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Effects of Ad Exposures and Types of Ad on the Relationship
Between Attitude toward the Ad and Brand Attitudes:
Salient Attribute Hypothesis VS. Affect Transfer Hypothesis

Wan-Suk Gim - Sun—Gil Yoon

AJOU University Hanshin University

It has been well confirmed among the scholars that attitude toward the ad(A.) substantially
influences the formation of brand attitudes(Ap). 'Salient attribute hypothesis’ and 'affect transfer
hypothesis’ have been generally accepted to explain the mechanism by which A.q affects Ay, but
they conflict with each other. While 'salient attribute hypothesis’ maintains that the ad itself works
as a brand attribute, 'affect transfer hypothesis’ insists that feeling responses to the ad is associated
with the brand.

In this study the authors tried to examine the relative validity of each hypothesis by investigating
the correlations between A, and Ay, which changes with the level of repeated ad exposure. The
total of 50 university students participated in the experiment as a group of 5 to 7 subjects. The
participants of each group watched 40 TV commercials which were selected randomly from the pool
of 400 commercials. After the exposure to the ads, A, Ay and level of ad exposure were measured.
This experimental procedure repeated twice with one week interval.

The results reveal that the correlations between A, and Ay diminishes during the low ad exposure
period and recovers through the period of high ad exposure. This forms an U-shaped curve and it is
interpreted as follows: when the ad exposure frequencies are low, the advertisement itself works as
'a salient attribute’ of an ad to affect the formation of A, but as the frequency of ad exposure goes
up, the effects of salient atiributes are diminishing and the ‘affect transfer’ effects are taking the

major role in the formation of As.
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