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{1990) : Andrews & ¥ 4EE 150 A3 dw CRoF
Durvasula EAOA HaEvi g, FE HAEFAE
(317 FRY AFEFW ’\1 AEA ApALEFE
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1. Evze LTT* .284 .185 -. 069
2. Weg nE L713** .3%0 .235 074
3. e .571 .385 .276 .011
4, 3= .538 . 449 .435 -.030
5. Z27¢ .511 . 259 .061 -. 058
6. whE@ol .495 . 150 -.007 .167
7. BAlo} Q= .488 . 469 .433 .102
8. ASHA .488 .093 104 -.038
9. tjojulzje] PHEY .252 746 172 -.127
10. WAZAE JdetlF& .279 .714* .057 -.091
1. WA orj7t 2 .322 .655 .39 -.083
12, ol oa) Zo7tE waze 347 .553 .351 . 004
13. W} #3o] e .231 .491 .331 .007
4. A7He ) &e 192 . 469 .123 .231
15. 7154 174 .326 .167 -. 296
16. 2% .141 .315 .281 . 268
17. B5%0} Ego] Hoj** . 107 . 244 . 045 -.029
18. 7% .180 . 267 .867* 057
19. 483 .338 .375 .531 -, 004
2. AR oleie .025 -.042 .057 .858*
21, AEad 9Hd -.208 . 034 -.009 . 602
2. AqEE}7) olel-e .152 -, 099 . 060 .441
23, BEEY) HE .038 -, 099 -, 060 .220
4. fe . 095 . 164 .202 .051
25, 7HAAE . 067 .358 .233 .131

* 2217 8gro] L7004
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EEEEE oju] 2] 24 212 H =t Sk
1. &8 .850* -.031 .141 .051
2. 714838 .728* -. 056 .143 . 097
3. k= .639 .042 . 288 . 004
4. Yot Bdo] Q= .617 . 066 .243 .180
5. 7HQlE .592 .149 .152 -.075
6. golst .495 -. 088 .072 -.022
7. 289 475 .150 .072 -.022
& 7153 .370 -.095 - 47 .089
9. AYs7) ojH ¢ -.037 .816* .035 .276
10. BR3E A8Y .009 791 125 .039
1. Eujze . 062 . 050 .863* . 147
12. n}eg nE .21 .138 .759* . 146
13. B40] Q= .355 .18 .678 102
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15. dtaa& .342 . 046 .473 .075
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290] $H5te] olgelfoke wujs] g wol
Fa ok a2y E¥xgdME ZAH, A A
2 gAY M EFS Aoz B ) #Ez}y
U o Ale] g Eel Zelo) Q1A Mol Zwurt 1
AZol o BAHES s 290 walAh 1
Zial A39] aglez AR o Fot BEAN

A¥sithe A zo] A&7 7|4 Bol S 42 gz
A st 9lo] Laurent$} Kapferer 1985)¢} McQuar-
rie®} Munsan(1987)9] 918 2218 t}A] &y geldt

Aolth, et} of Q1S ABA(1991)9] Azhshe
A=A gh,
EEE

oHelfel A FARY oA 7
SR NE 7o 8
z

(=] K]
T
o] £33 e, o] e

A351990)9) A7Ae AAsn Yool 7
AR vhs} o] olu A FAEe Ankse AED

—125—



6. SEXIE(0iYR+RI2)2 201 Bgd Q02N Znt

i g 291 892 293
2R A A 2 29 Ag g
L. Eng$ 7Tt . 160 . 146
2. 0}eg nk 74* .194 .249
3. 8ol e .620 . 399 145
4. EAE .601 . 205 .023
5 stmye .522 .42 . 009
6. dfAHY .427 -.097 .415
7. A .34 . 065 .211
8. #483% .168 .819* - 110
9. 8% 118 .819* -.068
10. U} #do] Q& .205 . 645 -.100
11. 3= .420 .634 -.033
12. 9 042 581 -.107
13. 71539 .001 477 -, 245
4 Fa3 .183 .476 . 082
15. 2Asl7] o3¢ .013 -.181 .867*
16, FRAMA A9 -.012 - 141 .695
17. Hdeigr] ola e 118 -.092 .633
18, 2257 & . 148 -. 040 .459
19. AZ+E 8l 3= .353 .142 .416
2. WAAE Jehli e .217 -, 002 .344
21. Wolu Ao dRgQl . 260 .180 .183
22, vl #g FA7E BFe . 265 207 .234
23 WA 9zt e .397 . 386 -.019
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2. 7HAAdE . 065 .578 -. 054
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* % Adjusted Goodness-of-Fit Index
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1L Fugg *

2. 9gE 1e *

3. slmAe *

4. AL *

5. T4de] A& *

6. 718% *

7. F8 *

8 e *

9. e} BFdo] Ae *
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12. AF8}7] ol *

13, AZAE A8 *
ol & wralzl Aol ot AFo] weh 1o L ohdRlolol Aok a2 T 7k AFE e
uﬁ}%@%?@&%jvwlqe@vtﬂqasL 2 M 2AE ARE FHste BAstged 1
7HA o) del 848 TA, & Aoz Hojdgs Tl A gzt e ARIA e $H &
of WAHG. HWAoE AT PAGE QUL AT E AP ANY 4 gleh EAZ 28R
A, A4, ool 2 APl A2 B 4 F BE dHow $HHU) W] 2 w
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In this study, I define involvement is a approach motivating state induced by the interactions of enduring baseline interests for a given stimulus
and situation-specific involvement such as that situational saliency. personal relevance. and goal-directed arousal capacity. In this definition.
enduring baseline involvement is defined as enduring, ongoing. and basic involvement for a given stimulus. and situation-specific involvement is
induced by situation specfically at a given time.

This involvement measures is limited in enduring baseline involvement because the operation of situation'specific involvement is not
included in this study. 240 female subjects rate 25-item bipolar adjective scale of 7-point for two products(female clothing and toothpaste)
identifying each as high and low involvement product in the past studies. The results of this study are that the factors of constructing for
products are different and involvement constructing components are more than one. that is. are multidimensional rather than single. By and
large. it is that the factors consturcting the enduring baseline involvement are affactive. cognitive. image. and risk. And this study suggests a

involvemeni measurement scale composed highly factorloading 13-item bipolar adjectives for each four factors.
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