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X 2. CONFIGURATION DERIVED IN 2 DIMENSIONS STIMULUS COORDINATES

STIMULUS NUMBER | _DIMENSION )
] Bxor 2.4342 2.4472
2 Ze| 87 0. 0250 2.6622
R EE! 1. 5865 1.6792
418 —1.8387 2.5053
5HE —1,9726 0. 8807
CE 1.9107 0.8732
7 Wk —1.3120 1.1377
8 Aok 1. 6296 0. 8945
g ot 0.7375 —{. 1405
10 X4 —1.9765 0.3478
11 &4 3 0. 9394 —0. 2443
12 9 9 0. 8031 ~0.1375
13 %k 0.7241 —0. 0982
14 WEro] —0.4755 —-(.8118
15 5% —0. 4690 -, (13974
16 ofol H % 0. 1498 —0.6051
17 % -1.7910 ~0.0915
18 b= ~0.0852 —0. 1089
19 ¥9r7 —0,3021 -0, 2620
20 A E —1.1886 —0. 3509
A —1.2796 —0.3327
22 A8l —1.0441 -0, 1824
23 4F & 0. 8390 —{. 1684
24 5 ~0.7389 —(. 5557
25 2EH9) 1.9779 —0.5283
26 g —0. 5629 —1.4687



&Y olfe E54 8

STMULUS NUMBER 1 DIMEN )
27H F 2. 2365 —1.0068
28 Mo} & 1.0808 —0.1615
29 Y Ag 0.3152 —0.7625
308 7 —0.0186 —1.0698
K —1. 8007 —0. 8870
RHAE 0.3488 —0.5744
B AR 0. 2486 —0.1818
34 e & 1.5930 ~(. 0876
35 7hAH QA —1. 7080 0.0976
36 g @ 1.9254 —0. 2671
37 3 E71 —0. 9734 0. 0881
38 fotg o —0. 8499 0. 1662
9 LaF 1.7852 —{. 7666
0% % ~1,6391 -0, 2571
N yAR —~1,7412 0. 2204
42 e -0, 8212 —0.5925
43 AT —0. 2424 ~1.3768
14 Gop -0, 2501 ~0. 0404
45 2 1. 7910 —0.1491

Aelo] o] EEA o the 23] 239} o] & Eélﬁ}?ﬂ B Y Ay mogt O 2% 2
th. 02l 2% 239 Bl A Adolfol 7123 FEE AAE YE T Uk AMHeR B
S o AEEY X dAE URYe] #AE y.clr.L e 2 2oh
WA SA3PAe o2 BE AVe rrt 43 utlitaran) 715 S SAR HHE 4E
, Shere mr} Ao A Q) (aesthetic) B S 7122 A ddd FEER ?5—510121 2 2. @
2EAgAe Aol nY A% iR Frjdsrt SR AEEOY 2L TR 2
& BEsz Uy e ez Bl

gk £7HA] gl s 9k 2 FaEQ N # 5 Ao g ¥ 7H AES A
= 71 9Kl WE oFo] A7 £ Utk 2 d2M A AEN) 22 FEL 3FY Ao
2= ou)7h 2a 489 AYd® E78 1 £HAY sholol X5t NUrk o § Adhe |
£ A4E 7 A3 oule A LA Aol strfal® 1 7)o lojA 2 FRAA 233 FE9
)opo|ut ApEaHE AlEel Q1S mElslA PuiRE ThsAel 7l Wi ALgr B T E
gz dade, g, 4% Koz 5 U 7k AFEE 1 AR AA 5449 &40 AR AE
olg} & Z gty zeii} olel @ AEEY A7t £HAY shteld] MEDL e R & ATelA
EAE B2e EXo} gty Ao ¥ F U & ABAR HidE HE FREL Aol7t

e AES0|7) sht SHASY YEHEI} E FFHF oldol7] W] AAE] A
A ARE A ALEEE A% A4 S0l v Ar) ol & 4 Aok Y

fas

et

o

{—o

r>~
ol



86 YA

+
|, ze)g
R " 7bes
. !
1 M
r
4
!
! EE
!
|
Aol !
% . 1 Aot
) | Y
I
!
A |
R !
e e ey R R
. * > OF 11 . . » A
2% gz o 1 2}7) 7gu]-/t] R &% ] % .
¥ 'ﬁiﬂh_%}%aq‘ﬂc'}%" 21 taa 1% g
GogR
. il I .0}-01 =
% dotacs WM P
. edetel v "@2d . ¥
.oy ! .
"h’_l}
. |
. B
RS [
|
|
T
|
|
|
|
1
1

