BEAZ

o

A9 zugske ge) 1873 AFL Hd)
3 o
5

GIAIA] B0 ORlE B AZtE 2P| 289 WenE Sao2

g ¥

oIT CHY B AE A

13

AT W 2 AP A B dTe
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A& AZeta M-Tuks Ea Z7AE 2HY
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s ARste riate 18R S
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B Ae7h 355 o A ZIRFTH
I Ax JA AJAe 98.7%7F BA 29
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Mo oX 2

A sk
o, Aeeha, AYaa,
F7h @ ANEYD o
A&7 s, Aol b, 4
Huste 4 ok #5771 W
o F YR wel gig )
B 49 B3 A9 Tl ol
A HEE 2459 9N ZHF A28 3

2 @ W o 23890 sges

S
3%
2 AF3E Jordan —4(2011),] T2 Fus)
o A7 AA BA ABLS PR § 3
3143t Ag ois 01]/&1]0] AR 3§

o=X BRe ALY AT 194 =
e e s Ao A4S AT
e Yolulsl gEe 74 T A7k 4
ob ARAoR e Fozn 2469
S, ol shele] A ERIS wlasled

Arlel e Hrishe Ao EAE7] o
0| UKFestinger, 1954). ool whe} AT 20) 4
= W Sel7 A 95T Bl g
Be sladel 37 498 Aelze o

o FAFo R, JAA 3 Jdd A= Al
o] ERlel wlsl HZ7H Ao 4 HA P&
IS EE 54 (‘Please think of your past

experience of engaging in a green behavior (higher
level of green behavior compared to other people)’),
wlE A7 54 Ao Ao g
o) Wa) DBAHIA EYH HA BEL
A= E 5} UH(Please think of your past
experience of non-green behavior (lower level of
green behavior compared to other people)’). |
z79 3 AdelAe Ad gadel AR
g U =S e F AR Sl
(‘Please think about what you did last Tuesday
and how you felt’).

Op
I

P
i

AR AF 79 9=
AT 13 B3 THM=6.04, SD=1.23).

A8 A9 WAA H=
AT 13 FY3c}; Cronbach’s o
YEFGTHM=6.18, SD=0.96).

905

o7} g4
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21241, 0|92 / D=t 2 3|A0] ZIEHA AH| o|T9 L7

Aztd #7) &8

AF Ad A3 & ZFolld a7 1% F
A3 TS ARSI AlFE g HelA
Cronbach’ s a&= .9170|2H(M=5.75, SD=1.12)
A% AP Z Cronbach’ s a= 88822 FE}NE
THM=5.98, SD=1.02).

2 3
SARA 2D}
8ol w g A7 el 7ol 7}

(ANOVAYS %
Al Ul?ﬂ” FEFE TAHLE FPTh
(F2, 187)=18.44; p< g
73 3% Z:Zj(M=6.30, sD=71)9] Azt =}7]
AAge vxEE A ZAM=5.38, SD=1.10,
<0003} BAZAM=593, SD=.76, p<.05)2]
AZtE A7) R fFoJshA Eokvh wg

H1X187 3 2719 A4 A7) 4 5
AzAY A" 27 ARG FosHA @
RtHp<.01). oo B Ax= nEE 3|4ty
87 I 24, EAXAY vH8A 34
Z7A, BAzAY 1874 IJ4 24 vwst
t BEAS A
Toje| ol cHst of7iEA Zo}
SPd1=3187474 34, 2=n3847 34,
3=%AF)0] X&F AE T HQL‘E of l

F= Hayes(2017)2] SPSS Process Macro Model 4
£ A} FEEA

GIAIA] B0 ORlE B AZtE 2P| 289 WenE Sao2

Nl

HIX 314 Z2H(=-93, SE=.16, t=-5.70.
p<.0000% EAZAG=-19, SE =.06, 1=-2.77,
p<ono] A7) $Hel| wAE e 3187
3 270 Hg| FFHoE Fofstfion A
7] o] Fujre] mA= P FHO
2 95t Hthe=143, SE=.08, r=5.16, p<.000;
b=.67, SE=.08, t=8.39, p<.000). H]X1374 34}
203 SAxAY Af A7 S AR
TFujeze WX Hade A7 BE f
93t Ao 7 Yehdthp=-40, 95% LLCI=-.70,
ULCI=-.17; b=-.14 95% LLCI=-.24, ULCI=-.05).
SAZAY] A A7 S mA= 4T

HIZ218 3] 276l Hlg) HHo=Z {9
Atkp=.55, SE=.17, r=3.22, p<.0l). A}7]
6‘ ] :TLUHQ]EOH 1:1];‘(]—‘: 03‘6‘]:_9. Xqﬂoi
o3t o m(=42, SE=.08, t=5.49, p<.000)
A7) S AR Fejore mX = 1A
ayE f93 Aoz Jeldthe=.23, 95%
LLCI=.07, ULCI=.44) (3} 2 zt1).

ook,
10

Oll

Floiﬁr

o rﬁ ) rlo

M Fo| 21 HAIX] Ejzol Cigt oi7HE
A At
9 BT e R A Ze Fa v
AlAll gk BEel WX G o] A7
H 27 S99 i EHE Hayes(2017)8] 7]
e ARE AEsknh
HIXEA 34 ZA(B=-93, SE=.16, 1=-5.70,
<0000 EAZAG=-.19, SE=.06, t=-2.77,

p<ono] 27] @Al A= FF2 97
3 23 vs) FHoE fostgon
A7) Aol WAA Bzl vAe 92

Ao 72 28t HtHb=.33, SE=.08, 1=4.39,
p<.000; 6=.62, SE=.08, r=8.07, p<.000). H]ZI&}
3 34 213 Az A9 A7 A
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St=l2[StE]X]: AH|RL - BD
F 2. oF 2 o7iEM A}
95% 2 =77t
A= B SE t
LLCI UL
HIZEA v 187 -93 16 570 124 -60
3 — A71eH BA v 3187 19 06 277FF -32 205
A vs. BIZHEA 55 17 3,00%% 21 89
HIXIE v W8 43 08 516w 49 82
- T A vs. 287 67 .08 839wk 51 83
EA vs. H1Z13H7A 4208 549w 27 57
71944
HXEE v 8 33 08 439 18 48
— AR = EA vs. 3137 62 08 807k 47 77
BA vs. H1E 30 07 4.07%x 15 44
B3 v 8 -40 -.70 -17
— lelE A v 2187 - 14 -4 -0
37 SA vs. HIZI3H 23 07 44
— 27194 HZS v A8 -3l 252 -4
— AR = EA vs. 3137 -12 -21 -03
BA vs. H1E 17 05 30
* p<.05, #% p< .01, 5 p< 001
YL B3l HAAEEe) vNE HANL R x| 2ol B}
747t B Rt AL 2 Yehgthe=-31, 95%
LLCI=-52, ULCI=-.14; 6=-12, 95% ILLCI=-21, A 2= u};‘ﬂ A7 Aol A A3

ULCI=-.03).

SAZAY A A7) g mAe 4T
o uAeA g 24 vlg) AR f
SFATHe=.55, SE=.17, 1=3.22, p<.01). A}7] &

gol HIAA BEe] mAe TS AHo=m
o8t H e mp=.30, SE=.07, r=4.07, p<.000)
Azt 27] $H3E T3l vIAIA x| HH]
£ Et f99 Aoz Uehtie=
95% 1LCI=.05, ULCI=.30) (3% 2 %)

. r>~ U-IH

o=

(Repeated Measures ANOVA)
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Effects of Feedback and Recall on Pro-environmental
Consumption Intention and Advertising Attitudes:
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Can pro-environmental consumption behavior be repeated consistently? According to the self-congruity
perspective, consumers with pro-environmental self-concept consistently engage in pro-environmental
consumption because they act in accordance with their self-concept. On the other hand, according to the
self-completion theory, consumers’ motivation for pro-environmental consumption may decrease when
consumers perceive that they have achieved the pro-environmental goals while the motivation increases
when they perceive they have not yet achieved the goals. This study examines how feedback (Study 1)
and recall (Study 2) affect consumers’ intention to purchase pro-environmental products and attitudes
toward identity-defining messages through perceived self-completion. Results show that positive feedback
and recall of pro-environmental expetience increase consumers’ purchase intention and attitude toward
identity-defining advertising message, which is consistent with the perspective of self-congruity. In addition,
consumers’ consumption of environmental products serve as compensatory self-symbolizing behavior by

increasing the perception of self-completion.

Key words :  Pro-environmental Consumption, Identity-defining  Advertising  Message, Self-congruity, ~ Self~completion
Theory, Perceived self-completion, Compensatory self-symbolizing
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