7 2. MEo|Re EEA 28 MDS 27t

ol g HMEL A4 FEel XA oy Bk A A HHEe MDSEA 2t el
o]f9] vectors?] WAL FAAFA BogH 7lgsit)

2. ME0|Re| Vectors
&9 T8 3& MDSEIHEel A FALE AHolFE9] vectorse] WaE FAS 22 ok 1193
M EAE vectorse] WL AHE W FolH A71E G A B0 AR} & 0] GE AEE
o Ao oha) Bk MAHA Aol sk



&MY ol-fo] £84 g7

A FH e 9& ddo AAT 4 T2 JR(R=.83)olvt HAHQ olF(R=.94), 2
g3 71E Al ol f(R=.84)8 7|22 s} S A8E Holal Atk 248 oprke AF 11 7}
Aol ol 715 A Hol7) e Ana Axgrt A A 2 Ao oa 2L TS
1&e] B3F ol AYeAL £ A fvke] FAZE 24 28 g AR 29Alg
T HAd M ddstn e RoFan gk

B8 3 QBT YRl AND FFS A9E BE4HY £48 AU HES0|7 s 4

P
= 719
ok

)'

wy
R

REE

5 4 T
(R:N %!/]".*}-e:_—

-
FLE
(R=.84)
‘]\‘*lﬂ_% ovhi
Y =
(R=.84) \m%} m—
ST T T T Ty .4r - A= o SHA
gt "o}%"g foln =4 E
LT e L 2
E‘}x.xlo};i - —,—"3—2— | .o}o] oﬂfzi‘ﬂ?
(R=.65) 75 / i A FET
. N PN
o £} o] !’“- 45 o7
I.nx}
EER !
(R=.91) .
eRE
o

WAl 1z
(R=.87)

a8l 3. MDS 37HoflM el MedolRel Vectors



88 ZeAd

EE7H & Aol § Mol Aol ohy] wEe] £4A 18 + & ARE e ZH(R=.

89)& HojFa lth

S8 s A%l QAP AFEL T2 AR AAHY FF DEAY AF2A T4
47k B HEFOIT. oleld f89 FES) Mol REAE 4F T AA FE AriAd A7
o 2@ WA HTR=8T 5L 1 4ES AFFOA ANARE TPAND F AE A

B A9 o] F(R=.91), 181 AHES AHEE AHte] 48 ndslee ol H(R=.65)8 7122 ¥

ol Yok
Boz £AAN e ok ANG EEL T2 PRSI Be PFS)Y 1 AvE
Qe 4 Agro] A AESOIL, YA AV Fu, AFE, e} 53 2ol £849 $49 4F

Z ukE Aol pojokal # PR T EPAFE utEsia] Addste A EH(R=.88)0)

g nAe] Mg BalA B o Z13elA 24 AFEC] ARSI e TR A e &
|2} Aelo]fof thokAdo] whdel Aol B 4= qluh thA] TaiA st A ERE ddolfo §¥
chokat AEES7Ee] 1 RA FAM] 2 B FA e #AE W T JEE 8 S-S ¢+ Uk

Qi BUE HE29 AAL s & u B AT AHzM EE v i RO
AdutzlA 2 4 glok czeju a8 @ A delx B3etn o LuAdE A7E A% 2 7
083 A2 AANE F# A

AR, B ATA EFE A7t &gel Y32 & 43 FH FUo XY Hdol R 7

A7 QA B A ol st thgs FEEC) tig JAEA Y QlojAl 1 Apel T} fAF ol
& AT 7|xAgE AFE 5 AUtk F 71EY 53 FEHY AHETY Aolg FE thFolR

AAQ Bt ol st AA AN HHE £YFoy JEHY AuAYF S Bt xFHO

& 5 dg Aolth ofge Fogel Anja e F oA LRI L e RY
28 Ao g ok & Hart Ak
Ex), B A7) Auo] ot AARME A Ao vbut FEFETS Aol g A LA A4
Ao Aoy FEAL & olu, FulgFel dsiA= wHEAQ 2 v R A Ao g e 7 A
th, ey o2l g EHol g s)Ae) vt efgstEy] daMe i Ao HPxdd g A
b deasteh & 7t o] R HE 4E £x4 7, 18 1 AELRNE IE F SlE o
AE AoiA ofm zfo] 7} A7) wFo) “12j3t e 19_51 EHEA derts ¢ 5 e go £ o
79 AE o B@aE £ Ag Aol

ARz, AgnAe A8e 4749 WML 23 AANEE WESL ok & A%AE
Al AL A E 3L AAYAL A FLY Aolhg thEo gy Auzte] deolfE duzt stgrh 1 A

rir

o =

T

.JR



AUAAY olfe] SHY g9

435S A% & Ade XY 2HATL AT FET A& R A Fojolfol g A
it e 288 Ot 2y 2 TN ALE AR Aol fEg £4909, B
A g i”ll}ﬂ oA Aol fo] B B 7HFAE € & A Roln 2Ho| 4AY wof
av el ghREE o Fobd Zoj. @ av|a 45 A% Fudge] olNE FojAl g
aHRO A 2 oW olfEo] ddHez Fosl gL JertE doaN FEY F¥d i
2 AAE WA 8 4 BFH 1 FeE AAY 5 A& A 2 Z3e vt 2 Ao,

2 1 #

Mo

Andreasen, A.R.(1965), “Attitudes and Customer Behavior: A Decision Model” in New Research in
Marketing, ed. L EDreston, Berkeley, Calif : institute of Business and Economic Research.

Assael, H(1981), Consumer Behavior and Marketing Action, Boston : Kent.

Carroll, J.D(1972), “Individual Differences and Multidimensional Scaling,” Shepard, R.N., Romney,
AK. & Nerlove, S(Eds), Multidimensional Scaling : Theory and Application in the Behavioral
Sciences, New York, Seminar Press.

Engel, ] F. Kollat, D.T., & Blackwell, RD(1973). Consumer Behavior. Hinsdale, ill. : Dryden Press.

Goldman, A L.(1970), A Theory of Human Actions, Princeton Uni. press.

Holbrook, M.B.(1986), “Emotion in the Consumption Experience : Toward a New Mode! of the Human
Consumer.” in The Role of Affect in Consumr Behavior. ed Peterson et al., Lexington, MA:: D.C.
Heath

Holbrook, M.B. & O'shaughnessy, J(1984), “The Role of Emotion in Advertising.” Psychology &
Marketing, 1, (2), 4564

Howard. JA(1963), Marketing Management. Homewood, Il : Richard D. Irwin,

Howard, JA. & Sheth. ].N(1969), The Theory of Buyer Behavior. New Yord: John Wiley.

Knox. M.(l%8) Action, New York, Humanities Press.

Kruskal, J.B.(1964), “Nonmetric Multidimensional Scaling : A Numerical Method.” Psychometrika, 19,

115129,

Loudon, DL, & Batta, AJ(1979), Consumer Behavior Concepts and Applicaticns. New York:
McGraw-Hill.

Nicosia, F.M.(1966), Consumer Decision Processes. Englewood Cliffs, N.J.: Prentice-Hall.

Zaltman, G., & Wallendorf. M(1979), Consumer Behavior : Basic Findings and Management Implica-
trons. New York : John Wiley.



%0 H¥AH

R OEPWE . B 3 Bk
Korean Journal of Industrial and Organizational Psychology
1988. Vol 1, No. 1. 79—90

A Study on the Reason-Salience of Consumer Choice by Multidimensional
Scaling

Weon-Sub Kwak
Sung Kyun Kwan University

The present study was to explore the perceived saliences of reasons underlying consumer's
product selections by adopting a macro level(i, e., product) perspective as opposed to the micro
level(i, e. brand) as the units of analysis. In pursuing this issue, this study argued that consumption
phenomena might be sought in the types of wants that consumers attempt to satisfy and related
reasons for selecting one product version over another, then developed a typology of want-based
reasons and assessed the role of the wants and reasons for purchasing. The data were collected from
the sample of 53 Korean housewives on 45 product categories. The application of multidimensional
scaling techniques to these data reflected the wants typology by distinguishing meaningfully among
products bought for various reasons, as indicated by the position of the relevant reason vector.
These results would be useful basis for meaningful conceptualisation or classification of buying

reasons as well as some important implications for advertising and marketing strategies.





